thruout  Cfifcogo  and  suburbs— 


Chicago  Tribuna  Prize  Homes  for  Vetererts 


WHB4  a  veteran  of  ttie  first  naval  bombardment  of 
Japan  sank  a  spade  into  a  vacant  lot  in  a  Chicago 
suburb,  there  was  launched  on  June  2  the  most  extensive 
home  building  and  demonstration  project  ever  launched  by  a 
newspaper — the  Chicago  Tribune  Prize  Homes  Building 
program.  - 

His  action,  the  first  step  toward  the  solution  of  his  housing 
problem,  marked  the  end  of  one  phase  of  the  Tribune's 
$24,000.00  Chkagoland  Prize  Homes  competition  and 
the  beginning  of  another. 

Instead  of  plans  and  blueprints,  there  now  will  be  walls, 
fioors  and  roofs  in  some  20  or  more  homes  thruout  the 
Qiicogo  area.  For  30  days  after  each  home  is  completed, 
it  will  be  open  for  public  inspection. 

Thus,  prospective  Chkagoland  hdme  builders  will  be 
able  to  see  at  dose  range  fust  what  their  money  will  buy 
in  living  accommodations — what  the  architect,  the  builder 
and  the  material  and  equipment  manufacturer  con  offer  in 
the  days  immediately  ahead. 

By  sponsoring  construction  of  these  homes,  all  of  which 
will  go  to  veterans,  the  Tribune  is  bringing  nearer  to  real* 
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ization  the  goab  set  last  September  when  it  launched  its 
architectural  competition  in  an  effort  to  stimulate  better 
home  design,  give  impetus  to  America's  building  revival 
and  create  fobs  for  millions. 

This  foHow'thru  illustrates  the  proctkal,  aggressive  action 
with  which  the  Tribune  seeks  to  serve  and  advance  the 
interests  of  readers.  It  is  typkal  of  the  editorial  enterprise 
which  spares  no  effort  or  expense  to  keep  out  in  front  of 
an  alert  pubik — the  reason  why  the  Tribune  keeps  out  in 
front  as  Chkago's  most  widely  read  newspaper  and  most 
productive  advertising  medium. 

TRIBUNE 

May  ovoniea  mt  paid  Mai  rirrdpdnni 
Dody,  Over  1,055,000— Soodey,  Ovw  1,450J)00 
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SALES  SUCCESS  IN  THE  NEW  YORK  MARKET 
REQUIRES  DOMINANT  FAMILY  COVERAGE 


NEW  YORK  JOIJRNAL-AMERICAN 

A  HEARST  NEWSPAPER 
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EDITOR  R  PURLISHERfor  Jvly  *.  1*4* 


Nothing,  but  “the  best”! 


School  is  ovor. 

That  means  picnics  and  parties  and  proms — 
especially  that  last  school  dance. 

A  super  band  and  a  dreamy  dress  (or  your 
first  tux)  and  big  plans  for  a  big  evening. 

This  year  the  big  event  will  take  place  at  the 
town's  biggest  hotel  with  the  biggest  “name 
band"  the  class  treasury  can  afford. 


The  best  of  everything  is  right’hcre'  in  "Our 
Town" — the  things  we  like  best  and  are  most 
interested  in,  the  things  we  do,  and  the  things 
we  read  about  in  the  local  newspaper — at 
least,  that's  the  way  we  feel  about  it. 

If  you  want  us  to  believe  your  product  is 
"the  best"  .  .  .  why  not  let  our  newspapers 
help  us  get  acquainted? 


“Our  Town,”  Pa. 

Pennsylvania's  82  cities  and  towns  under  100,000  City 
Zone  ...  a  market  of  a  million  newspaper  families. 


Ambiid(e  Citizen  (V)  *  Beaver  Falls  News-Tribune  (E)  *  Chambersburg  Public  Opinion  (E)  *  Clearfield  Progress  (E)  Costesville 
Record  (El  *  Connellsrille  Conrier  (E)  *  Hazleton  Plain  Speaker  (E)  *  Hazleton  Standard-Sentinel  (H)  *  Huntingdon  News  (E) 
Jeannette  News-Dispatch  (E)  *  Lansdale-North  Penn  Reporter  (E)  *  Headville  Tribune-Republican  (H&E)  *  New  Castle  News 
(E)  *  New  Kensington  Dispatch  (E)  *  Towanda  Review  (H)  *  Warren  Times-Btirror  'E)  *  Washington  Observer  Reporter  (UaE) 
WaTnesboro  Record-Herald  (E)  *  Williamsport  Gazette-Bulletin  (M)  *  Williamsport  Sua  (E)  *  York  Dispatch  (E) 
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77,898 

15,374 

16,486 

12,205 

15,172 

137,186  ol  tkem 

Eack  di^it  representir^  reader  action  in  response  to 
suggestions  in  tke  lood,  (askion,  keauty,  society  and  finan¬ 
cial  columns  of  tke  Herald-American  in  1945. 

Like  dollars  in  sales — tkese  figures  are  a  measure  of 
editorial  influence. 

Like  dollars  tkey  are  a  recognized  measure  of  success. 
Tkese  figures  are  facts  vital  to  judicious  judgments  ky 
advertisers  wko  demand  sales  success  from  tkeir  sales  story. 
Tkey  prove  tke  Herald-American’s  power  to  pull  response 
in  tkis  large,  rick  Ckicago  market. 


EVENING  AND  SUNDAY 

Nationally  Represented  by  HEARST  ADVERTISING  SERVICE 
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IN  THE  FIRST  6  MONTHS  OF  1946 


THE  NEW  YORK  TIMES  PUBUSHED 


2/$10  MORE  NEWS  COLUMNS 


THAN  ANY  OTHER  NEWSPAPER! 


The  New  York  Times  printed  2,410  more  columns  of 
news  than  any  other  newspaper  during  the  first  six  months 
of  1946.  If  comics  were  left  out  of  the  tabulation,  the  lead 
would  have  been  considerably  greater. 


Presenting  the  full  scope  of  the  news— uncolored,  im¬ 
partial— has  earned  for  The  New  York  Times  the  reputation 
of  “America's  AAost  Distinguished  Newspaper." 


But  more  important,  from  the  standpoint  of  advertisers, 
is  the  reader  confidence  this  complete,  unbiased  news  cov¬ 
erage  has  inspired  among  hundreds  of  thousands  of  Times 
readers.  This  confidence  carries  through  each  page  of  The 
Times . . .  through  its  report  of  the  news  and  the  advertising 
columns,  as  well. 


ilitrk  Sintjeji 


B>IT0R  &  PUBUSHER 


•  The  Oldest  Publishera'  and  Adyeitisen'  Newspaper  in  AnisffM 


ISSUED  EVERY  SATOBDAY 


FOUNDED  m  1N4 


Agencies  Resist  Abolition 
Of  Prompt  Pay  Discoimt 


4-A's  Board  Adopts  Resolution 
Telling  Benefits  of  2%  Allowance 
By  Jerry  Walker 


EXECUTIVES  of  advertUing 
agencies  have  begun  a  con¬ 
cert^  discussion  with  news¬ 
paper  publish¬ 
ers  to  head  off 
any  possible 
trend  toward 
elimination  of 
the  traditional 
2%  cash  dis¬ 
count. 

Giving  full 
force  to  the  ef¬ 
fort,  aimed  at 
eon^ncing  pub- 
liAers  that  it 
would  be  un¬ 
wise  to  abandon 
the  prompt  pay¬ 
ment  incentive,  a  formal  resolu¬ 
tion  was  ad^ed  at  a  recent 
meeting  of  the  Board  of  Direc¬ 
tors  of  the  American  Associa¬ 
tion  of  Advertising  Agencies. 

The  declaration  of  ffie  4-As 
holds  it  to  be  “indispensable  to 
sound  finance  in  the  national  ad¬ 
vertising  structure.” 

Stimulus  to  Prompt  Payment 
In  the  preamble  it  is  empha¬ 
sized  that  prompt  payment  to 
media  by  advertising  agencies 
depends  upon  prompt  payment 
to  agencies  by  advertisers,  and 
“it  is  the  customary  2%  cash 
discount  which  stimulates 
prompt  payment  by  advertisers 
to  agencies.” 

While  the  present  appeal  is 
actually  a  resumption  of  a  pro¬ 
gram  upon  which  the  4-As  em¬ 
barked  in  1940 — it  was  tabled 
for  the  duration — its  revival  at 
this  time  has  been  prompted  by 
the  recent  cancellation  of  cash 
discounts  by  half  a  dozen  impor¬ 
tant  newspapers. 

Latest  withdrawal  came  a 
week  ago  from  the  Boston 
( Mass. )  Post,  according  to 
Frederick  Gamble,  president  of 
4-As.  Previously,  ttie  Cincin- 
noli  (O.)  Times-Star,  all  three 
Pittsburgh  dailies,  and  San 
Francisco  (Calif.)  News  discon¬ 
tinued  the  2%  allowance.  Mr. 
Gamble  said. 

Prior  to  adopting  the  resolu¬ 
tion,  he  explained,  the  Board 
studied  the  whole  history  of 
agency  relations  with  news¬ 
papers  and  the  current  picture 
on  discounts.  The  data  showed 
1.817  newspapers  allowing  the 
1S%  agency  commission.  This 
standardization  has  been  com¬ 


pleted  within  the  last  four  or 
five  years,  there  having  been 
some  variations  and  retention 
of  the  old  13-and-2  arrange¬ 
ment  for  many  years. 

Out  of  this  list,  1,684  dailies 
(93%  of  the  total)  aUow  the  2% 
cash  discount,  and  133  (7%)  do 
not.  In  the  latter  group  there 
are  113  separate  publishers  in¬ 
volved.  Sixty-one  of  the  papers 
are  in  over-200,000  population 
cities,  and  the  133  account  for 
approximately  S0%  of  the  total 
agency  bUlings. 

In  tte  same  group,  Mr.  Gam¬ 
ble  said,  93  papers  maintain  a 
policy  ot  making  payment  of  the 
agency  commission  cmitlngent 
upon  payment  for  space. 

No  Discount  la  Large  Cities 

The  no-cash-discount  policy  is 
maintained,  according  to  the 
4-A  tabulation,  by  8  dailies  in 
New  York,  5  in  Chicago,  4  ea^ 
in  Philadelphia,  Los  Angeles. 
Boston,  Washington  and  San 
Francisco,  and  3  each  in  Detroit, 
St.  Louis  and  Pittsburgh. 

It  is  being  argued  by  the 
agencies  that  newspapers  which 
have  long  had  a  no-discount  rule 
have  benefited  from  the  dis¬ 
counts  allowed  by  others,  due  to 
the  agency  billing  system.  The 
advertiser  receives  a  statement 
covering  expenditures  in  both 
discount  and  no-discount  papers 
and  a  single  prompt  payment  is 
made. 

The  4-As  campaign  is  ad¬ 
mittedly  aimed  at  the  group  of 
large-city  papers  who,  the  agen¬ 
cies  feel,  have  been  getting  “a 
free  ride.”  In  the  discussions 
which  are  under  way,  both  in 
conferences  and  correspondence, 
it  is  hoped  to  obtain  commit¬ 
ments  from  publishers  ffiat  they 
will  include  a  cash  discount 
when  and  if  they  establish  new 
rate  cards. 

The  cadi  discount  in  national 


advertising  performs  a  far  more 
important  service  than  do  cash 
discounts  in  ordinary  mercan¬ 
tile  transactions,  it  is  set  forth 
in  the  4-As  resolution.  Two 
reasons  are  given:  1,  because 
in  national  advertising  there  are 
two  concurrent  collection  opera¬ 
tions — one  from  the  advertiser 
to  the  agency,  and  one  from  the 
agency  to  the  medium;  2,  be¬ 
cause  these  two  operations  must 
take  place  within  15  days  or  less 
on  the  average. 

Agency  UabiHty  Aeeznaa 
Some  agency  men  point  out, 
in  addition,  that  deliyed  pay¬ 
ments  by  advertisers  can  mean 
rapidly  accruing  liabilities,  since 
the  agency  is  held  responsible 
by  the  media  for  every  penny  of 
the  bUL 

The  resolution  continues  in 
this  vein: 

“Whereas,  in  the  experience 
of  most  agencies  the  absence 
of  cash  discount  slows  up  their 
collections,  and 
“Whmeas,  the  cosh  discount 
costs  the  medium  nothing  when 
it  is  taken  into  considoation  in 
setting  rates,  and 
“Whereas,  the  cash  discount 
costs  the  advertiser  nothing 
when  he  pays  promptly,  since 
he  deducts  it,  aiid 
“Whereas,  agencies  do  not 
normally  keep  any  part  of  the 
cash  dlmunt  but  pass  it  on  to 
advertisers  as  a  stimulus  to 
prompt  payment,  and 
“Whereas,  the  agency  cannot 
itself  allow  a  cash  discount  out 
of  its  own  gross  income,  since 
tUs  would  constitute  a  rebate  of 
part  of  its  commission,  which  it 
is  bound  ty  its  contract  with 
the  medium  not  to  allow,  and 
since  it  could  not  afford  to  be¬ 
cause  it  would  amount  to  more 
than  the  agencies'  average  net 
prodt,  and 

“Whereas,  the  cash  discount 
provides  both  agencies  and  media 
with  a  prompt  danger  signal  of 
possible  credit  impairment  and 
hence  helps  to  minimize  credit 
losses,  and 

“Whereas,  the  customary  2% 
cash  discount  is  allowed  by  most 
advertising  media,  including  93  % 


War  Correspondents  Organize 

An  organization  of  former  war  correspondents  oi  World 
War  n — the  American  War  Correspondents  Assodation—has 
been  formed  with  headquarters  in  the  Hotel  Boeeevelt  New 
York.  The  group,  sHiieh  numbers  around  SO  at  present  used 
as  its  nucleus  21  eotrespondents  who  banded  together  infer- 
mally  last  year  while  covering  the  European  Theater  of 
Operations.  A  membership  drive  is  planned  for  the  suasmer. 
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Flagpole  Sittei 
Safe  Amid  Bombs 


Two  extremes  in  news  of  the 
Atomic  Age  were  recorded  on 
the  Telephoto  Log  of  the  Cleve¬ 
land  bureau  of  Acme  News- 
pictures  on  Sunday,  June  30. 
Sandwiched  between  transmis¬ 
sions  of  Bikini  pictures  were 
two  idiotos  of  the  wedding  of 
an  Ohio  flagpole  sitter: 

5:58  pm— Atomic  B<nnb  plane 
take-off. 

7:32  pm — Jacobs  ready  to 
ascend  fiagpole. 

7:41  pm— Flagpole  sitter  cuts 
wedding  cake.  ^  ^ 

8:13  pm— Atomic  Bondi  blast 
8:47  pm— Closeiqi  ot  Atomic 


of  all  daily  newspapers  (al¬ 
though  a  number  of  newspapm 
of  large  dreulation  do  not);  by 
95%  of  all  magazines;  by  all  four 
national  radio  netwruka;  and  by 
a  growing  nundier  of  other  ad- 
vertldng  media,  and 
“Whereas,  die  faUure  of  a 
amsii  niinorlty  of  media  to  al¬ 
low  cash  discount  is  unfair  to 
the  Uffge  majority  whidi  do 
and  wWdi  thus  sustain  agency 
credit  for  die  benefit  of  aU.  and 
“Whereas,  leading  media 
wfaidi  have  eliminated  the  earii 
discount  have  restored  it  when 
made  aware  diat  it  is  an  ^ 
tegral  port  of  die  flnandal 
structure  of  advertising,  tha*- 


Accsptable  to  Advsrtiaers 
“Resolved  that  the  American 
AssociaUon  of  Advertising  Agen¬ 
cies,  for  the  reasons  given  abwe, 
reaffirm  its  position  as  unequivo¬ 
cally  in  favor  of  the  customary 
2%  cash  discount,  and  be  it 
“Resolved  taat  this  Associa¬ 
tion  express  its  appreciation  to 
those  media  which  allow  the 
caA  discount,  and  be  it  further 
“Resolved,  that  thU  Assocl^ 
tlon  bring  to  the  attendon  of 
the  small  minority  whldi  have 
not  followed  Ibis  wise  ^iey. 
the  importance  of  the  cash  dis¬ 
count  and  urge  their  adoption 
of  it  as  indispensable  to  sound 
finance  in  the  national  adver¬ 
tising  structure.” 

Advertisers  have  been  shown 
die  wisdom  of  the  cash  discount, 
Mr.  Gamble  asserted,  by  die 
simple  explanation  that  those 
who  pay  their  bills  are  the  ones 
who  must  make  up,  in  rates, 
any  credit  losses  suffered  by 
m^ia. 

Agency  men  say  they  are 
hopHul  they  can  prevent  a 
trend  toward  abolishing  the  caA 
discount  merely  as  a  means  of 
putting  off  a  rate  increase. 
Complete  abandonment  of  the 
discount,  they  contend,  miAt 
compel  agendes  to  undertake 
large-scale  banking  and  thus 
materially  alter  the  traditional 
service  reladonriiip  between 
publisher  and  advertiser. 
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Quick  Action  Prevents 
‘Operation  Crossup’ 


ABOARD  Appalachian  in  Bikini 

Lagoon — Yeiteiday  (June  80) 
waa  A-day  and  navy  communi- 
cationa  ezperta  combined  with 
almoat  perfect  atmoapheric  con¬ 
ditions  to  aoive  weeklong  trana- 
miaaion  difficultiea,  giving  the 
atomic  preas  corpa  on  tUa  aUp 
uninterrupted  and  rapid  aerv- 
ice  to  the  atatea.  The  bomb  fell 
at  0  a.  m.  here  and  tranamiaaion 
via  four  direct  circulta  to  San 
Franciaco  and  two  via  Guam 
and  Honolulu  kept  pace  with 
fllinga  until  early  afternoon.  Sev 
enty  four  thousand  worda  left 
the  ahlp  by  3  p.  m.  100,000  in  10 
houra  and  190,000  in  10  hours, 
when  all  copy  had  txwn  cleared. 
The  rated  capacity  of  the  ship 
was  supposed  to  be  200,000 
words  in  24  hours. 

For  almost  a  week  prior  to 
the  bomb  drop,  inefficiency 
aboard  the  ship  and  at  relay 
and  receiving  points,  plus  atmo¬ 
spheric  conditions,  thmtened  to 
make  the  atomic  bomb  test  the 
biggest  Joumallatle  Snafu  in  his¬ 
tory.  A  week  yesterday,  circuits 
were  down  a  half  day  and  un¬ 
able  to  raise  Honolulu,  seven  to 
eight  hour  delays  in  getting 
stories  through  to  the  States 
was  the  average,  with  some 
taking  longer. 

By  -Sunday  the  filing  room 
aboard  ahlp  had  a  backlog  of 
200,000  words  and  only  two  dr- 
cuits  open  most  of  the  day.  For- 
tunatev.  that  had  bem  cleared 
before  the  A-day  nidi  began. 
Protests  and  gripes  to  comuiuca- 
tions  officers  were  many,  especi¬ 
ally  when  it  was  learned  at 
Kwajalein  that  reporters  there 
were  getting  through  in  seven 
to  eight  minutes. 

Here  are  examples  of  what 
promised  to  be  "Operatimi 
Crossup; 

Bill  lyree.  United  Press,  filed 
three  takes  and  a  second  was  lost 
Eventually  it  reached  the  JVcto 
York  Herald  Tribune.  Waldo 
Drake's  story  to  the  Los  Angeles 
Times  took  four  days.  Paul  Lee, 
Associated  Press,  reported  it 
took  27  hours  to  get  a  message 
from  the  Appalachian  to  the 
Panamlnt  half  a  mile  away. 

Murray  Butler,  up  on  Pana- 
mint  reported  it  took  four  days 
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to  get  a  message  from  his  boss, 
Frank  Bartholomew  on  the  Ap¬ 
palachian.  Ken  McCardle,  San 
Francisco  Chronicle,  also  bad 
part  of  a  story  lost  in  the  filing 
room.  There  were  other  similar 
instances. 

These  difficulties  were  cleared 
up  so  satisfactorily  and  service 
was  so  excellent  yesterday  that 
a  round  robin  letter  was  signed 
by  all,  thanking  Capt.  Fitzhugh 
Lee,  Navy  Information  Officer, 
for  a  good  job.  Also  at  a  press 
conference  last  night  with  Ad¬ 
miral  Blandy,  task  force  chief, 
Mark  Watson,  Baltimore  Sun,  on 
behalf  of  his  colleagues,  said: 

"Communications  far  e  x  - 
ceeded  our  fondest  hopes  and 
the  information  system  organ¬ 
ized  by  Capt  Lee  was  excel¬ 
lent” 

He  expressed  the  gratitude  of 
the  press  corps. 

When  the  A-bomb  went  off, 
the  Appalachian  was  20  miles  to 
eastward,  behind  Bikini  Island. 
We  were  surrounded  by  ships  at 
various  points  on  the  horizon 
and  were  among  the  closest  to 
the  target  excluding  the  flag¬ 
ship  Mount  McKinley  and  a  pro¬ 
tective  screen  of  destroyers  of 
the  radiological  control  group. 
The  McKinley  was  11  miles 
from  the  target  so  three  re¬ 
porters  there  had  grandstand 
seats. 

We  had  arrived  in  Bikini 
Lagoon  early  Saturday  and 
sailed  through  the  target  array, 
anchoring  near  the  island.  Ad¬ 
miral  Blandy  and  bis  staff,  ac¬ 
companied  by  Secretary  of  the 
Navy  Forrestal,  came  aboard 
early  for  a  press  conference,  af¬ 
ter  which  me  press  corps  was 
taken  to  the  I^  Nevada,  red 
painted  “bulla  eye  ship”  for  an 
Inspection  tour.  After  that  cor¬ 
respondents  were  allowed 
ashore  for  two  hours  and  later 
aboard  ship  they  had  press  con¬ 
ferences  with  the  Prraident's 
Evaluation  Committee  and  cUefs 
of  staff. 

A  loud  qieaker  announced 
dry  runs  of  the  bomber,  then 
the  live  run  periodical^  miles 
distant  from  the  target — ^then 
at  “Bombs  Away”  correspon¬ 
dents  put  on  goggles  and 
awaited  on  endless  m  seconds  for 
the  blast  which  was  brighter 
than  the  sun.  Immediate^  af¬ 
ter,  goggles  were  ripped  off  and 
typewriters  began  clicking. 

Unfortunately,  low  heavy 
clouds  in  the  vicinity  of  the  Ap¬ 
palachian  obscured  most  of  the 
radioactive  cloud. 

Almost  immediately  the  Ap¬ 
palachian  began  a  slow  advance 
to  Bikini  with  rapid  reports  of 
bomb  damage  being  relayed 
from  air  observers.  First  re¬ 
ports  placed  damage  minor  and 
some  reporters  sent  stories  the 
bomb  had  fizzled.  This  was 
regretted  later. 

Three  correspondents  were 
chosen  by  lot  to  tour  the  target 
area  this  morning  with  Blandy: 
Lorrin  Thurston.  Honolulu  Ad¬ 
vertiser;  Joe  Myier,  UP.;  Larry 
Tighe,  ABC. 


PrintezB  Ask  $100 

Bochestar.  N.  T^— Ualen 
printers  on  the  Rochester  Dem¬ 
ocrat  &  Chronicle  and  Timas- 
Union  submitted  new  wage 
demands  this  week — $100  to 
$115  a  week. 

The  union  also  asks  a  work¬ 
week  oi  30,  32'/2  and  35  hours 
on  the  various  shiits.  and  three 
weeks'  vacation  with  pay. 
Overtime  pay  proposed  is  lor 
time  and  one-holi  lor  the  first 
hour  ond  double  time  thera- 
altar. 

Monagemant  him  oiiarad  a 
$3  a  week  increase  over  the 
present  scale  oi  $58  ior  days 
and  $63  ior  nights;  and  two 
weeks'  vacation  with  pay.  The 
contract  expires  luiy  30. 


Newsprint 
Price  Increase 
Still  Discussed 

The  question  of  a  newsprint 
price  increase  is  still  in  “the  dis¬ 
cussion  stage” — just  where  It 
was  when  OPA  went  out  of 
business— trade  circles  report 

A  boost  of  $5  a  ton,  or  maybe 
$3  is  likely  in  the  near  future, 
E  &  P  was  told. 

The  muddled  situation  created 
by  President  Truman's  veto  of 
the  OPA  bill  opened  several 
publishing  questions  for  conjec¬ 
ture. 

No  congressional  authority 
would  venture  a  guess  as  to 
what  type  of  biw  would  replace 
the  price  control,  udiich  the 
White  House  prefers  to  term  “in 
suspension”  rather  than  aban¬ 
doned.  Talked  of  was  a  general 
across  -  the  -  board  upping  of 
about  14%,  legislatively  deter¬ 
mined. 

The  agency  is  expected  to  do 
nothing  about  newsprint  until 
some  action  is  taken  on  Capitol 
Hill — can't  do  anything,  legally, 
as  a  matter  of  fact. 

If  the  suggested  14%  Increase 
is  brought  about  it  would,  of 
course,  affect  newsprint  as  well 
as  other  commodities  entering 
into  publishing  that  is  put  forth 
as  an  average  figure. 


C.  of  C.  Campaign 

The  Chamber  oi  Commerce 
oi  the  United  Slates  has  an¬ 
nounced  plans  to  promote  a 
large-scale  advertising  cam¬ 
paign  on  the  theme  "American 
opportunity,”  The  Chomber’s 
committee  on  distribution, 
which  proposed  the  campaign, 
is  urging  national  advertisers 
to  earmorie  portions  oi  their  ad 
budgets  ior  the  drive.  A  de¬ 
tailed  plan  will  be  developed 
by  Leonard  W.  Trester,  com¬ 
mittee  chairman. 


NPPA  Protests 
Rankin  Assault 
On  AP  Photog 

A  strong  protest  aj[ainst  the 
assault  on  Associated  Press  Pho¬ 
tographer  Allen  W.  Snipes  this 
week  in  Tupelo,  Miss.,  by  Repre¬ 
sentative  John  Rankin  has  been 
filed  with  the  Mississippi  Con¬ 
gressman  by  the  National  Press 
Photographers  Association. 

In  a  telegram  July  3  to  Ran¬ 
kin,  who  is  seeking  re-election, 
Joseph  Costa,  NPPA  president 
and  a  New  York  Daily  News 
photographer,  also  demanded  a 
public  apology  by  Rankin  to  the 
AP  Memphis  lensman.  The 
NPPA  wire  declared: 

Promise  Support 

“In  the  name  of  the  National 
Press  Photographers  Association 
we  protest  toe  attack  you  as  an 
elected  public  official  chose  to 
exercise  on  a  working  press  pho¬ 
tographer.  It  is  unfortunate  that 
you  as  a  legislator  should  be  the 
one  to  Interfere  with  toe  rights 
of  the  working  press. 

“Therefore,  we  demand  a  pub¬ 
lic  apology  to  Photographer 
Snipes  for  your  unlawful  con¬ 
duct  and  disregard  of  the  safe¬ 
guards  guaranteed  to  the  woik- 
Ing  preu  by  toe  Constitution 
you  are  sworn  to  iqihold. 

“The  NPPA  is  rtmdy  to  sup¬ 
port  to  the  limits  of  itsjurisdto- 
tion  whatever  redress  Photogra¬ 
pher  Snipes  and  toe  Associated 
Press  choose  to  seek.” 

Meanwhile,  AP  executives 
were  waiting  a  written  report 
of  the  incident  from  Snipes  be¬ 
fore  determining  what,  if  any, 
action  will  be  taken. 

The  story  received  big  play 
around  toe  country  because  of 
Rankin's  prominence  and  toe 
flood  of  publicity  he  has  been 
receiving  during  his  primary 
campaigning  for  re-election. 

Rankin  assaulted  Snipes  out¬ 
side  a  polling  station  after  the 
photographer  had  taken  a  shot 
of  him.  According  to  an  eye¬ 
witness  r^ort,  toe  Congressman 
jumped  oh  toe  lensman's  back, 
ripped  oflihis  shirt  and  scratched 
his  neck  and  hands. 

“Rankin  then  shouted.  Til  kill 
you,  ru  kill  you,’  ”  according  to 
the  eye-witness. 

The  witness  said  Snipes  was 
holding  his  camera  with  one 
hand  and  trying  to  shield  him¬ 
self  with  toe  other. 

“He  obviously  didn't  want  to 
hurt  Rankin,  for  he  made  no 
effort  to  strike  him  or  throw 
him  off  his  back,"  toe  witness 
reported. 

Rankin  wrested  the  camera 
from  Snipes,  who  subsequently 
recovered  it  with  toe  fllmholder 
and  film  missing. 

Rankin  told  toe  AP:  “This 
man  did  not  respect  my  rights 
or  the  rights  of  my  wife.  I  just 
took  his  camera  away  from  him, 
took  the  film  out  and  sent  toe 
camera  bade  to  him.” 

The  Congressman  said  Snipes 
was  “in  toe  polling  place  in  vio¬ 
lation  of  toe  laws  of  Mississippi. 
He  took  my  wife's  picture  wito- 
out  permission,  ana  then  flashed 
that  thing  in  my  face  without 
my  permwon.” 
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Journalism  Group  Adopts 
Standards  of  Education 


ASJSA  Awards  Citation  of 
Merit  to  Editor  &  Publisher 
By  George  A.  Brandenburg 


ST.  LOUIS.  Mo.  —  Adopting  a 
set  of  standards  of  education 
for  journalism  for  its  own  mem* 
bers,  the  American  Society  of 
Journalism  School  Admini^a- 
tors  unanimously  went  on  rec¬ 
ord  as  favoring  “cordial  coopera¬ 
tion”  with  other  educational  and 

Srofessional  groups  now  active 
1  advancing  education  for  jour- 


ments  of  Journalism,  does  not 
at  present  include  a  representa¬ 
tive  of  ASJSA. 

ASJSA  indicated  a  willingness 
to  work  with  the  Coimcil  on  its 
proposed  accrediting  program 
by  adoption  of  a  resolution  fav- 

««di«  in  tk.  Ub.r.1  .ru,  «pr«.ntin, 

all  major  fields  of  knowledge,  or  selected  educational  ai^  professional 
'  ‘  *  groups  active  in  advancing 

journalism  education. 

President  P.  I.  Reed,  West 
Virginia  University,  in  his  open- 
ing  address,  explained  the  So¬ 
ciety  came  into  existence  two 
years  ago  **to  unite  for  mutual 


than  one-fifth  of  the  total  work  for 
the  bachelor's  degree  r^uired  in 
technical  courses  in  journalism. 

“FACULTY:  A  facultr  qualified  by 
personal  characteristics,  formal  and  in- 
tormal  education,  successful  experience 
in  journalism,  earnestness,  breadth,  and 
aUUty  to  instruct  in  the  subjects  the 


nallsm,  at  its  se^nd  imtlmial  number  to  penmt  individull  attentioa 


ibjMU  %e  advantage  those  departments 
ibkient  in  and  schools  of  journalism  long 


conference  here  last  weekend. 

The  Society  awarded  a  acroU 
and  citation  to  Editor  &  Pub- 


to  students. 

^FACILITIES:  Laboratories,  class 
rooms,  equipment  and  libraries  adequate 
to  the  achievement  of  the  educational 


USHER  for  the  most  distinguished  objJirtiTe  rf  the  Khod. 

service  of  the  year  to  journal-  - - 

ism  education.  Honorable  men¬ 
tion  was  given  to  the  Publishers’ 

Auxiliary  and  to  the  Pacific 
Division  of  the  United  Press. 

For  Distinguiahed  Service 
Dr.  Reese  .D.  James,  director 
of  journalism.  University  of 
Pennvlvania,  chairman  of 

ASJSA  Com^ttee  on  Awards,  ^ _ 

made  the  presentation  of  the  their  recor^  of  employment,  idruice- 
scroU,  which  bore  the  citation: 


INSTRUCTIONAL  METHODS: 
Individualized  and  perionalized  instruc¬ 
tional  relatioiuhip  between  teacher  and 
student,  with  small  classes  and  adequate 
practice  work. 

‘Students:  student,  qualified  by 
intelligence  and  other  personal  charac. 
teriatics  to  do  quality  work  in  journal- 
nd  to  he  anceeaafnl 


committed  to  a  type  of  profes¬ 
sional  education  that  would 
adequately  and  honestly  serve, 
in  given  geographical  areas,  the 
youth  aspiring  to  respondble 
newspaper  practice  and  related 
vocations.” 

Seeks  No  Mouepely 
Alluding  to  the  diSerence  in 
viewpoints  between  ASJSA  and 
other  journalism  school  associa- 


.h?  Wonfi.  Reed  asserted  that  his  so- 

,  with  the  unfit  eliminated  by  m—king  to  establish 

“^sed  shop”  as 


selective  methods. 

“GRADUATES;  Gmdnatea  who  have 
proved  the  success  of  their  edncadon  by 


denM  of  press 


“In  appreciation  of  its  faith¬ 
ful  cooperation  with  the  journal-  ales,  studehu,  faculty  and  the’  institn- 
ism  educators  of  the  United  tion's  sdininistrstion  in  the  type  and 
States  and  in  recognition  of  its  '»>***«!'  of  l«»t™ction  given." 
distinguished  services  to  sound  Ofiaia  Cordial  Cooperation 
professional  education  for  the  The  foregoing  standards  mark 
practice  of  responsible  journal-  the  first  to  be  advanced  in  con- 
ism  everywhere,  the  American  nection  with  the  accrediting  pro- 
Society  of  Journalism  School  gram  now  being  sponsored  by 
Administrator  awards  to  Editor  American  Council  on  Educa- 
&  Publisher  this  Citation  of  tion  for  Journalism.  The  Coun- 
Merit.”  cil,  consisting  of  representatives 

In  accepting  the  citation  in  from  leading  newspaper  organ- 
behalf  of  Editor  &  Pubusber,  izations  and  the  American  -As- 
George  A.  Brandenburg,  Chicago  gociation  of  Schools  and  Depart- 
editor,  stressed  the  importance 
of  professional  training  and  in¬ 
stilling  in  the  minds  of  students 
the  belief  they  are  studying  for 
and  are  about  to  enter  a  res¬ 
pected  profession. 

“This  can  be  done  only  i^by 
creating  in  the  minds  of  tiiose 
students  a  very  high  regard  for 
that  profession,”  he  said.  '  “It 
cannot  be  done  by  paying  lip 
service  to  all  the  current  carp¬ 
ing  and  criticism  coming  from 
groups  of  the  left,  center  or  right 
about  newspapers  in  general.” 

Standards  Approved 
The  Society,  now  comprising 
19  members  schools  and  depart¬ 
ments  of  journalism  subscribing 
to  the  philosophy  of  liberalized 
journalism  education  in  which 
strong  emphasis  is  placed  on 
general  studies  in  addition  to 
journalism  instruction,  adopted 
the  following  standards  of 
education  for  journalism: 

“INSTITUTION:  A  rccosnized 

institution  of  higher  learning,  with 
education  for  journalism  on  a  level  vrith 
other  comparable  professional  training 
and  with  strong  liberal  arts  offerings. 

“OBJECTIVES:  Broad  training  for 
the  profession,  with  em^asis  on  only 
those  special  fields  for  which  the  school 
professes  to  prepare. 

“CURRICULUM;  A  liberal,  balanced 
combination  of  cultural  or  Mckground 


ciety  is  not  seekli 
a  monoi>oly  or  a  ' 
far  as  professional  training  is 
concemM.  “'What  else  than 
dolts  would  they  be  if  they  com- 


asaociations,  publishm,  editors,'  gradu-  blned  themselves  into  a  ’closed 
union’  and  reiegated  ail  others 
to  the  outer  darkness?”  he 
asked. 

“No,  the  liberal  journalism 
educators  of  the  United  States 
are  not  dolts.  They  well  know 
that  of  all  the  profusions  the 
one  that  demands  the  most 
liberal  outlook  is  journalism  and 
its  related  occupations.  They 
clearly  visualize  the  grave  dan¬ 
gers  of  arbitrary  restrictions  and 
higher-up  regimentation  in  the 
matter  of  disseminating  informa- 


Geotge  A.  Brcmdenbuig,  right  Chicago  editor  oi  E  &  P.  iseaives 
the  special  citation  oi  the  American  Society  oi  loiiznalism  School 
Admbistrators  conieired  upon  Editor  &  Ptriiliaher.  Leit  to  right: 
Dr.  Beese  D.  James,  University  oi  Pennsylvania:  P.  L  Heed.  West 
VirgWa  Univenity:  A.  L.  Higginbotham,  University  oi  Nevada, 
and  Mr.  Brandenburg. 


Pby^cal  Checkup 
Leads  to  Expose 

Toledo,  O. — ^The  Toledo  Blade 
sent  Reporter  Victor  UUman  to 
tile  Mayo  clinic  and  had  him 
checked  up.  Mr.  UUman  was 
all  right,  in  fact  nearly  a  perfect 
specimen. 

However,  when  Mr.  UUman 
got  back  to  Toledo  he  went  to 
14  other  doctors,  one  at  a  time, 
and  found  aU  sorts  of  things 
were  wrong  with  him.  More¬ 
over,  he  dimvered  that  various 
degrees  of  curative  measures 
were  indicated,  and  that  the  cost 
also  varied. 

What  emerged  was  a  six-story 
series,  captioned  “Toledo’s  Hedi- 
csd  Problem,”  dealing  with  un¬ 
ethical  practices  and  the  doctors’ 
attitude  toward  health  insur¬ 
ance. 

tion  to  the  tieople  of  America 
and  the  rest  sf  the  world. 

“They  weU  understand  that 
there  is  Uttle  parallelism  be¬ 
tween  licensing  lawyers  and 
physicians  and  putting  the  seal 
of  approval  on  those  who  make 
the  nation’s  newspapers.  They 
know  that  it  is  not  only  sound 
but  ri^t  to  give  public  endorse¬ 
ment  to  the  journalism  training 
of  a  medium-sized  coUege  with 
only  one  profesisonal  sequence, 
provided  that  institution  is 
prepared  to  offer  sudi  restricted 
work  and  makes  no  claims  be¬ 
yond  what  it  professes  to  do.” 

President  Reed,  by  action  of 
the  conference,  appointed  the 
fcrilowing  Committee  on  Stand¬ 
ards:  A.  L.  Higginbotham, 
Universi^  of  Nevada,  chairman; 
Clement  E.  Trout,  Oklahoma  A. 
and  M.  CoUege,  and  Verdun  R. 
Daste,  Creighton  University. 
This  group  drafted  the  above  art 
of  standards. 

Warns  Against  Frills 

Charles  Clayton,  St.  Louis 
Globe-Democrat  editorial  ‘writer, 
speaking  at  the  conference  din¬ 
ner,  warned  that  one  of  the  real 
dangers  of  journalism  schools  is 
that  they  give  too  much  at¬ 
tention  to  news  writing  at  the 
expense  of  a  broad  educational 
background. 

“Some  schools  are  offering  too 
many  frills  to  journalism  stu¬ 
dents  which  detract  attention 
from  the  students’  taking  more 
courses  in  poUtical  science  and 
other  background  courses,”  he 
declared. 

In  the  realm  of  journalism  in¬ 
struction,  Clayton  urged  th^t 
schools  place  more  emphasis  oft 
news  gathering,  rather  than  on 
news  writing.  Students  should 
be  taught  good  news  judgment, 
the  art  of  asking  queriions  and 
sharpening  their  critical  an¬ 
alysis  of  facts,  he  insisted. 

Harold  T.  Meek.  St.  Louis 
Post-Dispatch  news  editor,  was 
the  Saturday  luncheon  speaker. 
He  stressed  the  importuce  of 
getting  journalism  students  to 
read  and  write  better,  and  in 
turn,  meeting  the  problra  of 
writing  understandably  for  the 
newspai>er  reading  public. 

“It  is  an  obvious  fact,”  he  said, 
“words  have  to  be  read  and  un¬ 
derstood  before  they  can  take 
hold.  The  average  buyer  of  a 
(Continued  on  page  S4) 
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Vets’  Full-Scale  Invasion 
Crowds  Journalism  Classes 


What's  Ahead  in  Job  Opportunities?, 
Many  Students  in  Their  20s  Now 

By  Dwight  Bentel 

Head,  D«pt  of  loumolism.  Son  Jose  State  College 


much  cause  for  alarm  as  for  sat¬ 
isfaction.  In  this  newfound 
and  unaccustomed  luxury  of 
many  students  there  lies  poten¬ 
tial  danger.  Big  enrollments 
mean  trouble  to  the  exact  ex¬ 
tent  that  the  newspaper  busi¬ 
ness  can’t  absorb  the  graduates. 
If  employment  opportunities  in 
^  j  »  1.  *  u  the  newspaper  industry  during 

IN  COLLEGE  schools  and  de-  men  to  90.  Enrollment  has  „ext  several  years  merely 
partments  of  joumidism  reached  an  all-time  peak.  .  .  .  maintain  a  level  proportionate 
around  the  country  there  is  in  There  are  598  students  in  the  those  prevailing  throughout 
preparation  a  major  assault  upon  college  of  arts  and  sciences.  American  business  at  large,  then 
the  American  press.  ■  Journalism  majors  comprise  ap-  newspaper  employers  will  be 

During  the  school  year  just  proximately  20%  of  this  total.  called  upon  to  absorb  far  more 
closing  newly  discharged  vet-  SOUTHERN  METHODIST—  than  their  share  of  the  national 
erans  by  the  hundreds  have  Journalism  enrollment  at  South-  college  output 
charged  into  journalism  courses  ern  Methodist  university  has  „ 

and  set  theirSights  on  the  ac-  shown  more  than  100%  increase  .tSv^reateT’^Snter'^M  Me 
quisiUon  of  a  good  general  edu-  this  year  as  the  result  of  the  re- 

MUon,  a  back/round  for  the  un-  turn  of  many  veterans.  Winnirs 

derstanding  of  the  new^per  OKLAHOMA  A.  AND  M.— 

business,  a  set  of  minimum  jour-  Enrollment  in  the  freshman  in-  M  But 

nallsUc  techniques,  an  A.B.  de-  troductory  courses  for  the  first 

gree  and  then  job.  semester  reached  ISO;  for  the  “  S  v  ^mSlnv- 

Classes  in  News  Writing  1  and  second  semester  more  than  100, 
n,  Uw  of  the  press,  history  of  It  the  beginning  course  had  ^ 

the  freedom  of  the  press  gleaned  been  repeated  probably  more  ^orseridus  trouble, 
row  on  row  with  discharge  but-  than  100  would  have  enrolled.  graduates  and 

tons.  And  so  on.  At  tiie  writer’s  generally  high  achievement  of 

Editing  and  head  writing  and  college  the  anticipated  Autiunn  ^ose  graduates  has  ever  been 
makeup  laboratories  bulged  enrollment  in  journalism  will  be  Journalism  wucationssrtrongest 
with  broad-shouldered  ex-GIs.  more  than  twice  that  of  any  pre-  anwer  to  wmespread  skepticism 
Enrollments  were  up  greatly  vious  year — about  200  four-year  its  v^dity,  and  to  tongecm- 
over  any  previous  attendance  at  majors.  Tl»is  as  against  an  an-  attacks  ou  its  TCwability. 

most  joumalira  si^ools,  and  ticipated  increase  in  college  en-  During  ^ch  of  its  Mort  career 

still  greatM  numbers  are  ex-  roJlment  over  any  previous  year  5°“®^f  Jouraali^  teaming  hM 

pected  in  the  Fall.  For  the  first  of  25%. 

time  in  the  histories  of  many  Such  is  the  story,  with  minor  fs®®“  academic  skratim^  ,  “i 

institutions  offering  vocational  variations,  for  several  hundred  “  professional 

journalism  instruction  enroll-  other  institutions  throughout  the  ®u“"t  without, 

mcnts  will  approach  those  in  country  offering  journalism  While  professors  of  English 

- .  training.  sneered  and  many  an  old-school 

An  interesting  aspect  of  this  editor  damned,  journalism  edu- 
quick-stopping  of  dkKdiarged  cation  plugged  along  quietly, 

^  _  GIs  into  news  and  headwriting  modestly,  consolidating  its  gains 

Weiv  ihis^iininto  nf  courses  is  the  sudden  prosperity  as  it  went. 

thrwhole^^SLion^^l^  “*®  hp»m,v 

tnpTPaiMi  miiMP  wirniimant.  it  schools.  One-tlmc  Stepchildren  healthy.  Comparatively  modest 
^f  ^nfflS^ce  to  higher  education,  former  programs.  smaU  faculties,  a  rela¬ 
ted  Amerl^nrl^bS^iiM  “pour  relations”  of  departments  tively  limited  number  of  grad- 

thLe^teStoSf  ^  0*  English  and  social  science,  uates  were  essential  ingredients 

two  Years  four  vean  from  now  these  institutions  until  fairly  re-  in  its  formula  for  success. 

^STbe  hlLti^at  cent  years  lived  marginal  across-  To  assume  now  that  it  is  over 

ner'  doors.  ™  the-railroad-tracks  existences  on  the  hump  because  of  a  sudden 

^But  of  narticiilar  Imnortance  campuses.  deluge  of  customers  would  be  to 

U  ttuit  f^^iSe  Now  they  find  themselves  misinterpret  the  nature  of  the 

rea^  j  wnaUsm  enrotoente  among  the  newly  ri^  of  World  ^gers  which  have  beset  it,  and 
are  disDionortionatelv  1  a  r  e  e  ^®r  N.  It  is  understandable  to  underestimate  the  obstacles 
They  i^'^t  of  line*^th  over-’  rejoicing  may  be  which  still  stand  in  the  way. 

iu  att^c^  teS^eJiS  Th^  “ete'ted  t**®  '®P«rta  of  their  K.  as  it  now  appears,  vets  re- 

joumalism  schools  are  getting  current  j^uence. 

more  than  their  share  of  the  ActuaUy  there  is  probably  as  stopped  most  of  the  gaps  in 

vets.  _ 

Consider  such  reports  as: 

BOULDER,  COLO.— The  Col¬ 
lege  of  Journalism  at  tiie  Uni- 
varsity  of  Colorado  shows  one 
of  the  greatest  increases  in  en¬ 
rollment  over  prewar  days  of 
any  college  on  the  overcrowded 
university  campus.  Spring  en- 
r<dlment  has  reached  238,  as 
compared  .with  130  in  1940. 

Seventy-eight  are  veterans. 

NEW  BRUNSWICK,  N.  J.— 

Men  veterans  now  enrolled  in 
the  Rutgers  School  of  Journal¬ 
ism  outnumber  non  -  veterans 

three  to  one.  The  addition  of  „  „ 

approximately  67  veterans  who  Heading  up  the  Texas  Newspaper  Publishers  Association  are:  Left 
enrolled  at  the  beginning  of  the  *o  right  M.  M.  Donosky,  Dallas  News,  vicepiesidenf  W.  E.  Hussmom 
second  semester  Feb.  4  brought  Texarkana  Gosette  and  Nesrs.  ptesideni;  A.  E.  Clarkson,  Houston 
the  numtwr  of  former  service-  Post  treasurer;  and  Louis  W.  Eidt  Dallas,  secretarr- 


other  fields  of  professioiial  train¬ 
ing. 

Mere  Than  Share  el  Vets 
It’s  a  full-scale  invasion. 


NEW  OFHCERS  ELECTED  IN  TEXAS 


newspaper  employment,  and  the 
vacancies  which  remain  are 
being  closed  by  the  squeeze  of 
newsprint  shortages — a  condi¬ 
tion  which  promises  to  continue 
not  just  for  months  but  for  years 
— ^then  the  newfound  riches  of 
big  enrollments  are  ashes. 

The  colleges  may  be  overlook¬ 
ing  the  real  values  in  this  sud¬ 
den  surge  toward  journalism 
training  —  the  opporttmities  for 
more  rigid  selection  of  candi¬ 
dates  and  for  a  more  determined 
weeding  out  of  the  less  fit  It 
seems  trite  to  mention  that  not 
size  of  enrollments  nor  number 
of  graduates  determine  the  ex¬ 
cellence  of  a  program,  but 
rather  the  ability  and  ultimate 
success  of  the  product.  It  may 
be,  however,  that  the  fiash  of 
large  registrations  is  blinding 
journalism  school  administra¬ 
tors  to  the  obvious. 

Better  Qualifications 

So  perhaps  it  is  worthwhile  to 
consider  here  ^t  not  more  can¬ 
didates  for  newspaper  jobs  but 
better  qualified  ones  is  the  real 
vein  in  this  new  body  of  ore. 

Editors  would  do  well  to  take 
a  careful  look  at  the  army  of  ex- 
GIs  marching  on  the  journalism 
schools.  They’ve  got  a  big  stake 
in  the  proceedings.  Regardless 
of  employment  conditions,  many 
of  these  recritits  are  future  staff 
members.  The  editors  are  going 
to  hire  a  lot  of  them — and  if 
they  think  they  aren’t  they’re 
underestimating  the  determina¬ 
tion  of  a  bunch  of  rugged  young 
fellows  who  came  from  Iwhind 
to  shellac  some  first-class  oppo¬ 
sition  in  Europe  and  the  Pacific. 

Moreover,  to  ignore  this  group 
would  be  to  overlook  the  like¬ 
liest  bunch  of  beginners  that 
has  ever  contemplated  the  news¬ 
paper  business. 

They’re  a  mature,  determined, 
confident  group.  They  know 
what  they  want,  and  they’re  sac¬ 
rificing  to  get  it.  At  their  age — 
average  in  beginning  classes  in 
this  writer’s  department  is  23— 
college  is  an  expensive  project. 
Average  age  of  freshmen  non¬ 
veterans  is  19  years,  and  the  dis¬ 
parity  in  ages  is  emphasized 
each  time  the  two  groups  sit 
down  in  class  together.  The  vet 
can  look  at  his  classmate  and 
tell  himself,  “When  he’s  my  age 
he’ll  be  out  producing." 

If  they  are  asked  pointedly 
whether  they’re  siure  they  know 
what  they  are  doing,  they  don’t 
hesitate  on  the  answer.  They 
think  college  offers  them  the 
road  to  what  they  want 

That’s  not  the  kind  of  en  atti¬ 
tude  that  can  be  shrugged  off. 
The  sheer  sacrifice  involved  re¬ 
veals  a  determination  that  is 
going  to  make  a  dent  in  the 
newspaper  business.  But  the  re¬ 
percussions,  if  a  large  number 
of  these  fellows  fail  to  get  jobs 
will  make  a  much  larger  dent  in 
journalism  education. 

The  proi(.'ect  of  ex-GI  journal¬ 
ism  graduates,  nearing  thirty, 
wandering  about  in  bitterness 
and  disiUusionment,  plaguing 
editors  for  jobs  which  are  not 
available,  eventually  finding  sec¬ 
ond-choice  spots  for  which  they 
were  not  specifically  trained,  is 
one  that  journalism  school  ad¬ 
ministrators  may  well  keep  in 
mind. 
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Teamwork  Gets  Advertising, 
Representative  Explains 

Kuipers  Discusses  Various  Means 


T  uawuo  accounts  where  such  coopera- 

Of  Cooperation  by  Newspapers  »/  ^  caj^ 

(Editob*s  Nor:  Follotiring  it  nuurkots  to  approximately  or  aantative  that  a  certain  account 
the  text  of  a  talk  givtn  by  over  per  line  per  thousand  cir-  ^  api^aring  elsewhm  and  not 
Clarence  A.  G.  Kuiperi,  preti-  dilation.  Agencies  and  adver-  paper  and  ‘  How  come. ' 

dent  of  Burke,  Kuipere  A  Ma-  Users  generally  accept  this  in-  I  suggest  that  for  the  sake 
honey,  of  Chicago,  before  the  crease,  based  on  present-day  unless  it  is  an 

Wisconsin  JVetcspapcr  Advertis-  circulation  and  the  ri^ng  cost  old  established  and  well  known 
iny  Managere  Group  at  Mil-  of  newspaper  production.  product  whose  advertising  in 

iMufcee  recently.)  At  the  s«ne  time,  however.  ““L*'  k.S?: 

WHEN  I  was  asked  to  appear  «>ere  is  a  «~wtog  fe^g  that  JSSS^^I^UppSi^along  to 
.k""  y«“r  program  to  ^ak  on  Sf^^Pai^r  ^ouW  produw  tor  your  reprSenUtive’s  offl?e?S5ntt 
the  subject  of  how  the  news-  prlcf  more  than  just  toe  made  to  determine  if 

paper  might  better  cooperate  space  deiivered  and  we  Me  fre-  ^  “  WBiemxM  n 

with  its  representotive,  or  vice  Quently.  toerefore,  caUed  upon  “'y‘J^‘,®as^‘«r‘bmton  in 
versa,  it  naturaiiy  occurred  to  ,‘o^ask  of  our  reqjertive  pub-  “ow  me  ^^are 

me  that  to  obtain  maximum  re-  Hshers,  types  of  merttoand&i^  ^g*^‘"®jWhol^ier 

suits  in  deveioping  a  greater  help  not  available  torough  toe  t^xs  of  IB  pown 

^  of  magazines,  radio  and  out-  ilM^p^Ll  to%r"Xct 
idcnl  tcsm  work  is  rccjuircd.  a.  «  m  with  fidvcrtlsinv  in  voiii*  news- 

Perhaps  toe  best  taown  and  While  at  toe  low  line  per  ^our  news 

well  remembered  team  combina-  toousand  rate  it  might  not  have  P*Por.  ... 

tlon  in  any  sport  was  that  been  considered  practical  for  a  A  surprising  number  of  deal- 
famous  Chicago  Citos  trio  and  newspaper  in  the  secondary  toe  country  over,  and  this  is 
there  are  some  among  you  who  market  to  employ  a  fuU-time  more  pronoun^d  in  some  lines 
will  remember  readiim  the  cur-  man  on  national  advertising,  It  than  others,  but  yet  becoming 
rent  box  scores  of  those  days  would  seem  that  under  present-  increasingly  so  in  all  lines,  will 
reporting  toe  many  complete  <tay  conditions  when  toe  na-  recommend  to  sales  representa- 
double-plays  with  toe  simple  tional  advertising  dollar  rev-  fives  toe  use  of  radio,  maga- 
line  —  “Tinker  to  Evers  to  ts  an  appreciable  part  of  zlnes  and  outdoor  in  preference 

Chance.”  any  newspaper’s  income,  that  to  the  newspaper.  Those  same 

Too  often  in  present-day  there  would  be  sufficient  mis-  retailers  depend  almost  entirely 
methods  and  operations  in  devel-  s*onary  work  for  such  a  man,  upon  advertising  in  their  local 
oping  national  advertising  for  whose  cost  would  be  reflected  in  newspaper  for  toe  success  of 
newspapers,  whether  toe  dou-  greater  revenue  to  toe  news-  their  business  and  it  would  seem 
ble-play  begins  with  toe  short-  paper.  that  being  cognizant  of  the 

sUm  or  not,  there  seems  to  be  a  Can't  Leave  It  to  Chance  SSIlSf 

lack  of  that  npop.sarv  tpam  j  friendly  to  it  as  they  should  be, 

wSrk  resulting  m  ^smavs  M  •  *3  foUowed  the  flrst  thing  that  should  occur 

»  ^cSSS  elS§  Sav"“3?i?eo.1^  "'•‘I®? J‘'®  “  to  them  woufd  be  to  tip  off  the 


”  of  Eettinv  the  nrder  important  sales  factors  at  ^he  sale’s  representative  in  town. 

Hnw  nfi  D-  .I?™®’  '^“s  presenting  an  opportunity 

How  Bates  Hove  Risen  toe  regional  office,  ^  lets  the  ^t  lea^  of  possibly  deVrioplng  a 

A  newspaper  representative  matter  rest  mere  with  no  fu^  schedule  of  newfliaper  advertis- 
organization  should  be  so  set  up  toer  personal  contact.  It  womd  jjj-  which  would  m  turn  help 

■»„  to  be  able  to  function  in-  *®  i  ^^5? ®’^n  -®«^*  the  dealer  move  the  merchan- 

telligently  and  completely  with  oaU  cleanly,  touting  it  to  jjg  jj  contemplating  buying, 
toe  advertiser  and  his  agency  Evers’  and  toe  first  baseman  _  ^  “ 

wherever  located  and.  in  addi-  being  missing.  In  other  words.  Opuuons  on  Invontory 
Uon,  follow  torough  with  a  par-  you  can’t  leave  it  to  ‘Chance.”  Several  newspapers  with 
ticuiar  manufacturer’s  sales  fac-  Most  papers  in  secondary  which  we  are  associated,  and 

tors,  such  as  Branch  Managers,  markets  are  too  content  with  there  are  others  I  know  of. 

Regional  Managers.  District  just  toe  mailing  out  of  letters  spend  considerable  money  in 
Managers,  Brokers,  Jobbers,  etc. 

The  newspaper,  on  toe  other  .rr  ,  —  - 

hand,  should  be  so  set  up  in  its 
National  Department  that  it  can 
cultivate  and  contact  frequently 
those  wholesalers,  distributors 
and  important  retail  ouUets  in 
its  own  market  to  ccmplete, 
whenever  necessary,  toe  essen-  . 
tial  team  work  operation  that 
will  best  insure  recognition  of 

the  national  advertiser  and  his  -  - 

agency  for  a  given  newspaper 
in  any  worthwhile  market. 

There  was  a  time  when  toe 
national  advertiser  and  his 
agency  considered  that  in  sec¬ 
ondary  markets  a  fair  rate  for  _  _  _ 

to  anes^aper  wu  about  SALUTE  TO  THE  LITTLE  FELLOW* 

1/5  to  l/6c  a  line  per  toousand  _  .  r,,V^  .  ^  t 

circulation.  In  toe  better  than  Currant  billboord  campaign  oi  the  Los  Angelas  (CaliL)  Timas  salutes 
28  years  that  I  have  spent  in  toe  aiiorta  oi  the  carrier  boys  and  aims  to  ofisat  propaganda  oi 
the  newspaper  representative  groups  soaking  to  bar  youths  from  the  businsss.  A  sariss  oi  displays 
business,  we  have  seen  toe  na-  bos  bean  created  by  the  Timas  Public  Relations  and  Advartitoig 
tional  rate  increase  in  such  departments. 


PTaWScfnirnrr! 


SALUTE  TO  THE  LITTLE  FELLOW* 


?e’s  offiielsSntt  Clarence  A.  G.  Kuipers 

lo  determine  if  ,  ,  .  , 

distribution  in  making  surveys,  showing  con- 
IV  toe  sales  are  turner  buying  preference,  or  a 
toe  wholesaler  type  of  continuous  grocery  store 
s  of  its  poten-  inventory,  showing  toe  trend  of 
if  toe  manu-  Purchases  wer  toe  dealers 
ed  toe  product  counters.  This  latter  type  of 
in  your  news-  inventory  is  particularly  helpful 
in  actually  tracing  sales  to  a 
*iven  market  where  toe  greater 
volume  of  wholesaling  is  done 
f  om  toe  outside. 

i  in  some  lines  _  .  t.  i  * 

:  yet  becoming  ...There  are  two  schools  of 
n  all  lines  will  thought  on  this  inventory  sub- 
iles  represents-  Ject.  A  metropoUtan  newspaper 
f  radio  maga-  “i  your  state  has  produced  an- 
r  in  preference  ““ally  a  consumer  type  of  sur- 
r.  Those  same  yey,  which  is  very  highly 
almost  entirely  thought  of  in  importont  advM- 
:  in  their  local  ‘ising  enters  of  toe  coun^. 
toe  success  of  Unquestionably  it  has  been  toe 
rt  It  wnulH  seom  instrument  of  developing  much 
niaSt  S  the  additional  advertising  revenue 
Mtivene«  nnet  and  has  been  toe  means  of  cen- 
thiy  sh^ld  be  tering  toe  attention  of  leading 
M  shouid  icui:  national  advertisers  a.^  advm- 
e  to  tip  off  the  tlslng  agencies  on  that  market 


in  town.  As  a  member  of  toe  Sales 
an  opportunity  Committee  of  the  Bureau  of 
ly  developing  a  Advertising,  I  have  seen  that 
paper  advert!  s-  toe  type  of  continuous  grocery 
d  m  turn  help  store  inventory  such  as  flrst 
I  the  merchan-  Introduced  by  a  New  York 
plating  buying,  newspaper,  later  followed  by 
,  ,  toe  Gory  (Ind.)  Poit-Trtbanc. 

mvsntory  which  we  represent,  is  toe  most 
wspapers  with  immediate  and  current  method 
associated,  and  for  measuring  toe  flow  of  mer- 
s  I  know  of,  chandise  in  a  market, 
ble  money  in  The  newly  appointed  Director 
of  Sales  of  toe  Bureau  of  Ad¬ 
vertising  seems  to  feel  that  if 
Instead  of  toe  five  newspapers 
in  New  York,  Gary,  St.  Louis. 
Evansville  and  Cincinnati,  there 
were  20  newspapers  so  situated 
geogrqihically  to  give  an  over¬ 
all  pattern,  conducting  toese 
grocery  store  Inventories,  he 
would  then  have  a  more  com¬ 
plete  picture  to  present  to  toe 

- so-called  “big  radio  advertiser.” 

There  are  one  hundred  lead¬ 
ing  national  advertisers  in  toe 
country,  whose  expenditures 
represent  50%  of  toe  dollars 
spent  in  national  advertising, 
and  radio  gets  90%  of  its  money 
OW*  ^®“m  that  group,  ^e  plan  of 

r.;  ,  .  toe  Sales  Director  of  the  Bureau 

.)  Timss  smutM  gj  Avertising  is  to  concentrate 
propaganda  oi  on  these  accounts  and  you  can 
riss  oi  displays  appreciate  what  a  strong  argu- 
md  Advoitising  ment  it  would  make  if  he  could 
say:  (Continued  on  page  58) 
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ldier5  of  %  in  »r 

%it  ttfiver  mtds.  ttjSe  men  have  qtven  ^eir 
lives  in  performance  of  dul^  essential 
to  ctviteed  living  jjaihwin#  «i^  , 

irmisimssion  op  uiord  pc^r«  t^ras  from 
rtia  B«ttU  (ronH  of  a  Bfer  ^hi^n  ^  fcrc^B 
of  Docanc^  and  Barbarism  ^ 

Uvhig  dMds  «d  Mr 
^|po|o  sravhw  Byn  lo  carrg. 


ROLL  OF  HONOR  A  PERMANENT  MEMORIAL  IN  EDITOR  &  PUBLISHER  GALLERY 


A  moitarpieca  oi  hand  Uttaiing  by  W.  Liaingaton  Lamed,  this  porch  manl  icroU  (18  by  24  inehas)  now  ocenpias  a  ^ea  of  prominanoo  in 
tha  Editor  &  Publisher  gallery  in  Times  Tower,  New  Yoric.  In  glow  ing  colors,  it  stands  as  a  permanent  tribute  to  the  men  and  woman 
who  gore  their  llTas  as  American  war  correspondents. 


Clarification  of  Joseph  Pulitzer  Will  Sought 


By  S.  J.  Monchak 

THE  Joseph  Pulitzer  will  Is  go¬ 
ing  to  court  again  for  clarifica¬ 
tion. 

On  petition  of  Joseph  Pulitzer, 
Jr.,  publisher  of  the  St.  Louis 
Post-Dispatch;  Herbert  Pulitzer 
and  Joseph  Pulitzer  HI,  trustees 
of  the  socalled  “newspaper  trust" 
set  up  by  the  late  publisher  to 
administer  the  affairs  of  the  New 
York  World  and  the  Post-Dis¬ 
patch,  the  Surrogate’s  Court  of 
New  York  County  is  being  asked 
to  determine: 

InTsstmsnIs  Cited 
(1)  Whether  directors  of  the 
Press  Publishing  Co.,  publisher 
of  the  defunct  World,  can  invest 
assets  of  the  company  in  invest¬ 
ments  other  than  ttiose  author¬ 
ized  in  the  will — government 
bonds,  first  mortgages  on  real 
estate  in  the  New  Yo^  boroughs 
of  Manhattan,  Brooklyn  and  the 


Bronx,  and  in  railroad  stocks 
and  bonds  which  have  shown 
dividends  continuously  for  five 
years  preceding  w  investment 
by  the  Press  Publishing  Co. 

(2)  The  construction  of  the 
provisions  of  the  will  vdiich  pro¬ 
vide  tiiat  1/lOth  of  the  income 
of  botii  newspapers  should  be 
divided  among  the  principal  edi¬ 
tors  and  department  managers 
of  the  Post-Dispatch  and  the 
Wlorld. 

Since  sale  of  the  World  to  the 
New  York  Telegram  in  1931,  no 
payments  have  been  made  to 
“editors  or  department  mana¬ 
gers”  of  the  World  because  there 
has  been  no  publication  of  it 

However,  those  editors  and 
dq;>artment  managers  of  the 
Post-Dispatch  deemed  worthy  of 
such  a  special  bonus  by  the 
Pulitzer  trustees  have  bem  re¬ 
ceiving  1/lOtfa  of  the  net  earn¬ 
ings  of  tte  Post-Dlq;>atch  since 


Mr.  Pulitzer’s  death,  as  stipu¬ 
lated  in  his  will. 

Because  of  commitments  cre¬ 
ated  by  sale  of  the  World,  the 
Press  Publishing  Co.  did  not 
show  any  earnings  from  1931 
until  1942  when  it  declared  its 
first  dividend,  approximately  $7 
per  share.  It  has  paid  a  similar 
dividend’ each  December  for  the 
last  three  years. 

’The  sum  of  1133,432  has  been 
earned  on  investments  by  the 
Press  Publishing  Co.  during  the 
last  three  years,  according  to 
the  petition,  and  1/lOth  of  this 
sum,  or  $13,343,  has  been  held  In 
escrow  until  the  court  deter¬ 
mines  to  whom  it  shall  be  paid. 

The  situation  is  created,  ac¬ 
cording  to  attorney  for  peti¬ 
tioners,  because  in  writing  his 
will  Mr.  Pulitzer  did  not  take 
into  account  that  his  World 
would  be  sold  one  day  and  that 
the  question  would  come  up 


ever  of  bow  the  1/lOth  of  the 
earnings  of  the  Press  Publishing 
Co.  would  be  divided  in  the 
event  one  of  the  newspapers 
suspended. 

Mr.  Pulitzer’s  will  was  dated 
April  16, 1904,  and  was  amended 
four  times  prior  to  his  death 
in  1911. 

The  Surrogate’s  Court  has  set 
July  16  for  a  hearing  on  the 
petition. 

Total  capital  and  assets  of  the 
Press  Piriilishlng  Co.  as  of  Dec. 
31,  194S,  was^,2S6,276.72,  ac¬ 
cording  to  the  petition. 

The  three  petitioners  as  trus¬ 
tees  state  they  own  4,852  shares 
out  of  a  total  of  5,000  shares 
authorized  and  outstanding  of 
stock  of  the  Press  Publishing  Co. 
A  share  is  worth  8100  par  value. 

Representing  the  petitioners 
is  tite  New  York  law  firm  of 
Jackson,  Nash,  Brophy,  Barrin¬ 
ger  and  Brooks. 


■  DITOR  A  PURLISHIR  for  Jely  «.  1«4« 
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C  &  O  Head  Promotes 
Pleasure  Travel  Ads 


FUlXiY  SOLD  on  the  value  of 
airing  the  railroad  indnator's 
problems  in  public,  Rob«^  R. 
Teung, 
man  of  the 
board  ot  the 
Chesapeake  h 
Ohio  Railroad, 
told  Edrob  h 
PUBUSBaa  this 
week  that  out¬ 
moded  equip¬ 
ment  would  be 
the  next  subject 
in  bis  company’s 
newspaper  ad¬ 
vertising. 

Ultimate  goal 
of  the  proposed 
aign,  he 


Young 


campai_ 
said,  would  be 
to  increa  se 
pleasure  travel 
by  rail.  “Up  to  the  present,”  said 
Mr.  Young,  “fully  75%  or  more 
of  all  railroad  passenger  traffic 
has  been  for  business  puri>oses. 
With  new  comfortable  equi^nent 
and  new  vacation  travel  ideas,  I 
believe  the  indusbY  can  main¬ 
tain  its  place  at  the  top  in  pas¬ 
senger  transportation.” 

Another  idea  Mr.  Young  is 
working  on  is  a  series  of  rail 
excursions  for  boys’  clubs  and 
similar  organizations,  which  he 
bdieves  will  do  a  good  public 
relations  Job  for  the  railroad  as 
a  means  of  pleasure  travel. 

In  all  his  advertising  efforts, 
his  first  purpose  is  to  devd(H>  a 
tevmable  pubUc  attitude  toward 
his  industry,  be  declared. 

Be  recalled  the  C.  fc  O.’s  re¬ 
cent  campaign  to  bring  about 
ooast-to-coast  through  traffic  in 
Punmans.  Widely  placed  in  daily 
newspapers,  the  campaign  was 
snmigty  opposed  by  a  la^e  part 
oc  the  industry,  he  said,  hut  many 
rail  executives  commended  it 

One  of  the  ads,  in  which  it 
was  pointed  out  that  "A  pig  can 
travel  across  the  country”  in  the 
same  car,  ■'but  you  can’t,”  was 
opposed  as  "too  frivolous”  by 
some  of  his  C  A  O  associates, 
Iw  declared.  But  he  convinced 
them  it  would  get  results.  The 
^bsequent  scheduling  of 
through  trains  by  several  roads 


'E'  Award  to  niillies 

Philadelphia — For  getting  out 
el  the  cellar,  in  iriiich  lowly 
demoia  they  hove  been  ten¬ 
ants  for  many  long  years,  the 
players  and  management  ol 
the  Philadelphia  National 
League  baseball  team  were 
honored  with  the  Philadelphia 
Record’s  T"  award  in  Fab- 
■onnt  Pork  a  lew  days  ago. 

The  award  was  devised  by 
Record  sports  editocs  to  be  re¬ 
served  ior  loeal  teonm  or  in- 
dMduala  displaying  unusual 
gollaalry  in  the  lace  oi  over¬ 
whelming  odds. 


was  brought  about  largely  by 
the  C  A  O’s  Institutional  cam¬ 
paign,  ha  ballgvaa. 

Similarly  effective,  he  said, 
was  an  ad  run  in  Hay  bringing 
to  public  attention  the  black 
market  traffic  in  rail  tickets. 

In  all,  five  ads  were  run  on 
the  two  subjects  by  the  C  A  O 
between  December  and  June, 
using  almost  100  newspapers  in 
75  cities.  The  cost,  $200,000,  in¬ 
cluded  the  use  of  five  magazines 
for  one  of  the  ads. 

For  many  years.  Hr.  Young 
has  been  campaigning,  chiefiy 
through  newspaper  advertising, 
for  and  against  certain  practices 
in  the  industry.  ’Themes  have 
ranged  from  the  advocacy  of 
competitive  bidding  for  stock 
issues  to  stopping  company  reor- 
organizations  which  he  felt  were 
against  the  public  interest. 

The  C  A  O's  advertising  budget 
for  the  last  decade  has  been 
running  about  $375,000  a  year. 
In  1043,  it  was  stepped  up  to  its 
present  rate  of  Hmut  $500,000 
annually. 

No  small  part  of  Hr.  Young’s 
advertising  program  is  a  con¬ 
tinuing  institutional  campaign 
in  the  C  A  O  territory.  Since  it 
is  chiefiy  a  coal  mining  area, 
most  of  the  advertising  there  is 
concerned  wltit  that  product, 
rather  than  with  the  railroad 
itself.  “Host  of  our  freight  treff- 
fic  is  coal,”  he  reasons,  “and  a 
boost  for  coal  and  the  people 
who  mine  it  is  a  boost  for  the 
C  A  O.” 

Such  evidences  of  public  rela¬ 
tions  activity  are  presented  by 
Hr.  Young  as  only  a  small  sam¬ 
ple  of  what  he  believes  the  in¬ 
dustry  as  a  whole  “ought  to  be 
doing.” 

$150JIOOJIOO  ior  Ads 

“Hy  advertising  program  for 
the  industry,”  he  said,  “may 
sound  startling,  but  it’s  not  un¬ 
reasonable.  I  believe  the  rail¬ 
roads  can  well  afford  to  spend 
$150,000,000  a  year,  one-thbd  for 
institutional,  two  -  thirds  for 
service. 

“The  program  would  have 
three  main  phases:  service, 
labor,  €md  the  cost  to  the  public 
of  subsidized  transportation, 
sudi  as  water. 

“With  public  opinion  on  its 
side  on  all  these  questions,  the 
industry  could  solve  them  much 
more  effectively,  and  without 
going  to  Washington  with  pleas 
for  drastic  legislation. 

“I  started  newspaper  advertis¬ 
ing  some  years  ago  as  a  sort  of 
experiment.  Since  then,  I  have 
become  more  and  more  con¬ 
vinced,  with  each  step,  that 

business  has  been  overlooking 
the  most  potent  tool  it  has  at  its 
command  for  bringing  about  the 
right  kind  of  atmosphere  for  the 
preservation  of  private  enter¬ 
prise.” 

Advertising  costs  are  only 

relative.  Hr.  Young  maintains, 

and  should  be  considered  in  the 
light  of  their  long-range  accom¬ 
plishments. 

The  railroad  industry,  he 


Six  oi  one  and  one  oi  wider  measure. 


holds,  should  spend  at  least  75% 
of  its  additional  current  passen¬ 
ger  revenue  for  advertising. 
“When  you  get  past  a  certain 
minimum  point  in  passenger 
traffic,”  he  explained,  "the  cost 
of  carrying  additional  passen¬ 
gers  becomes  negligible.  That 
extra  income  might  well  be 
spent  to  secure  the  railroads’ 
future.” 

Behind  his  forthcoming  cam¬ 
paign  for  modernization  of  rail¬ 
road  equipment.  Hr.  Young  said, 
is  the  toought  that  however 
assiduous  the  C  A  O  is  in  im¬ 
proving  its  own  service,  it  will 
suffer  with  the  rest  of  the  indus¬ 
try  if  the  passenger  "gets  kideed 
around.”  In  such  an  event,  he 
said,  the  airlines  and  highways 
would  win.  “That's  why  I  want 
to  bring  it  into  the  open — to  get 
public  opinion  to  prod  the  rail¬ 
roads  into  action.” 

His  contemplated  excursions 
for  boys'  clubs  ere  another  pub¬ 
lic  relations  effort  Although 
the  project  is  only  in  its  first 
planning  stage.  Hr.  Young  has 
already  decided  that  it  wUl  be 
carried  out  without  immediate 
profit  ‘It  would  be  worthwhile 
even  at  a  loss,”  he  said.  “Hany 
people  don’t  ride  the  trains  to¬ 
day  simply  because  tiiey  don’t 
know  the  ropes.  Our  plan  is  to 
start  them  early,  give  them  some 
experience  in  rail  travel  and 
make  future  customers.” 

As  in  the  C  A  O’s  past  under¬ 
takings,  the  project  will  be  fully 
pidilicl^  through  newspaper 
advertising. 

a 

Neustadt  for  Toledo 

Toledo,  O.— James  W.  Egan, 
Jr.,  vicepresident  and  advertis¬ 
ing  director  of  the  Toledo  Blade, 
has  arranged  for  the  George 
Neustadt  organization  to  extend 
its  services  to  Toledo.  The  Neu¬ 
stadt  reports  provide  analytical 
studies  of  retail  advertising 
measured  by  price  lines. 

■ 

Alice  Orcutt  Weds 

Hr.  and  Hrs.  Reginald  Orcutt 
have  aimounced  the  marriage  of 
their  daughter,  Alice,  to  Doug¬ 
lass  Horse  Howell  on  Hay  9. 
The  bride’s  father  is  foreign  ex¬ 
port  manager,  Hergenthaler 
Linotype  Corp. 

IDITOR  A 


Enquirer  Adopts 
7-CoL  Format 

Cincinnati,  O. — A  streamlin¬ 
ing  makeup  Job,  undertaken 
quietly  more  than  a  year  ago, 
was  brou^t  out  into  the  open 
with .  the  June  23  issue  of  the 
Cincinnati  Enquirer.  Page  One 
of  the  news  section  on  Sunday 
went  to  seven-column  format. 

First  step  in  the  process  was 
the  kwitch  from  eight  to  seven 
columns  on  the  daily  and  Sun¬ 
day  editorial  pages  in  April, 
1945.  Gradually,  Managing  Edi¬ 
tor  Everett  H.  Boyd,  with  help 
and  advice  from  Composing 
Room  Superintendent  Fred 
Brooks,  extended  the  idea  to  the 
news  review  page,  the  mnuse- 
ment  page,  Sunday  sports  and 
society,  and  the  daily  picture 
and  feature  page. 

At  Fergefs  Request 

Hr.  Boyd  was  carrying  out  an 
assignment  given  him  two  years 
ago  by  Publisher  Roger  H. 
Ferger  to  modernize  the  En¬ 
quirer  dress. 

The  seven-column  streamlin¬ 
ing,  according  to  Mr.  Boyd,  is  a 
simple  mechanical  operation.  He 
summed  it  up; 

"No  indents.  Merely  setting 
one  column  in  20  picas,  with 
six  other  columns  in  regular  12- 
pica  measure.  Or  setting  two 
columns  of  16  picas,  and  the  re¬ 
maining  five  in  12  picas. 

“With  the  elimination  of  rule 
lines,  a  pica  of  white  space  sep¬ 
arates  the  type,  and  readers  find 
the  pages  so  much  more  read¬ 
able  we  like  to  believe  they  are 
reading  more  matter  on  such 
pages.  It  is  course  impossible 
to  streamline  pages  containing 
advertising,  so  we  have  com¬ 
pleted  our  experiment — unless 
at  some  future  time  it  is  feasible 
to  streamline  Daily  Page  One.” 

At  this  time,  Mr.  Boyd  told 
the  publisher,  “I  do  not  recom¬ 
mend  it.” 

m 

Joins  Pend  Block 

Edward  C.  Stenner,  formerly 
with  the  American  T^acco  Co. 
and  Just  released  from  the  Navy, 
has  Joined  the  New  York  sales 
staff  of  Paul  Block  and  Asso¬ 
ciates. 

PURLISHIR  for  Jely  4,  1744 


12 


AN  ASSORTMENT  OF  REFLECTIONS  BY  NATION'S  EDITORIAL  CARTOONISTS 


WHO'S  CRAZY? 

Arthur  Pointer,  DHroti  (Mich.)  Frtt  Press 


GEORGIA  LEADS  THE  WAY 

Anne  Mergen,  Miami  (Flo.)  News 


DOCTOR  IN  THE  HOUSE? 

Hoe  Fiekka.  DaUu  (To.)  Nnm 


‘Working  Inventory’ 
Definition  Is  Lacking 


WASHINGTON— The  sUtus  of 

allowable  newsprint  inven¬ 
tories  apparently  may  be  In  need 
of  some  further  clarification  de¬ 
spite  action  by  the  Civilian  Pro¬ 
duction  Administration  to  re¬ 
move  ceilings  which  bad  been 
set  at  between  30  and  50  days’ 
suppiy,  depending  upon  distance 
from  points  at  production  and 
receipu. 

Publishers  still  are  held,  un¬ 
der  the  terms  of  CPA  regula¬ 
tions,  to  a  “minimum  practicable 
working  inventory.”  That  term 
is  not  capable  of  precise  defini¬ 
tion  since  consun^tion  varies 
seasonally,  as  Col.  J.  Hale  Steln- 
man  pointed  out  For  example, 
the  tonnage  needed  to  be  held 
in  storage  would  be  less  in  July, 
August  and  Septeniber  than  in 
October,  November  and  Decem¬ 
ber. 

No  serious  supply  difficulty  is 
expected,  however,  because  of 
several  factors  which  enter  into 
the  situation,  which  in  combina¬ 
tion  will  be  expected  to  take 
paper  out  of  the  "scarcity” 
category; 

1.  Producing  mills  do  not  have 
storage  space  through  which 
they  could  hold  back  tonnage 
owing  to  market,  even  if  they 
were  so  disposed. 

2.  Mill  output  In  the  first  five 
months  of  this  year  in  all  North 
American  mills  exceeded  the 
comparable  period  of  last  year 
by  24.7%  and  the  production  of 
prewar  1939  by  33.5% .  Canadian 
output  is  substantially  up. 

3.  The  "New  England”  plan 
which "  has  been  adopted  by 
American  Newspaper  Publishers 
Association  has  worked  out  so 
successfully  that  no  publisher 
hcs  had  to  susMnd  for  a  single 
day  for  want  of  paper.  CPA  has 
expressed  satisfaction  it  will  be 
continued  with  effectiveness. 


4.  Climatic  and  peacetime  con¬ 
ditions  have  restored  (water  ship¬ 
ments  to  approximately  normal. 

5.  Import  controls  have  been 
Ult^  and  an  Increase  in  receipts 
from  the  Scandinavian  countries 
can  be  expected. 

6.  While  CPA  has  not  spelled 
ont  exactly  what  “minimum 
practicable  working  inventory” 
means  In  terms  of  day’s  supply 
(and  discussions  at  CPA.  offices 
Indicate  no  need  is  felt  at  pres¬ 
ent  for  a  more  explicit  order) 
the  administration  still  has  an 
enforcement  agency  whiah  could 
q>eedily  move  in  if  need  arises. 

a 

Chandler  Resumes 
Coast  Promotion  Post 

San  Francisco  —  Stedman 
Chandler  has  resumed  the  title 
of  promotion  manager.  Pacific 
Coast  Division,  ANPA  Bureau  of 
Advertising,  it  is  announced  by 
H.  C.  Bemsten,  general  manager. 

L.  S.  Van  Sant  becomes  ac¬ 
count  executive.  He  came  to  the 
bureau  in  1945  from  the  adver¬ 
tising  managership  of  the  Santa 
Barbara  (Calif.)  Neior-Presf. 

These  changes  followed  ap- 
po’--  Trent  of  Roy  Bradt  as  field 
service  representative  of  the  Ad 
Bureau’s  Retail  Division. 
m 

Gault  and  Reese  Get 
Interest  in  Paper 

Rock  Hill,  S.  C. — ^Harper  S. 
Gault,  advertising  manager,  and 
Charles  Reese,  circulation  man¬ 
ager,  have  acquired  “financial 
Interest”  in  the  Rock  Hill  Eve¬ 
ning  Herald,  Publisher  A.  W. 
Huckle  has  announced. 

Gault, «  native  of  Spartanburg 
county,  this  state,  was  named 
associate  editor  and  Reese  will 
serve  as  business  manager. 


Adman  Uses  Ad, 
Gets  Home  Offers 

Dayton,  O. — ^Running  a  pic¬ 
ture  of  his  youiw  son — with  the 
plea  “I  Need  a  Home  .  .  .  Am  I 
Too  Little  and  Too  I.ate?” — 
W.  W.  Wadsworth,  retail  adver¬ 
tising  department  of  the  Dayton 
Journal-Herald,  received  several 
offers. 

TOree  callers  offered  to 
“adopt”  the  son  until  the  house 
was  found.  Others  offered 
rooms.  But  not  a  single  offer  lor 
rental  of  a  house  was  received. 

The  “appealing”  display  ad 
was  2  columns  by  7  inches. 

Appeal  to  Vets 
In  300  Dailies 

A  l,(X)0-llne  advertisement  ad¬ 
vising  veterans  “Don’t  drop 
your  Service  Life  Insurance”  Is 
scheduled  for  insertion  during 
the  week  of  July  8  in  300  daily 
newspapers  throughout  the 
country,  with  an  aggregate  cir¬ 
culation  of  about  30,000,000,  the 
Institute  of  Life  Insurance  has 
announced. 

Signed  by  the  “Life  Insurance 
Companies  in  America  and  ’nieir 
Agents,”  the  advertisement  Is 
another  step  in  the  campaign 
being  carried  on  by  the  life  in¬ 
surance  business,  in  cooperation 
with  the  Veterans  Administra¬ 
tion,  to  persuade  veterans  to 
hold  on  to  their  Service  insur¬ 
ance.  Ten  commonly  asked 
questions  about  National  Serv¬ 
ice  Life  Insurance  are  answered 
in  the  copy,  and  veterans  are 
urged  to  bring  their  service  in¬ 
surance  problems  to  the  agents 
tor  help. 

This  is  the  second  display  ad¬ 
vertisement  urging  veterans  to 
retain  their  National  Service 
LHe  Insurance  that  has  been 
prqwred  by  the  Institute  of  Life 
Insurance  end  placed  In  the 
regular  list  used  for  the  adver- 
tiidng  of  the  life  insurance  com- 
peniM. 
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Press  Gallery 
Applicxitions 
Are  Piling  Up 

Washihgton— The  issue  aris¬ 
ing  from  a  flood  of  applications 
from  foreign  correspondents  for 
admission  to  Congressional  press 
galleries  and  important  press 
conferences  has  reached  an  im¬ 
passe  with  the  reporteis’  stand¬ 
ing  committee  and  the  informa¬ 
tion  dlVl^n  of  the  State  De¬ 
partment  both  refusing  to  accept 
responsibility  for  clearing  appli- 
cants. 

’The  standing  committee, 
elected  by  correspondents,  is 
headed  by  Samuel  Bell  of  the 
New  York  Herald  Tribune,  who 
has  cited  the  fact  that  rules  of 
admlsiriblli^  have  been  drafted 
by  Congress  and  make  no  provi¬ 
sion  for  representatives  of  news¬ 
papers  outside  the  United  States 
who  do  not  meet  the  exact 
terms. 

However,  Bell  and  his  associ¬ 
ates  have  agreed  promotioo  if 
world  free  press  warrants  devia¬ 
tion  but  have  insisted  clearance 
should  he  made  through  the 
State  Department  and  carry  the 
assurance  of  William  Benton’s 
signature,  he  being  the  Assistant 
Secretary  for  worldwide  cultural 
relations. 

Benton  has  elected  to  have 
suborffinates  sign  approvals  and 
the  correspondents  committee 
has  balked.  A  reply  was  re¬ 
ceived  this  we^  to  a  letter  sent 
by  Bell  to  Benton,  the  effect  of 
which  was  to  say  that  the  State 
Department  cannot  accept  re- 
sponslhiUty  and  to  suggest  this 
is  a  function  of  the  standing 
committee.  Meanwhile,  applica¬ 
tions  are  piling  up  in  files, 
s 

75th  AnmTMBOiT 

The  Morteettc  (Wla.)  Eoglc- 
Stor  is  oboervlng  its  TSth  anni¬ 
versary,  having  been  founded 
June  >4, 1171,  by  the  late  Luther 
B.  Noyes. 
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ADVERTISING  SURVEY 


Liquor  Men  Unite 
Against  Prohibitionists 


By  SamuAl  Rotmt 

THE  liquor  industry,  seeking 

public  confidence  in  the  face 
of  a  threatening  movement  for 
the  revival  of  Prohibition,  has 
united  in  a  full-scale  public  re¬ 
lations  program,  the  brunt  of 
the  drive  to  be  concentrated  in 
national  advertising  in  news- 
parcrs  and  magazines. 

Announcement  of  ^  program 
was  made  this  week  at  the 
laundiing  in  New  York  of  U- 
censed  Beverages  Industries, 
Inc.,  new  public  relations  agen¬ 
cy  for  the  industry  and  an  out¬ 
growth  of  two  rival  cuganiza- 
tions.  Conference  of  Alroholic 
Beverage  Industries  and  Allied 
Liquor  Industries. 

WL  W.  Wachtel,  president  of 
Calvert  Distillers  Corp.  and 
diaiiman  of  LBrs  public  rela¬ 
tions  committee,  in  urging  na¬ 
tionwide  advertisii^  said  Sie 
industry  “has  nothing  to  be 
ashamed  of."  Prohibitionists 
have  spread  false  statements, 
he  said,  and  the  industry  must 
combat  them  with  facts. 

While  the  LBI  plans  to  ad¬ 
vertise  in  behalf  of  the  industry 
as  a  whole,  it  will  at  the  same 
time  urge  individual  companies 
to  support  the  drive,  it  was  an¬ 
nounced.  LBI  will  provide  its 
own  research  findings  and  other 
information  to  aid  them. 

liquor's  Product  Ads 

IN  PRODUCT  advertising,  as 

well,  a  large  part  of  the  liquor 
industry  has  made  the  news¬ 
paper  its  basic  medium. 

One  firm,  Carstairs  Distillers, 
has  used  newspapers  as  the 
badcbone  for  all  its  consumer 
advertising  since  1939,  according 
to  G.  Allen  Re^er,  advertising 
and  sales  promotion  manager. 

In  a  recent  talk  before  an  ad¬ 
vertising  class,  Reeder  said 
newspapers  were  selected  main¬ 
ly  for  their  fiexibility.  Car- 
stairs  linage  is  among  leaders 
in  volume  in  most  of  its  terri¬ 
tories,  he  said,  “vdtli  high  fre¬ 
quency  and  continuity." 

During  its  advertising  career, 
Carstairs  has  been  spending 
somewhere  between  $500,000  and 
$1,000,000  a  year  for  advertis¬ 
ing  and  sales  promotion.  For 
the  fiscal  year  beginning  Aug.  1. 
the  budget  has  been  increased 
30%. 

In  wartime,  when  both  news¬ 
paper  space  and  product  were 
short,  Carstairs  m^e  a  compro- 
piise  in  volume  of  linage,  but 
not  in  its  ideas  about  advertis¬ 
ing  practice.  Reeder  explains: 

"Carstairs  is  a  believer  in  big 
space  in  newspapers  in  a  com¬ 
petitive  market  During  the 
war.  while  whiskey  was  ra¬ 
tioned  and  paper  was  riiort, 
Carstairs  reduc^  the  size  of  its 
space  but  did  not  reduce  the 
frequency  of  insertion.  Three- 
quarters  of  Carstairs  space  dur¬ 
ing  the  war  years  was  devoted 
to  the  promotion  of  War  Bonds, 


Fuel  Conservation,  Fats  Conser¬ 
vation,  Manpower,  Red  Cross, 
etc.” 

Present  Carstairs  insertions 
are  750  lines.  Schedules  will  be 
maintained  and  ad  sizes  In¬ 
creased  in  194^7. 

Drug  Ad  Qamis 

DR.  THOMAS  PARRAN,  U.  S. 

Surgeon  General,  has  called 
on  the  manufacturers  of  pro¬ 
prietary  medicines  to  stop  mak¬ 
ing  “extravagant  claims”  in 
their  advertising.  Speaking  on 
the  40tfa  anniversary  of  the  Pure 
Food  and  Drug  Act,  he  directed 
his  attack  chiefly  against  radio 
ad  copy. 

He  advised  radio  to  ‘To<ric  to 
an  excellent  example,”  the  news¬ 
paper  industry,  which  some 
years  ago  “took  aggressive  ac¬ 
tion  in  cleaning  up  drug  adver¬ 
tising  in  their  columns.” 

Weeklies'  Rotes 
A  MAJORITY  of  weekly  news¬ 
papers  —  64.2%  —  charge  na¬ 
tional  rates  for  dealer  coopera¬ 
tive  advertising,  according  to  a 
poll  reported  in  the  July  issue 
of  American  Press. 

Local  rates  are  charged  by 
17.7%,  and  18.1%  of  the  papers 
vary  the  charges  according  to 
the  <^aracteristics  of  the  indi¬ 
vidual  campaigns. 

Among  the  64.2%  listed  as 
charging  the  national  rate, 
about  25%  have  no  differential 
between  national  and  local. 

When  Is  Leather? 

THE  Tanners  Council  of  Amer¬ 
ica  has  advised  its  members 
to  see  that  advertising  copy 
makes  proper  distinction  be¬ 
tween  leather  and  non-leather 
products,  particularly  in  the 
case  of  shoes  and  handbags 
made  of  new  plastic  materials. 

“Plastic  calf,”  “plastic  patent 
leather,”  and  similar  terms  are 
not  permissible  under  the  law, 
the  Council  warned.  “Leather¬ 
grained  plastic,”  or  better  still, 
just  "plastic,”  are  recommended. 

Classes  in  Radio 
Build  Up  a  Store 

Two  war  veterans  have  estab¬ 
lished  the  “sellingest  retail  out¬ 
fit”  in  Austin,  Tex.  by  conduct¬ 
ing  classes  in  radio,  according  to 
the  public  relations  department 
of  Zenith  Radio  Corp. 

One  of  the  first  steps  taken  by 
William  Byron  and  Charles 
Eskridge  in  setting  up  their 
music  store,  it  was  related,  was 
to  hire  a  University  of  Texas 
instructor  as  service  manager. 
He  helps  scores  of  youths  who 
patronlM  the  shop  to  fix  their 
own  radios.  They  buy  parts,  of 
course,  and  also  get  notions 
about  newer  models. 


ART  DIRECTORS'  IDEA  OF  MODEL 

VraUam  Irwin.  Ibit  art  director  of  Danear-ntzgarald-Sample  Agency, 
and  Cecil  Baumgarden.  right  art  director  oi  Green  Bro^e  Agency, 
crown  loan  Godfrey,  18.  oi  Freeport.  L  L  as  "the  perfect  modeL”  A 
Barbizon  Studio  m^oL  loan  woe  chosen  by  the  Art  Directors  Club 
of  New  York  from  1.200  contestants. 

C^mpal^nA  and  ..^ccountA 

By  Betty  Feezel  "  — 


IN  LINE  with  increased  facilities 
for  production  of  its  Rain 
Drops,  “sky  blue”  powder  to  do 
away  with  washday  blues,  Bu- 
Tay  Products  has  expanded  its 
advertising  schedule.  For  some 
time  the  company  has  been 
placing  weekly  insertions  on  a 
national  basis  in  nearly  150 
newspapers,  running  378  line 
ads  in  more  than  20  of  them  and 
91-line  ads  in  75.  Now  it  adds 
four-color  pages  on  a  staggered 
schedule  through  the  first  of  the 
year  in  the  American  Weekly 
and  This  Week,  and  half  pages 
in  thfe  Metropolitan  Comic 
Group;  In  addition,  four  color 
pages  will  appear  monthly  in  the 
Christian  Science  Monitor 
magazine  section.  Magazine 
copy  as  well  as  a  variety  of 
radio  promotions  are  also 
planned.  Copy  pictures  the 
Rain  Drops  removing  dirt  from 
laundry  .  .  .  dishes  .  .  .  pots  and 
pans  .  .  .  and  stresses  the  prod¬ 
uct  slogan.  “America's  wash- 
word.”  Glasser-Gailey  &  Co., 
Los  Angeles,  Calif.,  directs  the 
account. 

Coliiomio  Copy 
USING  mostly  California  news¬ 
papers.  three  Oakland  firms 
this  week  announced  plans  via 
Ad  Fried  Advertising  Agency, 
Oakland,  for  campaigns  to  come. 
Hobbyland,  manufacturer  and 
distributor  of  hobby  models, 
tools,  equipment,  etc.,  this  month 
breaks  a  test  campaign  in  small 
town  newspapers  in  Northern 
California  and  Southern  Oregon. 
Copy  invites  those  who  follow 
hobbies  to  take  advantage  of  a 
mail  order  coupon.  In  August, 
hobby  magazines  will  be  added. 

SzRViSALL  (luminous  paints) 
schedules  25  California  news¬ 
papers  and  spot  announcements 
over  KROW  in  an  initial  cam¬ 
paign. 


Teased  facilities  Despite  the  acute  housing 
t  of  its  Rain  shortage  in  the  Oakland  area 
”  powder  to  do  and  the  fact  that  there  as  well 
day  blues,  Bu-  as  anywhere  else,  hotel  accom- 
is  expanded  its  modations  are  practically  im- 
lule.  For  some  possible  to  obtain,  ffie  100-room 
any  has  been  New  Oaks  Hotel,  has  initiated 
Insertions  on  a  a  campaign  in  newspapers  in  38 
In  nearly  150  neighboring  cities.  The  theory 
ining  378  line  behind  the  advertising  is  to  es- 
20  of  them  and  tablish  the  hotel  name  in  prep- 
.  Now  it  adds  aration  for  less  crowded  times 
on  a  staggered  in  the  future, 
the  first  of  the 

erican  Weekly  Hotpoint  Mots 
and  half  PSSos  a  KIT  of  promotional  material 
>olitan  Comic  including  mats  of  newspaper 
ion,  four  color  tor  local  dealer  sponsorship, 
monthly  in  the  {g  being  offered  by  Edison  Gen- 
eral  EicTRic  (Hotpoint)  Appli- 
on.  Magazine  ance  Co.  in  connection  with  all- 
I  a  variety  of  electric  kitchen  units  for  “vet- 
erans  only.”  Explains  Patrick 
’  picture  the  Monaghan,  publicity  manager: 
iving  dirt  from  “About  July  15  we  will  send  a 
:s  .  .  -  pots  aim  general  letter  to  all  of  our  100 
esses  the  prod-  ,(,iioiesale  distributing  houses 
*1®  ,9®®  '  urging  them  to  get  builders  to 

-oaiiey  &  co.,  parry  local  newspaper  advertls- 
lif.,  directs  the  builders’  pages.  Because 

there  is  a  natural  conflict  bound 
to  arise  between  some  of  our 
t  dealers  and  builders  where  the 

alifornia  news-  dealer  is  not  directly  making 
Oakland  firms  the  sale,  the  company  has  de- 
nced  plans  via  cided  not  to  allocate  any  money 
tising  Agency,  to  local  advertising  in  news- 
paigns  to  come,  papers.  Under  normal  operat- 
ufacturer  and  ing  procedure,  we  have  a  par- 
lobby  models,  ticipating  program,  as  well  as 
etc.,  this  month  a  key-city  national  newspaper 
ipaign  in  small  program.  At  present,  both  of 
s  in  Northern  these  are  suspended  because  of 
uthern  Oregon,  our  inability  to  produce  a  satis- 
se  who  follow  factory  volume  of  kitchens  to 
advantage  of  a  stock  our  dealers.” 

in.  In  August,  _ _ .  _ 

will  be  added.  Cartoon  Family 
ninous  paints)  INTRODUCING  a  folksy  car- 
ilifomla  news-  toon  family,  Boyle  -  Midway, 
announcements  Inc.,  b^ins  a  national  campaign 
in  initial  cam-  for  3-In-One  OH.  Schedule  calls 
(Continued  on  page  53) 
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IJIVI4IJE  SERVICE  HELPS  YOU  PLACE  YOUR  PRODVCYS 


IM  THE 


SALES  VOLUME  AREAS 


Gan  you  select,  without  help,  the  localities  in  this 
market  that  will  huy  most  of  your  goods?  Can 
you  pick  the  dealers  who  will  sell  most?  The 
Plain  Dealer  Market  Survey  department  can  an* 
swer  these  questions . . .  factually  and  accurately. 
Base  your  advertising  and  marketing  plans  on 
these  answers  and  you’ll  realize  maximum  sales. 
Call  or  write  your  PD  representative  for  an 
appointment  to  receive  this  individualized  service. 


CLEVELAND 


PLAIN  DEALER 

m /84J^ 


John  B.  Woodtt/ard,  Inc.,  New  Yor^,  Chicago,  Detroit,  San  Francisco,  Los  Angeles 
A.  S.  Grant,  Atlanta 


The  Plain  Dealer  is  Enough 
— if  You  Use  It  Enough 

Plain  Dealer  circulation  is 
greatest  in  the  areas  where  your 
sales  possibilities  are  the  best. 
The  P.D.  2-in-l  market  (Greater 
Cleveland  plus  the  26  adjacent 
counties)  gives  you  Ohio’s  tuio 
richest  markets  at  one  low  cost. 
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Alaska  Mokes  a  Bid 
For  Newsprint  Mills 


By^Bobcrt  D.  S«al 

ANCHORAGE,  Alaska— Alaska’s 

two  national  forests,  totaling 
20.884,000  acres  of  tin^r,  and 
other  natural  power  resources, 
are  capable  of  producing  more 
than  a  million  tons  of  newsprint 
annually  in  perpetuity. 

This  information  is  disciosed 
by  Frank  Hentzleman.  U.  S. 
Regional  Forester,  wbo  has 
made  an  extensive  study  of  the 
territory’s  potential  paper  pulp 
industry.  He  believes  that  pa¬ 
per  miUs  in  Alaska  will  offer  a 
definite  answer  to  the  acute 
newsprint  problems  of  the  na¬ 
tion’s  publiAers. 

Mr.  Hentzleman  told  this  cor¬ 
respondent: 

'Timber  species  of  Alaska  are 
suitable  and  highly  satisfactory 
for  the  production  of  major 
kinds  of  paper.  They  are  espe¬ 
cially  adapM  to  manufacturing 
newsprint 

"Alaska  has  an  abundance  of 
cheaply  developed  water  power 
resources.  Newsprint  is  a  heavy 
power  user.  Every  ton  of  dai^ 
plant  capacity  ne^  about  100 
hp.  To  keep  down  manufactur¬ 
ing  costs  a  SOO-ton  news  mill 
wouli  be  necessary  and  would 
require  about  50,000  hp. 

All-Water  Transportation 

“Cost  of  shipping  a  low  price 
sulphite  paper  to  general  mar¬ 
kets  would  be  much  less  than 
from  plants  Of  Eastern  Canada, 
due  to  water  transportation  fa¬ 
cilities  of  Southeastern  Alaska. 
Shipments  could  be  made  direct 
from  Southeastern  Alaska  plants 
by  ferry  and  barge  to  Prince 
Rupert,  B.  C.,  and  shipped  by 
rail  to  the  Midwest. 

"They  could  also  be  made  di¬ 
rect  from  the  plants  to  any 
point  on  the  world’s  seacoast 
with  year  around  ice  free  sea¬ 
ports.’’ 

Another  advantage,  Mr. 
Hentzleman  pointed  out,  is  that 
the  timber  in  Alaska  is  publicly 
owned,  and  the  paper  company 
is  permitted  to  make  contoacts 
for  a  SO-year  supply.  Payments 
can  be  made  as  the  timber  is 
cut.  This  eliminates  a  large  in¬ 
vestment  in  standing  timber, 
which  operators  must  consider 
in  the  South  where  timberlands 
are  privately  oamed. 

Alaska’s  territorial  govern¬ 
ment  recently  organized  an 
agency  known  as  the  Alaska  De¬ 
velopment  Board.  Duties  of  this 
organization  are  to  aid  in  inter¬ 
esting  new  industries  to  come 
into  the  territory  and  develop 
the  country’s  rlA  nattund  re¬ 
sources,  of  which  newsprint  is 
one.  Col.  Henry  W.  Clark,  an 
Alaskan  by  birth,  and  recently 
discharged  from  the  Army  is 
general  manager  of  this  agency. 
On  a  recent  tour  of  the  States, 
Clark  interviewed  leading  news¬ 
paper  publishers  and  others  in¬ 
terested  in  newsprint. 

On  the  Alaska  paper  mill  pos¬ 
sibilities  CoL  ClaA,  commented: 

“One  of  the  dilBeulties  fsdng 
the  establishment  of  a  newsprint 


mill  in  Alaska  has  been  the  un¬ 
certainty  over  the  status  of 
aboriginal  rights.  We  are  all 
interested  in  trying  to  have 
these  rights  determined  so  as  to 
eliminate  uncertainty.  We  feel 
that  the  attitude  of  the  Interior 
Department  and  that  the  per¬ 
sonalities  therein  have  changed 
sufficiently  to  insure  correction 
in  this  regard. 

'  “Another  obstacle  has  been 
hesitancy  on  the  part  of  inves¬ 
tors  to  cmne  into  the  territory 
of  the  Forestry  Department  had 
complete  power  to  change 
stumpage  rates  at  anytime,  or  to 
force  operations  to  cut  too  far 
from  their  delivery  point  and 
make  hauling  costs  exorbitant. 
The  attitude  of  the  Forestry  De¬ 
partment  now  is  that  they  will 
be  willing  to  cooperate  in  insur¬ 
ing  a  square  deal  on  these  and 
other  matters  by  securing 
proper  regulations  to  protect  the 
interests  of  the  investor. 

“Although  Alaska  offers  tre¬ 
mendous  advantages,  it  is  un¬ 
deniable  that  costs  of  setting  up 
a  paper  mill  in  Alaska  wiU  be 
greater  than  in  the  States.  Con¬ 
sequently,  the  community  near 
which  the  mill  is  established 
should  extend  concessions  or 
favors  to  the  operator.  The 
Alaska  Development  Board  is 
discussing  these  matters  with 
the  communities  of  Southeast¬ 
ern  Alaska,  and  we  feel  certain 
that  investors  will  receive  a 
greater  welcome  today  than 
ever  before.” 

Forest  Service  reports  show 
that  all  waterpower  sites  in 
Alaska  are  publicly  owned  and 
can  be  lea^  under  the  Fed¬ 
eral  Power  Act  for  periods  not 
to  exceed  50  years. 

Western  hemlock  timber  of 
Alaska,  according  to  the  For¬ 
estry  i^rvice,  has  a  great  value 
for  pulp  manufacturing.  The 
trees  are  smaller  and  superior 
to  the  trees  in  the  Puget  Sound 
area  of  Washington.  Newsprint 
mills  of  the  Northwest  and  Brit¬ 
ish  Columbia  use  mere  wood  of 
this  species  than  any  other  due 
to  its  qualities  and  lower  cost. 

Southeastern  Alaska  locations 
most  practical  for  newsprint  pa¬ 
per  mills  are  in  the  vicinities  of 
Ketchikan,  Wrangel,  Petersburg, 
Sitka  and  Juneau. 

Approximately  80  pulp  mills 
are  being  operated  in  Canada 
with  American  capital.  The 
nearest  one  to  Alaska  is  the  Pa¬ 
cific  Mills,  Ltd.,  at  Ocean  Falls. 
B.  C.,  Just  296  miles  south  of 
Ketchikan,  Alaska’s  first  port  of 
call  city. 


W.  E.  Scripps  (right)  and  George 
G.  Booth,  seoted  ot  ieit. 

Scripps  Marks 
50  Years  With 
Detroit  News 

DETaorr,  Mich. — On  June  29. 
W.  E.  Scripps,  president  of  the 
Detroit  New$,  marked  the  50th 
anniversary  of  the  beginning  ot 
his  association  with  ffiet  paper, 
founded  by  bis  father,  James  E. 
Scripps,  in  1873.  In  observance 
of  the  anniversary,  the  execu¬ 
tives  of  the  News  tendered  Mr. 
Scripps  a  surprise  dinner. 

Vicepresident  Herbert  Ponting 
presided.  In  attendance  were 
department  heads  and  George 
G.  Booth,  E.  B.  Whitcomb,  War¬ 
ren  S.  Booth  and  William  J. 
Scripps,  members  of  the  board 
of  directors.  Four  News  printers 
who  have  all  spent  more  than 
'50  years  in  the  service  of  the 
paper,  Ed  Meyer,  Walter  Reblin, 
Maurice  Gloster  and  Joseph 
Brichte,  also  attended.  Mr.  Booth 
is  a  past  president  and  oldest 
member  of  the  board. 

Another  News  director,  James 
S.  Whitcomb,  sent  a  congratula- 
toiy  message  from  Arizona. 

Mr.  Ponting.  on  behalf  of  the 
staff  of  the  News,  gave  Mr. 
Scripps  a  silver  bowl.  A  corsage 
was  presented  to  Mrs.  Scripps. 
On  June  27,  Mr.  and  Mrs.  Scripps 
marked  their  45th  wedding  an¬ 
niversary. 

Mr.  Shipps  showed  early  in¬ 
terest  in  the  development  of  the 
auto  industry,  which  marks  its 
5(>th  anniversary  this  year,  too. 


The  greatest  media 
authority  in  any 
community  is  the 
People. 

The  greatest  media 
executive  is  one 
who  consults  the 
People. 

The  Times-Herald 
of  Washington 
rests  its  case  on  the 
People. 
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TIMIS-HiRALD  . 

.  249,576* 

The  STAR  .  .  . 

.  211,046 

The  POST  .  .  . 

.  166,696 

The  NIWS  .  .  . 

.  104,461* 

of  March  31,  1946 
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CEO.  A.  McDEVITT  CO. 
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THE  INDIANAPOLIS  NEWS 


A  woman’s  intuition  may  be  of  inestimable  value  in  de¬ 
termining  the  right  moment  for  "putting  the  finger"  on 
Father  foe  a  new  frock  ...  or  the  hair  brush  on  Junior 
when  it  will  do  the  most  good.  But,  in  these  days  of 
scarcity  and  round-robin  shopping,  the  housewife  in 
Central  Indiana  is  glad  to  trade  her  intuition  for  a  daily 
consultation  Mrith  her  favorite  guide  to  family  buying — 
The  Indianapolis  News. 

For  more  than  three-quarters  of  a  century.  The  News 
has  occupied  a  spot  close  to  the  hearts  of  Hoosier  home¬ 
makers  . . .  has  become  the  accepted  first-choice  source 
of  information  on  "where  to  go  and  what  to  buy.” 


That’s  perhaps  the  best  reason  why,  in  the  33  counties 
within  the  Indianapolis  radius,  "The  Great  Hoosier 
Daily”— 96%  Aome-de/tvered— ranks  first  in  circulatioa 
and  first  in  total  advertising  vedume  among  all  Indian¬ 
apolis  daily  papers.  And  that’s  also  why  The  News 
carries  more  food  linage  than  all  other  local  newspapers 
combined. 

So,  if  you  plan  to  sell ...  or  increase  your  sales ...  in 
this  key  Central  Indiana  market,  plan  now  to  concen¬ 
trate  your  campaign  where  it  will  be  most  effective — in 
the  newspaper  that  "has  a  way  with  the  wmnen”  .  .  . 
The  Indianapolis  News! 


PIRST  in  daily  cireuhHon 

FIRST  in  doily  advertising 

FIRST  in  the  Hearts  of  Hoosierdom 


Owning  and  Oparaling 
Radio  Stalion  WIBC 


DAN  A.  CASROll.  110  (.  *tm4  Si.  N*»  Vart  17 
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Movies  Make  Friends 
For  Royal  Oak  Tribune 


Spokane  Dailies 
Circulate  Film 

Spokams,  Wash. — Sixty  copies 
of  the  sound  motion  picture  in 
color,  “Spokane  and  Its  Inland 
ROYAL  OAK,  Mich.— An  in-  senting  tiie  different  depart-  Empire,"  are  being  placed  in 
creased  public  interest  in  die  ments  of  the  newspaper,  then  aim  libraries  from  Vermont  to 
l/Hf*  newspaper  has  been  the  concentrates  on  a  single  news  California  by  the  producers,  the 
result  (ff  a  new  16  mm.  sound  event  A  train-auto  crash  (from  Spofcesman-Reoieio  and  the 
motion  picture,  “That’s  News  To  the  film  laboratory  flies)  Is  fol-  Doily  C3ironicle. 

Me,”  recently  produced  by  the  lowed  by  scenes  of  the  city  edi-  The  action.  Involving  a  sub- 
Daily  Tribune  here.  tor  receiving  word  of  the  event  stantial  cash  expenditure,  will 

Hanv  nersons  who  have  seen  dispatches  8  reporter  and  be  beneflcial  to  newspapers  as 
?^^ad  not  rLuxed  Photographer,  who  are  shown  at  a  whole,  for  a  continuous  array 

WMt  Into  eoen  itay-*  publks*  TIw  to  too  o^.  toe 

tion.  The  fllm  U  being  drown  r^rter  to  write  fte  story,  the  ^^e  ^ide  orgMlrnuoi^i 
to  school  classes,  PTA  groups,  photographer  to  ^elop  and  we  film  Am  ^n 

service  clubs,  church  and  scout  print  the  plctur^  Ite  city  edi-  “fd  wl^ln  the  newragpera 
groups.  It  was  purposely  kept  tor  loofa  over  toe  pictures  and  wei^lv^  It  hM  he^  ac- 
free  of  “commercials”  and  aimed  sends  them  to  toe  photoengrav-  “ew  ei^oyw  we 

at  an  educational  and  entertain-  Ing  d^ptment,  where  a  rapid  dev^g^  adwt^^ 

ment  level  so  that  any  kind  of  series  of  sMnes  shows  how  they  “ter^  ^ 

group  would  feel  free  to  use  it  a^r^  into  cuto  ^  "S^blftotS^  for®  use  in  wo- 

Eveirbedr  Helps  r<^,^  fltai  toows  hosTm)!  “en’e  department  events,  and 

“That’s  News  To  Me”  is  largely  j,  toe  pages  are  made  encouraged  veteran  employes, 

the  product  of  toe  Tribune  staff.  S),  toaSTolled  !md  page  plates  “Motion  picture  provide  new^ 
Writi^  of  toe  script  and  nar-  X  loo^ge  of  fast  shots  pepers  vrfth  a  metoum  for  pr^ 

raUve,  directing  and  supervisira  the  press  in  action,  and 

of  production  were  by  Philip  F.  tj,e  circulation  department  dis-  the  outstanding  facts  about  their 
Miller,  vicepresident  of  toe  the  papers. 

Tribune,  who  has  had  seven  imcal  interests  added  by  Ralph  E.  ^ar,  promotion  di¬ 

years  experience  in  planning  stressing  each  of  toe  eight  rector  for  Cowles  pubUcaUons. 
^  taki^  amateur  movlM.  gouto  Oakland  county  clUes  „  „  ~ 

^tograp^  was  by  Arthur  H.  which  toe ’Tribune  covers.  This  N.  Y.  MuTOT  SpOIlSOfB 
Badger,  Tribune  photopepher.  ,3  by  Aiming  toe  circula-  p-J- 

Almost  every  one  of  toe  65  Trib-  yon  trucks  as  they  drop  bundles  Model  rlying  t  Oir 
une  employes  helped.  Narra*  {„  community.  The  Ntw  York  Mirror  is 

LS5rK'toc‘?r<rfD^todt*'  g5J^or“^Thls^‘^ning"*a^"  c4?e?atton‘^of 'to“‘Naw"^^^^ 
Every  effort  was  made  to  keep  in  toe  early  part  of  the  Army  ai^  the  (S^man  plant 

this  film  as  close  as  possible  to  Suture  vtoen  toe  rity  editor  wlU  provide  a  display  of  fuU 

■Sessional  movie  standards.  ?j™g  unstated,  but  evidently  stzed  planes  in  actl^  and  a 

The  script  was  carefully  "^^ent  to  a  new  8J0“nd  exhibit  will  ^er  view 

planned,  toot  by  toot,  before  Siri  reporter'^  From  time  to  of  war  trophies  and  educational 
any  of  toe  filming  began.  Light-  yro  fllm  shows  her  working  '"“terlal.  j.  „  .  „ 

ing  of  toe  scenes  was  watched  ylu  mysterious  assignment.  .  The  Mirror  is  awarding  a  full- 
very  carefully  and  make-up  used  mra  to^nally  geta  it  done,  in  sizrt  plane,  scholarships  and 
by  those  participating  where  the  concluding  scenes  of  toe  model  airplanes  as  prizes. 

JF'l’T  “*1*®,  picture,  toe  city  editor  holds  it  j'  x  u  .  j 

taken  at  least  twice  and  longer  yp  to  show  “30— which  is  toe  Correspondents  Feted 
th^  necessai^  to  yve  the  film  newspaper  way  ol  saying  THE  Beloit  (Wls.)  Daily  News 

X  was  host  recently  at  a  dinner 

If  Other  Movies  Used  and  meeting  of  35  of  its  corre- 

cheapest  part  of  mwing  a  pM^  Daily  Tribune  has  also  spondents.  Orlin  Woolley,  classl- 

tSto“  ^*  total  *^st**to  tota  been  using  other  motion  pictures  fled  advertising  staff  inember. 

EiJ^an  Neea-  1"  public  service  program,  spoke  on  advertising  rates  and 
uSf  Vm’^tom^^tack  ^  Recenay  completed  was  a  Mo-  Robert  T.  Mwards,  c  ty  editor, 
whtte  Drrfe«5Se  ‘ion  Pi/ture  Forum.  “Our  Neigh-  spoke  on  "News.”  Nine  corre- 

t^MloTb^iS?  nrooerU^tlng  bors— Around  toe  World.”  held  spondents  of  more  Uian  15  wars 

’SiSS’^dSra'fi'iB.u  ffisyf-WtS-on™.  .1 

k  Howell  70  DA,  which  is  a  Femdale. 

semi-professional  motion  picture  It  featured  a  series  of  nine 
camera.  It  has  a  tmret  head  short  documentary  films  pro- 
wito  three  lenses,  an  f  1.5  one  duced  by  “The  March  of  Tinae’ 
inch  focussing  lens,  an  f  3.5  one  and  community  discussions  tor 
into  fixed  focus  lens  and  an  f  toe  better  understanding  of  our 
4A  four  inch  telephoto  lens.  A  neighbors.  The  programs  were 
wide  angle  lens  would  have  held  on  alternate  weeks,  in  both 
proved  very  useful,  especially  in  Royal  Oak  and  Ferndale.  Orig- 
the  interior  toots,  but  was  not  inal  plans  called  for  one  after- 
avaiUble  at  the  time.  noon  and  one  evening  showing 

More  than  1,7(X)  feet  of  film  in  each  city  but  overflow  crowds 
were  taken— and  cut  to  430  feet,  from  the  onset  made  four  toow- 
whito  has  a  running  time  of  ings  a  day  necessary, 
about  12  minutM.  Outstanding  in  toe  series  was 

Figuring  time  spent,  fllm.  toe  success  of  toe  audience  dis- 
processing,  editing  and  addition  cusslons  which  followed  the 
of  sound  track,  the  total  cost  showing  of  each  fllm.  Many 
was  in  toe  neighborhood  of  favorable  comments  were  re- 
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$2,500.  ITiree  prints  were  made,  ceived  on  this  feature. 

The  fllm  opens  with  a  series  A  similar  program  is  being 
of  toort  shots  of  people  repre-  planned  for  next  fall. 


It's  a  fact! 

Trying  to  cover  toe  big  and 
thriving  Baltimore  market  with¬ 
out  toe  Sunpapers  is  like  shoot¬ 
ing  at  a  vtoale  with  a  pea-shooter. 
The  sixth  city  in  America  de¬ 
serves  first-rate  coverage— big 
schedules  in  Baltimore’s  own 
Sunpapers. 

In  Balttmor*  •Vkrythhg 
rcvefvM  arownd 

THE  SUN 

Meralsg— Ivaalat— Saaday 


4  TO  1 


ff 


Two  hundred  of  the  nation's 
leading  space  buyers,  time  buy¬ 
ers  and  media  dire^ors  ware 
recently  asked  this  question  by 
the  Market  Research  Company 
of  America: 

"What  soure*  or  sourcM 
aro  most  fraqumtly  qaetod 
for  eitimotos  of  morfcot 
foetert  (soch  os  ineemo 
ood  rotoil  soles)  for  years 
oet  covered  by  the  Bureau 
of  Census?" 

This  was  the  answer: 

"Sales  Management  is  quoted 
mere  than  four  times  os 
often  os  any  other  publica¬ 
tion  in  America." 

In  answers  to  this  question,  SM 
was  mentioned  more  often  than 
all  other  publications  (of  any 
and  all  kinds)  combined. 

These  agency  executives  were 
also  asked  to  name  the  sources 
of  market  information  most 
readily  accepted  by  their  clients 
as  authoritative. 

Again  the  answer  was,  "Sales 
Management"  by  a  command¬ 
ing  margin  over  all  other  pub¬ 
lications  or  publishing  organ¬ 
izations. 

Your  r^resentatives  can  make 
more  effective  use  of  this  ex¬ 
clusive  and  widely  accepted 
market  information  if  they  re¬ 
ceive  the  backing  of  a  consis¬ 
tent  advertising  campaign  in 
Sales  Management.  Remem¬ 
ber: 


■IT'S 


4  TO  r 


Say  the  Nation*» 
Leading  Media  Buyers 


MANAGEMENT 


3M  FOURTH  AVE. 
CHICA60 


NEW  YORK  IS.  N.  Y. 
SANTA  lARSARA 


IDITOR  k  PUILISHIR  for  July  4.  1«4« 
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AND  THEN 
STRIKE  GAME  I 


In  this  publication  last  month  we  told 
you  of  our  newsprint  shortage — ^how  we  were 
getting  far  less  newsprint  in  1946  than  we 
got  in  1941. 

We  explained  that  was  why  we  had  to  con¬ 
tinue  rationing  advertising  space.  We  pointed 
out  how  much  local  as  well  as  national  adver¬ 
tising  it  was  necessary  for  us  to  decline  each 
month.  We  apologized  to  all  whose  adver¬ 
tising  we  were  unable  to  service. 

We  thought  our  situation  was  pretty  bad  .  .  . 
AND  THEN  THE  STRIKE  CAME! 

We  were  advised  by  the  Powell  River  Com¬ 


pany  —  from  whom  we  secure  most  of  our 
newsprint  —  that  because  of  the  strike  of 
woodsmen  in  British  Columbia  we  should 
immediately  take  drastic  action  to  conserve 
newsprint.  Therefore,  effective  with  our  issue 
of  May  22nd,  we  discontinued  publishing  all 
display  advertising,  both  local  and  national. 

As  we  write  this  advertisement,  the  strike  is 
still  on.  We  sincerely  hope,  however,  'Jiat  by 
the  time  you  read  this ...  we  will  have  already 
notified  you  that  the  strike  is  over  and  that  we 
have  resumed  normal  operations. 

In  the  meantime — thanks  a  million  for  your 
wonderful  cooperation. 


THE  HOUSTON  CHROBHCLE 


R.  w.  McCarthy 

Nottoncd  Advorlising  Monaqer 


THE  BRANHAM  COMPANY 
Notfonol  Rsprasantotives 


iDITOR  t  PUILISHIRfer  Jaly  «,  l«4« 
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ACME  TELEPHOTO  COVERS 


IS  BIKINI  FOR  THE  WORLD/ 


•  ★ 


All  Pictures  of  the  Atomic  Bomb  Test  Were  Sent 
From  Mid-Pacific  on  Radio-Telephoto  Equipment 
Built  by  ACME  for  the  Army  and  Navy 


ACME  TELEPHOTO  fulfilled  its  mission  in  the  Atomic  Bomb  test  with  dramatic 
swiftness  and  dependable  fidelity.  From  tiny  Bikini  atoll  in  the  vast  Pacific,  photo¬ 
graphs  of  the  mushrooming  explosion  reached  newspapers  throughout  the  world  in 
time  for  the  first  editions  published  after  the  blast. 


THE  NAVY  AND  THE  ARMY  used  Acme  Telephoto  Trans-ceivers  exclusively  on 
their  press  ships  covering  this  great  story,  and  the  results  were  superlative — al¬ 
though  radio  operating  conditions  were  so  difficult  some  of  the  voice  broadcasts 
from  the  scene  were  unintelligible. 


WITHIN  THREE  HOURS  after  the  atomic  bomb  went  off,  the  picture  on  the  page 
to  the  left  was  being  released  in  this  country  to  all  the  picture  agencies— after 
having  been  transmitted  from  Bikini  to  San  Francisco  over  Acme  Telephoto  equip¬ 
ment.  Many  other  pictures  reached  America  via  the  Acme  Trans-ceivers — machines 
identical  to  those  used  on  Acme's  coast-to-coast  network  to  serve  U.  S.  newspapers. 


V 


FIRST  IN  FIVE 
WORLD  CAPITALS 

The  superb  perform¬ 
ance  and  speed  of  the 
Acme  Telephoto  equip¬ 
ment  was  matched  by 
manner  in  which  these 
pictures  were  relayed  by 
Acme  from  the  west 
coast  over  the  leased 
Telephoto  network — and 
thence  by  radio  to  vari¬ 
ous  capitals  of  the  world, 
as  part  of  Acme's  global 
picture  coverage. 

From  London.  Paris, 
Stockholm,  Buenos  Aires 
and  Rio  de  Janeiro  came 
messages  of  congratula¬ 
tions  reporting  picture 
beats  for  ACME. 


TELEPHOTO  and  Television  set  tocether  in  a  dual  test  in  the  eonmnnleatioiis  roans  of  the  press 
ship  Appalachian.  The  Acme  Telephoto  TVsns-eeivers— modem  as  the  Atomie  Bonsh  were 
risht  at  home  amons  the  boatloads  of  scientific  egnlpment  at  Bikini. _ 


ACME  NEWSPICTURES,  Inc.  ,  n  v 


■  DITOR  a  PURLISHIR  for  Jsly  «,  l«4« 
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Names  Make 
News,  Double 
Circulation 

It  paji  to  be  communi^ 
mindM  the  Tonawanda  (N.  Y.) 
DoUv  Ncto*  ha*  decided.  Very 
much  that  way  during  the  last 
five  years,  the  News  has  been 
able  to  tell  Its  readers  in  front¬ 
page  headlines  during  recent 
months  about:  1.  Instiwtion  of 
a  thorough  program  in  b^aU  of 
war  veterans;  2.  ousting  of  a 
"do-nothing”  city  administra¬ 
tion;  3.  action  on  housing;  4. 
renovation  and  reopening  of  a 
much-needed  hospital;  etc. 

Commnnitr  Spirit 
But,  something  more  tangible 
than  these  highly-gratifying  re¬ 
sults  was  achieved:  an  Increase 
in  ABC  circulation  from  3,953  in 
1941  to  7309  today— s^ost  dou¬ 
ble;  also,  in  the  same  time, 
doubled  advertising  linage. 

Sdltor-Publisher  Charles  E. 
Hewitt,  Jr.,  grants  that  Tona- 
wanda’s  industrial  growth  dur¬ 
ing  the  war  bad  something  to 
do  with  the  circulation  and  ad¬ 
vertising  hikes,  but  he  is  satls- 
field  that  the  paper’s  community 
spirit  provided  the  chief  im¬ 
petus. 

For  instance:  during  the  six 
dvs  of  the  last  editorial  week, 
the  paper  carried  no  less  than 
8,104  names  (duplications  not 
counted),  561  of  them  on  front 
pages.  That  in  a  community 
totaling  about  8300  families, 
and  with  no  special  occasion  or 
campaign  in  progress. 

In  the  same  week  two-score 
cuts  of  local  personalities  were 
carried,  more  than  half  of  them 
on  the  front  page  (the  News 
uses  pictures  on  national  news 
as  “inside  filler”  nuiterial). 

Hewitt,  formerly  a  foreign 
correq>ondent  (Reuters,  London 
Morning  Port,  Chicago  Doily 
Newt)  and  a  writer  for  nationid 
maga^n,  took  over  the  News 
in  1941.  He  lost  no  time  in  build- 
iu  up  local  coverage.  Win- 
tb^war  became  a  local  problem 
and  a  local  challenge.  Regularly, 
complete  front  pages  (unq>on- 
sored)  were  devoted  to  displays 
of  Wm  Fund,  Red  Cross,  Honor 
Roll,  War  Bonds,  Army-Navy  E 
awards,  and  similar  events. 

The  imn  Cities' 
Tonawanda  and  North  Tona- 
wai^a,  for  many  years  known 
J*  Cities,”  became, 

^edito^  purposes,  the  “Win 
Cities.  They  still  are  so  called 
to  the  News'  campaigns  for  new 
cash-aid  and  re- 
niUmttation  for  the  war  vets. 

^Tbe  former  full  page  of  sol* 
oier  news  from  the  camps  and 
awfronte  has  become  a  “Beal 
to  Vets  page,  carrying  also 
the  complementary  and  ana- 
fran^Uc  line  "Real  VeU  to 
Aid.  Down  the  middle  of  the 
the  newspaper  runs  free 
vrt-ald  yet-ads,”  copy  written 
by  the  editorial  staff. 

Both  the  town  and  the  news¬ 
paper  are  exceedingly  imorts- 
minded.  Hewitt  won't  venture  a 
guess  as  to  which  is  the  cause 
and  which  the  effect.  At  any 
rate,  the  newspaper  plays  up 
sports  news.  The  anniul  football 
classic  between  the  high  schools 
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SPORTS  WRITERS  SCORE  IN  MOVIES 

The  cost  oi  characters  ior  Monogram  Pictures'  "Gentleman  Joe 
Palooka”  will  include  two  wire  settee  sports  writers:  Left  to  right 
Bill  Becker  M  the  Los  Angeles  AP  Bureau.  Frank  Neill  oi  INS,  Actress 
Elyse  box  and  her  huitoand.  Tom  Harmon,  lotmer  lootball  star. 


of  the  twin  cities  has  never 
yielded  its  right  to  the  top  head¬ 
line  for  one  issue  a  year. 

Hewitt  has  put  his  "guiding 
principle”  into  words:  "Greater 
community  spirit,  leading  to  in¬ 
creased  pcmulation  and  payrolls, 
and  a  higher  standard  of  civic 
life,  is  the  quickest  way  to  cir¬ 
culation  and  readership.” 

The  hardest  job  he  has  en¬ 
countered,  says  Hewitt,  is  to 
staff  such  a  newspaper.  "It  takes 
a  man  at  intelligence  and 
imagination,"  he  declares. 

Hewitt  is  confident  that,  once 
he  has  assembled  such  man¬ 
power,  he’ll  be  able  to  make  the 
Tonawanda  News  "the  biggest 
little  paper  in  the  country.” 

■ 

H.  S.  Bloke  Injured 
In  Riding  Mishap 

Topeka,  Kan. — Henry  S.  Blake, 
general  manager  of  the  Capper 
Publications,  Inc.,  has  been  con¬ 
fined  to  bed  with  torn  ligaments 
suffered  in  a  horseback  riding 
mishap  Memorial  Day.  On  his 
farm  near  T(q;>ekB,  Blake  was 
riding  with  his  little  grand¬ 
daughter,  Mlmi  Hi^>ert,  behind 
him  in  the  saddle.  When  the 
horse  became  frightened  the  lig¬ 
aments  were  torn  in  Blake’s  ef¬ 
fort  to  keep  Mimi  from  being 
thrown.  In  spite  of  his  efforts. 
Mimi  was  thrown  but  was  not 
so  painfully  injured  as  her 
grandfather. 


Sports  Notables  Write 
Column  for  Copeland 

Wichita,  Kas.  —  When  sports 
Editor  Jack  Copeland  was 
stricken  seriously  ill  last  spring, 
Publisher  Max  M.  Levand  of  the 
Wichita  Beacon  thought  up  a 
way  to  get  Copeland’s  column 
written  and  read.  Levand 
mailed  out  letters  to  more  than 
100  sports  dignitaries  over  the 
countay.  Returns  were  100%. 

Consequently,  Copeland’s 
"Looking  ’Em  Over”  appeared 
daily  with  big  name  pinch-bit¬ 
ters  until  his  death  June  10. 
Some  of  the  pinchhitters  were 
Jack  Dempsey,  James  A.  Farley, 
Ty  Cobb,  Barney  Oldfield,  Mike 
Jqi^s,  Joe  E,  Brown,  Hugh  Ful¬ 
lerton,  Barry  Faris,  Max  Wax- 
man,  Damon  Runyon,  Edward 
Eagen,  Ed  Cochran,  G^rge  Sis- 
ler.  Dean  Cromwell,  Bill  Mulli¬ 
gan,  John  Old,  Jack  Heilman,  E. 
A.  Thomas,  Dr.  Forrest  A. 
"Phog”  Allen. 

Copeland,  one  of  the  Middle- 
west’s  most  prominent  sports 
writers,  was  ill  more  than  three 
months  prior  to  his  death.  A 
benefit  baseball  game  was 

Min  his  honor  the  day  of 
ath.  The  proceed  were 
to  be  turned  over  to  him  on  his 
37th  birthday,  June  19. 

A  native  of  Panama,  he  bad 
been  to  the  Beacon’s  n>orts  de¬ 
partment  20  years  and  had  been 
Its  sports  editor  18  years. 


Excellenl  OpporhinUy  for  Young  Man 

erecting  newspaper  presses  and  stereot}rpe  equipment 
in  foreign  countries  for  large  U.  S.  manufacturer. 
Please  write,  giving  your  press  room  and  stereotype 
experience  to  Box  5001,  Editor  &  Publisher. 


New  AP  Book/ 
Tlews  AimuoL' 
Is  Published 

Vol.  1  of  the  “Associated  Press 
News  Annual;  1945”  came  from 
the  presses  this  week  of  Rine¬ 
hart  A  Co.,  New  York  book  pub¬ 
lishers. 

Selling  for  $4  a  copy,  the  new 
book,  which  contains  more  than 
500  pages,  tells  the  stoiy  in  word 
and  picture  of  the  events  which 
made  last  year  one  of  the  most 
news-packed  in  history. 

“It  is  a  human  narrative  to  be 
read.  News  is  the  story  of  peo¬ 
ple.”  Kent  Cooper,  AP  executive 
director,  say.s  in  a  foreword. 

Author  of  the  book  is  Russell 
Landst?om,  AP  staff  writer  and 
foreign  correspondent.  A  vet¬ 
eran  of  the  first  war,  Landstrom 
covered  the  second  war  abroad 
for  nearly  five  years.  He  has 
returned  to  London  as  an  AP 
staffer. 

Landstrom  digested  millions  of 
words  written  by  AP  staffers  in 
writing  the  book.  Although  it 
is  in  no  sense  a  compendium  of 
overseas  correspondents’  dis¬ 
patches  and  domestic  reports,  the 
annual  includes  some  of  the 
stories  by  AP  writers  such  as 
Hal  Boyle  and  Dan  De  Luce, 
Pulitzer  Prize  winners;  J.  Wes 
Gallagher,  Don  Whitehead  and 
others. 

Complementing  the  text  are 
64  pages  of  the  year’s  most  strik¬ 
ing  news  and  feature  photo¬ 
graphs. 
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M*t.  CMRf)*  Pop«latiM 

Barem  of  Cmsm,  1944 

The  Argus  and  Dispatch 
are  the  ONLY  daily  news¬ 
papers  published  in  the 
Rode  Island-Moline  zone, 
where  nearly  60%  of  the 
Tri-Cities  200,000  popula¬ 
tion  live  .  .  .  over  45,000 
combined  circulation  with¬ 
out  duplication. 


EDITOR  a  PUBLISHER  for  Jaly  4,  1944 


CONFESSO 


millions 


.  .  .  AN  INDISPENSABLE  INGNEDIENT 
FOR  HIGH  READER  INTEREST 


To  the  right  t*  an  example  of  what  we  meaii 
bjr  THE  LOCAL  TOUCH.  Erery  Sandajr  in  the 
jrear  the  Sunday  Magaaine*  of  The  Timet  Plea- 
jrune  New  Orleant  States,  Atlanta  JmtnuA, 
Columbus  Dispatch,  LouittiUe  Courier-Journal 
and  Nathville-Tennettean  are  tailored  to  mea*- 
ore  for  the  people  who  read  them. 


Sinday  Magaiises 


GIVE  YOU  THE 


FIVE  LOCALLY-EDITED 


■V'Here  are  media  whh  all  the  proved  ad¬ 
vantages  of  local  news  and  local  pictures 
PLUS  the  facilities  of  attention-compelling 
color  gravure.  Result:  a  phenomenal  reader¬ 
ship  of  five  times  the  circulation  and  a  media 
buy  that’s  hard  to  beaL 

Ihese  five  locally-edited  Sunday  Magazines 
are  now  available  in  any  combination  or  as  a 
complete,  convenient  package 'with  one  order 
—one  piece  of  copy. 


For  the  Space  Buyers  note  book:  1,000-line 
page  size — monotone,  duotone  or  full  color — 
buy  them  individually  or  as  a  package. 


Just  contact  a^onc  at  Jann  A  Kelley^  O’Mam 
&  Ormsbecp  The  Branham  Co*«  Savryer* 
Ferguson-Walker  Co.  or  write  Standard  GraTOio 
Corporation,  Louisville  2,  Kentucky. 


Locally-Edited 
Sunday  Magazines 

IN  FIVE  MAJOR  MARKETS  WITH  OVER 
1,100,000  TOTAL  COPIES  WEEKLY 


ern  Theta  Sigma  Phi  member,  TX^li——  figures  are  reacted  include  let- 

WOXUOIl  S  xTFOUP  was  one  of  five  students  to  be  UCQllOS  nSKOO  ters  to  tte  editor;  iwttem  or* 
■  K  «  1  awarded  a  Chinese  National  _  mi  i  •  ders;  recipe  requests;  fashion  In- 

Pledges  Aid  o'?eSS‘"?robi^  To  Tabulate  ISSSSS 

To  Accrediting  "r  s»?n  'cSi-  Reader  Letters  “liditionai  question,  cover  re- 

CaiCACo  —  Theta  Sigma  Ffai,  fomia  for  a  year,  before  going  jq  recognition  of  a  mounting  sponses  to  any  premium  offers, 
women's  professional  Joumab  ^  China  for  further  study.  trend  among  national  i^vertis'  coupon  offers  or  contests  adver* 
istlc  fraternity,  recommended  to  ■  ers  toward  premium  offers  a^  tised  in  the  respective  newspa- 

ita  new  national  officers  that  the  40  Graduate  OS  contests,  the  Bureau  of  Adver-  pers,  and  reader  reaction  to  sea- 

organization  extend  full  coop-  » _ ivt  _  Using,  American  Newspaper  sonal  promotion  rach  u  footbw 

oration  to  the  accredltiitf  pro-  MOVy  Hewsmen  PubU^ers  Association,  has  score  contests  and  public  events, 

gram  of  the  American  Council  Chicago  —  Cmdr.  Edward  R.  started  a  project  to  demonstrate  The  Bureau  estimates  that  a 
on  Education  for  Journalism  at  Halloran,  USN^  representing  the  daily  newspaper’s  value  in  wedcly  count  of  letters  to  tiie 
tile  fraternity’s  convention  here  the  Office  of  Public  Information,  such  promotions.  editors  of  the  nation's  dallies 

last  week.  Washington,  D.  C.,  was  the  main  Ammunition  in  the  campaign  would  total  at  least  a  million. 

More  than  3S0  members  at-  speaker  at  graduation  exercises  will  be  figures  showing  reader  I<ack  of  such  information  in 
tended  the  four-day  "Victory  here,  June  20,  for  the  first  group  response  to  editorial  features  agencies,  the  Bmeau  believes,  is 
Convention,”  tiie  first  for  ^eta  of  Navy-trained  Enlisted  Nav^  and  coupon  advertising.  The  chiefly  responsible  for  the  be- 
Sigma  Phi  since  IMl.  Correspondents  in  naval  history,  data  is  being  gathered  for  the  lief  held  by  some  advertisers 

Ifca.  Haelart.il  40  enlistiMl  correspond-  Bureau  by  the  National  News-  that  the  newspaper  is  not  a  good 

Sativ  AinnmrOi  Mnnra  i.n.  recruits  who  have  been  paper  Promotion  Association,  by  medium  for  coupon  copy. 

trained  in  principles  of  news-  arrangement  between  NNPA  it  u  pointed  out  that  newspa- 
writing  and  news  photography  President  jUwrence  Meralm  of  pers  ttO^lng  reader  responses 
n  *•  “  school  set  up  by  the  Fleet  the  New  York  Sun,  and  Sales  have  report^  very  large  totals. 

SS2tfOT^iK;«?ioUi’sSr  Home  Town  News  (Jenter.  They  Director  Alfred  B.  Stanford  of  A  foldlrii^is^^  by  the 

are  being  sent  out  to  the  Atlantic  the  Bureau.  Angeles  Examiner  (E.  A  P., 

was  chom^mretide^t’  Pacific  Fleeta  to  write  NNPA  has  prepared  a  ques-  June  29,  p.  52),  records  636,319 

mni^e^nn^h^wn  stories  about  Navy  men  for  their  tionnalre,  to  be  filled  in  monthly  responses  in  1948,  with  some  In- 

awtarf  Al.  hometown  newspapers  and  ra-  by  participating  newspapers,  dividual  featUM  amassing  totals 

ho™.  rvPA^hiiJv.£fi«^  Si  dio  sUtions.  Items  for  which  reader  re^onse  of  50,000  to  lObTooo. 


continues  as  treasurer. 

Louise  Denny,  Los  Angeles, 
was  elected  editor  of  Matrix, 
nieta  Sigma  Phi’s  professional 
magazine.  Josmhlne  Caldw^ 
Meyer,  Austin,  'Tex.,  was  re-ap¬ 
pointed  executive  secretary. 

While  It  has  always  been  the 
national  policy  of  professional 
memhers  to  select  women  for 
membertiiip  without  regard  to 
racial  distinctions,  there  was  a 
student  chapter  policy  of  not  ac¬ 
cepting  Negroes  to  membership. 

By  action  of  convention  dele¬ 
gates,  this  restrictive  clause  was 
removed  from  the  constitution 
governing  student  chapters,  tiius 
permitting  such  chapters  to  ac¬ 
cept  Negro  members. 

Name  4  BeadUners 

Four  "Headliners”  were  hon¬ 
ored  by  Theta  Sigma  Phi  for 
outstanding  contributions  in  the 
professional  field  during  the  past 
year.  All  are  members  of  the 
fraternity.  They  are: 

Margaret  Cousins  (University 
of  Texas),  managing  editor  of 
Good  Housekeepinp  magazine. 

Maj.  Henriette  Ho  A  (Uni¬ 
versity  of  Oregon),  WAC  public 
relations  director,  now  in  public 
relations  for  the  War  liepart- 
ment,  Washington,  D.  C.  Blajor 
Horak  directed  WAC  public  re- 
latioiu  in  the  European  war 
theater,  receiving  the  Bronze 
Star. 

Genevie  Callahan  (Iowa  State 
University),  formerly  co-editor 
of  Sunset  magazine  and  author 
of  the  unique  book  entitled 
"California  Cook  Book  for  In- 
dom  and  Outdoor  Eating.” 

Anne  StoSregen  Somerhauaen 
(University  of  Wisconsin),  for 
her  significant  book,  "Written  in 
Darimess.”  dealing  ivith  eveiy- 
day  life  under  Nazi  occupation 
of  Belgium. 

Joan  Wagner  Beck,  (Hinton, 
la.,  a  graduate  of  Northsvestmn 
University  Medlll  Sdiool  of 
Journalism,  received  the  T%eta 
Sigma  Phi  $300  gift  sdiolarship 
for  graduate  study  in  journal- 

Announcement  was  also  made 
tiiat  Ruth  Quinlan,  Northwest- 


•  New  Veterans* 
Administration 
Hoepital  to  Open 


ittewU* 

Setap 


•  7  Major  Air  Lines 
Begin  Uting  New 
Moitanl  Airport 


•  New  Orleans  Man 
Buys  Interest  in 
Suffolk  Downs 


•  OPA  Reports  on 
Local  Meat  Situation 


•  Added  Drainage  and 
Flood  Control  Work 
Now  Planned 


•  The  Weather— and 
a  note  on  New 
Orleans*  Daylight 
Saving  Time 


New  Orleans 


¥«mpN«w 
SmUlm§  Fmree 
la  New  OrleaMS 


Ralph  Nicholson.  President  and  Publisher 
SAWYER-FERGUSON-WALKER  CO.  .  Nationsl  Repiesentatives 
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MR.  I.  CARLTON  WARD,  JR.,  PnMtni,  FakcMM  Enghw  &  AIrplan*  Cetp. 


■  OITOR  ft  PUILISHIR  for  Joly  4,  1*44 


“THE  complete  reporting  and  keen  interpretation  of 
I  business  news  published  in  The  Wall  Street  Journal 
has  been  of  great  value  in  keeping  our  organization 
up  to  date  with  developments  in  the  aviation  field.  All 


the  accurate  information  we  can  get  concerning  this  and 
ailied  industries  b  eagerly  sought  by  our  staff.  We  find 
that  The  Wall  Street  Journal  b  our  choice  for  business 
nev^  that  ‘hits  home’  every  time.” 


In- 

tals 


Princ* 


Prince  to  Direct 
INP  Expansion 
In  Europe 

International  News  Photos  has 
announced  a  broad  expansion 
program  throughout  the  world 
for  large 'Scale 
gathering  and 
distribution  of 
pictures  in  for¬ 
eign  countries. 

In  addition  to 
the  exlstins  for- 
eijm  bureaus  of 
DfP,  new  offices 
are  being  op¬ 
ened  in  key 
spots  around  the 
globe. 

“The  world¬ 
wide  program  of 
expansion  is  be¬ 
ing  keyed  to  develop  the  most 
tiioroui^  news  and  feature  pic¬ 
ture  coverage  for  all  INP  clients 
in  the  U.SA.  and  abroad,”  fte 
INP  management  stated. 

Emey  C.  Prince  has  been  des¬ 
ignated  as  manager  of  INP  Eu¬ 
ropean  operations  and  will  di¬ 
vide  his  time  between  New  York 
and  the  continent  All  foreign 
sales  activities  are  being  di¬ 
rected  by  John  A.  Brogan,  Jr., 
vicepresident  of  King  Features 
Syndicate  in  charge  of  foreign 
sales. 

BIr.  Prince,  a  veteran  of  more 
than  20  years  abroad  in  tte 
photo  field,  assumes  his  foreign 
post  in  addition  to  other  duties 
he  now  performs  as  director  of 
DIP'S  byline  feattire  department 
which  also  distributes  its  mate¬ 
rial  abroad. 

At  the  same  time,  there  will 
be  closer  Uaison  between  the  op¬ 
erations  of  International  News 
Photos  and  International  News 
Service  at  home  and  abroad.  In 
charge  of  European  headquar¬ 
ters  in  London  is  Charles  A. 
Smith,  who  assumes  this  post  in 
conjunction  with  his  duties  as 
London  bureau  manager  of  INS. 
In  charge  of  the  Paris  bureau  is 
Alexander  Babsky.  Michael 
Chlnlgo  assumes  the  post  of  INS- 
INP  bureau  chief  in  Rome. 

■ 

Macleon-Hunter  Has 
$271,144  Net  Profit 

Hontoal  —  Maclean-Hunt- 
er  Publishing  Co.,  Toronto,  had 
a  net  profit  of  $271,144  for  1945, 
tt  was  reported  by  Horace  T. 
Hunter,  president,  at  the  59th 
awual  meeting  of  shareholders. 
This  compared  with  $233,340  for 
1944.  Gross  revenue  totalled 
$5^78,716  an  increase  of  $777,- 
220  and  of  this  amount  60Vi% 
went  for  wages,  2044%  went  for 
materials  and  6H%  for  taxes. 

The  company’s  expansion  plan 
includes  a  streamlined  publish¬ 
ing  plant  at  an  initial  cost  of 
$2,000,000  in  Toronto. 

a 

Allen  Fund  Report 

Eucxifx,  Ore. — The  first  semi¬ 
annual  report  of  the  Eric  W. 
Allen  Memorial  Fund  shows  a 
cash  balance  on  hand  of  $2,829.- 
55,  according  to  the  report  of 
William  M.  Tugman,  prudent 
of  the  board  of  trustees. 
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^korl 

LANDON  LAIRD,  columnist  of 
the  Kansas  City  (Mo.)  Times, 
was  entering  the  lobby  of  his 
hotel  when  the  desk  clerk  in¬ 
formed  him  a  shooting  had  just 
occurred  in  an  upstairs  room. 
Laird  went  to  the  room,  grabbed 
the  victim's  telephone  and  called 
■  his  city  desk. 

“Have  you  seen  the  body?  the 
desk  man  asked. 

“Seen  it?”  Laird  replied.  ‘Tm 
straddling  it.” 

■ 

A  MINNEAPOLIS  Star-Journal 
printer,  making  a  correction 
on  cutiines  of  a  dog  picture  be¬ 
came  a  bit  confused  and  tacked 
it  onto  a  brief  yarn  telling  auto¬ 
mobile  drivers  hitting  75  miles 
an  hour  to  sing,  “When  the  roll 
is  called  up  yonder.  I’ll  be 
there.”  With  the  correction  it 
then  read,  “When  the  roll  is 
called  up  yonder.  Til  be  Shan¬ 
non,  a  cocker  spanieL” 
a 

THE  Los  Angeles  (Calif.) 

Examiner  had  a  reporter  and 
photographer  on  the  way  to  the 
scene  of  a  fatal  plane  crash  be¬ 
fore  the  accident  happened 
when  a  news-conscious  ex-Army 
pilot  phoned  in  to  predict  the 
disaster. 

When  asked  by  the  city  editor 
how  he  knew  the  plane  was 
doomed,  the  tipster  said: 
“Brother,  I  used  to  foe  an  Army 
pilot.  This  baby  is  flying  at  less 
than  700  feet  and  just  did  a 
wing  over.  He  can’t  recover!” 
The  informant  was  right,  but  he 
neglected  to  foresee  that  the 
doomed  craft  crashed  into  a 
service  station  owned  by  bis 
father-in-law. 

■ 

AN  apparently  very  old  woman, 
judging  from  her  voice, 
’phoned  Charles  W.  Staab,  Cin¬ 
cinnati  (O.)  Inquirer  circula¬ 
tion  manager,  to  make  a  com¬ 
plaint  She  told  him  she  read 
the  obituary  column  daily,  line 
by  line.  “I  never  see  the  names 
of  any  of  my  friends  in  it,”  she 
complained. 

• 

SPEAKING  of  the  pinch  on 
space  amidst  new  newmrlnt 
worries,  the  Mineola  (Tex.) 
Record  tells  this  one  about  the 
cub  reporter  who  was  constant¬ 
ly  reminded  by  the  citir  editor 
to  “Be  brief!  Always  be  briM!” 
The  tyro  turned  in  this  story: 
"James  C.  GilHgan  looked  up 
the  shaft  in  an  office  building  to¬ 
day  to  see  if  the  elevator  was 
coming  down.  It  was.  Age  33.” 
m 

Sunflower  Contest 
Draws  14,273  ^tiies 

Wichita,  Kas.— With  a  total  of 
14,273  contestants,  tee  Wfciiita 
Beacon’s  $lfi00  “Duel  in  tee 
Sun”  Sunflower  Growing  Con¬ 
test  has  set  a  record  for  this 
newsp^ier. 

The  contest  was  conducted  in 
connection  with  tee  film,  “Duel 
in  tee  Sun.”  Kansas  was  chosen 
because  it  is  tee  Sunflower 
State.  Free  packets  of  a  new 
type  of  simflower  seed — named 
(iiant  Dual  Sun  Gold — were 
mailed  to  each  contestant. 


Daily  in  Iowa 
Bought  by  Rupe 
And  Bumborger 

Cbables  Crrv,  la.  —  Purchase 
of  tee  Charles  City  Dally  Press 
by  W.  S.  Rupe,  publiteer  of  tee 
Ames  (la.)  Daily  Tribune,  and 
Paul  R.  Bumbarger,  Des  Moines, 
former  executive  secretary  of 
the  Iowa  Daily  Press  As^ia- 
tion,  was  announced  this  week 
by  Stuart  C.  and  Harold  S. 
Henry. 

Members  of  tee  Henry  family 
have  been  local  newspaper  pub¬ 
lishers  for  a  half  century.  The 
Press  was  formerly  publlteed 
by  tee  late  L.  H.  Henry,  who 
died  Dec.  12,  1945,  and  since  by 
his  sons,  who  will  continue  to 
live  here,  where  they  have  other 
interests. 

Rupe  is  a  part-owner  of  tee 
Oeltoein  Daily  Repister  and 
Cedar  Falls  Daily  Record  in 
Iowa.  He  is  a  past  president  of 
tee  Iowa  Daily  Press  Association 
and  a  member  of  the  state  board 
of  education. 

Bumborger  Is  Publiahoi 

Bumbarger’s  association  with 
Rupe  began  in  1940  when  he  was 
managing  editor  of  tee  Ames 
Dally  Tribune.  He  will  be  pub¬ 
lisher  of  tee  Daily  Press.  A 
graduate  of  the  University  of 
Missouri  School  of  Journalism, 
he  worked  as  managing  editor  of 
tee  West  Point  (Miss.)  Daily 
Times-Leader  and  of  tee  Sikes- 
ton  (Mo.)  Standard.  He  was 
also  an  editor  in  tee  Little  Rock, 
Ark.,  bureau  of  the  Associated 
Press.  He  has  been  with  tee 
Iowa  Daily  Press  Association 
the'past  three  years. 

Succeeding  Bumbarger  as  ex¬ 
ecutive  secretary  of  the  Iowa  as¬ 
sociation  is  John  D.  Zug,  who 
has  been  a  reporter  for  tee  Des 
Moines  Register  &  Tribune  since 
1944.  He  was  formerly  with  the 
Associated  Press,  United  Press 
and  International  News  Service. 
■ 

Rhodes  Sells  Weekly 

LaGrange,  Ga. — ^E.  E.  Sellers, 
widely  known  Georgia  printer, 
has  taken  over  LaGrange  Life, 
which  Art  Rhodes  established  as 
“America’s  Most  Modem  News¬ 
paper”  three  months  ago.  Rhodes 
announced  he  was  returning  to 
newspaper  work  “up  East.” 


real  story,"  says  AP's  AAarvin 
Arrowsmith  whose  OPA  and 
civilian  production  run  is  one 
of  Washington's  hottest. 
Arrowsmith  talks  to  and  holds 
the  confidence  of  scores  of 
leading  figures  in  government 
and  business.  He  probably  has 
produced  more  real  news 
about  matters  affecting  every¬ 
day  living  —  and  the  cost  of 
living— in  the  last  three  years 
than  any  reporter  in  the 
country. 

His  stories  on  increases  in 
the  prices  of  automobiles, 
shoes  and  bread  were  exclu¬ 
sive  and  far  ahead  of  official 
announcements. 

They  typify  his  penetrating 
reporting  and  the  work  of  the 
entire  AP  Washington  staff  — 
the  capital's  finest. 


tHt  BYllMe  o, 

ptPEHDABIlir^ 
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K.  B.  ELLIOTT 


Vice-President  in  Charge  of  Sales 
The  Studebaker  Corp^  South  Bend,  Ind. 


^^Studebaker's  experience  with  advertising  in  wartime  fully  confirms  its  long- 
held  belief  that  the  newspaper  is  outstanding  among  all  advertising  media  in 
providing  an  ever-available  means  of  producing  prompt  and  specific  loctd 
results.  By  advertising  extensively,  continuously  and  explicitly  in  newspapers  in 
1945,  we  were  able  to  accomplish  much  in  helping  our  dealers  continue  profit¬ 
ably  in  business  during  a  dijficult  time  and  in  establishing  good  will  of  inesti¬ 
mable  immediate  and  future  value. 


TU»  tdwrtiM—t,  W  Burw  of  AdrtrtMiif.  A.  W.  F.  A,  b  Sy  TW  Mihriik— 
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Local  Folk  Dig  Down, 
Buy  Hometown  Daily 


■f  Philo.  Syndicate 
To  Be  Continued 
By  Frances  EeUy 

Philadelphia — ^Watkins  Syndi¬ 
cate,  Inc.,  for  many  years  con¬ 
ducted  by  the  late  John  Elfreth 
Watkins,  continues  in  business 
with  Miss  Frances  Kelly,  who 
for  years  was  business  manager, 
as  its  combination  editor-man¬ 
ager. 

Bfr.  Watkins  died  in  February 
at  the  age  of  71.  He  established 
the  Watkins  Syndicate  in  Wadi- 
In^on,  D.  C.,  after  writiite  a 
cjt/>iTj  siort  FBCIT  column  for  the  Woshinoton  Star. 
mt^zXl  Anu  TAOl  Uig  I,te  Cyrus  H.  K.  Cur- 

Frank  H.  Bice.  UnitMl  Ptms  cor-  tls  purdiased  the  Philadelphia 
respendsat  wares  bom  cockpit  Public  Ledger,  he  Imported  Blr. 
ei  Axmr  iol-propollod  plans  at  Watkins  to  bead  up  its  syndi- 
Schonoctady  N.  Y.  after  ho  bo-  cate.  After  tiie  death  of  Mr. 
came  first  nswspaporman  eror  Curtis  and  sale  of  the  Public 
permitted  to  fly  in  one  ei  the  Ledger  to  the  Inquirer,  the  Wat- 
danea.  He  Hew  500  miles  an  kins  Syndicate  was  revived. 

hour  at  one  point  Following  the  death  of  Blr. 

- -  Watkins,  probate  of  his  wUl  dls- 

Chi  Music  Festival  he  had  bequeathed  tte 

^  j  ■  in  syndicate  in  equal  shares  to  his 

Scheduled  AU9*  17  wife,  Corinne,  and  BUss  Kelly. 

Chicago  —  The  Chicago  Trib-  The  latter  has  since  acquired 
une’s  17th  Chlcag^aad  Music  the  widow’s  share,  and  is  now 
Festival,  which  annually  packs  operating  from  new  offices  at 
Soldier’s  Field  to  its  100,000  1700  Walnut  Street 
capacity,  this  year  will  take  Miss  Kelly  started  newspaper 
place  Aug.  17.  work  imder  the  direction  of  Sir. 


A  ONB-PARAGRAPH  item  in 
BAP  (June  22,  pg.  13)  re- 
^rtod  the  acquisition  of  the 
Fairmont 
(Bflnn.)  Dnilu 
by 

Claude  N  . 

Swanson,  editor, 
and  a  group  of 
associates. 

much 
more  of  a  story 
than  that;  it’s 
the  story  of  how 
hometown  peo- 
pie  regard  their 
hometown 
aewspaper,  and  Swaasoo 
their  desiie  to 

keep  it  under  home  manage-  tteg 
®®®t.  amounts.’ 

At  least  that’s  what  it  has  “i’ll  an 
meant  to  Blr.  Swanson.  His  own  Mid  •■j 
letter  on  tiie  transaction  to  a  - 
Mend,  E  A  P  is  privileged  to 
reprint: 

Story  el  Transoclioa 

Would  you  be  interested  in  a  *""r  *  "j""  “T” 

story  from  real  life  on  the  zeal  ^  signed,  and  each  signer 
rural  America  has  for  its  home  •*'*«<*  to  have  the  money  the 
town  newspaper?  new  morning.  (I  knew  the  deal 

Biir^,  here  are  the  facts:  couldn  t  be  completed  that  day 

The  Fairmont  Dally  Sentinel.  banks  closed.) 

publlidied  in  a  south-central  person  backed  down. 

Minnesota  city  of  6,988  <1940  1  had  to  ’skin"  some  of  the 

pop.),  eatab^ed  in  1874,  was  “Vct  oites  down,  to  let  in  some 
sought  as  an  acquisition  by  a  P^Pl*  1  Mt  would  lend  strength 
newspaper  syndicate.  character  to  the  organiza- 

Motlvating  factors  in  the  pro-  “?£•  .  ,  .. 

posed  sale  were  tiiese:  Ihe  money  was 

ig.  a  ’■  “• 

SENTINEL  REBJAINS  “HOBIE 
yean  old.  On  paper  aince  1902.  INSTITUTION** 

write,  60,  minor  itock-  Emplo^  And 

bolder,  on  the  paper  since  1914. 

,  Entel^ 

attorney  for  the  estate 

5f®  enou^  to  go  over  Now  my  “kid home  after  3V4 

te  61  %  margin,  in  duty  bound  years  in  the  army— the  Major's  i«sh  wiwi  awu  wimicra  irum  uic 
2  is®*  ^  ^  Interests  kid,  home  after  3Vi  years  in  the  Philadelphia  area  and  two  win- 
sw  ^  .  F*  ?•  M***!**©*.  with  battle  duty  ners  chosen  in  Chicago  semi- 

Tht  chmn  offered  better  than  in  the  South  Pacific,  both  have  finals  competing  in  the  finals. 
S  entire  block  of  something  to  lo<dc  forward  to—  Finalists  from  the  East  wen 

.  preparing  themselves  for  the  named  May  23  at  a  festival 

llieestete  was  anxious,  in  the  day  when  the  Major  and  I  ge;  ’  "  ..-•-a... 

mtere^  of  its  ward,  to  convert  ready  to  enjoy  the  fruits  of  our 
to  cash,  then  government  boixls.  labors. 

The  Major,  at  retirement  age.  Incid*ntaiiv  aii  a#  —x. 
ud  holder  of  a  considerable  scrlptions  wre  obtain^^ 

needs— WM  tottering.  offered  to  help  raise  money  to 

Naturally,  negotiations  were  keep  the  Sentinel  imder  private 
iMre  or  less  under  cover,  but  ownership. 
w  news  spread  about  Fairmont  Need  I  add,  in  this  **brief ' 

One  by  one,  interested  citizens  resume,  that  the  weeks  of  un- 
t^JJh  money)  came  in.  certainty — the  closely  packed 

buy?**  they  hours  of  apprehension  and  fear 
With?*’  I  coun-  that  the  efforts  of  a  lifetime 
tered.  That  will  take  in  the  would  be  “shot,"  have  it  all 
n^W^ortwod  of  $80,000!’*  over  anything  I  experienced  over 
Why,  blankety-blank  —  I’ll  in  France  in  the  first  World  War 
ld«  in  $10,000,”  said  one.  or  in  my  work  with  the  Depart- 
Cwers  volunteered  $5,000.  Em-  meat  of  Justice  early  in  1917. 

volunteered  Fulfilment  of  my  small  oer- 
$lj000  to  $5,000  each.  sonal  ambitions  is  of  no  real 

Soon  there  was  not  $79,800,  consequence.  I  am  but  an  in- 
4  ^1.  and  it  flnitesimal  and  inconsequential 

looked  we  rd  make  it  I  slept  speck  in  the  sea  of  humanity, 
that  night.  But  the  big  thing  ia  the  concrete 


from  MinneMMlia.  The  attorney 
came  to  the  sentinel  office. 

I  told  him  I  had  an  agreement 
with  the  representatives  of  the 
estate  wherdiy  I  could  have  the 
first  chance  to  buy  when  the 
time  came  to  sell,  provided  I 
could  meet  the  price  and  terms. 

"Have  you  the  cash?"  inquired 
the  attorney. 

‘‘No,  hut  I  have  it  pledged." 

“Jt  you  had  it  down  on  paper, 
so  I  could  show  it,  rd  go  ^th 
you,"  he  said.  ‘T  don’t  know 
who  these  people  are,  but  there 
Is  a  difference  between  people 
^Ing  they’U  kick  in,  and  put- 
mir  names  down,  opp^te 
its." 

go  out  and  get  them,"  I 
- —  "1  know  these  people.  I 
have  dealfwlth  most  of  ttem  for 
most  of  my  32  years  here. 
They’ll  come  throu^." 

That  was  10:M  a.m. 

At  2:30  pjn.  I  was  back  with 


DbHbiHm  «r«  el  Stete. 

NeHoMl,  eef  leWiieHenel  eveeti 
eef  treiif  fi  tHreusli  the  teetef  wire 
lecHillei  el  The  Tmtet  Herelf .  ^ler* 
eoveref  e  h  fiven  fhroM^li  the 
u«e  •!  Hhi  mefo'  wire  fervke*  ' 
(AP,  INS,  UP)  •Mf-tetettigent  ef»-  ^ 
M»f.  More  tSee  te  regeler  Ifetoret  | 
cerrtef  'Hie  Timet  HereM  com*  * 
piemeet  Hie  wire  tervloet  eiMl  eo- 
•bie  DeUetHet'lo  90!  eN  tifet  of  ' 
every  qeetliee  eef  eveol. 


festival  finals. 


TIMES 

HERALD 


During  the  first  five  months 
of  1948,  The  Sun’s  Total  Ad¬ 
vertising  volume  was  340,000 
lines  greater  than  that  of  any 
other  New  York  evening 
newspaper.  The  Sun  is  in 
its  22nd  consecutive  year  of 
advertising  leadership  in  the 
New  York  evening  field. 


3 


“Fve  got  a  partner  who  works  day  and  night!” 


Eves  whes  I  was  a  hired  band,  I 
knew  bow  much  a  farmer  depends  on 
the  railroads.  Now  that  I’ve. got  my 
own  place,  I  think  of  the  railroads  as 
a  hard-working  partner  of  mine. 

"Railroad  tracks  hook  up  my  farm 
with  every  market,  town,  and  city  in 
the  country.  Today,  the  whole  V.S.A. 
is  a  customer  for  the  crops  I  grow. 
What’s  more,  the  things  I  need  —  the 
machinery,  fertilizer,  stock,  lumber, 
and  feed  I  buy  —  mostly  move  by  rail. 
“The  railroads  are  working  in  partner¬ 


ship  with  me,  all  right— working  day 
and  night." 

Whether  it  be  a  fann,  a  store,  or  a  manu¬ 
facturing  plant— the  American  railroads 
are  an  essential  part  of  every  local  busi¬ 
ness.  Fanning  out  over  the  broad  land, 
the  vast  network  of  railroad  track  serves 
as  an  arterial  system  that  pumps  new 
life— in  the  form  of  raw  materials,  sup¬ 
plies,  and  machinery— into  every  com¬ 
munity;  it  takes  back  the  products  of 


farm,  faaory  and  mine  to  feed,  clodie, 
and  house  America’s  people. 

This  reliance  of  the  people  on  their 
railroads  is  strengthened  still  further  by 
the  fact  that  the  railroads  are  home¬ 
town  partners  in  every  community  they 
serve.  They  buy  supplies  locally,  employ 
local  people,  own  local  property,  and 
pay  local  taxes  on  it 

These  taxes  help  support  local  schools, 
local  courts  —  and  other  public  services 
of  all  sorts. 


MtOeiATION  or 


AMERICAN  RAILROADS 


WASHINOTOfl  0.  0.  C. 


WITH  ALL  AMERICA 


I 
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Newspaper  Bjir  Insurance 


Minneapolis  Readers 
Turn  to  Inside  Pages 

By  Tad  Patenon 

MDnnSATOLK,  Wnn.  —  Gen-  increase  among  men,  biggest 
_.?y  wader  inter^  in  a  news-  boost  going  to  Gasoline  AUey 
5!E?*iJr“  ‘•Inuned  since  and  Lil  Abner. 

Mm^on  of  toe  war,  but  toe  Among  adults  Dick  Tracy  was 
*0^  bas  shifted  from  toe  front  first,  followed  by  GasoUne  AUey. 

'  ■*  **y^ey_conducted  by  toe  For  teen-agers  Dick  Tracy  also 
Mtyeepolis  Star -Journal  re-  was  first  with  Li’l  Abner  sec- 
.  «>“». 

Tne  siuvey,  for  toe  May  IS  la-  Interest  in  GasoUne  AUey 
nw  (tf  toe  paper,  is  beUeved  toe  wouki  appear  to  center  in  the 
nm  takm  on  an  evening  paper  various  episodes.  Women’s  read- 
among  toe  tera-age  group.  It  ershlp  in  toe  strip  had  its  peak 
was  coiMiKted  simultaneously  in  April,  194S,  when  Nina  was 
•eja®*  adults.  having  a  baby  and  has  dropped 

eropt  page  readership  since  then.  Men's  interest  now 
maiyd  hi^  ln  ISM  and  also  in  is  at  a  new  high.  Jumping  20%, 

APMl  of  ISM  a^  ainee  has  apparently  because  of  the  new 
■low®  a  markad  decrease.  The  business  enterprise  into  whi^ 
ravaals,  however,  that'  Bkeeziz  has  ventured.  It  is  toe 

.  Gasoline  “  a  Star-Jourail  and  Tribune 

f  ^  ***^S[***’»i*^  1^‘Ahner  norhan.  nf  o®ce  advertisement  was  third 

twom  first  and  serond  ^Uons  most  popular.  It  appeared  on 

^toe  paper,  boto  obtain^  S..**^*^  the  c^c  page  and  discussed 

about  the  seme.  Howevers  the  »aio  personalities,  has  hit  a  onnortunitiM  afforded  in  news- 
present  test  revealed  that  aiiiong  new  high  for  both  men  and  wo-  ®PP?I*^X*®wSrk 
Ihe  teen-agers  (12  through  20)  ^  g  would  aonear  to  be  the 

SSt  *®?P®**  readers  of  classified  advei- 

S3?  ***  "2““*  **  w?  Si  tlsing,  running  sUghUy  ahead  of 

and  19%  among  bojrs.  tne  boys  and  54%  of  the  girls  with  women  in  thiid  nlace 

The  explanation  is  that  boto  son^lng  on  toe  editorial  fourto  Men’s  reader- 

“*  *“  “**  of  classified,  which  hit  a 

section.  Among  toe  boys,  ~  low  1"  November,  1944,  has  con- 

•“**  *0  Climb  Until  witti  the 

one,  but  69%  read  something  on  “'lor  among  women,  boys  and  present  survey  it  is  at  a  peak  of 
toe  qiort  pages.  Among  the  men  girls.  j^^jy  survey  previously  taken. 

69%  read  something  on  page  one  A  series  of  old-time  cartoons  a 

and  57%  on  toe  sport  pgges.  reprinted  from  toe  old  Minne-  cmdb  Dvaai/lon<<w 

Grandma  Story  Tone  apoUs  Journal  by  Frank  Wing  tTefflaOTCy, 

Best  read  news  story  in  toe  Biggers 

May  IS  issue  among  women  42-  of  tim  Blria*and^%  of^  Chattamooga,  Tenn.  — George 
concerned  closing  of  a  butter  H.  Biggers,  president  of  the  At- 

editorial  cartoon,  I""!” 

Grandma  to  130  Wai^  telling  wna  «Mn  Hv  acting  president  of  the  Southern 

toto  I9*r  Th^?  51’^  toe^me®n.^41%  Newspaper  Publishers  Assocla- 

into  her  home  since  IPSO.-  That  ai,  and  nf  tha  wn-  ^*on  until  a  successor  to  the  late 

story  was  on  the  first  page  of  “,“®  Carl  B.  Short  of  Roanoke.  Va., 

toe  second  section.  ’  ...  _  ,  is  chosen. 

^ing  for  top  place  among  Women  Lika  Cheesecake  In  terms  as  president,  Mr. 

toe  men  were  stories,  “Gamers  That  so-called  cheesecake  art,  Biggers  never  had  a  chance  to 
Reject  Leads  plan  for  welfare  supposedly  aimed  at  male  read-  preside  at  a  SNPA  convention, 
fund,”  toe  buUer  plant  closing  ers,  has  its  best  appeal  among  since  the  meetings  were  called 
and  “Club  Cafe  Slayer  Begins  women.  A  photograph  of  an  at-  off  due  to  wartime  travel  re- 
Term  Up  to  30  Years.”  tractive  songstress  just  named  strictions.  As  chairman  of  the 

The  “Grandma"  story  rated  Foot”  had  its  highest  read-  board,  he  now  moves  into  the 

first  among  toe  girls  followed  erahip  among  girls  with  91%,  vacancy  in  the  president’s  chair 
by  a  front  page  story,  “Giri  6,  loUowed  by  86%  of  toe  women,  and  is  scheduled  to  preside  at 
Dodges  Spacing  While  Parents  ot  toe  boys  and  81%  of  the  the  convention  at  iMgewater 
Worry.”  Among  b^s  toe  cafe  men.  Park,  Miss.,  Sept.  30-Oct.  1,  2. 

slayer  yarn  ranked  first,  but  Another  showing  a  woman  in 
only  one  percentage  point  above  a  brief  bathing  suit  on  toe  so- 
a  high  school  baseball  yarn  on  ciety  page  was  seen  by  53%  of 
toe  sports  page.  toe  girls,  49%  of  toe  women. 

Second  best  among  toe  teen-  34%  of  toe  men  and  20%  of  the 
agers  on  page  one  was  a  Star-  boys.  That  picture,  however, 

Joiunal  promotion  box  head-  may  have  been  the  reason  why 
lined,  “Li’l  Abner.  Don't  Marry  men’s  readership  of  the  women’s 
That  Gal,”  and  calling  attention  page  riiowed  a  13%  increase 
to  toe  fact  Frankie  Sinatra  from  toe  previous  survey, 
would  try  to  stop  Abner  from  The  survey  toowed  some  sig- 
marrying  that  girl  by  singing  nificant  trends  in  sports  reader- 
toe  song  on  his  radio  program,  ship.  The  two  surveys  of  No- 
The  promotion  box  also  had 
one  of  the  highest  readerships 
among  adults  any 
box  which  has  appeared  on  the 
front  page  of  the  Star-Journal 
in  any  other  survey. 

The  comic  section  survey 
showed  98%  of  the  boys  read 
them,  95%  of  the  girls.  77%  of 
toe  men  and  66%  of  toe  women. 

Comics  showed  a  considerable 


and  May  15,  1946.  This,  perhaps, 
can  be  attributed  to  Minnesota’s 
intense  Interest  in  football.  Wo¬ 
men’s  readership  in  toe  sports 
page  followed  toe  same  trend  as 
men. 

Readership  of  radio  programs 
has  not  changed  greatly  al¬ 
though  among  women  it  has 
dropped  from  toe  high  of  April, 
1945,  when  toe  armed  forces 
were  roaring  across  Europe. 

It  would  appear  girls  like 


Albany  Story 


LtOffSILAtt 


The  Base  for 
Balanced  Coverage 


The  TIMES-UNION  combina¬ 
tion  affords  tha  most  thorough 
covoraga  of  tha  A.B.C.  City 
Zona,  blanloting  tha  City  Zona 
families.  Tha  millina  rata  is 
loKtaaf  ipt  this  combination. 


This  thorough  covoraga  of  the 
City  Zona  is  not  obtained  at 
tha  aspansa  of  coverage  of  tha 
lucrative  Retail  Trading  Zona. 


Tha  Retail  Trading  Zona  con¬ 
tains  74%  of  the  Effective 
Buying  Income  of  tha  Albany 
K^arkat  total.  This  area  can 
be  thoroughly  covered  only  by 
advertising  in  Tha  Timas-Union. 


By  providing  54%  coverage  of 
this  sons,  Tha  Timas-Union 
combination  provides  adver¬ 
tisers  with  the  highest  coverage 
afforded  by  any  one  paper. 


The  Times-Ualea  Is  read  by  over 
47,000  tanllias  each  mernlag,  aad 
ever  100,000  faailllas  each  Saa- 
day. 


•  6  QUAD.  NEWSPAPER 
PRESSES 

and  foldarr  fer  23-t/li  by  li% 
page  flu  and  47  roll,  fratsas 
may  be  Hoe,  Goss  or  Scott 
manufactura  built  attar  1924. 


•  COLOR  COMIC  PRESS 

Pancoast  design,  aquippad  with 
bearers  2I</],  22%,  or  23-9/14  cut 


A  HEARST  NEUJSFAPER 
MtftuaaM  Natieaallji  tg 
^  hcar$t  > 
^AovnmgiNfi  scnviCE 


ILJIX  IN 


TNI  MINNOM  NT 

The  bedroom  €u  built  by  Pullman- 
Standard  U  one  of  the  most  popular  of 
accwnmodations*  Sleeping  ttoopassen- 
der«  comfortably  in  full  length  oeds^  it 
MS  complete^  concealed  toilet  facilitietf 
controlled  heating^  ligfuing,  and  air 
conditioning.  A  Siding  partition  con¬ 
verts  adjoining  bedrooms  into  a  spa¬ 
cious  livingroom  for  daytime  recreation 
for  four  passengers. 


PROM 

•  Travel  is  sure  to  be  fun  when  you  go  by  railroad.  If  you’re 
vacation  bound,  your  holiday  starts  the  minute  you  board 
the  train,  whether  you  ride  in  a  sleeping  car  . . .  one  of  the 
luxurious  new  "Day-Nite”  coaches  ...  or  relax  in  a  lounge- 
observation  car.  There's  room  to  move  around,  meet  interesting 
people,  or  just  relax  and  let  the  miles  go  smoothly  by. 

•  In  today’s  streamlined,  air  conditioned  cars  it’s  always  fair  weather, 
too,  and  in  private  rooms  temperature  control  is  at  your  finger  tips. 

•  Not  only  is  rail  travel  safest  and  most  dependable,  but  it  offers  the 
utmost  in  ease  and  comfort.  You  arrive  at  your  destination  refreshed, 
well-groomed,  and  perfectly  relaxed — ready  for  work  or  {day. 

•  Travel  in  railroad  cars  designed  and  built  by  Pullman-Standard  and 
you  ride  in  the  best  that  engineering  skill  and  superb  craftsmanship 
can  produce.  Look  for  the  Pullman-Standard  name  plate  in  each  car. 


A  CHICAOO  •  ILLINOIS  Officer  in  tix  cifie*  from  eooif  fo  eoorf .  . .  alto  manufaduring  phnh  at  six  tiroitgk  poMt 
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ayf  always  rought  for  a  mighty 

^IfT  FLEET 


“Whatever  is  right  can  be  achieved  through  the  irresistible 
power  of  awakened  and  informed  public  opinion.  Our 
object,  therefore,  is  not  to  enquire  whether  a  thing  can  be 
done,  but  whether  it  ought  to  be  done,  and  if  it  ought  to 
be  done,  to  so  exert  the  forces  of  publicity  that  ,  public 
opinion  will  compel  it  to  be  done.** 


In  1910  the  Hearst  Newspapers  urged  an 
American  Merchant  Marine  to  spare  our 
people  the  humiliation  of  being  taxed  hy 
the  Foreign  Shipping  Trust. 

In  1922  the  Hearst  Newspapers  gave 

vigorous  support  to  President  Harding’s 
efforts  to  obtain  a  ship  subsidy. 

In  1927  the  Hearst  Newspapers  deplored 

the  fact  that  only  32%  of  U.  S.  commerce 
was  carried  in  U.  S.  bottoms. 

In  1928  the  Hearst  Newspapers  wel¬ 
comed  passage  of  the  Jones  Bill,  which 


provided  $250,000,000  to  modernize  and 
replace  the  Shipping  Board  fleet 

lnl9M  the  Hearst  Newspapers  opposed 
the  Secretary  of  Agriculture’s  suggestion 
to  “plow  under”  our  shipping. 

In  1936  the  Hearst  Newspapers  con¬ 
demned  the  efforts  of  the  G>mmunists  to 
drive  U.  S.  shipping  from  the  seas. 

In  1943  the  Hearst  Newspapers  exposed 

Communist  efforts  to  hamstring  our 
Atlantic  shipping  through  the  medium  of 
the  longshoremen’s  strike. 


lOITOR  R  PUILISHIR  for  My  «,  IMS 


TALKING  IT  OVER 

Dartffht  Young,  editor-in-chief  of  the 
CeyteB  (O.)  Journal  and  Herald,  it  guest 
«dtter  on  thit  page  for  this  issue. 

‘THE  ABOVE  title  is  the  heading  that  ap¬ 
pears  over  the  column  I  write  regularly 
-for  the  week-end  edition  of  the  Dayton 
fterald.  I  am  using  it  because  it  gives  me 
M  comfortable  feeling  as  I  sit  before  my 
typewriter. 

Moreover,  inasmuch  as  this  department 
-today  represents  my  individual  views,  I 
prefer  to  write  in  the  first  person.  Arid 
«ince  Roy  Roberts  did  it  in  the  June  22 
issue  I  have  no  qualms  over  Joining  him  in 
Mattering  editorial  page  tradition. 

By  adopting  this  expedient  I  relieve 
myself  of  the  restraint  that  comes  from  the 
Icnowledge  that  I  am  filling  another  man’s 
editorial  columns  perhaps  with  thoughts 
-fae  does  not  share;  at  the  same  time  it  will 
«ave  Eorroa  &  PuBLisHxa  any  embarrass¬ 
ment  that  might  arise  from  impersonally 
-written  comment  that  at  least  looks  like 
■"editorial.” 

I  am  going  to  discuss  two-distinctively 
editorial  subjects  in  this  piece.  I  am  dis¬ 
cussing  them,  first  because  they  occupy  a 
Ereat  deal  of  my  time  and  attention;  and 
second,  because  they  seem  to  me  to  be  of 
-vital  importance  in  any  well  operated 
editorial  department.  In  order,  these  sub¬ 
jects  are:  1 — Columnists,  syndicated  and 
home  grown;  2  —  What  Price  Editorial 
Space? 

•  •  • 

SOR  MANY  years  the  syndicated  colum¬ 
nists  have  been  one  of  the  chief  topics 
of  conversation  when  two  or  more  editors 
foregathered. 

The  syndicate  writers'  ears  must  bum 
furiously  and  more  or  less  continuously,  so 
frank  and  so  frequent  are  these  discus- 
^ons.  Obviously  there  is  little  unanimity 
jn  the  opinions  expressed,  for  editors  by 
ond  large,  are  even  more  individualistic 
in  their  likes  and  dislikes  than  are  the 
colvnnnlsts  they  dissect  so  ruthlessly. 

There  is  one  developing  theory  about 
A^ndicated  columnists  that  leaves  me  com¬ 
pletely  cold. 

That  is  that  the  columnists  distract  the 
Tfeader's  interest  from  the  editorial  colvunns 
•of  the  newspaper. 

This  is  a  downright  stupid  criticism  of 
columnists.  It  is  an  editor's  own  fault  if 
-the  ssmdicated  columns  he  uses,  some  of 
ihem  written  several  days  In  advance  of 
publication,  are  more  interesting  than  his 
•own  editorials. 

If  he  will  write  with  the  same  eamest- 
iness  as  the  columnists,  and  with  at  least 
•equal  courage,  his  fears  will  quickly  sub- 
;side. 

There  have  been  too  many  demonstra- 
•tions  of  the  high  readership  of  the  edi- 
itorial  pages  of  newspapers  whose  editors 
-write  with  complete  freedom  of  expression 
•on  topics  of  especial  public  interest,  partic- 
lularly  local  topics,  to  justify  any  other 
iposition. 

One  of  the  troubles  is  that  too  many 
•editors  do  not  write  their  own  editorials 
;and  then  make  the  further  mistake  of  not 
encouraging  those  assistants  who  do  write 

d4 


Though  hand  join  in  hand,  the  wicked 
shall  not  be  unpunished:  hot  the  seed  of  the 
righteous  shall  be  delivered. — Proverbs,  XI; 
21. 


them  to  write  with  the ‘courage  and  the 
conviction  that  are  so  essential  a  part  of 
successful  editorial  writing. 

*  •  • 

I  BELIEVE  in  syndicated  columns  the 

same  as  I  believe  in  comics,  panels, 
women's  pages,  sports  pages  and  various 
other  elements  that  go  into  the  making  of 
a  well-rounded  newspaper. 

But  I  do  not  believe  that  columnists 
“make  or  break”  newspapers  any  more 
than  do  comics  or  any  other  particular 
element. 

Incidentally  it  is  extremely  doubtful  if 
any  syndicated  columnist  is  worth  every 
day  publication.  Many  editors  believe 
that  two  to  three  times  a  week  is  often 
enough  to  run  them.  Where  the  colum¬ 
nist  writes  five  to  six  articles  a  week 
it  permits  the  editor  to  make  a  selection,  to 
pick  the  best  pieces  for  publication.  That 
is  a  good  thing  for  the  paper  and  saves  the 
time  of  the  busy  reader. 

I  have  little  patience  with  those  editors 
and  publishers  who  throw  columnists  out 
of  their  papers  because  the  opinions  they 
express  happen  to  be  at  variance  with 
those  of  the  newspaper. 

To  me  that  is  about  as  stupid  as  refus¬ 
ing  to  publish  a  letter  in  the  letterbox 
department  that  criticizes  the  newspaper 
or  opposes  some  program  the  newspaper 
is  supporting. 

So  long  as  a  columnist  writes  with  intel¬ 
ligence  and  integrity  and  exhibits  a  proper 
regard  for  the  laws  on  libel,  it  is  of  no 
moment  to  me  whether  his  views  are  the 
same  as  those  held  by  my  newspaper. 

Frankly,  1  should  be  unhappy  if  they 
were  Identical.  On  our  papers  we  frequent¬ 
ly  take  issue  in  our  editorial  columns  with 
positions  taken  by  columnists  whose  ar¬ 
ticles  appear  elsewhere  in  the  same  edi¬ 
tion. 

Sometimes  we  get  a  bit  rough  in  these 
comments  and  sometimes  the  columnists 
reply.  They  know  they  are  always  wel¬ 
come  to  do  so  and  that  their  replies  will 
be  published. 

*  •  • 

PERSONALLY,  I  suspect  that  many  edi¬ 
tors  lose  entirely  too  much  sleep  over 
their  columnists.  To  those  editors  who 
take  them  that  seriously  I  would  rec¬ 
ommend  that  they  develop  local  columns 
by  talented  members  of  their  staffs.  So 
far  as  readership  is  concerned  a  really 
good  local  column  has  a  higher  total 


readership  than  the  most  popular  syndi¬ 
cated  writer. 

At  least  that  has  been  my  experience. 

I  think  that  most  editors  who  have  de¬ 
veloped  local  columns  will  support  that 
statement. 

The  popularity  of  local  columnists  is  not 
difficult  to  explain.  They  write  in  the 
main  on  local  subjects,  and  the  chief  in¬ 
terest  of  the  average  newspaper  reader,  as 
every  editor  ought  to  know,  is  in  the  news 
of  his  home  community. 

That’s  why  local  news  is  by  long  odds 
the  most  important  matter  any  editor 
can,  place  in  his  paper.  The  more  com¬ 
pletely  he  covers  his  area  and  the  more 
interestingly  he  tells  it  the  greater  the  ac¬ 
ceptability  of  his  newspaper. 

In  our  papers,  during  ffie  war,  when  we 
were  operating  on  a  60  columns  average 
daily  editorial  content,  local  news  always 
had  the  right  of  way. 

It  was  boiled  down,  yes,  but  never  was 
it  among  the  overset.  It  always  got  into 
the  paper.  Syndicated  columns  were  left 
out  on  extraordinarily  tight  days.  So  were 
conUc  strips,  panels  and  various  other 
elements,  but  never  local  news. 

It  has  been  my  observation  that  local 
columns.  If  not  overdone  and  cheapened, 
are  on  a  par  with  the  most  important 
local  news. 

I  have  one  other  suggestion  regarding 
syndicated  columns  and  that  is  that  they 
are  no  more  sacred  than  any  other  edi¬ 
torial  content.  The  best  of  them  can  be 
and  should  be  edited  and  boiled  down. 

I  have  yet  to  see  one  that  is  not  too 
long  and  cannot  be  improved  by  intel¬ 
ligent  copyreading. 

•  «  • 

HOW  MUCH  space  does  an  editorial  de¬ 
partment  need  to  turn  out  an  accept¬ 
able  product? 

Probably  no  two  editors  will  make  the 
same  answer,  measured  In  columns.  Many 
of  them  will  ridicule  my  own  answer. 
Nevertheless  it  is  a  carefully  calculated, 
and  I  am  convinced,  a  fair  answer. 

I  do  not  want  an  average  space  check 
of  more  than  90  columns.  That  means 
that  some  days  In  the  week  we  may  drop 
down  to  the  lower  eighties.  On  Thursdays 
and  Fridays,  because  of  heavier  adver¬ 
tising  we  may  go  up  to  100  columns  or 
slightly  above  that  figure. 

But  a  dally  average,  excluding  Sun¬ 
days,  of  90  columns  is  enough  for  any 
newspaper  except  a  very  few  metropolitan 
dailies. 

And  even  the  latter,  in  my  opinion, 
would  be  infinitely  more  readable  if  they 
edited  their  material  more  closely  and 
thereby  reduced  their  editorial  content 
materially. 

Every  newspaper  with  which  I  am 
familiar  needs  closer  editing  than  it  is 
now  getting.  The  average  reader — and 
90%  plus  of  all  newspaper  readers  are 
average — simply  has  not  the  time  or  the 
inclination  to  read  long  stories.  Ex¬ 
traordinary  happenings,  of  course,  are  ex¬ 
ceptional.  In  such  instances,  where  the 
practically  unlimited  reader  interest  is 
obvious,  the  sky  is  the  limit  on  space. 

(Continued  on  page  90) 
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PERSONAL 

MENTION 


'WHITELAW  REID,  asaistant  to 
the  editor.  New  York  Herald 
Tribune,  has  been  named  presi¬ 
dent,  Tribune  FreA  Air  I^d. 
WnxiAM  E.  Robinson,  business 
manager.  Tribune,  has  been 
named  secretary  and  assistant 
treasurer  of  the  Fund. 

P.  L.  Jackson,  editor  and  pub¬ 
lisher,  Portland  (Ore.)  Journal, 
attended  the  30th  reunion  of  his 
Class  of  'IS  at  Princeton  in  June. 
James  E.  Beresford,  a  vice- 

£  resident.  Booth  Newspapers, 
1C.,  Michigan,  has  been  elected 
secretary  -  treasurer,  Cranbrook 
Institute  of  Science,  Blootnfleld 
HiiU,  Mich. 

Charles  E.  Crockett,  secre¬ 
tary-treasurer  and  one  of  the 
principal  owners.  South  Bend 
(Ind.)  Tribune,  suffered  an  at¬ 
tack  of  coronary  thrombosis  re¬ 
cently  and  is  in  the  hospital. 

Tom  Wallace,  editor,  Louis¬ 
ville  (Ky.)  Times,  and  national 
president,  Izaac  Walton  League, 
recently  addressed  a  press  gath¬ 
ering  viewing  General  Electric's 
new  industrial  film,  “Clean 
Waters,”  in  New  York. 

Jack  Myles  has  been  named 
manager,  Ely  (Nev.)  Daily 
Times,  after  military  discharge. 

Walter  W.  R.  May,  publisher, 
Oregon  City  (Ore.)  Enterprise, 
spoke  at  the  commencement  ex¬ 
ercises,  Multnomah  College, 
Portland. 


JOINT  INTEREST 

Francis  S.  Murphy,  left,  publiaher 
oi  the  Haztio^  (Conn.)  Timas, 
and  lohn  B.  Beitemeyar,  viea- 
prasidant  oi  the  Hartiord  CouranL 
parusa  a  souvenir  nawspapar 
published  by  the  Connecticut  Mu¬ 
tual  Liia  Insuronca  Co.  It  con- 
taina  news  and  ads  takan  irom 
Hartiord  popars  100  years  ago. 


In  The  Editorial  Rooms 

GEORGE  B.  (XEBIENTSON, 
JR.,  one  time  city  editor, 
Beloit  (Wis.)  News,  has  been 
appointed  managing  editor. 
Science  Digest. 

Dr.  Benjamin  Fine,  education 
editor.  New  York  Times,  will 
direct  the  first  institute  on  pub¬ 
lic  relations  for  Jewish  com¬ 
munity  leaders  to  be  offered  by 
the  Harry  Fischel  School  ot 
Higher  Jewish  Studies,  Yeshiva 
University,  New  York. 


Evening  Bulletin,  after  military 
discharge. 

Robert  L.  Syman,  formerly 
with  the  Oakland  (Cidlf.)  Post- 
Enquirer,  has  been  named  to 
the  staff,  Oakland  Chamber  of 
Commerce. 

Maurice  G.  Gurin,  one  time 
reporter,  Philadelphia  Record, 
hu  bem  named  an  associate 
member,  Iieonard  V.  Finder  and 
Associates,  public  relations  firm. 

James  Rorert  (Bert)  Mc¬ 
Cord,  Jr.,  has  resumed  his  col¬ 
umn,  “Dining  and  Dancing,”  in 
the  New  York  Herald  Tribune. 

Patricia  Brown,  reporter. 
New  York  Sun,  has  been  named 
associate  to  Mabel  Greene,  fash¬ 
ion  < 

Fred  O.  Setbel, 
is  c  e  1  e  brating 
his  20th  year  as 
editorial  page 
cartoonist,  Rich- 
mond  (Va.) 

Times  -  Dis¬ 
patch.  His  car¬ 
toons  have  been 
exhibited  in  the 
Virginia  State 
Museum  of  Fine 
Arts  and  the 
Chicago  Art  In-  Brown 
stitute.  In  1928 
he  was  given  the  Harmon 
Award  for  excellence  in  his 
field. 

Warren  Kessper  has  Joined 
the  editorial  staff,  Longview 
(Wash.)  Daily  News.  Stan  Fa- 
gerstrom  has  been  named  chief, 
Kelso,  Wash,  bureau.  News,  suc¬ 
ceeding  Lauretta  Bennett,  re¬ 
signed. 


In  The  Business  Oifise 


DAN  CRUMLEY,  formerly  with 
the  Los  Angeles  and  San 
Francisco  bureaus.  United  Press, 
has  been  appointed  business 
manager,  UP  associations.  Pa¬ 
cific  Northwest  District. 


William  L.  (Bill)  Cooper, 
former  promotion  manager, 
Jackson  (Miss.)  Daily  Clarion- 
Ledger,  has 
joined  the  Dixie 
Advert  isers, 
Jackson,  as  pro¬ 
duction  m  a  n  - 
ager. 

Stan  Write 
has  been  named 
advert!  sing 
manager.  Rose- 
burg  (Ore.) 
News-Review. 

Leon  H.  Cook, 
treasurer  and 
c  o  m  p  t  r  oiler. 
New  York  Post, 
has  been  elected  to  membership. 
Controllers  Institute  of  America. 


Cooper 


William  H.  Botsforo,  for¬ 
merly  with  the  advertising  de¬ 
partment,  Detroit  News,  has 
Joined  the  Chicago  sales  staff, 
Triangle  Publications,  Inc. 

Eleanor  Daley  has  joined  the 
advertising  staff,  Holyoke 
<  Mass. )  Transcript  -  Telegram. 

Bernard  Spencer  has  joined 
the  advertising  staff,  Portland 
tore.)  Journal. 


Gervase  Love,  labor  editor, 
Philadelphia  Record,  has  been 
elected  vicepresident,  Philadel¬ 
phia  CIO  Council.  Jeff  Keen, 
columnist.  Record,  was  awarded 
a  scroll  in  honor  of  his  news¬ 
paper  work  and  aid  to  the  thea¬ 
trical  profession. 

John  Kolbmann,  one  time 
sportswriter,  Philadelphia  Eve¬ 
ning  Ledger,  has  been  named  to 
the  public  relations  staff,  Re- 
glontd  War  Assets  Administra¬ 
tion. 

Frank  Yeutter  has  returned 
to  the  sports  staff,  Philadelphia 


Richard  E.  Adams,  formerly 
ot  the  Honolulu  (T.  H.)  Star 
Bulletin,  and  Mrs.  Adams  have 
purchased  the  Woodland 
(Wash.)  Lewis  River  News,  a 
weekly,  from  Marion  Sexton. 

George  C.  Whitney,  who  re¬ 
cently  retired  from  the  Green¬ 
field  (Mass.)  Recorder-Gazette, 
has  been  named  executive  di¬ 
rector,  Greenfield  veterans' 
housing  development. 

Larry  Ziff  has  joined  the  re- 
portorlal  staff,  Holyoke  (Mass.) 
Transcript-Telegram. 

(Continued  on  page  36) 


Three  Squares 

. . .  new  sports  strip  by  Walt  Ditzen 
whose  panels  appear  in  Collier’s 
and  SEP. .  .and  new  opportunity  to 
step  up  sports  pages,  furnish  fun 
with  the  finals !  Released  only  last 
month.  Three  Squares  is  already 
major  leaguing  in  a  dozen  major 
dailies ...  is  good  enough  for  any 
first  string  team!  Three  columns 
wide,  or  one  deep.  Wire  for  proofs 
and  terms... fast! 


William  H.  Wise,  former  Los 
Angeles  newspaperman,  has 
been  named  assistant  business 
manager,  European  edition.  New 
York  Herald  Tribune. 


^yndidtth 

Harry  Baker, Mgr.  400  West3Iadiaon,Chicago6,IlL 
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THE  STORY  OF 

100 

AMERICANS 

MAKING 

GOODWILL 

HISTORY 

ABROAD 

by 


SHIRLEY  FOSTER 


FIELDS 

15  articles — human,  intereat- 
ing  and  newsworthy — the  ex> 
periences  of  an  American  ^ 
Hostel  group  of  a  hundred 
boys  and  girls  from  all  over 
the  country  aiding  in  Ennc 
pean  reconstruction  work 
this  summer.  Written  one 
of  the  group,  Shirley  Foster 
Fields,  former  newsp«j>er- 
woman,  (Dallas  News,  Hart¬ 
ford  Times,  Washington 
Post) .  First  releases  ready — 
wire  or  phone  .  .  . 

☆ 


fi  itccL— 
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Chicago  Tribune  New  York  News 


"■  (Ca)  Town  T«Ue,  at  the  a«e 

ffAlS  of  ra- 

^  Nkb  MnaounraHina,  financial 

MtWaaed  front  page  85  makeup  man.  Now 

York  Herald  THbime,  and  C^- 
I  L.  Eagon,  lb.mer  bbom  Htdb,  night  m^e^  edUpT.. 
editor,  Coltyer't  Eye  have  been  named  top  men  un- 
rwr’t  Newi  Bureau,  der  RicHAaD  Toam  on  the  newt* 
lutf  Joined  the  copy  paper'a  radio  newicasta  over 
Iceoa  (Uich.)  Citizen  WHCA.  _ 


Patbicu  Gould,  formerly  of  Wedding  Bells 

the  Portimd  (Me.)  Eoeniny  Ex-  ■ 

preee,  Patbkia  Halx  and  Mas.  bdNA  PIERCE,  reporter.  Nor- 
Hum  C  IkoBT  have  Joined  the  fotte  (Vo.)  Lodgor  Oiepatch, 
itafl,  Portland  (He.)  Prete  Her-  and  Calvix  Cbapmam,  engraver, 
olil  JIMoum  SwEBMar  has  Dispatdi,  on  June  IS. 

William  Mabt  Ramdolpb  Maitbbws, 
assistant  society  editor,  Cincin- 


Jtrined  the  Express. 

Cdbban.  ct^  oe~  ^ 
been  transtared 

■raphic  studio. - — 

Cairbt  succeeds  Mabcia  Mc- 
Cabiht  as  news  writer  for  the 
Press  HeraM-Ezpress  radio  sta¬ 
tion,  WGAN. 

,  ness  npwtmx,  aw  waaava#wai»aa  ■■■  - 

^  *“  recently.  gjj  Gilmore,  ehioi  oi  the  Moscow  Burocro  ei  AP  who  used  to  bo  a 

nSLsSi^  birth  ofT^^ter’  M  “  “*• 

news  staff,  Ledger-Atch.  P^T**^"*  ,-7-“-!^" 

Bowbbs,  one  ^the  old^  public  relations,  recently. 

fisiwnnrfc^ifww  In  4hdb  TTnItsMi  ^  _ 


has  Bwic^  w.hv. , 

»  the  plio^  ^t{  Times-Star,  and  Db.  Habk 
.hblxn  He-  sgaMKXB,  June 

Mabgubbitb  Hoshbb,  staff 
writer,  Greenfield  (Hass.)  Re- 
eordor-Gazotte,  and  Robbbt  *P. 

NO  CENSORSHIP  ORDERS  HERE 

•  r:c7-  Eddy  GUmeres  chiei  ol  the  Mokow  Bureau  oi  AP  who  ueed  to  ^  a 

Ruth  Laub,  women's  editor  of  police  reporter  on  the  Atlanta  (Go.)  Jeurnal  is  the  guest  of  the  Join- 
pTMS  Aflsoclfttion*  AP's  radio  Qoi'g  executiTes  at  a  eieic  luncheon#  Left  to  right*  seoteds  Geor^  Co 


oifitoi  omorilua. 


The  new  daily  gag  panel 
MOSTLY  MALARKY  is  now 
available  to  your  newspaper. 

It’s  ISO  malatky  dut  dlls  panel 

padcs  punch— a  dever  new  CHARUE  (HIMSELF)  MAIARKY 
feature  dut*!!  bri^ten  up  die 
dark  comers  of  any  newspaper. 


ORDER  PROOFS  AND  PRICES . . .  NOWI 


Field  Urges 
Advertising 
To  Speak  Up 

Milwauxo,  WU. — Urging  or¬ 
ganized  advertialng  to  "spnk 

in  its  own  behalf,  Marzhall 
Field,  publisher  of  toe  Chicago 
Sun  and  PM.  discussed  toe  prob¬ 
lem  of  "selling  advertising  to 
toe  public”  in  a  talk  before  toe 
Milwa’jkee  Advertising  Club 
here  last  week. 

"I  think  we  have  to  speak  up 
for  advertising,”  he  said,  "b^ 
cause  we  will  need  more  and 
better  advertising  in  the  days 
ahead  in  a  measure  larger  than 
any  previously  known.  .  .  .  We 
cannot  expect  toe  public  to  be¬ 
lieve  in  it  unless  we  believe  in 
<lt  ourselves — and  express  those 
beliefs. 

Cites  Public  Impresrions 

“The  need  for  speaking  up  for 
advertising  is  a  compound  of  a 
number  of  elements.  For  exam¬ 
ple,  there  la  a  broad  category  of 
public  impressions  about  toe 
business.  They  do  the  business 
no  good — ^toey  should  be  faced 
reamitically. 

“One  of  these  impressions  is 
that  advertising  Increases  toe 
cost  of  a  product  to  toe  point 
where  it  hurts  the  consumer’s 
pocketbook.  He  is  dazzled  by 
reports  of  toe  vast  sums  that 
represent  toe  annual  budgets  of 
some  of  our  Industrial  giants. 
He  has  no  sense  of  toe  relation¬ 
ship  between  the  total  worth  of 
toe  product  and  toe  total  cost  of 
the  advertising. 

"Then  there  is  toe  impression 
that  advertising  is  wasteful  eco¬ 
nomically  and  wasteful  socially. 
Individual  advertisements,  for 
example,  are  considered  to  be 
wasteful  because  they  use  such 
large  q>ace  or  such  substantial 
segments  of  time  for  toe  pur¬ 
pose  of  saying  very  little. 

"There  is  toe  impression  that 
advertialng  is  predominantly 
vulgar  and  in  bad  taste,  that  it 
is  eitoer  oorrupting  our  culture 
or  misrepresenting  it  Or  both. 

"There  is  the  further  impres- 
don  that  advertialng  is  too  flam¬ 
boyant  and  that  it  is  occasionally 
mUeading.  I  think  you  can  also 
And  traces  of  toe  once  mimh 
stronger  impression  that  adver¬ 
tising  was  too  often  actiudly  dis¬ 
bond. 

"The  existence  of  these  im¬ 
pressions  is  a  serious  thing. 
Once  we  agree  they  exist,  we 
cannot  dismiss  them  with  the 
thought  that  not  all  toe  people 
feel  that  way.  Fractions  Save  a 
way  of  attracting  more  attention 
than  round  numbers.  Expressed 
in  terms  of  people,  they  are  fre¬ 
quently  more  vocal. 

“If  we  are  going  to  speak  up 
for  advertising,  we  must  face 
these  pttollc  impressions  realis¬ 
tically.  It  they  are  based  on 
facts,  we  must  eliminate  toe  un¬ 
justifiable  causes  and  interpret 
those  that  are  jvistiflahle  so  that 
they  make  sense.  Good  public 
relations  for  a  business  cmi’t  be 
built  by  ignoring  the  factors 
that  created  the  need  for  a  pub- 
kc  relations  piK>gram  in  the  first 
place.” 


SllMlR  WELLES  PRMSGS 
HlilMI  HERALDlLIPPEr 

SUMNER  WELLES 


Oxon  Hill  Itanor 
Ozon  t.’ill.  MarFluid 

Jana  18,  1946 


My  dear  Ur.  Uiight: 

I  have  learned  with  the  utmost  interest  of  the 
inauguration  of  an  edition  of  the  "Miami  Herald”  which 
is  to  be  distributed  in  the  other  Amarioan  Republics. 

For  a  long  time  past  I  have  seen  with  the  utmost 
interest  the  great  volume  of  Latin  American  news  whioh 
appears  in  the  "Miami  Herald".  I  know  of  no  newspaper 
in  the  United  States  which  has  done  more  in  this  sense 
to  give  to  the  people  of  this  country  an  accurate  under¬ 
standing  every  day  of  what  is  going  on  in  the  neighboring 
countriea  of  the  Vfestern  Hemisphere  and  of  the  political, 
social  and  economic  development  throughout  the  Hew  world. 
The  new  edition  of  the  "Miami  Herald"  will  in  the  same  way 
help  our  Amarioan  neighbors  to  have  a  fuller  and  a  more 
comprehending  understanding  of  the  developments  taking 
place  in  the  United  States.  There  was  never  a  time  when 
such  mutual  understanding  was  more  necessary  if  a  true  and 
lasting  inter-American  solidarity  is  to  ^  built  up. 

I  wish  to  send  you  my  heartiest  congratulations  upon  this 
notable  achievement. 

Believe  ns. 


Sincerely  yours. 


The  wifMy-accleiiiied  "Air  Express  Clipper  Eclities"  is  rushed 
by  Air  dmy  te  eeger  Latin  America  readers  and  read  ee  day 
ef  pubiicotiee. 


GREATER  MIAMI  —  "An  IntwiMtioiial  Market!" 


fHtami  Hcralb 

STORY.  BROOKS  A  FINLEY.  Notional  Representatives 


^euitpaper  of  Tlie  Ameriem^* 


■  OITOH  h  PUILISHIR  Hr  July  4,  1944 
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RADIO 


Large  Staffs  Assigned 
To  Prepare  Newscasts 


WITH  considerable  fanfare  In 

news  stories  and  advertise¬ 
ments,  the  JVeto  York  Times  and 
New  York  Herald  Tribane  in¬ 
augurated  a  new  series  of  hour¬ 
ly  newscasts  this  week. 

The  Times  switched  from 
WIiCA  to  its  own  station, 
WQXR,  and  the  Herald  Tribune 
went  on  WHCA  with  a  schedule 
of  17  three-minute  summaries 
starting  at  7  a.m.  In  both  in¬ 
stances,  the  programs  are  to  be 
unsponsored  and  non-commer¬ 
cial. 

Also,  in  both  instances,  the 
newscasts  are  to  be  prepared  in 
the  newsroom  of  the  dailies. 
The  Herald  Tribune  has  as¬ 
signed  a  staff  of  12,  under  Rich¬ 
ard  Ii.  Tobin,  and  WMCA  will 
provide  ^ee  special  an¬ 
nouncers. 

WQXR  described  the  arrange¬ 
ment  with  the  Times  as  “an  ex¬ 
ample  of  the  close  cooperation 
possible  between  a  radio  station 
and  the  newspaper  which  owns 
it” 

The  news  reports  are  pre¬ 
pared  by  a  special  staff  tmder 
the  supervision  of  the  Times 
news  ^tors.  They  are  com¬ 
piled  from  the  world-wide  re¬ 
ports  of  correspondents  of  the 
Times  and  from  the  wires  of  the 
Associated  Press. 

These  reports  clear  through 
the  day  or  night  editor  of  the 
broadcast  desk  who  picks  out  of 
the  mass  of  dispatches  from  all 
over  the  world  those  items 
worthy  of  presentation. 

While  the  responsibility  for 
choice  rests  primarily  on  the 
head  of  the  desk,  he  has  at  his 
disposal  for  consultation  and  ad¬ 
vice  the  paper’s  own  editors  and 
reporters.  Thus,  a  story  origi- 
ncting  in  Washington  can  be 
cleared  through  the  telegraph 
editor  for  explanation  or  sug¬ 
gestion. 

Similarly,  a  labor  story  in 
New  York  City  may  bring  with 
it  hurried  conferences  with  the 
city  editor  and  labor  reporter, 
who  has  at  his  fingertips  the 
background  necessary  for  a  con¬ 
cise  and  clear  presentation  of 
the  news.  The  final  court  of  au¬ 
thority  is  the  managing  editor. 

From  die  head  of  the  desk, 
the  copy  is  passed  along  to  the 
man  writing  the  individual 
broadcast.  He  must  tailor  it  to 
size  in  accordance  witt  its  value 
in  comparison  with  other  cur¬ 
rent  developments. 

As  eadi  item  is  written  it  is 
tinned  over  to  the  editor,  who 
checks  the  copy  for  factual  ac¬ 
curacy  and  correct  construction. 
From  the  editor,  who  must  keep 
a  careful  check  that  the  total 
number  of  lines  does  not  ex¬ 
ceed  the  maxlmiun  which  an  an¬ 
nouncer  can  read  in  the  given 
time,  the  copy  goes  to  the  tele¬ 
type  operator.  He  sends  it  by 
leased  wire  from  the  Times 
newsroom  to  WQXR’s  studios. 

Immediately  before  the  an¬ 


nouncer  goes  on  the  air,  the 
head  of  the  broadcast  desk 
checks  with  him  by  direct  tele¬ 
phone  connection  to  make  any 
last-minute  changes  and  correc¬ 
tions.  This  wire  usually  is  kept 
open  until  a  second  or  two  be¬ 
fore  the  broadcast  begins,  there¬ 
by  providing  means  for  inclu¬ 
sion  in  the  regular  hourly  broad¬ 
cast  of  any  last-minute  bulle¬ 
tins. 

The  hourly  bulletins  will  also 
be  heard  on  the  New  York 
Times  FH  Station  WQXR  daily 
from  5  pjn.  to  midnight. 

Slort  on  FM  Sete 
GENERAL  ELECTRIC,  in  pro¬ 
duction  at  Syracuse  on  trans¬ 
mitters  for  FM  radio  stations,  is 
sdieduled  to  start  building  FM 
radio  receivers  next  week  at  its 
Bridgeport,  Conn.,  plant. 

This  has  been  announced  by 
Arthur  A.  Brandt,  general  sales 
manager  for  the  G-E  Electronics 
Department  ^e  first  new  FM 
receivers  will  begin  appearing 
in  dealers’  stores  early  in  Au¬ 
gust,  he  said.  The  sets  will  be  of 
the  console  type  and  will  be 
combined  with  phonographs. 

The  Transmitter  Division  at 
Syracuse  is  making  FM  trans¬ 
mitters  to  fill  more  than  12S  or¬ 
ders.  G.E.  already  has  shipped 
FM  transmitters  to  WGN  for  use 
in  Chicago,  to  the  Canadian 
Broadcasting  Corporation  for  in¬ 
stallation  on  Mt.  Royal  outside 
Montreal,  to  KFI  in  Los  Ange¬ 
les,  and  the  G-E  station  WGFM 
at  Schenectady. 

Allocation  for  Politics 

CANADIAN  BROADCASTING 

COMPANY  has  worked  out  a 
series  of  free  national  network 
broadcast  periods  for  qualifying 
political  parties. 

The  number  of  periods  pro¬ 
vided  over  a  15-week  cycle  is: 
Liberal,  6;  Progressive  -  Conser¬ 
vative,  4;  CCF,  3;  Social  Credit, 
1;  Labor  Progressive,  1. 

The  allocation  is  in  conform¬ 
ity  with  the  ratio  between  the 
government  party  and  opposi¬ 
tion  parties  as  laid  down  in  the 
“white  paper”  on  political  and 
controversial  broadcasting  ap¬ 
proved  by  the  last  Parliamen¬ 
tary  Committee  on  broadcast¬ 
ing.  The  division  of  periods 
among  the  oppostion  parties  is 
on  the  basis  agreed  to  by  all  of 
them  for  tiie  IS-week  series. 

CarrierB  Team  Vl^th  Hope 

AN  EXAMPLE  of  cooperation 

between  a  newspaper  and  a 
radio  station,  newspaper-owned, 
was  presented  recently  in 
Fresno,  Calif,  when  Bob  Hoi>e 
appear^  on  a  special  half-hour 
broadcast  by  KMJ  in  honor  of 
225  carriers  of  the  Fresno  Bee. 
KMJ  is  one  of  five  stations  of 
the  McClatchy  Broadcasting  Co.; 
the  Fresno  Bee  is  one  of  three 
McClatchy  newspapers. 

Hope  lauded  newspaper  car¬ 


'CANNED'  NEWS  IN  HOLLAND 

Becenuw  the  trunk  lines  out  of  Amoterdam,  Holland,  are  slow  and 
undependable.  Augtut  Doeppner  United  Press  btueau  manager , 
there,  (with  pipe)  devised  the  system  of  placing  news  dispatches 
in  the  cans  shown  above.  These  are  dispatched  by  railroad  to  the 
outlying  provinces. _ 


riers  as  “the  youngest  success¬ 
ful  merchants”  in  a  community. 
Two  carriers  of  the  Bee  were 
singled  out  for  introduction  to 
Hope.  One  had  a  record  of  43 
months  of  continuous  service 
ami  the  other  36  months. 

Radio  Puffs  Out 

PUBLICITY  agents  for  radio 

stations,  their  advertisers  and 
performers,  today  comprise  the 
most  quantitative  and  persistent 
applicants  for  free  space  in  the 
nation’s  daily  newspapers. 

At  least  that  is  the  experience 
of  tile  St.  Cloud  Daily  Times 
(circulation  13,000),  published 
in  a  Minnesota  community  of 
35,000  population,  states  Manag¬ 
ing  Editor  Harold  Schoelkopf. 

He  kept  count  of  publicity 
material  for  one  month  and 
found  it  would  fill  1814  news¬ 
paper  pages.  At  current  ad¬ 
vertising  rates,  ft  represented 
$2,637. 

The  Times  owns  and  operates 
a  station,  located  in  a  building 
sraarate  from  the  newspaper 
office,  but  none  of  the  165  let¬ 
ters  or  packages  counted  in  the 
survey  had  any  connection  with 
that  station,  Schoelkopf 
said.  Each  of  the  165  was  di¬ 
rected  to  the  radio  editor  of  the 
Times.  None  was  used, 
a 

News  Wire  Extended 

Portland,  Ore. — ^The  financial 
news  wire  service  of  Dow-Jones 
A  Company,  Ltd.,  publishers  of 
the  Wail  Street  Journal,  has 
been  extended  to  Portland  and 
Seattle. 


Viscount  Alexander 
Voices  Praise  of  Press 

Wdidsor,  Ont. — ^No  one  can  do 
more  to  dispel  the  darkness  and 
intolerance  begotten  of  igno¬ 
rance  than  the  free  press.  Field 
Marshal  the  Viscount  Alexander 
of  Tunis,  Governor-General  of 
(tenada,  told  members  of  the 
Canadian  Women’s  Press  Club 
at  their  tenth  triennial  conven- 
ention  here  June  28. 

Referring  to  war  reporting. 
Viscount  Alexander  said: 

“Newspapermen  were  let  in 
on  the  most  vital  and  top  secret 
plans,  on  which  thousands  of 
lives  depended,  as  well  as  the 
success  or  failure  of  the  opera¬ 
tion.  In  not  one  single  case,  as 
far  as  I  know,  did  they  ever 
abuse  the  trust  placed  in  them.” 
a 

Nevins  Succeeds  Agar 
In  U.  S.  Embassy  Post 

Washington  —  Allan  Nevins, 
professor  of  American  History 
at  Columbia  University  and  two 
times  a  Pulitzer  Prize  winner  in 
the  field  of  biography,  has  been 
appointed  by  the  State  Depart¬ 
ment  to  be  public  affairs  officer 
in  the  Embassy  at  London.  He 
will  represent  the  cultural  and 
information  division  of  the  State 
Department. 

Nevins  has  served  on  the  edi¬ 
torial  staffs  of  three  New  York 
City  newspapers  —  the  World, 
Sun  and  Pott.  He  succeeds 
Herbert  Agar,  formerly  editor  of 
the  Louituille  (Ky.)  Courier- 
Journal,  who  has  resigned. 


RADIO  ENGINEERS 


Complete  Engineering  Services 

AM-FM-TELEVISION 


Commercial  Radio  Equipment  Co. 

809.12  INHRNATIONAL  BLD6. 

WASHINGTON  4,  D.  C. 


IS84  CROSSROADS  (  PORTER  BLDG. 

HOLLYWOOD.  CAL  KANSAS  CITY.  MO. 

Everett  L.  Dillard — Gen.  Mgr. 
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come  true . . .  when  the  travel  dollan  you’ve 
been  uvine  can  buy  a  matchlen  money ’•  worth 
of  carefree  comfort  aboard  New  York  Central’a 
air-conditioned  coaches. 

There’s  a  deep-cushioned  lean-back  seat 
waiting  for  you  .  .  .  with  a  wide  view  window 
at  your  elbow . . .  and  11,000  Kenic  miles  to  ex¬ 
plore.  So ...  go  n$w,  go  coach,  go  New  York 
Central.,  .today’s  Uti  in  low-cost  travel  luxury! 


•tresBiliiwr.  Speei,| 
•  *^wrioui  olub  loa 

rwithair- 
!eer;  i 


Tkrifty  Uia,,, 

«»««•  IMTf  . 

=:SJSS3r=‘ 

PPoiuni  d,,.,,-,,,  louBd„. 

Tol^,  Qtnlmud.  O, 
»*tli<la.ied-iaieiok» 


Alr-CondMoned  Comfort.  Today, 


Also 


modcro  ooachetf  you  rida  in  daap* 
roomyi  raaliaing  saatt*  Aad  oa  maay 
traiat,  your  teat  it  area  r«s#rpad  mi  aa 
msirm  dmri$  oa  yoor  thrifty  ooach  tiekat. 


Piv0  Glooming  Milos  of  aaw  atraam* 
Uaad  ooaohea  ara  oa  tba  way  •  o  #  aomiag 
tha  productioa  liaaa  •  •  •  part  of  a 
$100»000|000  program  that*#  apotlightiog 
tha  NEW  ia  Naw  York  Gaotral! 
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SYNDICATES 


Panel  Shows  People 
How  They  Used  to  Look 


By  Hd«&  M.  Staunton 

f!AMTTJ.lls  KI8SLER  Ii  Sie 

kind  of  newspaperman  who 
col<c«L^  thingr^-and  belonca  In 
left  the  qmt  ne  oecupiee— draw¬ 
ing  and  wr*Ung  Bell  Syndicate'a 
panel  “2a  Teara  Ago  Today” 
anti  ConaoUdated  Newateaturea’ 
“Heme  Town  Echoea.” 

At  leaat  that’a  the  impreaalon 
you  bring  away  from  an  Inter¬ 
view  In  ariildi  Hr.  Keaaler  rem- 
inia^  with  anotter  Bell  old- 
timer,  Homer  Sprague. 

“Bemember  old  Aric  Rowl" 

“And  Pete  Dunne.  He  waa  a 
aweet  guy.  . .  .” 

“Don  itarquia.  He  uaed  to 
work  next  to  me  end  about  4 
o'clock  every  afternoon  he 
would  atick  hia  head  in  and  we’d 
go  over  to  Hie  comer.  You  get 
three  highballa  in  Don  and  he 
waa  the  moat  entertaining  talker 
alive. _ ” 

“Did  you  know  Old  Han 
MeCloyT  There  waa  a  man  who 
knew  everything.  .  .  .” 

lOa  Bei^wod  in  Weal 

“My  wife  alwaya  aaya,”  he 
concluded  some  mhiutea  later, 
“  'Don’t  let  him  get  started  about 
hia  boyhood!’  ” 

'1  had  a  great  boyhood,"  he 
began.  “I  waa  bom  in  Kansas 
under  an  old  Hoe  press.  My 
grandfather  was  a  Baptist  min¬ 
ister  and  went  out  west  to 
preach  to  the  Indians,  and  my 
zaHier  followed  him  out  and 
started  a  paper.” 

A  chap  who  worked  fOr  hia 
father  waa  kicked  out  because 
he  spent  hia  time  making  pic¬ 
tures,  and  later  this  Elmer  Un¬ 
derwood,  Kessler  recalled  with 
reliA,  became  part  of  Under¬ 
wood  and  Underwood  and  made 
a  fortune  out  of  those  pictures 
put  on  atereopticon  slides. 

Later  his  fa&er  sold  the 
Ottawa  (Kan.)  Herald,  moved 
to  Muskogee  and  bought  a  news¬ 
paper  in  a  tent  after  fire  burned 
out  the  town.  He  started  the 
Mutkogee  Times,  first  daUy  in 
Indian  territory,  with  an  old 
Washington  hand  press  and  a 
few  fonts  of  type.  Young 
Camillus  delivered  the  paper  to 
its  less  than  a  hundred  subscrib¬ 
ers  by  pony. 

Kessler  started  drawing  for 
his  father’s  paper,  then  spent  a 
year  getting  experience  cutting 
dialk  plates  on  the  Kansas  City 
Star.  When  he  was  17  and  the 
century  was  turning,  he  went  to 
Si  Louis  and  began  doing  "base¬ 
ball  stuff”  under  Caspar  Yost  on 
the  old  St.  Louis  Globe. 

Young  Kessler  drew  for  all  the 
Si  Louis  papers  except  the 
Post-Dispatch.  When  he  Aifted 
to  New  York  he  worked  first  for 
the  Press  and  later  became  one 
of  the  artists  who  lost  a  Job 
every  time  Munsey  bought  a 
newspaper. 

He  started  doing  nostalgic 
cartoons  for  the  Globe  about 

40 


1920  when  he  returned  from  sev¬ 
eral  years  of  traveling  and  mak¬ 
ing  adverUsing  films,  but  “2S 
Years  Ago  Today”  as  such  didn’t 
start  until  IS^,  and  Bell  Syndi¬ 
cate  handled  it  from  the  atari 

E  h  P  wondered  whether  the 
feature  had  ever  run  into  trou¬ 
ble  by  giving  away  ages. 

“I  used  to  use  birmdays  until 
10  years  ago  when  an  actress 
(be  mentioned  the  name) 
claimed  she’d  lost  a  contract 
when  they  found  out  her  age,” 
he  relate.  “I  haven’t  men¬ 
tioned  ages  since,  but  of  course 
putting  Hiem  in  shows  they’ve 
been  around  25  years.” 

Kessler  uses  material  largely 
from  New  York  City.  He  starts 
by  consulting  the  New  York  Sun 
ffies.  Then  he  adjourns  to  his 
home  and  checks  the  nuterial 
with  his  files.  He  draws  all  the 
persons  in  his  "25  Years”  fea¬ 
ture  from  actual  photographs  in 
his  own  collection  of  some  200,- 
000  pictures,  partly  clipped  from 
newq>apers,  partly  rescued  from 
“morgue”  housecleanings. 

“People  Just  can’t  depend  on 
memories  tor  dates,”  he  says. 

New  Features  at  Bell 

TWO  FEATURES  ready  soon  at 

Bell  Stmdicatb  are  as  diverse 
as  cooking  and  crime:  “Folks  at 
Home,”  a  six-a-week  kitchen 
philosophy  and  housAold  hint 
column  by  MarHia  Blason,  and  a 
series  of  true  crime  stories  writ¬ 
ten  by  Bernard  Barshay  with 
Sunday  supplements  in  mind. 
Daughter  of  a  country  doctor, 
Martha  Mason  writes  from  her 
midwest  dining  table  paragraphs 
about  adapting  to  workaday 
crises,  suggestions  how  to  make 
cheap  curtains  or  stretch  a  roast, 
children’s  bright  sayings,  etc. 
Mrs.  Mason  has  written  for  the 
American  Medical  Association, 
Prairie  Farmer  and  YWCA.  Her 
feature  may  be  run  as  a  column 
or  broken  up  into  paragraphs. 

The  Barshaw  series  will  begin 
with  seven  crime  and  murder 
stories  from  police  files,  ar¬ 
ranged  to  give  Hie  reader  the 
facts,  clues  and  motives  in  about 
2,000  words  each.  More  will  be 
added  to  the  series  indefinitely 
if  requested  by  newspapers.  Ed¬ 
ward  Ryan  illustrates  toe  series. 

Notes  and  Personals 

STARTING  Sunday,  July  7,  toe 

versatile  NEA  Sebvice  artist, 
A1  Vermeer,  will  branch  out 
into  a  Sunday  page,  “Priscilla’s 
Pop.”  Latest  comic  to  feature 
toe  popular  All-American  type 
family,  toe  feature  will  aim  at 
laughs,  not  continuity.  Vermeer 
has  already  demonstrated  a  fiare 
for  humor  in  mingling  gag  pan¬ 
els,  titled  "Drawing  Cards,”  with 
straight  NEA  sports  cartoons. 

UifTTEO  Featuex  Stmdicatx  has 
obtained  toe  foreign  rights  (ex- 


A  Kessler  Collection 

cept  England,  Canada  and  South 
Africa)  to  General  Bedell 
Smith’s  series  of  three  articles 
for  toe  Saturday  Evening  Post. 
.  .  .  Bell  has  obtained  world 
serial  rights  to  Stewart  Alsop 
and  Tom  Braden’s  much  dis¬ 
cussed  book  on  American  espio¬ 
nage,  “Sub  Rosa."  As  a  fiction 
serial  Bell  is  offering,  also  avail¬ 
able  any  time,  KatUeen  Norris’ 
"Burned  Fingers.”  ...  A  col¬ 
umnist  once  more  Jan.  28, 
Franklin  P.  Adams  (FPA)  has 
once  again  retired  from  column- 
ing  and  NANA  has  withdrawn 
toe  feature. 


E.  H.  Kunball  to  Head 
Parade  Detroit  Office 

Arthur  H.  Motley,  publisher 
and  president  of  Parade,  has 
appointed  Edward  H.  Kimball 
as  head  of  toe 
Detroit  office. 

Kimball,  a 
publisher’s  rep- 
resentatlve 
since  his  gradu¬ 
ation  from  toe 
University  o  f 
Kansas  in  1927, 
for  many  years 
represented  toe 
Capper  Publica- 
tions  in  De¬ 
troit  and  Cleve-  Kimball 
land  and  up  to 
the  time  he 
Joined  Parade’s  Chicago  office 
last  February  spent  four  years 
covering  that  area  for  toe  Amer¬ 
ican  magazine. 

a 

Ethel  Montrose  Drowns; 
Husband's  Efforts  Futile 

Sam  Francisco  — ^Etoel  Bo- 
gardus  Montrose,  48,  who  re¬ 
tired  as  San  Francisco  News 
club  editor  last  year  after  20 
years  of  coast  newspapering, 
suffered  a  heart  attack  and 
drowned  June  30  while  swim¬ 
ming  in  Pitt  River.  Her  war 
correspondent  husband,  Sher¬ 
man  Montrose,  coast  business 
manager  of  Acme  Newspictures, 
was  forced  to  abandon  rescue  at¬ 
tempts  afrer  currents  had  swept 
toe  pair  several  hundred  yards. 

■  DITOR  A 


Superman 


Greater  Than 
Ever  in 

THE  NEW 
CONTINUITIES 

(Daily  and  Sunday) 
by 

JERRY 

SIEGEL 

Creator  of  This  World 
Famous  Character 

Daily  Begins 
JULY  29 

Sunday  Begins 
AUG.  4 

Write  or  Wire  for  Raie$ 

McCLURE 

Americt^e  Fir  at 

NEWSPAPER 

SYNDICATE 

75  WEST  STREET 
NEW  YORK  6,  N.  Y. 

PUILISHCR  for  Jaly  4,  1744 


First  one's  a  ker-flopi 


For  a  city  boy  —  especially  one  who’s 
had  few  privileges  —  the  first  cold 
plunge  at  summer  camp  is  liable  to  be 
awkward.  But  it  isn’t  long  until  he 
takes  to  this  new  world  with  its  new 
ways  like  a  duck  to  water! 

Not  least  among  the  things  he  learns 
are  good  eating  habits.  For  today’s 
camp  directors  know  that  properly 
bakmced  meab  are  as  important  as 
sunshine  and  outdoor  sports  to  a  child’s  ' 
well-being. 

Youngsters  are  encouraged  to  de¬ 
velop  a  liking  for  many  kinds  of  foods. 
Camp  menus  are  drawn  up  with  that 
purpose  in  mind.  But  —  regardless  of 
other  changes— one  requirement  stands 


firm:  every  day,  for  every  child,  a 
quartful  of  fresh  milk. 

As  an  experienced  camp  nutritionist 
puts  it,  “There  is  no  substitute  for 
milk.”  Milk,  indeed,  is  nature’s  most 
nearly  perfect  food.  It’s  our  job,  at 
National  Dairy,  to  help  keep  milk  fine 
and  flavorful  —  safeguarding,  through 
Sealtest  controls,  its  purity  and  health¬ 
ful  qualities. 

Our  job  goes  even  further,  though 
—  for  National  Dairy  Laboratories  are 
daily  engaged  in  finding  ways,  through 
research,  to  make  milk  and  its  products 
easier  to  serve  — better  tasting  — and 
more  beneficial  than  ever  to  the  nation’s 
families. 


Dedicated  to  the  wider  use  and  better 
understanding  of  dairy  products  as 
human  food  ...  as  a  base  for  the  de¬ 
velopment  of  new  products  and  ma¬ 
terials  ...  os  a  source  of  health  and 
enduring  progress  on  the  farms  and 
in  the  towns  and  cities  of  America. 
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CIRCULATION 


SuTveyComparesValue 
Of  Men,  Boy  Carriers 


By  George  A.  Brcmdenbutg 


STRICTLY  In  the  role  of  re¬ 
porter,  Ed  Swick,  Cincinnati 
Enqnirer  suburban  and  country 
circulation  chief,  hi^ighted  the 
relative  merits  of  men  and  boy 
carriers,  based  on  a  survey 
among  37  ICBtA  members,  at  the 
recent  Columbus  convention. 

Swick  took  a  neutral  position 
inasmuch  as  the  Enquiry’s  city 
delivery  is  by  a  union  man  car¬ 
rier  organization,  while  his  own 
department  in  the  suburban  and 
country  field  is  gradually  being 
change  to  boy  carriers. 

After  presenting  the  advan¬ 
tages  and  disadvantages  of  both 
types  of  carrier  organization,  in 
the  light  of  comments  received 
in  the  roundup,  Swick  con¬ 
cluded  with  the  assertion; 

“These  surveys  would  indicate 
that  boy  carrier  operations  en¬ 
joy  an  advantage  over  men  car¬ 
riers.  ...  An  important  phase 
of  carrier  management  is  ‘man’ 
management,  not  ‘man’  han¬ 
dling.’’ 

Swick  presented  this  compos¬ 
ite  report  on  men  carriers: 


Circulation  managers  com¬ 
mented  as  follows: 

^Boy  carriers  provide  better 
and  faster  service  pomitting 
later  editions  to  subscribers.” 

“Boy  carriers  can  make  collec¬ 
tions  weekly,  ’This  keeps  paper 
bills  small.” 

“Boy  carriers  have  time  to 
solicit  for  new  business.’’ 

“Boy  carriers  have  great  sales 
appetu.” 

“Boy  organizations  require 
many  supervisors.’’ 

“Boy  organizations  are  being 
threatened  by  regulations  from 
Wage  and  Hour  Laws  and  Child 
Welfare  Legislation." 

Let’s  lo<dc  at  a  direct  compar¬ 
ison  of  the  two: 


Newspaper  A 

Number  of  carriers  . 

Average  size  route  . 

Length  of  time  needed  for  delivery 

Number  of  supervisors  . 

Carrier  profit  per  daily  a  week  ... 
Carrier  profit  per  Sunday  a  week  . . 
Retail  price  per  week  . 


HATS  OFF  TO  NEW  YORK  SECTION 

At  party  in  New  York  City  celebrating  the  first  four  months'  suc¬ 
cess  oi  the  CUcago  Tribune  Sunday  Magazine  oi  Books  are:  Left  to 
right,  Felix  Tomei,  Tribune  staii;  Frederic  Babcock,  editor  of  the 
Magazine  oi  Books:  and  Beimett  Ctrl  Random  House. 


scription  is  for  three  months — 
cash  in  advance.  We  didn’t 
lose  any  subscribers,  either. 


.30  daily 
.15  Sunday 
Monthly 


.111 

.065 

.30  daily 
.15  Sunday 


Number  of  home  delivery  carriers  .  171 

Awenga  size  route  .  670  dailies 

l^Cth  of  time  needed  for  delivery  . .  3  hours 

Number  of  supervisors  .  4 

Carrier  profit  per  daily  per  week  .  10c 

Daily  reUil  price  per  week  .  28c 

Carrier  profit  per  Sunday  .  3Hc 

Retail  price  per  Sunday  .  12c 

Bills  payable  .  Monthly 

Union  or  non-union  .  Union 


Circulation  managers  who  sent 
in  the  figures  which  supplied  the 
averages  made  these  comments: 

“Bfan  carriers  are  more  de- 
Iiendable  from  a  service  stand¬ 
point.  He  not  only  has  his  busi¬ 
ness  at  stake,  he  also  has  his  in¬ 
vestment  of  from  $2,000  to  $5,000 
to  protect” 

‘'One  of  the  big  advantages  we 
enjoyed  during  the  war  was  the 
fact  that  by  using  men  carriers 
we  were  not  plagued  with  a 
great  carrier  turnover.” 

“The  man  carrier  system  en¬ 
ables  uz  to  save  the  expense  of 
maintaining  district  offices. 
Many  of  our  carriers  call  at  the 
office  for  their  papers.” 

“Hen  engaged  in  the  delivery 
of  more  than  one  newspaper 
have  no  allegiance  to  one  publi¬ 
cation.  ‘They  must  operate  as  a 
merchant  impartially.  .  .  .” 

“Hen  are  less  pliable  and  con¬ 
sequently  more  difficult  to  train 
.  .  .  into  energetic  salesmen.” 

“Men  carriers  with  a  larger 
volume  of  business  and  frequent¬ 
ly  other  interests,  are  seldom  as 
‘hungry’  for  new  business.” 

Here  is  a  composite  picture  of 
boy  carrier  organizations: 


Difference  in  daily  wholesale 
rate  results  in  a  loss  of  $900  a 
week  revenue,  operating  a  man 
carrier  organization.  This 
amount  pays  for  boy  carriers’ 
supervisors. 

Fervors  Office  Collect 
WE  recently  received  a  letter 
from  Claude  N.  Swanson,  edi¬ 
tor  of  the  Fairmont  (Minn.) 
Dait]/  Sentinel,  in  which  he  as¬ 
sert^  that,  from  his  standpoint, 
the  office  collect  system  was  bet¬ 
ter  than  the  boy  collect  plan. 

Apparently  local  conditions 
have  been  such  as  to  “sour”  Mr. 
Swanson  on  the  merits  of  the 
Little  Merchant  plan  for  car¬ 
riers.  “I  don’t  believe  we  will 
ever  again  go  back  to  the  ‘boy 
collect'  plan,”  be  stated. 

“In  this  day  and  age  of  easy 
money,  most  parents  would 
rather  give  their  upstart  off¬ 
spring  a  dollar  or  two,  or  three 
or  five  dollars,  and  let  him  quit 
.  .  ,  than  .  .  .  keep  him  on  the 
job.  .  .  . 

“But  getting  rid  of  the  ‘boy 
collect’  setup  was  a  relief  at 
that.  Now  the  minimum  sub¬ 


Number  of  home  delivery  carriera  .  1,794 

Averoze  lize  route  .  109  dailiee 

Length  of  time  needed  for  delivery  .  50  minutes 

Number  of  supervisors  .  35 

Carrier  profit  per  daily  per  week  . 

Dail^r  retail  price  per  week  .  25c 

Carrier  profit  per  Sunday  .  « 

Sunday  retail  price  .  ...MS 

Bills  payable  . 

UttioD  or  non-union  .  Non-union 


7  Join  Chicago 
Chapter  of  SDK 

Chicago— Seven  Chicago  news¬ 
papermen  were  initiated  into 
professional  membership  of  the 
Chicago  chapter  of  Sigma  Delta 
^1  last  week. 

New  members  include  James 
F.  Murphy,  Chicago  Times,  dean 
of  Chicago  police  reporters; 
LeRoy  F.  (Buddy)  McHugh, 
Chicago  Herald-American;  Rob¬ 
ert  F.  Loughran,  United  Press; 
W.  A.  S.  Douglas,  Chicago  Sun 
columnist  and  former  war  cor¬ 
respondent;  Dale  Harrison,  Sun 
columnist;  William  E.  Williams, 
publisher  of  the  Chicago  Heights 
Star;  and  Charles  Grant,  direc¬ 
tor  of  public  relations.  Repub¬ 
lican  magazine. 

James  McGuire,  Chicago  Times 
r^orter,  accepted  the  SOX  me- 
d^lions  for  himself  and  Jack 
McPhaul,  who  received  first 
honors  for  general  reporting  in 
the  fraternity’s  professional 
achievement  contest  for  their 
stories  which  freed  Joe  Majezek 
from  a  life  term  for  a  murder  he 
did  not  commit. 

The  SDX  medallion  for  war 
correspondence  was  presented 
to  a  Chicago  Sun  member  in 
behalf  of  John  Graham  Dowling, 
winner  of  the  award,  now  in  the 
Far  East.  a 

Holman  Heads  Media. 
Research  at  Kostor's 

Chicago — Robert  F.  Holman, 
formerly  with  the  research  de¬ 
partment  of  Procter  &  Gamble 
Co.,  and  more  recently  director 
of  media  and  research  of  Camp- 
bell-Mithun,  Inc.,  Chicago,  has 
joined  H.  W.  Kastor  &  Sons  Ad¬ 
vertising  Company  as  director 
of  research  and  media. 


Brand  Names  Gain 
Recognition  Abroad 

American  brand  names  of 
canned  and  processed  foods  and 
medical  supplies  are  making  the 
United  States  new  friends  in 
European  countries  being  serv¬ 
iced  by  the  United  Nations  Re¬ 
lief  and  Rehabilitation  Adminis¬ 
tration,  according  to  Joseph 
Lilly,  director  of  information. 

In  answer  to  inquiries  by  the 
Brand  Names  Research  Founda¬ 
tion,  Mr.  Lilly  wrote,  “We  have 
had,  in  fact,  specific  evidence  of 
this  from  UNRRA  representa¬ 
tives  abroad.  For  example,  an 
excerpt  from  a  cable  from  the 
UNRRA  Mission  in  Russia,  May 
9,  1946,  states: 

“‘UNRRA  goods  (in  Minsk) 
are  prominently  displayed  in 
show  windows  and  shelves,  orig¬ 
inal  labels  and  brand  names  in¬ 
tact  on  all  commodities  except 
lard,  beans,  peas,  etc.,  shlpp^ 
in  bulk.’” 

a 

Carriers  See  Capitol 

Philadelphia — More  than  800 
carriers  employed  by  the  Phila¬ 
delphia  Evening  Bulletin  were 
taken  to  Washington  for  two 
days  by  that  newspaper  as  part 
of  its  educational  program.  Rich¬ 
ard  W.  Slocum,  general  mana¬ 
ger,  introduced  the  boys  to  U.S. 
Senator  Francis  J.  Myers,  a  for¬ 
mer  Philadelphia  carrier  boy. 


N.  B.  A. 

Circulation 

SUPPLIES 

•  G*t  thg  benefit  of  the  bet¬ 
ter  quality,  prices  end  service 
which  N.BA.  offers  es  your 
central  source  of  supply  for 
cerrier  begs,  eprons,  binders, 
collection  books,  tegs,  money- 
changes,  punches,  etc.;  else 
promotion  ads  and  services. 

Newspaper  Boys  of  America,  Inc- 
222  E.  Ohio  Street,  ladiaeapells  4 
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Copper  and  its  alloys  Brass  and  Bronze  are  perhaps  the  best 
known  Anaconda  Products.  But  western  farmers  will  tell  yoo 
that  from  their  standpoint,  Anaconda  Treble  Superphosphate  is 
equally  well  known. 

Producing  bigger  yields  and  better  quality  crtqM,  this  concen* 
trated  fertilizer  contains  not  less  than  43%  available  phosphoric 
add.  It  is  produced  at  die  Anaconda,  Montana,  Reducdon  Works 
from  phosphate  rock  mined  by  the  Company  at  Conda,  Idaha 
Anaconda  Treble  Superphosphate  is  only  one  of  many  products 
made  available  by  metallurgical  resourcefulness.  Gold,  silver, 
cadmium,  bismuth,  arsenic  and  indium  ace  recovered  at  various 
stages  of  Anaconda’s  Copper  and  Zinc  producdoo,  ’’from  mine 
to  consumer.” 


KNOCKOUT 


. . .  Here’s  how 
Louis-Conn 


ravohition  as  sweeping  as  sound  pictures...” 

“From  the  standpouit  of  viewing  sports,  last 
night  marked  •  revolution  as  sweeping  as 
sound  pictures  ,  .  .  television  won  all  eight 
rounds.”  —PHILADELPHIA  DAILY  NEWS 


"every  detaii  couid  be  foiiowed  . . .” 

“The  action  was  clear  and  every  detail  of  the 
fight  could  be  followed  . , . 

“During  the  preliminaries,  most  of  the  guests 
.  .  .  seemed  somewhat  awed  hy  the  occasion. 
There  was  a  feeling  of  “What  hath  God 
wrought”  in  the  room.  But  when  the  main 
hout  went  on,  all  seemed  to  forget  they  were 
watching  a  screen.” 

—PHILADELPHIA  RECORD 

"talovision  history  was  made.” 

“Television  history  was  made  last  night. 

“.  .  .  the  presentation  .  .  .  evoked  words  of 
praise  far  heyond  anything  yet  heard  regard¬ 
ing  the  almost  limitless  possibilities  of  video. 
“The  NBC— WNBT  transmission  of  the  fight 
. . .  was  magnificently  achieved  by  the  use  of  the 
RCA  image-orthicon  tube  in  three  cameras. 
Viewers  were  able  ...  to  catch  every  motion, 
every  scowl  or  grimace,  with  as  much  ease  as 
that  provided  by  good  quality  motion  picture 
photography.” 

-RADIO  DAILY,  NEW  YORK 

*%ondsrfful  stuff,  this  television.” 

“. . .  Television . . .  looked  good  for  a  thousand- 
year  run.  Many  of  Washington’s  highest  digni¬ 
taries— some  who  couldn’t  get  away  for  the 
actual  Yankee  Stadium  scrap,  and  some  who 
preferred  to  see  the  battle  the  easy  way— 
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turned  out.  Louis’  victory  was  almost  over¬ 
shadowed  by  the  new  medium. 

“Wonderful  stuff,  this  television.” 

-WASHINGTON  POST 

"...  a  hundred  dollar  seat.” 

“. . .  When  the  camera  focused ...  on  the  actual 
battle  you  were  there  in  a  hundred  dollar 
seat.”  —THE  RILLBOARD 


"...  a  better  seat  than  the  front  row.” 

“With  RCA’s  new  image-orthicon  camera,  in¬ 
stalled  only  recently  and  used  almost  for  the 
first  time  for  the  heavyweight  championship 
fight,  television  brings  you  a  picture  almost  as 
sharp,  although  much  smaller,  than  a  news¬ 
reel.  But,  unlike  a  newsreel,  you  can  sit  three 
feet  away  if  you  like. 

“Television  gives  you  a  better  seat  than  the 
front  row.  It  was  as  if  you  were  sitting  in  an 
armchair  at  ring  level . . .” 

— N.  Y.  HERALD  TRIBUNE 

"action  like  that  on  a  movie  screen.” 

“The  images  were  in  black-and-white,  of 
course,  and  clear.  The  fight  action  appeared 
like  that  on  a  movie  screen.” 

— N.  Y.  UP  RADIO  CORRESPONDENT 


"the  fight . . .  came  in  clearly . . .” 

“The  fight  picked  up  by  five  cameras  in  the 

stadium  came  in  clearly  and  it  seemed  as  ^ 

though  you  were  sitting  in  an  elevated  chair 

about  three  or  four  rows  away.  Those  at  the 

fight  may  have  been  disappointed  but  not 

those  via  television.”  —UNITED  PRESS 
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NBC’S  exclusive  telecast  of  the 
title  fight  hit  the  press: 


''television’s  rooters  . . .  optimism  Justified." 

. .  television’s  rooters  predicted  that  its  suc¬ 
cess  in  handling  the  Louis-Conn  fight  would  do 
for  the  new  medium  what  the  Dempsey- 
Carpentier  hout  in  1920  had  done  for  radio. 
Based  on  what  we  saw  last  night,  their  opti¬ 
mism  was  justified.  The  camera  work  was 
excellent  and  the  close-up  telecast  of  the  action 
in  the  ring  was  sharply  defined,  better  than  we 
have  ever  seen  . . .  The  ringside  pictures  were 
/  tops.”  — N.  Y.  NEWS 


"video  has  hit  the  bigtime" 

“It  took  Joe  Louis  eight  rounds  to  stop  Billy 
Conn  hut  television  required  considerably  less 
time  to  establish  ks  own  lethal  wallop  .  .  . 
Video  has  finally  hit  the  bigtime.” 

—VARIETY 


"doubters  kayoed  by  fight  telecast" 

“Billy  Conn  wasn’t  the  only  fellow  knocked 
out  at  Yankee  Stadium  last  Wednesday  night. 
There  was  a  clean  left  to  the  jaw  scored  against 
many  of  those  who  doubted  that  television  is 
ready  for  the  public  . . . 

“B-W  video  had  been  given  its  greatest  impetus 
since  the  visual  art  sprang  from  the  laboratory 
a  score  of  years  ago.  The  reception  was  prac¬ 
tically  perfect.  Every  blow,  every  move  about 
the  ring  was  followed.”  —BROADCASTING 


"everyone  there  was  sold" 

“I  saw  the  Louis-Conn  exercises  last  night  from 
all  the  best  angles,  in  distinguished  company 
and  utmost  comfort,  as  a  guest  of  NBC-WRC 
and  RCA  at  their  demonstration  of  network 
television  at  the  Statler  Hotel ...  In  fact,  any 
of  you  who  have  been  withholding  decision  on 
television  as  an  entertainment  investment, 
pending  word  of  this  <temonstration,  may  get 
in  line  at  your  nearest  dealers,  behind  me  or 
one  of  the  600-odd  assorted  Congressmen, 
Cabinet  members  and  other  top  Government 
officials.  Everyone  there  was  sold.” 

-WASHINGTON  DAILY  NEWS 


"...  a  booster  for  telovhion" 

“Speaking  of  the  fight,  we  saw  it  televised  . . . 
and  must  admit  it  made  us  a  booster  for  tele¬ 
vision  ...  we  attended  Louis-Nova  several  years 
ago,  ringside  seat,  and  saw  Louis-Conn  a  lot 
better  .  .  .”  —SCHENECTADY  UNION-STAR 


UK's  taais-Cssa  tshcast  was  ista  tferssili  fseilitiss  sf 

WNBT  (NBC)  New  York 
WPTZ  (Philco)  Philadelphia 
WRGB  (General  Electric)  Schenectady 
W3XWT  (DuMont)  Washington 


television 

NATIONAL  NROAOCASrfNO  COMNAN 
A  SKKVteE  or  RADIO  CORDORATI 
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PROMOTION 


Human  Interest  Angle 
Makes  Good  Promotion 


By  T.  S.  bvin 

THE  TREND  is  aU  toward  fac¬ 
tual,  informative  promotion. 
Yet  In  following  this  trend— and 
no  smart  promotion  man  wouid 
dare  ignore  it — the  danger  must 
be  avoided  of  ignoring  entireiy 
the  emotional,  exciting  promo¬ 
tion.  In  the  old  days,  tefore 

Sress  agents  msttured  into  pub- 
c  relations  counsel,  this  emo¬ 
tional  stuff  was  called  stunt  pro¬ 
motion.  There  is  still  a  large 
place  for  it  in  the  promotion 
program. 

There  is  a  whiff  of  the  oid 

eress  agent’s  stunt  showmanship 
1  a  r«x>rt  this  week  from  Sry- 
don  McCrea,  promotion  man¬ 
ager  of  the  Winnipeg  Tribune. 
The  Tribune  staged  a  tie-in  pro¬ 
motion  with  MGM  and  a  local 
theater  around  the  movie  “Vaca¬ 
tion  from  Marriage.”  It  ran  a 
contest  for  the  best  one-page  let¬ 
ter  on  “Why  I  would  like  a  va¬ 
cation  from  marriage.”  The  win¬ 
ner  was  to  get  a  five-day  vaca¬ 
tion  in  Chicago. 

“The  winner  turned  out  to  be 
a  mother  of  13  children.”  Mc¬ 
Crea  writes.  “The  story  devel¬ 
oped  into  one  of  the  best  ex¬ 
clusive  news  stories  we  have 
run  in  a  long  time.  She  didn’t 
have  clothes  suitable  for  the 
trip.  The  Tribune  outfitted  her, 
head  to  toe,  but  did  not  publi¬ 
cize  this.  Publicity  ran  for  10 
days,  with  reports  and  pictures 
every  day  from  Chicago.  The 
winner  got  on  a  coast-to-coast 
broadcast,  and  the  Tribune  got 
a  credit." 

Old  stuff,  you’ll  say,  and  corny 
to  boot.  We  said  there  was  an 
ancient  whiff  about  it  But  don’t 
get  snooty.  ’There  is  human  in- 
termt  in  this  sort  of  stuff  you 
Mn  t  make  in  other  promotions. 
Properly  done,  this  is  not  only 
exciting  and  fun  for  readers — 
it  is  promotion  that  pays  off  all 
along  the  line. 

What  Makes  a  City? 
the  Pittsburgh  Press,  as  you 
know,  has  been  running  a 
series  of  trade  paper  advertise¬ 
ments  on  the  “Men  who  made 
nttsburgh  great”— men  like  H.  J. 
Mlnz,  Andrew  Carnegie,  George 
Westinghouse  et  al.  A  good 
Mries  for  the  community  this  has 
”“en  who 

laid  the  brick  that  is  Pittsburgh 
^ay  were  men  of  vision  and 
<n  courage.  Now  the  Press  puts 
these  ads  together  into  a  book¬ 
let,  and  gives  what  might  have 
been  a  transient  promotion  a 
pe'™nent  value.  The  booklet 
Is,  like  the  ads.  designed  with 
strength  and  dignity. 

there’s  another  side  to 
Plttmurgh,  the  Press  says — and 
says  it  in  another  promotion 
ple<»,  a  folder  reprinting  some 
at  Editor  Edward  T.  Leech’s 
stories  on  the  cultural  and  edu¬ 
cational  side  of  the  city’s  devel- 
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opment.  The  promotions  mesh 
nicely. 

Payrolls 

A  VALUABLE  informative  pro¬ 
motion  which  might  well  be 
copied  by  newspapers  in  other 
markets  comes  from  the  Port¬ 
land  (Ore.)  Journal — a  simple 
folder  studying  the  market’s 
payrolls  pre-war,  wartime  and 
post-war.  The  study  was  made 
by  Advertising  Director  H.  R. 
Failing  in  cooperation  with 
Portland’s  banks. 

“The  surveys,”  Failing  notes, 
“establish  the  fact  that  fte  pay¬ 
rolls  were  evenly  distribute 
throughout  the  month.  ’This  ex¬ 
ploded  the  commonly  acc^ted 
theory  that  payrolls  were  highly 
concentrated  in  the  first  half, 
which  in  turn  led  to  advertising 
unevenly.  Tliis  was  good  neither 
for  the  advertisers  nor  the 
newspapers.” 

Round-Up 

THE  Toronto  Daily  Star  turns 

out  a  neat  circulation  folder, 
designed  with  humor  and  yet 
easy  to  understand  and  file, 
which  makes  the  point  “there  is 
no  substitute  for  good  circula¬ 
tion.”  And  the  Philadelphia 
Record  produces  a  neat  booklet, 
“Bookseller  Extraordinary,”  tell¬ 
ing  about  its  various  book  pro¬ 
motions  —  reviews,  authors, 
luncheons,  the  annual  book  fair. 

Ihe  Milton  (Pa.)  Evening 
Standard  has  started  publishing 
a  monthly  “Retail  News,”  a  tiny 
four-pager  on  newsprint  which 
stuffs  nicely  into  the  monthly 
invoice  envelope.  And  the  De¬ 
troit  Free  Press  puts  out  a  fine 
book  self-mailer  about  its  news¬ 
writing  institute,  held  in  tiie 
spring  for  the  city’s  high  school 
students.  1,500  of  whom  at¬ 
tended. 

Southern  California  Associated 
Newspapers — a  group  of  six — 
publish  an  excellent  market 
data  folder  from  time  to  time 
titled  “The  Golden  Horseshoe.” 
a  happy  name.  The  folders  are 
well  done,  full  of  good  ii^orma- 
tion  that  is  well  told  and  well 
designed  for  easy  reading. 


Caracas  Society 

Caracas,  Venezuela  —  News¬ 
papermen  in  Caracas  represent¬ 
ing  outside  publications  and 
press  associations  have  formed 
a  foreign  correspondents  as¬ 
sociation.  Allan  Stewart  of  the 
Associated  Press  was  elected 
president,  Jules  Waldman  of  the 
New  York  Times,  vicepresident, 
and  Antonio  Lutz  of  the  United 
Press,  secretary-treasurer.  Di¬ 
rectors  consist  of  Dennis  Lan¬ 
dry  of  the  United  Press,  Gale 
Shelton  of  International  News. 
Antonio  Rovero  of  AP  and 
Danny  del  Solar  of  Time. 


Guide  to  New  Products 
TO  KEEP  the  American  business 
man  posted  on  all  innovations 
now  being  marketed,  a  new  32- 
page  tabloid  entitled  “New  Prod¬ 
ucts  and  Services”  has  Just  been 
published  by  the  New  York  Jour¬ 
nal  of  Commerce.  More  than  500 
new  products — ^from  warbom 
synthetic  raw  materials  to  the 
latest  household  gadget — are  de¬ 
scribed  in  the  study.  Copies  may 
be  had  at  50  cents  each  from  the 
Journal  of  Commerce,  63  Park 
Row,  New  York  15,  N.  Y. 

History  Pamphlet 
LANCASTDR  (Pa.)  Newspapers, 
Inc.,  have  gotten  out  a  36-page 
booklet  containing  a  history  of 
the  newspapers  of  their  commu¬ 
nity  and  pointing  out  residents 
of  that  area  first  read  Washing¬ 
ton’s  Farewell  Address  in  the 
columns  of  their  local  press  in 
1796.  The  illustrated  booklet 
then  pictures  and  describes  the 
various  processes  of  publication 
in  a  modern  newspaper  plant 
from  news  and  editorial  through 
to  pressroom  and  delivery.  A 
page  is  given  to  the  job  printing 
department. 

Then  cmd  Now  Vievra 

A  SERIES  of  “then  and  now” 
aerial  views  of  portions  of  San 
Diego  county  which  have  un¬ 
dergone  intensive  development 
in  recent  years  is  being  pub¬ 
lished  weekly  by  the  San  Diego 
(Calif.)  Tribune-Sun.  With  each 
picture  strip  is  published  figures 
showing  how  the  region  has 
grown. 

Bosebcdl  Award 
TO  STIMULATE  performances 
among  players,  the  Winston- 
Salem  (N.  C.)  Journal  and 
Sentinel  will  award  $100  to  the 
outstanding  member  of  the 
Winston-Salem  Cardinal  baseball 
team.  The  “star  of  the  night”  is 
selected  after  each  home  game 
by  the  sports  editor. 

Reireshing  Rivalry 
NEWSPAPER  folk  are  getting  a 
bang  out  of  the  rivalry  be¬ 
tween  school  girl  columnists  on 
two  Cincinnati  papers.  It  started 
when  Dorothy  Johnston  of  the 
Enquirer  staged  a  high  school 
night  dance  for  the  Htteibugs. 
’Then  Esther  Mlnelta,  University 
of  Cincinnati  campus  corre¬ 
spondent,  for  “Accent  on 
Youth.”  a  Times-Star  weekly 
feature,  entertained  her  “stair’ 
of  college  and  high  school  stu¬ 
dents  with  a  party  at  River 
Downs  racetrack.  Now,  Miss 
Johnston  is  trying  to  think  up 
somelhing  to  beat  that. 


RESTYLE  WITH  RHODES 


•  Amtrica*t  Fortmost  Makeup  Specialitt 
Ofers  First  Truly  Readable  Newspaper 
Desiffu — Dailies  or  Weeklies  .  .  , 


•  EDITOR  a  PUiLISHER  ACCLAIitS  HIS 
LA6ltAN6E  LIFE  "OUTSTANDINe  VEN¬ 
TURE  FOR  IMS."  (APR.  20). 


Amuingly  Reasonable  Terms 


Art  Rhodes  Syndlcsts  a  7  W.  M  St.,  N.  Y.  C. 


German  Papers 
Get  Direct 
Reports  Again 

Under  license  from  the  U.  6.  ! 

Treasury  Department,  Amer¬ 
ican  wire  services  again  are 
distributing  a  world  news  serv-  i 
ice  direct  to  German  news-  ' 
papers. 

United  Press  recently  inaugu¬ 
rated  its  service  to  vernacular  . 
newspapers  in  Berlin  and  Frank¬ 
furt,  first  American  news  serv¬ 
ice  to  resume  such  news  since 
the  war  ended. 

ITie  Associated  Press  began 
operations  this  week  by  use  of 
telegraph  facilities  recently  re 
stored  under  supervision  of 
U.  S.  Army  engineers  and  con¬ 
nected  with  the  European  net¬ 
work  of  AP  leased  wires. 

INS  Negotiating 

International  News  Service, 
which  received  its  Treasury  De¬ 
partment  license  a  fortnight  ago. 
now  is  negotiating  with  German 
papers  for  resumption  of  Its 
service  which  is  expected  in  a 
week. 

Newspapers  now  receiving 
U.P.  di^atches  include  Tages- 
splegel,  Taegliche  Rundsted,  and 
Berliner  Zeitung,  in  Berlin;  and 
Frankfurter  Neue  Presse,  in 
Frankfurt. 

The  Treasury  Department  li¬ 
cense,  similar  to  the  one  under 
which  the  services  have  been 
distributing  news  direct  to  Japa¬ 
nese  newspapers,  abrogates  cer¬ 
tain  clauses  of  the  “Trading 
With  the  Enemy  Act.” 

The  AP  service  is  being  de¬ 
livered  to  eight  newspapers  and 
radio  stations  in  the  Berlin  met¬ 
ropolitan  area  and  in  Frankfurt 
and  adjoining  areas. 

The  U.P.  is  continuing  its 
service  to  Start  and  Stripes;  to 
the  American  forces’  radio  net¬ 
work,  to  the  Air  Force’s  radio 
station  at  Wiesbaden,  and  to  the 
Red  Army’s  German-language 
daily  in  Berlin.  Taegliche  Rund¬ 
schau. 

In  addition,  the  wire  services 
continue  to  funnel  news  to 
DANA,  the  Anglo-American-op¬ 
erated  German  news  agency. 

Because  of  currency  controls 
in  effect  in  Germany,  no  reve¬ 
nue  accruing  from  the  new  serv¬ 
ice  is  permitted  to  be  exported.  ’ 

■  •  .*r 

I  For  More  Profit  ^ 
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Nempapers 
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Why  Throttle  US? 


20,000  veterans  within  a  year  have  built  up  a  whole  new  industry.  Widiout 
help  or  Government  subsidies  they  developed  a  sound,  independent — an 
extensive — air  transportation  system.  From  Coast  to  Coast,  from  Border 
to  Border  end  across  the  oceans  into  foreign  lands  their  planes  have  carri^ 
American  car^o  and  American  passengers  never  before  transported  by  air. 
In  less  dian  a  year,  these  fixed  base  air  carriers — too  often  called  “non- 
scheduled  airlines” — have  done  as  much  for  the  cause,  development  and 
expansion  of  commercial  aviation  as  has  been  done  in  any  previous  com¬ 
parable  period  of  time. 


They  have  never  asked  for  help.  But  today  they  stand  up 
as  a  'body  to  demand  their  fundamental  right — not  as 
veterans  but  as  citizens — to  prove  that  theirs  is  a  needed 
public  SERVICE.  Their  voice  must  be  heard  and  the 
Government  must  not  put  them  out  of  business  merely 
because  vested  interests  fear  future  competition.  Yet  this 
is  what  will  happen  if  the  Civil  Aeronautics  Board  per¬ 
sists  in  adopting  the  measures  it  has  proposed  "to  regulate 
the  fixed  base  air  carriers.”  These  restrictive  measures 
would : 

1.  Prohibit  the  solicitation  of  general  business. 

2.  Prohibit  the  advertising  of  flight  information. 

3.  Prohibit  information  to  the  public  about  services 
offered. 

4.  Limit  the  number  of  flights  to  10  per  month. 

5.  Restrict  such  limited  operations  to  the  North  Ameri¬ 
can  Continent. 

6.  Prohibit  all  over-water  international  flights. 

The  fixed  base  air  carriers  are  pioneering  in  the  field  of 
air  transportation.  Far  from  offering  competition  to  the 
few  so-called  "scheduled  airlines”  they  have  opened  new 
airways  to  the  American  public.  Air  service  has  been 
made  available  by  them  to  hundreds  of  new  communities 
never  before  on  the  air  map  of  the  country — of  the  world. 
In  other  instances  they  have  offered  additiotutl  air  service 
to  communities  in  dire  need  of  air  transportation. 

Their  safety  record  is  one  of  the  highest  in  the  history 
of  aviation. 

The  fixed  base  air  carriers  are  employing: 

529  airline-type  airplanes. 

5,000  smaller  planes. 

6,500  war  veteran  pilots. 

10,000  ground  crew  personnel. 

This  impressive  force  of  men  and  equipment  offers  an  irre¬ 
placeable  military  reserve  to  the  Government  of  the 
United  States.  It  can  be  put  to  use  at  a  moment’s  notice, 
as  recently  demonstrated  during  the  emergency  caused  by 
the  railroad  strike.  As  such,  the  fixed  base  operators 
realize  that  they  have  great  responsibilities  to  shoulder. 
They  welcome  regulations — fair,  equitable,  impartial 
Government  regulations. 


The  fixed  base  air  carriers  welcome: 

1.  Conformity  to  safety  standards  set  by  the  Civil 
Aeronautics  Authority. 

2.  Conformity  to  maintenance  standards  set  by  the 
Civil  Aeronautics  Authority. 

3.  Conformity  to  standards  of  proficiency  for  flight 
personnel  set  by  the  Civil  Aeronautics  Authority. 

The  fixed  base  air  carriers  want: 

1.  Freedom  to  fly  as  many  trips  as  traffic  will  bear 
between  any  two  places  not  regularly  served  now 
by  other  air  transportation  systems. 

2.  Freedom  to  solicit  general  business. 

3.  Freedom  to  advertise  flight  information. 

4.  Freedom  to  disseminate  information  to  the  public 
about  services  offered. 

5.  Freedom  to  engage  in  international  operations. 

6.  Freedom  to  fly  a  maximum  of  20  round-trip  passeii- 
ger  flights  or  500  hours  a  month,  whichever  b 
highest,  between  any  two  points  regularly  served 
now  by  other  air  transportation  systems  as  a  needed 
supplementary  service. 

The  fixed  base  air  carriers  have: 

Pioneered  the  first  all  freight  air  service,  therefore  they 

should  be  able  to  engage  in  air  freight  transportation 

without  any  traffic  restrictions. 

And  further,  the  fixed  base  air  carriers,  on  die  basis 
of  past  experience  and  record,  respectfully  suggest 
to: 

The  President  of  the  United  States 
The  Congress  of  the  United  States 
The  Civil  Aeronautics  Board 
that  they  be  allowed  to  seirve  the  public  of  the 
United  States  by: 

1.  CARRYING  AIR  MAIL  AT  3  GENTS 
BASE  RATE. 

2.  CARRYING  AIR  PARCEL  POST  AT 
RATES  CONSIDERABLY  BELOW 
THOSE  NOW  PREVAILING. 

This  can  and  must  be  done  now  and  not  years 
hence. 


This  advertisement  b  sponsored  by 

THE  INSTITUTE  OF  AIR  TRANSPORTATION.  INC. 

49  WEST  44  ST..  N.  Y.  C.  18 

BRIG.  GEN.  LAWRENCE  J.  CARR.  U.  S.  A.  (R«f.).  PRESIDENT 

ON  IIHALP  OP  7<  PIXCD  MSI  AIR  CARRIIRS— AIR  TMNSPORT  OPIMTIONS,  INC.  OP  CALIPORNIA,  NIW  INOLAND  AIR 
CARRIIRS,  CONTMCT  CARRIIRS  ASSOCIATION  OP  PLORIDA,  THI  MIDWISTIRN  AIR  CARRIIRS  AND  THI  lAST  COAST 
PIXID  IASI  AIR  CARRIIRS. 
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PHOTOGRAPHY 

6,000  Lensmen 
Trained  in  Navy; 
526  in  Marines 

By  lack  Ptic* 

Some  atatlstics  on  Navy  and 
M*™;  Corps  photographers 
u^lned  and  employed  in  the  war 
have  just  become  available. 
Data  includes; 

In  Hm  N»»t  <,000 
Wqnber  oi  pbotogra^rt  uMd  for 

overscM  aad  combat  duty . 3.600 

(No  fisnrn  oa  Nott  cunaltic*) 
Pbotofraphert  train^  in  the  Ha- 

nnet  . . 526 

Phocorrapbera  us^  for  cwabat 

^Md  orerteaa  duty  . . .  447 

Pmofrap^rt  killed  in  action  ...  2i 
wounded  in  action  .  48 

^Is  report  will  he  surprising 
to  those  who  thought  the  Army 
trained  and  employed  a  greater 
numter  of  photographers  than 
the  Navy.  So  far  the  tabulation 
shows  a  toUl  of  9,528  photogra¬ 
phers  trained  In  flie  Ar^,  Navy 
and  Marines.  There  are  other 
photographers  trained  In  the 
Air  Corps  and  Coast  Guard. 

Fonnulas  Corniced 
EASTMAN  Kodak  Co.  has  just 
„  published  a  booklet  entitled 
Formulas  and  Processing."  It 
contains  valuable  information 
■uuust  every  subject  which 
ronfronts  the  newscameramen. 
The  formulas  are  modernized  to 
Include  the  lessons  resulting 
from  wartime  researdi. 

Short  Come  Plans 
TOT  School  of  JoumaUsm  of 
Kent  State  Universi^  has  just 
aimounced  plans  for  the  Sixth 
amual  Short  Course  in  news 
^ptography  for  1947.  The 
dates  are  set  for  Ifarch  19  to  22 
Plans  for  speakers  and  subject 
2.®™^  being  made  by 
Alfred  A.  Crowell,  newly  ap¬ 
pointed  executive  secretary.  Be¬ 
cause  of  the  housing  difficulties, 
nie  enrollment  In  the  profes- 
^onid  division  will  be  limited  to 
tte  first  SOO  applicants  a^  to 
the  first  40  beginners  adio  regis¬ 
ter.  ^ 

Gtod  for  Haroiam 
FOR  heroism  on  the  field  of  bat- 
Capt  Donald  Ivan  Grant, 
M.C.,  who  recently  returned  to 
foe  phohmphle  staff  of  the 
Wtndtor  (^t)  Star  was  in¬ 
verted  with  file  lUlitary  Ooss 
by  Field  Marshal  the  Viscount 
Mexander  of  Tunis,  Cfovemor- 
General  of  Canada,  in  a  public 
investiture  June  28. 

Grant,  who  was  on  the  Star 
photographic  staff  before  his  en¬ 
listment  as  an  army  photogra- 

8 her,  won  his  award  for  two  ac- 
OM,  the  firt  on  D-day  arhen  he  ' 
landed  on  the  Normandy  beach- 
h^  and  the  second  while  cov-  ] 
•ring  the  attack  on  Carplquet 
airfield,  where  he  whs  woimded.  , 

Corporod  Pmiletmi^t  I 

IT  WAS  one  of  those  things  an  ( 
enlisted  man  likes  to  drera  ( 
about.  ] 

Howard  CUffbrd,  Tacoma  I 


E.  &  P.  GETS  AWARD 

S.  I.  Monchak,  news  adilor.  Editor 
&  Publisher,  left,  accepts  horn 
Warren  B.  Drands,  Los  Angeles 
Times  Washington  correspondent 
and  chairman  of  the  awards 
luncheon  at  Atlantic  City,  N  J> 
lust  week,  the  Headliners'  Club 
award  presented  to  E&P  for  “out- 
rtanding  work  in  covering  the  oc- 
tiviUes  of  war  correspondents," 

after  26  months  of  service  in  the 
Marine  Corps. 

His  gear  arrived  a  couple  of 
days  ahead  of  him  and  was  car¬ 
ried  in  to  the  editorial  rooms  by 
four  of  his  fellow  reporters  who 
had  preceded  him  from  the  serv¬ 
ice.  They  were:  Paul  O.  Ander¬ 
son,  a  former  navy  lieutenant 
commander;  Frank  Walter,  a 
former  army  captain;  Robert 
Nellson,  a  former  army  second 
lieutenant,  and  Don  Pugnetti,  a 
former  army  staff  sergeant. 

Now  Add  Hardener 
A  NEW  buffered,  non-liquid  acid 

hardener  is  one  of  the  latest 
photomphic  diemlcals  devel¬ 
oped  by  the  Philip  A.  Hunt  Co. 
Used  for  all  types  of  films  and 
papers,  it  dissolves  more  silver, 
with  a  greater  saving  if  the 
fixer  is  used  for  silver  recovery. 

Hunt’s  Acid  Hardener  con¬ 
tains  no  acetic  acid  and  has  no 
odor.  It  maintains  the  constant 
hardness  of  the  films  and  the 
prints  throughout  the  life  of  the 
bath.  Fresh  hardener  fixes  and 
clears  films  in  60  seconds. 

Thrill  of  on  Amotbur 
THOSE  striking  photos  of  the 

twister  which  roared  across 
Windsor,  Ont  and  Detroit  re¬ 
cently  were  taken  by  Charles 
Acton  of  Riverside,  Ont  with  an 
ordinary  box  camera.  He 
brought  them  to  the  Windsor 
Star.  Not  a  press  photographer, 
Acton  did  not  realize  the  pic¬ 
ture  scoop  he  had  scored.  The 
Detroit  (Mich.)  News  gave  one 
of  his  pictures  full  page  play, 
a 

Kansas  Paper  Sold 

The  Florence  (Kas.)  Bulletin, 
owned  and  operated  by  Mr.  and 
Mrs.  Robert  Evans,  has  been 
sold  to  Bfr.  and  Mrs.  George  W. 
Clasen,  of  Washington,  Kan. 
Clasen  has  been  working  on  a 
Marysville  (Kas.)  paper  since 
be  ■■  ■  ■ 


Florida  Judge 
Relaxes  Rule 
For  Pictures 

BIiami,  Fla.  —  Photographers 
should  have  equal  footing  with 
reporters  in  covering  court 
cases.  Judge  Wayne  Allen  of 
Crimes  Court,  Dade  County,  told 
Tony  Garnett,  chief  of  the 
Miami  Herald  photographic  staff 
and  regional  vicepresident  of 
the  National  Press  Photogra¬ 
phers  Association,  this  week. 

Judge  Allen  made  his  com¬ 
ment  after  a  recent  assault  and 
battery  trial  in  which  the  de¬ 
fendant  objected  to  having  his 
photograph  taken  in  court.  The 
defendant’s  attorney  objected 
strenuously. 

Comments  on  Case 

At  that  time  Judge  Allen  said, 
“This  is  a  public  trial  and  as 
such  is  open  to  the  public.  If 
the  press  photographers  respect 
the  dignity  of  the  court  and  do 
not  interfere  with  die  procedure 
of  this  court,  then  I  have  no  ob¬ 
jection  to  photographs  being 
taken.” 

The  photograph  was  taken 
and  published  in  the  Herald  the 
next  day. 

In  a  later  statement  to  Gar¬ 
nett,  Judge  Allen  said,  "Photo¬ 
graphs  are  as  much  of  the  news 
as  the  news  stories.  The  public 
is  just  as  much  entitled  to  pho¬ 
tographs  as  it  is  to  news 
stories.” 

The  Judge  warned  the  photog¬ 
raphers  they  should  conduct 
themselves  so  as  not  to  interfere 
with  the  functions  of  the  court. 
"They  should  not  turn  a  court 
trial  into  a  Roman  holiday,”  he 
commented.  He  was  referring 
'argely  to  the  popping  of  flash 
bulbs.  The  judge  is  of  die  opin¬ 
ion  that  photographers  should 
eliminate  the  use  of  flashbulbs 
in  courtrooms  so  as  not  to  dis¬ 
turb  court  procedure. 

“Photographers,  as  well  as  re¬ 
porters,”  Judge  Allen  said, 
“should  confine  themselves  to 
factual  reporting.  A  clever 
cameraman  could  distort  a  pic¬ 
ture.  A  photograph  doesn’t  lie 
if  taken  honestly.’’ 

Pointing  up  advice  to  those 
persons  vmo  are  always  ducking 
cameramen.  Judge  Allen  said, 
“A  ‘steal  shot’  often  is  distorting. 
It  would  be  to  the  advantage  of 
persons  being  ^otographed  to 
cooperate  with  the  photogra¬ 
phers.  The  results  would  turn 
out  better.” 

Judge  Allen  only  recently  re¬ 


turned  to  the  bench  after  serv¬ 
ing  for  diree  years  in  the  Army’s 
Judge  advocate  general  depan- 
ment  at  Camp  Pickett,  Va. 

Rule  53  in  Writing 
SHREVEPORT,  La.  — The  un¬ 
written  rule  against  the  use  of 
news  cameras  in  federal  court¬ 
rooms  became  a  written  law 
March  21  when  Congressional 
action  added  Rule  S3  to  the  boek 
of  federal  criminal  procedure, 
news  photographers  here  have 
been  advised. 

Malcolm  E.  Lafargue,  U.  S. 
attorney  for  the  western  district 
of  Louisiana  and  vicepresident 
of  the  National  U.  S.  Attorneys 
Society,  said  the  March  21  nil- 
ing  also  bans  broadcasting  from 
a  federal  courtroom. 

Under  the  new  written  law, 
persons  violating  the  provisions 
of  Rule  S3  can  be  cited  for  con¬ 
tempt  of  court 

Informal  Bon 

WASHINGTON  —  The  ban 

against  news  cameras  in  the 
Supreme  Court  of  the  United 
States  still  is  enforced  without 
the  formality  of  a  written  rule 
though  lower  federal  tribunals 
now  handle  the  matter  through 
what  is  known  as  Rule  S3,  pro¬ 
mulgated  by  the  Criminal  Rules 
Division  of  the  Administrative 
Office  of  Federal  Courts  of  the 
United  States,  which  is  a  branch 
of  the  Department  of  Justice. 

The  regulation  reads: 

“The  taking  of  photographs  in 
the  court  room  during  the  prog¬ 
ress  of  judicial  proceedings,  or 
radio  broadcasting  of  judicial 
proceedings  from  the  court  room 
shall  not  be  permitted  by  the 
court." 

Punishment  for  violation  of 
court  rules  is  by  contempt  pro¬ 
ceedings  initiated  by  the  of¬ 
fended  judge  or  judges  and  the 
penalties  are  within  their  dis¬ 
cretion. 

■ 

PNPA  Meetings  Listed 

Harrisburg,  Pa. — ^Two  region¬ 
al  meetings  for  PNPA  dally 
newspapers  will  take  place  in 
July.  The  first  meeting  for 
dailies  will  be  at  the  Uniontown 
Country  Club.  July  16.  when  the 
executives  on  western  Penn¬ 
sylvania  newspapers  will  be  en¬ 
tertained  by  Stanley  W.  Calkins, 
Uniontown  Newspapers,  pres¬ 
ident  of  PNPA.  James  H.  March, 
Beaver  Falls  Netos-Tribne,  will 
preside.  The  second  meeting 
for  dailies  in  eastern  and  cen¬ 
tral  Pennsylvania  will  be  at  the 
Harrisburg  Country  Club,  July 
23,  with  John  R.  Wr.drins,  Lant- 
ford  Evening  Record,  presiding. 


yp***'  ^  writer,  recently  Before  the  war  he  owned  and 

returned  to  bis  new^Mper  duties  operated  a  paper  in  Missouri. 


SEEN...  READ...  USED 

SOMXWHnk  TBKU  B  AM  EMPLOnx  THAT  B  BKXKINO 
TOUB  RXBTICB8  WHKU  THEBE  IR  A  JOB  TO  BE  DONE. 

WITH  A  COMFLETH  COVEEAOE  THAT  INBDEEB  AN  ADE¬ 
QUATE  AUDIENCE.  EMPLOTEEB  IMaTIMCTIVELy  TUEN  TO 
EDITOE  A  PUBUBHEE  WAMT-ABB  TO  AOBBT  THEM  IN  TBEB 
PEEBONNEL  PBOBLEKB. 

CONCENTRATE  YOUR  EFFORTS . . . 

TOU’U  BATE  TIMH  ET  TELUNO  TOUE  EIOET  THEOUOH 
A  OLABBinEO  AD— BMAU.  BUT  EPFECTIVfc 
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THE  DAILY  OKLAHOMAN  ¥  OKLAHOMA  CITY  TIMES 


RKhFNTEI: 


I  survey  Issue.  Gemism  V-2  rocket  beink  reed-  1“  .  ^ 

In  raderdiip  of  news,  e  front-  led  for  a  test  in  New  Mexico  and  Protected  by  Decree 
page  story  about  a  local  physl-  72%  of  the  women  turned  their  Nsshvillb,  Tom. — In  a  deei- 
cian's  death  was  the  best-read,  attention  to  a  two-column  pic-  gjon  ^  United  States  District 
outranking  the  sensational  lead  ture  of  two  women  who  escaped  Court,  an  apparel  store  in  Kan- 
u  story  about  the  capture  of  an  from  a  miUlon-dollar  lire  in  a  jgj  city  has  been  enjoined  from 
>a  escaped  slayer  which  rated  only  nearby  city.  using  the  name  of  "Harveys,”  a 

»,  sixth  among  men  readers  and  ■  Nashville  department  store 

tied  for  20th  pUce  with  two  _ ntii  which  does  a  large  maU-order 

12  other  stories  among  women,  irumcm  Signs  Dill  business  in  Kansas  City. 

£  The  account  of  the  doctor's  Pq-  Circulation  Data  Nashville  concern’s  suit 

death  was  read  by  81%  of  the  aUeged  the  Kansas  shop  wm  in 

a  men  and  86%  of  the  women.  unfair  competition  with  Har- 

A.  Society  news  and  pictures  won  veys.  whose  trade  name  was 

m  unusual  readership  among  men  made  well-known  through  large- 

to  climb  into  fourth  place  among  national  advertising, 

all  studies  to  date  witii  a  score  _ 

F®  requiring  newspapers  pub-  , 

jy  01  M  A.  ^  jggg  frequently  than  dally  BeCOmeS  Secm-Weekly 

S  local  physician  who  died  easily  ®}f  «“““»}  Los  AwcELas— The  Westicood 

t  WM  Se  title  of  most-looked-5  culation.  begtai^g  Oct  1.  'the  hhu  Press  has  changed  fr^ 
picture  in  the  survey  issue,  requirement  is  me  same  as  that  weekly  to  semi-weekly.  The 

n*  front*pA£6  picture,  accomr  ^  effect  for  deilies.  paper,  established  in  1927,  has 

panylng  the  best-read  news  The  House,  however,  has  re-  been  owned  since  1941  by  V.  V. 
^  story,  was  observed  by  89%  of  jected  legislation  including  ap-  MrNitt  of  the  HcNaught  Syndi- 

J"  the  men  and  92%  of  the  women,  propriations  for  an  immediate  cate  and  Southbridge  (Mass.) 

Page  one  also  provided  men  census  of  business  and  also  has  Evening  News,  president  and 
a?  and  women  with  their  second-  spurned  Secretary  Wallace’s  pro-  editor;  Frank  McNitt.  nvanagl^ 
™  place  picture  favorites.  Seventy-  posal  for  a  business  census  each  editor;  and  William  C.  Stewart, 
jJ:  four  per  cent  of  the  men  look^  five  years  instead  of  decennially,  general  manager. 


BECAUSE  the  judgment  oi  public  opinion  is  no  better  than  its  inionnation, 
members  of  the  Oklahoman  and  Times  staff  spent  ten  weeks  investigating 
OPA  conditions  so  that  readers  might  judge  from  facts  and  not  hereeoy. 
This  policy  of  serving  reader  interest  is  inherent  in  The  Doily  Oklahoman 
and  Times  news  and  editorial  columns,  another  reason  why  Oklahomans 


prefer  the  Oklahoman  and  Times. 


for  Jaly  4,  1944 


Philo.  Bulletin 
Uses  New  Type 
For  Sports  Final 

Philaoslphia  —  Maybe  it  was 
the  FhilUes  climb  out  of  the  Na¬ 
tional  League  baseball  cellar; 
the  prospects  of  a  championship 
Ivy  League  football  team  at 
Penn  this  fail;  or  the  general  re¬ 
surgence  of  sports  in  the  post¬ 
war.  Or  possibly  it  was  only  a 
July  heat  wave. 

Whatever  the  cause,  Philadel¬ 
phians  were  startled  no  little 
this  week  when  the  Evening 
Bulletin  came  out  with  a  new 
type-dress  for  its  sports  section, 
possibly  presaging  new  raiment 
to  follow  for  news  pages. 

A  new  font  of  type — for  the 
Bulletin  —  is  someuing  radical 
in  Philadelphia  journalistic  his¬ 
tory.  For  many  years  the  paper 
hasn’t  varied  an  iota  in  makeup. 

Having  decided  there  would 
be  some  changes  made  at  long 
last.  Bulletin  management  did  it 
in  a  big  way.  From  the  Inter¬ 
type  Company,  they  purchased 
a  brand  new  font  of  type;  put 
into  use  only  the  second  day 
after  it  was  stamped,  and  as  yet 
not  purchased  by  any  other 
newspaper.  Hie  type  is  desig¬ 
nated  as  vogue  medium  con¬ 
densed,  a  clean  tyi>e  in  up¬ 
standing  alignment. 

For  skylines  and  streamers, 
tempo  was  substituted  for  the 
long-in-use  Cheltenham.  On  fea¬ 
tures,  goudy  took  the  place  of 
Cheltenham,  while  for  stock 
heads  tempo  and  heavy  godilc 
got  the  calf  over  a  variety  of  old 
types.  The  new  vogue  medium 
condensed  goes  with  all  news 
stories. 

Instead  of  heads  set  in  pyra¬ 
mid  or  stepoff  style,  all  heads 
now  are  set  Audi  to  the  left 
Also  discontinued  are  the  fat 
30-dash  rules,  and  in  their  place 
8-em  quarter  point  rules.  Cut 
lines  were  completely  over¬ 
hauled,  Cheltenham  again  going 
into  the  discard.  Now  appears 
a  line  of  vogue  bold  in  caps, 
with  body  type  set  caps  and 
lower  case. 

Changes  extend  not  only  to 
the  overleaf,  or  front  page  sports 
section,  but  to  inside  sports 
pages.  The  change  is  especially 
noticeable  in  four-star  finals 
when  sports  pages  take  preced¬ 
ence  over  the  news  section  in 
folio. 

Responsible  for  the  makeover 
is  Eugene  MacKinnon,  assistant 
general  manager.  For  several 
months  MacKinnon  has  been 
working  on  a  pattern  of  re¬ 
styling.  His  suggestions  were 
approved  by  the  McLean  broth¬ 
ers  after  a  series  of  conferences, 
a 

Appeal  Nets  $5,000 

Hamilton,  Bermuda — A  radio 
appeal  by  S.  Seward  Toddings, 
publisher  of  the  Mid-Ocean 
News,  brought  approximately 
$9,000  in  public  donations  for 
the  crew  of  the  "Zena,”  which 
was  lost  at  sea  on  the  way  to 
Newport,  B.  L  Two  of  the 
rescued  seamen,  who  got  badi  to 
Bermuda,  told  of  the  shortage  of 
fimds  of  others  stranded  in  the 
IT.  S.  and  the  appeal  was  made. 
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New  type  scores  o  hit 


Proctor  Retires 
With  S-Column 
'Swan  Song' 

PmLADELPHiA — ^Not  many  news¬ 
papermen  get  the  sendoff  from 
employers  and  associates  that 
Harry  G.  Proctor  received  on 
his  retirement  from  the  news 
sdaff  of  the  Evening  Bulletin  on 
June  28  after  40  years  in  metro¬ 
politan  newspaper  work,  36  of 
them  spent  on  the  Bulletin, 
where  he  was  star  reporter  and 
rewritemcm  for  most  of  the  four 
decades. 

At  the  direction  of  Managing 
Editor  Dwight  L.  Perrin,  “Proc” 
wrote  a  three-column  “swan 
song,”  which  the  Bulletin  car¬ 
ried  on  page  three.  Reviving  the 
pudi-a-pencil  days  of  tramp  re¬ 
porters  and  printers,  Proctor 
traced  the  many  changes. that 
have  occurred  in  journalistic 
enterprises  since  the  turn  of  the 
century. 

"The  strongest  impression  of 
change  in  newspaper  work  in 
40  years.”  wrote  Proctor,  “is  that 
today  it  is  easier,  smoother  and 
less  stormy.  There  are  sound 
reasons  for  the  difference.  In¬ 
creased  use  of  mechanical  aids 
and  a  sharp  change  in  the  atti¬ 
tude  of  public  officials,  police, 
hospital  authorities  and  the  gen¬ 
eral  public  toward  the  news¬ 
paper  workers  and  of  the  news¬ 
papers  themselves  toward  these 
others  accounts  for  it  in  large 
measure.” 

Proctor  retires  at  age  65  under 
the  Bulletin’s  pension  plan. 
Management  executives,  editors 
and  news  staff  combined  as  hosts 
at  a  “valedictory”  dinner  ten¬ 
dered  Proctor  at  the  Franklin 
Inn  Club. 

a 

Meat — ^In  Pictures 

Peoria,  HI. — Hie  Peoria  Jour¬ 
nal  is  inclined  to  skepticism 
about  the  meat  shortage  and 
fails  to  see  why  there  should  be 
any  when  there  is  so  much  meat 
“on  the  hoof.”  So  Editor  George 
Barrette  sent  a  reporter  and  a 
photographer  out  on  an  investi¬ 
gating  tour  with  the  result  that 
the  paper’s  picture  page  had 
scenes  from  Illinois  farms  blow¬ 
ing  many  head  of  cattle  grazing 
while  butcher  shops  were  dls* 
playing  “no  meat”  signs. 


Editorial 

continued  from  page  34 


This,  of  course,  means  a  large 
and  a  thoroughly  competent 
copydesk  because  close  Siting 
requires  time  and  a  high  degree 
of  skill.  It  means,  too,  a  strong 
rewrite  desk.  Obviously  this 
will  entail  a  considerable  in¬ 
crease  in  the  editorial  depart¬ 
ment  budget,  but  whatever  the 
expense  may  be,  it  will  be  very 
small,  indeed,  in  comparison 
with  the  saving  in  production 
costs  and  in  newsprint  by  rea¬ 
son  of  the  more  compact  news¬ 
paper. 

•  •  • 

BEFORE  the  war  we  had  a 

standing  order  that  our  morn¬ 
ing  paper,  the  Journal,  must 
never  go  to  press  with  less  than 
100  columns  of  editorial  de¬ 
partment  space.  At  the  same 
time  our  afternoon  paper,  the 
Herald,  had  a  range  of  from 
110  to  125  columns  of  editorial 
content. 

When  newsprint  rationing  re¬ 
quired  cutting  back  to  60 
columns,  I  thought  the  edi¬ 
torial  department  had  been 
given  an  impossible  assignment, 
namely,  to  produce  a  reasonably 
satisfactory  ( to  the  cash  cus¬ 
tomers)  paper  in  just  about  half 
the  space  we  were  accustomed 
to. 

I  expected  so  many  complaints 
that  it  would  be  necessary  to  in¬ 
stall  a  special  desk  in  ttie  edi¬ 
torial  department  to  handle  and 
record  reader  protests. 

To  my  amazement  the  com¬ 
plaints  never  materialized.  Of 
course  there  were  some;  there 
always  are  some,  no  matter  what 
the  ^itor  does  or  does  not  do. 
But  during  the  war  and  since, 
editorial  depairtment  complaints 
have  been  definitely  below 
normal. 

Mind  you,  this  comment  is 
based  strictly  on  the  editorial 
department  operation.  It  does 
not  Include  circulation  with  its 
wartime  home  delivery  head¬ 
aches. 

When  the  protest  over  the 
space  curtailment  failed  to  come 
in.  I  put  on  my  hat  and  coat  and 
went  calling  on  the  subscribers. 
My  stock  inquiry  was.  •“How  do 
you  like  your  paper  these  days?” 

With  a  few  exceptions  the  an¬ 
swer  invariably  was;  “I  like  it 
fine — ^better  than  I  did  when  you 
were  running  larger  papers.  We 
don’t  have  as  much  time  for 
reading  as  we  used  to  have.  So 
making  the  stories  shorter  helps 
us  to  get  the  news  quicker.  We 
haven’t  time  for  those  long 
stories  any  more.  Also  it  seems 
like  there  is  more  news  in  the 
paper  these  days,  at  least  the 
paper’s  more  interesting.” 

*  •  • 

OBVIOUSLY  there  were  many 

innovations  we  had  to  make  to 
crowd  100  columns  into  60.  ’The 
one  most  popular  with  the 
readers  was  the  heavy  curtail¬ 
ment  of  all  editorial  material. 
’That  enabled  us  to  do  away  with 
break-overs  from  the  front  page. 
We  had  more  favorable  com¬ 
ment  on  that  step  than  anything 
else  we  did. 

The  reader  comment,  quoted 
above,  was  quite  correct.  TOere 
were  more  news  stories  (many 
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of  them  were  briefs).  The 
pages,  all  of  them,  looked  live¬ 
lier,  and  they  were.  There  was 
only  half  us  much  news  space, 
but  there  was  more  news  and 
it  looked  more  interesting. 

Making  the  transition  from  a 
lOO-coluron  to  a  dO-column 
space  chock  is  no  Sunday  School 
picnic.  Fortunately  we  did  it 
piecemeal,  thus  minimizing 
reader  shock.  Not  only  was  it 
necessary  to  overcome  the  na¬ 
tural  editorial  department  reac¬ 
tion  that  it  simply  couldn’t  be 
accomplished  without  ruining 
the  paper  completely,  but,  even 
more  difficult,  was  the  job  of 
training  reporters,  many  of  them 
veteran  newsmen  and  “set  in 
their  ways,”  to  boil  down  their 
news  to  the  essentials. 

Hie  copydesk  problem  was 
equally  acute,  for  the  desk  was 
much  too  small  to  do  an  ef¬ 
fective  job  under  the  new  con¬ 
ditions.  And  there  was  a  na¬ 
tional  shortage  of  copyreaders! 

We  have  somewhat  more 
newsprint  now  than  we  were  al¬ 
lowed  to  use  during  the  war. 
Not  all  that  we  want,  but  suf¬ 
ficient  to  permit  us  to  raise 
those  daily  news  checks  up  to  70 
or  75  columns.  We  are  still 
holding  to  the  abbreviated  type 
of  news  story,  the  four-column 
comics,  curtailed  financial  tables 
and  the  no-jump  rule. 

And  no  matter  how  much  the 
newsprint  situation  may  im¬ 
prove  next  year  or  the  year 
after.  1  >'ope  we  still  will  be  able 
to  hold  to  them.  "  They  are  a 
vitally  important  lesson  the  nec¬ 
essities  of  war  taught  us. 

There  are  so  many  virtues  to 
a  reasonably  tight  paper  that  I 
do  not  reli^  the  thought  of  go¬ 
ing  back  to  the  bad  old  pre-war 
ways  of  newspapering  with  all 
the  expensive  and  unnecessary 
evils  that  developed  in  that  era. 


Official  Tribute  to  Roy 

St.  Louis,  Mo. — ^The  Missouri 
House  of  Representatives  and 
Senate  recently  adopted  a  reso¬ 
lution  expressing  regret  over  the 
death  of  E.  Lansing  Ray,  Jr., 
assistant  publisher  of  the  St. 
Louie  Globe-Democrat,  who  died 
June  7  of  a  cerebral  hemorrhage. 
The  resolutions  pointed  out  that 
Mr.  R^  had  obtained  wide¬ 
spread  recognition  as  a  political 
reporter  a  decade  ago  and  also 
recognized  his  career  as  an 
Aimy  officer. 
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old,  and  haa  been  in  the  news¬ 
paper  business  for  18  years,  dur- 
rii^  which  he  worked  on  papers 
in  New  York,  San  Francisco, 
Aberdeen,  S.  D.,  Grand  Forks, 
N.  D.,  Duluth  and  St.  Paul,  in 
various  capacities. 

In  19tf  he  entered  the  U.  S. 
Marine  Corps  as  a  second  lieut¬ 
enant.  He  was  awarded  the 
bronze  star  medal  while  serving 
as  intelligence  officer  of  the  Ma¬ 
rine  aircraft  group  in  the  Oki¬ 
nawa  campaign.  He  recently 
was  returned  to  inactive  duty 
with  the  rank  of  major. 


Herman  Bidder 
How  Publisher 
In  St  Paul 


St.  Paul,  Minn.  —  The  third 
generation  of  the  Bidder  family 
has  taken  over,  with  Herman 

H.  Bidder  _ 

named  publish- 
er  of  the  St. 

Paul  Dispatch 
and  Pioneer 
Press. 

In  his  new 
post  he  sue- 
ceeds  his  father, 

Bernard  H.  Bid-  ■ 
der,  who  has 
been  editor  and 
publisher  of  the  '  €■■■ 
papers,  but  now  - 

retains  only  the  H.  H.  Bidder  TObohto— W.  Bruce  MacKin- 

post  of  editor.  non,  managing  editor  of  the 

In  addition,  B.  H.  Bidder,  how-  Financial  Post,  has  been  pro- 
ever,  was  elected  president  of  moted  to  a  new  position  with 
Northwest  Publications,  Inc.,  Maclean-Hunter  publicatioos.  He 
which  controls  the  four  Bidder  will  head  the  Editorial  Besearch 
papers  at  St.  Paul  and  Duluth.  D^artment.  He  will  study,  an- 

The  change  which  put  Her-  alyze  and  make  available  to  all 
man  Bidder  in  as  publisher  was  the  company’s  publications  re¬ 
announced  after  a  meeting  of  ports  on  national  and  provincial 
the  board  of  directors  of  Nortfi-  fiscal  and  economic  policies, 
west  Publications  here.  public  finance,  taxation,  etc. 

Joseph  E.  Bidder  resigned  the  P>^se  of  the  new  depart- 
presidency  of  Northw^  Pub-  ™ent  U  to  tove  a  centraUzed 
Scatlons^d  was  elected  vice 

president  of  that  concern.  oSS. 

XI  ••  administration  oi  gov- 

Heman  H.  Bidder  remains  as  emment  and  the  spending  of 
secretary-treasurer.  public  funds. 

The  first  generation  of  the  Bom  in  1911  in  England,  Mac- 
Bidder  family  in  the  newspaper  Kinnon  was  graduated  from  the 
business  was  Herman  Bidder,  University  of  Toronto  in  1936 
grandfather  of  the  new  pub-  ^th  a  B.Com.  honors  degree. 
Usher  of  the  Dispatch  and  -  *  -  '  ... 

Pioneer  Press.  He  started  work 
in  1^  at  the  age  of  11  as  an 
office  boy  for  an  insurance  com¬ 
pany  to  help  support  his  fam¬ 
ily.  As  a  young  insurance  com¬ 
pany  employe,  he  gained  atten¬ 
tion  at  ffie  time  of  the  Boston 
fire.  He  was  in  the  pressroom 
of  a  New  York  newspapers  at 
the  time  the  report  was  received, 
diecked  his  company's  insurance 
policies  in  Boston,  bummed  his 
way  there  on  the  train  carrying 
papers  with  the  story  of  the  fire, 
and  returned  the  next  day  able 
to  give  his  company  the  only 
information  on  fire  damage. 

Interested  in  newspapers,  he 
used  his  profits  from  insurance 
selUng  to  start  the  Catholic  News 
in  New  York  in  1885.  This 
weekly  paper  is  still  pubUshed 
by  the  Bidder  family. 

In  1890  Mr.  Bidder  expanded 
into  the  German  language  press 
business,  ■  purchasing  the  New 
Yorker  StaatfZeitung. 

He  was  elected  president  of 
the  American  Newspaper  Pub¬ 
lishers'  Association  in  1908  and 
served  in  that  office  to  1912. 

From  1904  to  1912  he  was  treas¬ 
urer  of  the  Democratic  National 
Committee,  and  was  a  director 
of  the  Associated  Press  from  the 
time  of  its  founding  until  his 
death  in  1915. 

Three  sons,  Bernard  H., 

Joseph  E.  and  Victor  F.,  carried 
on  in  tt^e  newspaper  business 
after  his'  death  and  expanded 
their  newspaper  ownership. 

Bernard  H.  Bidder,  who  has 
been  the  active  head  of  the 
Northwest  papers,  Uves  in  St. 

Paul. 

Herman  H.  Bidder  is  38  years 


Every  night  Bob  laughs 
head  off  at  the  comics  in  th 
Buffalo  Evening  News.”* 


Arthur-News-Chronicie,  came  to 
the  Toronto  Globe  and  Mail,  was 
a  Public  Belations  Officer  with 
the  Canadian  Army  overseas, 
was  on  the  staS  of  the  Maple 
Leaf.  He  joined  the  Post  staff 
in  June,  1945. 
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Among  Ad  vertiang  Folk 

Grant  NdmM  Two 
JOSEPH  a  BRACKEN  and 
Stokbs  J.  Caaa  have  been  ap¬ 
pointed  vicepreaidents  of  Grant 


Advertising,  Inc.  Both  will  con¬ 
tinue  to  be  connected  with  the 
Detroit  office.  Bracken  has 
been  associated  with  N.  W. 
Ayer  and  McCann  -  Erickson, 
both  in  Detroit,  and  during  the 
war  took  charge  of  technical 
preparation  of  U.  S.  Army  and 
Air  Force  manuals.  He  was 
general  manager  of  Grace  & 
Bement,  when  it  merged  with 
the  Grant  organ^tion  in  194S. 
Case  has  for  years  been  identi¬ 
fied  with  the 'automotive  field  in 
various  executive  capacities  and 
served  as  advertising  manager 
for  several  of  the  large  manu¬ 
facturers.  He  Joined  Grant  Ad¬ 
vertising  in  August.  1945. 

Agency  Elects 

BRAHNA  CHALEFMAN 

HUTCHINS  has  been  elected 
president  of  Sheldon,  Morse, 
Hutchins  and  Easton,  Inc.,  New 
York  City.  She  was  formerly 
vicepresident  Other  officers 
elected  are  Fsank  Aknoldi,  vice- 
president;  Robert  Nathans,  vice- 
president  and  Angela  B.  Dan¬ 
iels,  secretary  and  treasurer.  The 
four  officers  were  elected  direc¬ 
tors,  also.  Mrs.  Hutchins  joined 
the  15-year-old  firm  in  1940. 

In  New  Spots 

GILBERT  A.  STARR  has  joined 

Chambers  and  Wiswell,  ^s- 
ton,  as  an  account  executive. 

Danid.  F.  McNamara,  iot  the 
past  eight  years  on  tiie  repor- 
torial  staff  of  the  Wall  Street 
Journal,  has  joined  ARiert 
Frank  •  Guenther  Law,  New 
York. 

Jasibs  R  Fox,  for  four  years 
manager  of  McCann  -  Eridcson's 
San  Juan,  F.  R.  office,  has  been 
named  numager  of  t^  fancy’s 
office  in  Havana,  Cuba.  V^illacb 
H.  Goldsmrh,  manager  of  that 
office  since  1944,  has  returned 
to  the  agency's  New  York  of^, 
at  his  own  request. 

John  G.  Mauppi,  formerly 
with  Station  WHK  Cleveland, 
and  the  Cleveland  Plain  Dealer, 
has  been  appointed  chief  copy 
writer  at  Strachin  and  McKim 
Advertising,  Cincinnati. 

Stbvbn  WnxiAMs  has  been 
tranMerred  from  the  New  York 
public  relattonaqniblicity  office 
of  J.  Walter  Thompson,  to  the 
agency’s  Washington,  D.  C.  of¬ 
fice. 

W.  D.  CuNNiifGHAM,  formerly 
with  the  advertlsiM  department 
of  Westinghouse  Electric  Corp. 


in  creative  and  public  relations 
capacities,  has  joined  the  cre¬ 
ative  staff  of  Fuller  fc  Smith  A 
Ross,  New  York. 

Eldrbd  C.  Jackson,  formerly 
art  director.  G.  Lynn  Sumner 
Agency,  has  joined  Grey  Adver¬ 
tising  Agency,  New  York,  as  art 
director. 

Edwin  A.  Roberts,  formerly 
are  director  of  the  Peck  Agency, 
has  been  named  vicepresident 
and  art  director  of  Sweetser, 
Byrne  A  Harrington,  New  York. 

Mrs.  Jeannette  Oates,  U.P. 
staff  correspondent  during  the 
war  and  columnist  for  the  Chi¬ 
cago  Journal  of  Commerce,  has 
joined  the  Jos.  W.  Hicks  Organ¬ 
ization,  Chicago,  as  account  ex¬ 
ecutive. 

E.  G.  Brown  has  joined  Bur¬ 
ton  Browne  Advertising,  Chi¬ 
cago.  He  will  act  as  merchan¬ 
dising  consultant  and  market 
analyst  for  the  agency  and  as¬ 
sist  the  agency  president.  For 
the  past  three  years  he  was  ad¬ 
vertising  manager  for  Halli- 
crafters  Co.,  manufacturer  of 
communications  equipment  and 
prior  to  that,  division  sales  man¬ 
ager  in  radio  with  Montgomery 
Ward. 

Sanford  S.  Clark,  former 
vicepresident  of  L.  E.  McGivena 
A  Co..  New  York,  has  joined  the 
New  York  office  of  Grant  Adver¬ 
tising  as  special  merchandising 
executive. 

Helen  Brockman  has  joined 
the  copy  and  contact  staff  of 
Hirshon-Garfield,  New  York. 

Clancy  Topp  has  joined  the 
public  relations  department  of 
Geyer,  Cornell  A  Newell.  He 
was  previously  on  the  editorial 
staff  of  Parade  magazine. 

Back  From  Service 

FRANK  M.  BAKER,  recenUy 

discharged  from  the  Marine 
Coras,  has  been  added  to  the 
staff  of  Reincke,  Meyer  and 
Finn,  Chicago,  as  radio  director. 

Frederic  S.  Wicks,  recently 
with  the  U.  S.  Army,  Joins 
Henry  A.  Loudon,  Boston  and 
New  York,  in  a  copy  capacity. 

Julian  DelaPerriers,  former 
Army  man,  has  return^  to  the 
Acme  Advertising  Agency,  At¬ 
lanta,  Ga.,  as  manager,  and  has 
aanounced  dissolution  of  the 
wartime  partnership  formerly 
operating  the  agency. 

IBVINC  "Bill”  Lander,  partner 
in  Stevens-Lander-Young,  Los 
Angeles,  has  rejoined  the  agen¬ 
cy  following  Army  discharge. 

BIabtin  E.  Holderness,  Jr., 
back  from  39  months’  service 
in  the  Army  Air  Forces  medical 
department,  has  joined  the  Sam 
P.  Judd  Advertising,  St.  Louis. 

Herscbel  Williams,  Jr.,  re¬ 
cently  separated  from  the  Army 
Air  Forces  with  the  rank  of 
Colonel,  joins  CBS  as  director 
of  commercial  program  develop¬ 
ment.  Williams,  prior  to  the 
war  wax  associate  with  J.  Wal¬ 
ter  Thompson,  Benton  A  Bowles 
and  Rnthrauff  and  I^an,  where 
he  Bias  promoted  to  vicepresi¬ 
dent  in  1941. 

raEDERicK  W.  FEobt,  formerly 
in  the  Army,  rejoins  Young  A 
Riffiieam  as  a  radio  commercial 
writer. 

Nathan  Kermin,  recently  se- 


HANDUNG  FLORIDA'S  PUBUCITY 

Hunter  Lynda,  executive  vicepresident  oi  Newman,  Lynde  &  Asso¬ 
ciates  oi  lacksonville,  holds  a  30-pound  "scrapping  amberjaek" 
taken  in  the  dark  green  waters  oil  the  coasL  It  should  be  added  that 
Mr,  Lynde  is  president  oi  Allied  Advertising  Agencies  oi  Florida, 
which  is  servicing  the  state's  advertising  program. 


turned  from  Army  service,  has 
resumed  his  prewar  association 
as  partner  in  Kermin-Thall,  New 
York. 

Company  Changes 
RE  C.  ATCHISON  has  been  ap¬ 
pointed  assistant  to  G.  P.  Ken- 
nison,  advertising  manager  of 
United-Rexall  Drug  Co.  Atchi¬ 
son  was  recently  disclmrged 
from  the  Army  Air  Forces  after 
three  years  in  the  Air  Transport 
Command’s  public  relations  sec¬ 
tion. 

^D  Oberfelder  has  been 
named  assistant  director  of  ad¬ 
vertising  and  promotion  for  the 
American  Broadcasting  Co.  He 
was  previously  ABC  audience 
promotion  manager. 

Philip  R.  Kahn,  recently  dis¬ 
charged  from  the  Army,  has 
been  appointed  director  of  the 
Metro  Associates  Services  Jew¬ 
elry  A  Optical  Advertising  Serv¬ 
ice. 

Agency  Notes 

BETHEL  and  WALDIE  and 

BRIGGS,  Adverttslng,  Chi¬ 
cago,  announce  a  change  from 
a  partnership  to  a  corporation. 
No  other  changes  will  be  ef¬ 
fected. 

Garfield  A  Guild  Advertising, 
San  Francisco,  has  been  award¬ 
ed  the  annual  National  Adver¬ 
tising  Agency  Network  creative 
awards  trophy  for  the  fifth  con¬ 
secutive  years.  Announcement 
was  made  at  the  recent  NAAN 
annual  convention  at  Colorado 
Springs. 

A.  E.  Kessler,  former  Army 
officer,  has  resigned  as  head  of 
the  seafood  industry’s  trade  as¬ 
sociation,  the  Fldiery  Council, 
to  form  his  own  public  rela¬ 
tions  and  advertising  firm.  Of¬ 
fices  are  at  204  Water  St.,  New 
York  CMy.  Among  the  ac¬ 
counts:  Vlewtone  Television  A 
Radio  Corp. 

Phup  G.  Lasky  and  WIallace 
F.  Elliott  have  formed  Lasky 
Co.,  general  advertising  agency, 


with  offices  in  the  Easton  Build¬ 
ing,  Oakland,  Calif.  A  San  Fran¬ 
cisco  office  is  also  planned. 
Lasky  was  successively  general 
manager  of  several  radio  sta¬ 
tions  and  Elliott  most  recently 
was  with  Rhoades  A  Davis,  Sui 
Francisco. 

Club  Items 

GEORGE  C.  WISWELL,  treas¬ 
urer  of  Chambers  and  Wis¬ 
well,  Boston,  has  been  elected 

president  of  the  _ 

Advert  ising 
Club  of  Boston. 

New  officers 
of  the  Women’s 
Advert  ising 
Club  of  Detroit 
are:  Gloria 
Dun  barges,  of 
Cox  and  Dun- 
barger,  presi¬ 
dent;  Marie 
Margaret  Wm- 
throp.  Tech 
AdC^cy,  ^ce-  wUweU 
president;  Til- 
lie  Lasker,  Automobile  Manu¬ 
facturers  Amn.,  recording  secre¬ 
tary;  Margaret  Moriarity,  De¬ 
troit  News,  corresponding  sec¬ 
retary,  emd  TRudy  Sarasobn,  De¬ 
troit  Community  Fund,  treas¬ 
urer. 


Amatraiia 
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G.  I. 

'NSURANCEg 

NEEDS 

LIBERALIZATION 


As  MORE  AND  MORE  men  name  any  person  as  beneficiary. 
i  released  from  service,  it  be-  A  bill  embodying  these  and  other 
mes  apparent  that  many  of  them  desirable  changes  has  already  been 
3  allowing  their  National  Service  passed  by  the  House  of  Repre- 
le  Insurance  to  lapse  because  of  sentatives.  The  executives  of  this 
rtain  restrictions  now  contained  Comiiany  are  urging  public  sup- 
every  policy.  Provisions  which  port  for  its  approval  by  the  Senate 
luld  make  this  bargain  insur-  and  the  President,  because  this 
ce  even  more  attractive  include :  proposed  liberalization  of  govem- 
a  lump  sum  payment  to  bene-  ment  insurance  would  encourage 
iruies;  2)  disability  insurance;  veterans  to  keep  their  pcdicies  in 
conversion  of  present  term  in-  -force.  We  believe  the  public  aiKl 
ranee  to  an  endowment  policy;  the  press  should  give  active  sup- 
allowing  the  serviceman  to  port  to  the  passage  of  this  bill. 
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School  Heads  Prefer 

Other  Work’  to  Ph  D 


pands,  and  in^ptfU^pants 

‘’^irteen  «>* 

listed  tyi^  °*  Jl^y  or  valu- 


1  ^ .  AVT\Ans6*  ftttltudc  o* 

should  the  loumalis^ort 

®“,Siinl.tr.t»r  «e.  ^Sd“  mS5*l 

“^“sS-isuS  ^%SSis.sis 

SS^i^.“SJS'Sr^S'.  ''fe“ASS 

SSb'K33?SsWS; 

“■af*3SmS.t^  4?.»;  ssfs  .?«»•  s^*i  s 

»ore  ^ome  oSSf  hand,  a 

^  *^o^‘  ‘Sf^tmiaUsm  profeswr;  on  ^oine  ^ 

valuable  tor  tne  ^  teacher  own  »  ^ 

;S!d  than  other  work.  one  because^ of 


Sn  %Jlc  opinion  were 
tanked  bUjhMt.  --search  rec- 
ommend^lnd^^  scat- 

‘“‘!f*?dds-  pMcticol  t^  of 
tered  news,  p  value  to 

work  of  l»w~}*^.  effective- 

working  journaUsUc 

i**  ^ctices;  neww^ 

tnethof^  **^n?reiatlon8hlpi 
per  and  radio  w  reporting 

S,ethods  of  ^^"*of  newspa- 
and  editing,  njMgs  news- 

pers  and  coo^raU^“  Journal- 

papers;  the  nisi^  ^  social 

?siSr  the  newspape^  press  can 


“Snder'*P^***SS' 

and  adyeAa  rtmp  ^  oyer- 


USIW  wr—  nACeSSary  or  v«*«* 

them.  *-vintf  a  beating. 
■‘'W«fi:®*5S^^I«ht  we  .are 


newspaper  dwsnj^  o^gses  a 

^eU-he  reads  siow^^^ojjy 

lot.and  he  under^^^j^  ^^ore 


“T^We  are  tjAtog  a  ~a-|-  ^ 
are  losin8  ^  losing  unless 

fra*stlc  wSnter-nieasures  are 

**^5S  the  newspaper  ofaces^e 

shall  do  *1^  i  certaS 

pose  there  ^J^^^lng,  remon¬ 
amount  of  Ml  ^  even  In- 
strance,  ^on’t  know  what 

struction.  f  “  „  en  lay 

0^  we  can  do  jy^'^hich, 

dovro  toe  oW 

curiously  the  kind  of 

close  to  producing  m*  ^  teU 
Irose  the  reading  j  ^m 

us  Is.eaw  to  leaa  ^ 

frankly  despOTdem  perma- 

form  toere.  ^ 

nent  answer  of  attack: 

“There  are  continue 

toe  PitoU®  ^**^nortoo  success- 
toelr  vaUwt,  if  n  j^^ol  of 
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and  toe  ^Mls^J  to 

""“li^S^hSw  to  write  for  those 
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adults  “de"*?eading' ability; 
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adults  as  well  as 

Elghto-grade  reamng^^^^ 

Rudolph  Flesch  of  Co- 


SSf^tements;  and  one  U  un  „ost  wo^wmj^  writing 

i^id  on  toe^  question.  l^prieUce. 

Seven  wei^ew  (  partici-  ^  *®  “  travel  and  occasion^ 
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bets  (20%)  W  of  (^^5^  ®  ^  professional  me^ 

■^rs:^ss^^ 

'“sS«s^{rJ3  S"'sss.....^s  ts 
~  tsi 

nhjj.’s,  have  done  wju®  j  ommended  oy  yw  e. 

s  SS5Si«*H 

«r«es  were;  ^®Hbt  •»  i-^r-  unsound*  one  m  sub* 

value  of  toe  d^^  r  llSS '"Sltto  ^of  Journalism  ex- 


eighto-^^^y  weU  «  toe  average 
stand  pretty  wen  ^t,e  sen- 

number  of  word  m  jj,e 

tences  does  not  excc  reader 

average  **  “  A  ^e  meaning, 
misses  W)me  01  “  be  that  the 
“The  toct  seemsto  TO  ^ 
news  uitiitog  g  hard  for 

two  to  SyAXS^^in  toe  street,’' 

the  so-caUed  mai^m^  suggested: 

‘'^i“sMg”rthat 

readibiflty  fMS  a^ong  ^^ty 

«ard  ®*S'r5S^ur  BAsbane.  of 

“'.5SrSl«“a£{g;*.S%SS; 

«w.V^>g»y&’S£; 

asiusir*” 

simple  words  P^®r^3r^Uer 

nilsunderst^.^*«.^^„  that 
vS?  miS^reiSmber  that 
way.  «u  iw  break 

you  story  oft  on  any  wm 
any  ^  j  rfoi  have  a  complete 
tence  and  stiU  mv  ^ 

m“JSir*re“convenlence  to  tele- 

■  DITOI  * 


to  boss  OTO,  satisfactory 

some  an  otherwjTC  ^nom- 

curriculum  to  hlstoiy. 

ics,  PoUticai  throw  clear 

like,  I  should  like  to  fancy 

out  of  **l®„®feature  writing,  P^ 
courses  »"  toatiOT  ^uct- 
lice  and  theory  of 

tog,  and  substitute  a 

this  or  that  ana 

plain  old-*^°n^^g  on  ^^tting 
eight-semester  s«j^®e,nphasls  on 
plain  EngUsh.  vnm  e  ^peumg  ” 
grammar,  and  schools 

*  In  urging  jMrnausm 
to  foster  a  higher  res 
newspapers  and  too^  ^  h 

lish  them,  Branrou  » 
plained  he  v^  SS?J?1  students 

feat  JotonallOT 

should  b®  SJf  of  the  profession, 
rent  crlticlTO  o*  “  to  you 

“However,  we  worn  p, 

toat  'a,!?,?'®  the  newspapew 

'^e^KhJSl  that  suto 
and  toe  Knw  jpjp  jt  ia 

criticism  be  tmaiysw 

glv®n^enw.  b®  to  pass 
^oumaliOT  wu^  criticism  of 

on  unsubsrtanuaw  ^dento— 
newspaper  to  itoeir  pj,fy  or 

ss''^^*.ssr‘“ "” , 

^’J^av’^'i'^a^ding  “tti^^^ 

If  you  t^””l|^  the  busl- 
the  evils  exlrong  ^p  oPt 

assumpAon  that 
proceed  on  toe  venal  and 

aU  newwa^”  are  jpdustry 

that  everyttong  m  u. 

::7«E*Is“S5.a3 

Uef  that  toe  »«»  editors  and 
American  n*wapag^  ^ 

publishers  are  attmp  a  pj 
an  honest  and  b  ^^3  without 

true  situation. 


•  UtLISHIR  tor  Jew  *• 


Sfiaas-as.?  qs.Ra9-a? 


Joshing  Antiques  Nets 
Business  in  Brooklyn 


In  some  places  it  takes 
a  whole  new  building 


By  Joy  Nelson  Tuck 


SOME  unique  business  methods.  Friday  on  the  weekly  antiques 
combined  with  steady,  small-  page  of  the  New  York  Swn.  The 
space  newspaper  advertisiog  others  are  In  a  group  of  29  so¬ 
using  a  novel  copy  approa^,  lected  newspapers  outside  ol 
have  enabled  a  Brooklyn.  N.  Y.,  New  York, 
couple  to  build  a  flourishing  an-  The  copy  is  sprinkled  with 
tique  business  in  four  years.  fresh  and  frank  slogans.  “Every- 
The  couple  is  George  and  Flo-  thing  useful  and  decorative  from 
rence  Knapp,  who  started  their  the  old  days."  is  one.  “Every- 
business  in  1942  in  half  of  a  thing  from  junk  to  Jewels"  is 
store  which  they  rented  for  another.  And  one  of  the  proud 
$8  a  month.  Today  they  operate  author’s  favorites  appeared  in  an 
three  stores  and  have  a  ware-  ad  asking  individuals  to  sell 
house  full  of  antiques.  They  ex-  their  antiques  to  him:  “If  it’s 
pect  to  do  a  greater  business  in  old-fashioned  and  ugly,  we’ll 
1946  than  in  all  previous  years  And  somebody  to  fall  in  love 
combined.  with  it  all  over  again.” 

Their  advertising  is  a  reflec-  "All  our  ads  appear  in  news- 
tion  of  their  business  methods,  papers,”  Knapp  said.  "We’ve 
Knapb  said  at  his  store  at  731  never  advert!^  anywhere  else 
Fulton  St.,  Brooklyn.  The  meth-  and  we  And,  for  our  business, 
ods  were  evolved  by  Mai  and  the  pulling  power  is  enormous, 
error  as  two  perfectly  green  peo-  My  ads  bring  replies  from  all 
pie  started  out  in  a  budness  over  the  country,  even  from  as 
about  which  neither  knew  any-  far  as  California, 
thing.  “A  great  many  people  outside 

Beqan  with  Hard  Luck  those  ads  and 

K-.-*  A  n  to  US  by  mall. 

think  of  even  thouah  we're  asking  them 
««  only  to  sell.  Becauseofthena- 

•hUf business,  we  can’t 
toke  such  orders  but  the  re- 
b2SftSS“down®to  m^e*wa“  **  neverthe- 

ti’mes“fo{lSwid*fo?tt?rpair^  .  ‘'““PP  a  homey  or 

they  were  eventually  forced  to  humorous  touch  in  ^  copy, 
soil  some  of  their  household  fur-  .  regMdrt  antiques 

nishings.  To  their  utter  amaze- 

m^t.  they  made  a  proflt  on  the  fe^v^f  ^  sS^oSs'ir  ^^^n^ 

^That  started  them  thinking. 

Some  time  later  Mrs.  Knapp 

bought  a  2S-cent  ticket  in  ah  goods.  Judging  from  the 

a  new  car.  She  sold  it  for  $800  J  ..  „  , _ ,  . 

and  on  that  capital  they  started  _|i”?PJL 

the  business,  of  which  she  is  who  lost  an  ann  in  World 
still  the  owner  Iffar  I  but  refuses  to  let  the  In- 

"lUfe  had^one  workine  rule”  handicap  him.  Before  he 

Knapp  explained,  "wi’d  “Pened  his  gwage,  he  ran  a  rer 

anything  that  didn’t  cost  more 

than  flve  dollars.  ’That  way  we  ®‘  one  time  wm  an  Alaskan 
flgured  we  couldn’t  lo^^w^ 

5"a?^‘kVdr^Tur?h"L>rle“’S  brS^'ett^^  ^ 

^es'^und  to  hit  a  few  good  faX^l^a^X'lp^^to  till'd"  uTe 

It  worked.  Gradually  they  5®"®*-  ?n® '*'*!?  ® 
were  able  to  Jack  up  the^  mwl-  ®  '^•'J‘®  ®"^  ®  c*'®"dl«‘ 

mum  buying  price  to  ten?  M- 
teen,  twenty  dollars.  Now  thev  Knapp. 


We’ve  add^  a  good  many  telephones 
in  the  last  six  months— something  over 
1,800,000. 

But  there’s  more  than  that  sdll  to  be 
done.  In  addition  to  the  instruments, 
we’re  putting  in  new  switchboards,  new 
cables,  even  new  buildings  in  some 
places.  For  there  never  was  such  tele¬ 
phone  growth  before. 

It’s  the  biggest  job  the  Bell  System 
has  ever  had.  But  we’ll  get  it  done,  and 
in  the  shortest  time  possible.  We  don’t 
like  to  keep  people  waiting  for  telephone 
service. 


Ink  Distribution 


gives  uniform  inking  at 
all  speeds — Better  printing 
— Does  not  flood  or  pale — 
Less  spoilage 
Seiul  for  CattJof 

Walter  Scott  &  Co.* 

PLAINFIELD,  N.  J. 


BELL  TELEPHONE  SYSTEM 


i 


164  Press  Corps 
On  Bikini  Assignment 


A  GRAND  total  at  164  press, 
radio  and  pictorial  representa- 
tives  were  on  the  lob  this  week 
for  Operations  Crossroads.  An 
official  roster  compiled  by  Joint 
Task  Force  One,  containins 
numerous  amendments  to  the 
original  listing  of  several  we^s 
ago,  contains  these  names: 

BIKINI  CROUP 

Adkins,  S.  C.,  LommUe  (Kj.)  CoMrier- 

Alieastc,  John  W.,  Radio  Daily 
Allen,  Frank  B.  (M),  International 
K%wt  Scrfke 

AadeiMB.  Hanr*  Ntwmrk  Evening  News 
Aahbj,  Lyle,  Edootkial  Press  Ass*n  of 


Asitwo^  M.  K.S  Colmmibms  (Ga.)  Led‘ 

ger-BmqmiMr 

Bartholomew*  Frank*  United  Press 
Beard*  Wm.  £.*  NarksdUr  (Teiin.)  Ban¬ 
ner 

Bdl,  Don  (M).  Mntnal  Broadcastinf 
System 

Balaam,  Jas.  K.*  Terre  Hemte  (Ind.) 
Trshaaeofar 

Blaheslce,  Howard.  Aaaoeiated  Pres* 

Boat  wick,  Albert,  Poreign  Serrice 
Brean,  Herbert,  Life 
Brown,  Robert  U.,  EoiTOn  ft  PuausBEa 
Barger,  Sam,  Scbolastk  Hagaaines 
Barton.  Cbas.  A.,  Datlns  Mem- 

inf  Newe 

Botdier,  Bobett  K..  Skrevepert  (La.) 

Timet  and  Sta.  KWKH 
CaHiale,  John  DeProii  (Mich.)  Newt 
Chambers,  Jas.  F.*  BeOt  (Tex.)  Times- 
Herald 

Oarfc,  Beber^  Cm  Nnvy 
Oeamnger.  H.  C.,  Spohane  (Wash.) 
DnOv  CkrmieU 

Onniff,  FtmdK*  N.  Y.  Jeumal-Ameriem 
Considine,  Bob,  International  News  Ser¬ 
vice 

Cookman.  Aobrey  Om  Popular  Meekaniet 
Coosins,  Norman,  Seinrday  Review  of 
Literature 

Cowin,  Wm.  T.,  Standard  Magaiines. 
Inc. 

Dietz,  David,  Scripga  Howard 
Diggs.  J.  P.,  VuMed  States  News 
Donahue.  RoWt  E.  (S).  Paike  Neats 
Downs,  Bm,  (^olomhia  Broadcasting  Sys¬ 
tem 

Drake,  Waldo,  Las  Angeles  Timet 
Cdwaraa,  Hermai^  Portland  Oregonian 
Edarards,  Web,  (^olnmbta  Broadauting 
SyMem 

Bic.  Bandolpb,  Jr.*  Boston  Herald-Trav¬ 
eler 

Fafi«ai,  Rlcbard  W.,  Oregon  Jonmal 
F^erty,  J.  U*  St.  Lo^  (Mo.)  Globe 


Hamm,  Qarence  (S),  Associated  Press 
llarringtoo.  Alan,  Transradio  Press 
Harris,  John  G.,  Boston  Gt<dfe 
Heath*  S.  Barton,  N.E.A.  ^rvioe 
Hesslor*  WnUam,  CsMwiaori  (Ohio)  En- 
.  gnirtr  also  Station  WLW 
Hitzig*  Wm.  H.,  USA 
Howe,  Bvob  W.,  Denver  (C^.)  Post 
Jackson.  George  M.,  Indiana  Broadcast¬ 
ing  Asa’n 

Jenks,  (Seoige*  Tolsdo  (Ohio)  Blade, 
PiHtbnrgk  (n.)  Post-Gaaette 
Johnson*  Ital^m,  New  York  Sun 
JurgssM,  Vktar  (S)»  March  of  Time 
KilgalSen*  James  (P),  International  News 
Service 

Klein,  Herbert,  Cofdey  Press,  Inc. 
Kofoed,  Jack,  Cm^o  Daily  News 

Irby  J.  (S),  News 


Kr.nmer,  Andrew  ’w.*  i*ower  Plant  P.n- 


1.. andry,  Robert  (S).  Life 

1.. aurence,  William  L.,  New  York  Times 
f.ee,  ClaHc,  Intematiooal  News  Service 
l^ec,  Paul  &.  (P)*  Associated  Press 
T^ppe^  Tom  W.*  Cbilton  Publications 
Littell,  Bobort*  Readers  Digest 

Lopes,  Andrew*  Acme  News  Pictures 
I.ucas,  Jamco*  Scripps-Howard 
Martin*  Robert  P.,  New  York  Post 
Mathews*  Wm.  IL,  Arisona  Daily  Star 
McArdle,  W.  K.*  5sn  Francisco  Chron¬ 
icle 

MoCoUoagh*  John*  Philadelphia  Inquirer 
McFarland*  KOssdl  M.*  Argonaut  Mag- 
asine 

Milton,  (jco^  Fort,  Buffalo  Evening 

Moler,  Murray  M.  (P),  United  Press 
Moo^,  A.  J^  Station  KGVO 
Mos^,  Don  (M),  Colombia  Broadcast¬ 
ing  System 

Morris,  Don,  Philadelphia  Record 

Morris,  Fraak,  Colliers 

Murphy,  W.  J.*  Chemical  Sc  linoinccring 

Noam 

MylCT,  Jos.  L.  (M),  Unital  Press 
Xich^s.  Herbert  R..  Christian  Science 
Momtor 

Neville,  (Benn  T.,  New  York  Daily  Mir¬ 
ror 

Ogden,  John  T.,  Ogden  Publishing  Cd. 
r,  Fred  (M),  American  Broadcast- 


Oppef. 


Fay.  Btm  C  (M),  Assoebted  Frees 
Field.  Raymond*  American  Legion 
Moatklv 

Bnwey*  Nat.  Dot  Moines  Reg.-Trtbune, 
Mimneataiis  Star  Jonmal.  Minneap- 
aBs  Tribune 

Fabler*  George,  Nhtional  Broadcasting 
Con^ 

(jarrbon,  Phillip  W.,  Los  Angeles  Daily 

Neats 

GaiUll,  Arthur  (S),  Neats  of  The  Day 
Genodr.  E.  P.  (S).  Paraaaonnt  Neats 
Goto.  Frits  (S).  Life 
(jottlieb,  Sol.  (S),  International  News 
Service 

Gross.  Jersld.  Wasklnaton  Pott 
Gothrie.  Wayne.  Indianapolis  (Ind.) 
News 


Press  Wireless 
Aids  Broadcasts 

The  west  coast  facilities  of 
Press  Wireless,  Inc.  were  em* 
Floyed  to  q>eed  information  to 
Aoiertean  radio  audiences  con¬ 
cerning  the  atomic  bomb  tests. 

Press  Wireless  was  one  of  the 
two  carriers  selected  by  the 
Navy  to  pick  up  voice  broad¬ 
casts  dlr^  from  the  Appa¬ 
lachian,  l^iindleye  and  Ut  Mc¬ 
Kinley  and  feed  them  to  Hie 
radio  netwoiks. 


Pidmer,  Fred  D.,  North  American  News¬ 
paper  Alliance 

Petervoo,  Ralph  (M),  National  Broad¬ 
casting  Co. 

Phelps.  LeRoy  G.,  National  Broadcast¬ 
ing  Co. 

Potter,  Robert  D.,  American  Weekly 
Porter.  Philip  W.,  Cleveland  (Ohio) 
Plain  Dealer 

Priestly.  Tbmnas.  Universal  Newsreel 
Reed,  J^.  IndianaPpHe  Star 
Reim,  (Seoige  R.,  Youngstown  (Ohio) 
Yindicetor 

Rejmolds.  Don  W.,  Ft.  Smith  (Ark.) 
TimOfRecord 

Rioe,  Jnck  (M),  AmUted  Press 
Roberts*  Gete  (P),  American  Broad¬ 
casting  Co. 

Root,  Charles  B.,  American  Mercury 
Ryan,  C  J.*  St.  Louis  Post-Dispatch 
Shaffer*  Sam,  Newsweek 
Sbead,  Walter  A.,  Western  Newspaper 
Union 

Sherrod,  Robert  Tffur 

Shippen,  Wm.  H.,  Washington  Evening 

Smith,  Ed.  B.*  KnoMvBle  (Tenn.)  News- 

SeaHnel 

Smith,  Tony  S.,  Frank  (bnnett  Papers 
Srflman,  Louis,  Virginia  Press  Associa¬ 
tion 

Stewart.  Robert,  Mutual  Broadeatting 
Svstem 

Stoddart.  L.  W..  Worcester  Telegram; 
Evening  Gasette 

Stuart.  Carl..  Daily  Ohio.  City  Timet 
ft  Sta  WKY 

Sw^in.  P.  W.,  McGraw-Hill  Publisbing 
Co. 

Thomas,  Bruce.  Bruth-Moore  Newspa¬ 
pers 

Thomas.  Wayne.  Chicago  Tribune 
Thoue.  Prank.  Sdence  Service 
Tburstoo.  Lomn.  Honolulu  Advertiser 
Tigbe,  Larry,  American  Broadcasting 
Co. 

Torrey*  VoUa.  Popular  Seienee 
Tyree,  Wm.  F.,  United  Press 
Tubbs,  Vincent  T.*  PhUadelpkia  Afro- 
American 

Watson*  Mafic  S..  Baltimore  Sun 
Wheder.  Keith,  Chicago  Times 
White,  Stephen,  NewYorh  Herald  Trib- 


Form  Own  Agency 

Roymoad  F*  SulHvoa.  Doaedd 
D.  StouHnii  aad  3*  Hnogua  Bay- 
lug,  vicuprugiduats  oad  dirue- 
torg,  oad  John  P.  Cehoau,  vicu- 
prugidgat  hovu  rugigaud  iroai 
Ruthrauff  d  Ryaa,  Inc^  tu  lorai 
a  auw  odvurtigiag  oggacy, 
SuUiVaa,  StauRur  and  Boylug, 
lacw  270  Pork  Atu„  Nuw  York. 

RuthraitR  d  Ryaa  hag  oa- 
aonacud  thu  appoiatmuat  of 
Murritt  W.  Bamum  and  Willgon 
Tuttlu  ag  co-diroetorg  of  tib# 
radio  dopoiUaunt  and  thu 
uluction  of  Chorlug  T.  Ayrug  ag 
▼icuprugidoal. 


Wbiteheud*  Deo,  Aaaoaated  Press 
Wright,  J.  Newman,  Passaic  (N.  J.) 
Hcrald^eats 

Young,  James  R.*  Andsrson  (S.  C.)  In- 
depmaent  Daily  Mail 


Macalpina  S.  Atist 
Stewart,  Hector*  Canada 
Sooog,  Norman*  China 
Farge,  Yvea,  France 
Guzman*  Octavio,  Mexico 
Hofman,  Mkhal,  Poland 
I..aitin,  Joseph  (Reuters),  Uuited  King- 
dom 

Solon,  Larry  CNetes  Chronicts) 
Cameron,  James  {Daily  Express) 
Kbokhlov,  Russia 


KWIAJALEIN  GROUP 
Bangs,  Scbde^riuMtbn  Magamne 
Bede,  Tbmn.  H.,  American  Magaaine 
Rennyhoff,  Robert,  United  Presa 
Broderick,  Hugh,  International  News 
Photos 

(Chaplin,  W.  W.,  National  BroadcaOinK 
C^rp.  ^ 

Chestnutt,  J.  G.,  .9an  Francisco  Cali 
Bulletin 

Gaxton,  Oliver,  Charm 
(^rawfora.  RalsKm,  Fortune 
Dumo*  (jeorge.  International  Newt 
FeltttS*  Paul,  5tar  Courier  (Bloomington, 
IndO*  Pod  for  Western  Weeklies 
Greenwald,  Sam.  Paramount  News 
Johnson.  (^.  .C.,  Air  Age 
Tones,  Edward  F.,  Time 
Klein,  Alfred,  Air  Aees 
Lederhandler,  Harry,  Acme  Newt  Pic¬ 
tures 

TJndley,  E.  K..  Newsweek. 

Mf^ttitty,  Cbas.  U.,  Associated  Presa 
Moorad,  («corge,  Cdumbia  Broadcasting 
System 

Read,  Oliver  T.*  Ziff  Davit  Publications 
Rosenthal.  Ed.,  Readers  Scope 
SeherscheL  Frank,  Life 
Thomaa,  Ed.  Lee,  United  Presa 
Thomas.  L^n  C.,  Western  Flying 
Van  Atta*  Lee,  International  News  Serv¬ 
ice 

Wilson,  cm  Robb,  New  York  Herald 
Tribune 

Worden,  Wm.  L.*  Saturday  Evening 
Post 

Young,  P.  B.,  Tr.,  Norfolk  (Va.)  Journal 
&  Guide \  (Pod  for  National  Negro 
Presa  Assn.) 

g 

Silver  Dollars  Melted 


To  Help  Engravers 

Silver  dollars  will  be  “proc¬ 
essed"  into  silver  nitrate  to  pre¬ 
vent  the  shutdown  of  many  of 
the  139  photoengraving,  gravure 
and  offset  concerns  in  New  York 
City,  W.  Arthur  Cole,  managing 
director  of  the  Photo  Engraving 
Board  of  Trade,  announced  this 
week. 

“That’a  our  solution — tempo¬ 
rarily,  at  least — for  the  crisis 
caused  by  Silver  Bloc  Senators 
who  have  prevented  freeing  idle 
Treasury  silver  for  industrial 
use.  Cole  said. 

“Contrary  to  popular  belief, 
and  to  my  surprise,  there  ap¬ 
pears  to  be  no  law  forbidding 
melting  down  dollars.” 


Bureau  Names 
Steele  to  Head 
Retail  Board 

George  G.  Steele,  retail  adver¬ 
tising  manager  of  the  Philadel¬ 
phia  Bulletin,  has  been  named  i 
chairman  of  the  Retail  Com¬ 
mittee  of  the  Bureau  of  Adver¬ 
tising,  American  Newspmr 
I^Udiers  Association,  the  Bu¬ 
reau’s  governing  board  an- 
noimced  ttis  wedc. 

He  succeeds  Don  Bernard,  ad¬ 
vertising  director  of  the  Wash¬ 
ington  (D.  C.)  Post,  who  re¬ 
signed  because  of  pressure  of 
omer  activities. 

Mr.  Steele,  long  active  in 
industry  affain,  served  as  vice- 
chairman  under  Mr.  Bernard. 

“The  Retail  Division,  under 
Director  John  Glesen,  will  con¬ 
centrate  its  efforts  on  three  ma¬ 
jor  actlvlHes  in  the  coming 
year,”  Mr.  Steele  said.  “It  will 
give  an  increasing  amount  of  at¬ 
tention  to  work  with  chain  or¬ 
ganizations  and  will  shortly  be¬ 
gin  publication  of  a  newsletter 
devoted  to  the  diain  store  field. 

“Sales  training  for  newspaper 
advertising  staffs  will  also  be 
stressed,  rae  Division  plans  to 
supply  newspapers  with  tested 
materials  to  enable  development 
of  training  programs." 

Roy  Moore,  general  manager 
of  the  Brudi-Moore  Newspapers 
and  dialrman  of  the  Bureau’s 
governing  board,  paid  tribute 
to  Mr.  Bernard’s  woidc  by  say¬ 
ing  that  “the  newspapers  of  the 
country  cannot  soon  repay  Don 
Bemaid  for  his  contribution  to 
their  welfare,  but  tiiey  can  ap¬ 
proach  it  by  making  frequent 
use  of  the  Retail  Division  and 
its  publications.” 

■ 

C.  H.  Morrison 
Takes  Charge 
hi  Harrisburg 

Harhisbuiic,  Pa.  —  Charles  H. 
Morrison,  former  business  man¬ 
ager  of  the  Patriot  and  Eve¬ 
ning  News,  has  been  named  gen¬ 
eral  manager  of  the  two  news¬ 
papers  “in  connection  with  re¬ 
adjustments  made  necessary  by 
the  death  of  Vance  C.  McCor¬ 
mick,  piiblisher.” 

Mr.  Morrison,  who  continues 
as  treasurer  of  the  Patriot  Co., 
said  he  contemplated  no  | 
changes  in  executive  personnel. 

The  directors  of  the  company 
stated  furtter  that  there  will  be 
no  change  In  the  ideals  or 
policies  of  the  newspapers  which 
will  continue  to  adhere  to  the 
principles  set  forth  by  Mr.  Mc¬ 
Cormick  when  he  acquired  the 
Patriot  on  Aug.  1,  1902. 

■ 

Wins  Scholoxship 

MiNifBAPOLis — Daniel  J.  Haf- 
rey,  junior  student  from  Min¬ 
neapolis,  has  been  awarded  the 
$100  Northwest  Dally  Press  As¬ 
sociation  scholarship  for  1946- 
47,  it  was  announced  by  Dr. 
Ralph  D.  Casey,  director  of  the 
University  of  Minnesota  School 
of  Journalism.  Hafrey,  26,  is  an 
ex-GI,  having  served  as  a  com¬ 
bat  engineer. 
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KuiqMis  Diiiai— — 
PuUisher  Cooperation 

contimMcl  from  pagt  10 

“Now,  horo  mro  20  eitioa  ia 
th»  UoUtd  State*  where  you 
euioy  dictritmtioit  of  your  prod- 
uet—perhapi  what  you  eontider 
«  good  volume  of  aalet — here  are 
the  ll0aret  developed  through 
theee  cootiiuioite  grocery  store 
iaoentortes,  shotoiny  the  trend 
of  aoie*  not  only  of  your  prod¬ 
uct,  but  those  of  your  competi¬ 
tor*  os  well.  Now,  as  a  test  of 
the  effeetiveneet  of  newspaper 
odvertisiny  everywhere,  you  are 
to  earmark  a  certain  amount 
of  money  to  be  spent  in  the 
newspaper*  in  these  cities  on  a 
/requency  of  insertion  basis  that 
we  wiU  euggeet,  and  through 
the  means  of  there  store  inoen- 
tortes  you  can  determine  the  di¬ 
rect  effect  on  soles  which  your 
newspaper  odoertisino  accom- 
pHshed." 

I  understand  that  shortly  cer¬ 
tain  newntepon.  to  be  adected 
bj  the  Salea  Director,  are  to  be 
approached  to  determine  if  they 
would  ooqperate  by  instituting 
Oie  continuous  groceiy  store 
type  of  Inventory. 

SeV-Suppestteg  Focee 

The  newqtaper  representative 
industry,  or  profeanon.  if  you 
will,  is  ttie  o^  organised  aw- 
-supportlng  force  operating  in 
the  national  advertising  field, 
whose  Infiuenee  and  efforts  are 
•dlreeted  ezeluelvely  to  the 
building  of  national  newspaper 
advertising.  This,  however,  is 
no  mean  force  when  you  con¬ 
sider  that  within  the  member¬ 
ship  of  the  American  Associa¬ 
tion  of  Newspaper  Representa- 


475  to  SbO  active  salesmen,  who 
are  daily  contacting  manufac¬ 
turers,  food  processors,  sales 
factors  and  advertising  agencies 
ell  over  this  country  operating 
out  of  their  respective  offices. 

These  men  are  not  only  cover¬ 
ing  primarily  all  prospects  in 
the  Interest  of  the  respective 
papers  they  represent,  but,  as 
well,  pounding  home  the  effec¬ 
tiveness  of  the  daily  newspaper 
os  the  No.  1  lutienal- advertising 
medium. 

It  hasn't  all  been  Tieer  and 
skittles,'*  by  any  means,  in  that 
•division  of  newspaper  advertis¬ 
ing  to  which  other  like  myself 
have  devoted  many  years  of  ex¬ 
clusive  effort  We  hear  at  times 
•criticism  or  questioning  from 
certain  sources  as  to  "what  has 
haiq;>ened  to  lutional  advertis¬ 
ing  In  newspapers?”  As  a  mat¬ 
ter  of  fact  several  things  have 
happened,  not  the  least  (ff  which 
was  the  advent  of  radio,  with 
Its  glamour  for  the  advertiser 
and  a  greater  measure  of  profit 
for  the  advertising  agency. 

There  is  another  reason,  how- 
•ever,  that  has  bemi  entirely 
within  the  control  of  the  news¬ 
paper  itself,  and  I  refer  to  the 
•diversion  of  what  was  for  years 
straight  national  busineas  into 
-Hie  columns  of  die  newspaper 
as  local  advertising.  I  don't 
have  to  remind  you  that  there 
was  a  time  when  all  electrical 
appliance  advertising,  radio  set 
advertising,  automobile  tire  and 


EXTBA  CURRICULAR  ART  PROIECT 

F^ank  Marasco,  editorial  art  director  oi  Milwaukee  (Wia.)  SentineL 
finishes  a  muroi.  "Christ  Healing  the  Sick."  ior  the  church  where  his 
brother  is  pastor. 


accessory  advertising,  soft  driifks 
and  others  were  national  busi¬ 
ness  and,  in  the  time  that  I  have 
spent  in  the  representative  busi¬ 
ness,  we  have  seen  most  of  this 
go  from  national  to  local. 

You  can  well  imagine  that  an 
average  advertising  agency  con¬ 
fronted  with  die  pomibility  that 
the  newqiaper  advertising  pro¬ 
gram  may  be  taken  out  of  its 
hands  through  distributor  or 
local  placing,  and  being  only 
human  and  in  business  for 

{irofit,  has  turned  to  the  more 
ucradve  and  less  apt  to  be  dis¬ 
turbed  medium  of  magazines, 
radio  and  outdoor.  Newspapers 
were  never  in  a  stronger  posi- 


advertlsing  dollar  and  yet  ap¬ 
parently  not  only  national  ad¬ 
vertising,  but  re^  advertising 
as  well,  has  •been  adversely 
affected. 

Quite  recently  Fairfax  Cone, 
Chairman  of  the  Executive 
Board  of  Foote,  Cone  k  Belding 
Agency,  crlUcized  the  usual  for¬ 
mula  of  opening  a  campaign 
with  a  large  ad,  dropping  down 
to  something  smaller  and  grad¬ 
ually  dwindUng  down  to  an  oc¬ 
casional  ad  of  lesser  size,  aiMl 
emphasized  the  real  need  of 
using  the  newraaper  frequently 
and  consistent^  over  an  ex¬ 
tended  period  to  get  best  results. 

There  was  a  time  when  news¬ 
papers  generally  bad  a  sliding 
scale  of  rates  for  national  ad¬ 
vertising,  but  fills  brought  about 
In  many  cases,  questions  of 
short  rates  and  rebates.  The 
ANA  and  the  Four  A's  urged 
newspapers  to  go  to  a  fiat  rate, 
poinUng  out  that  this  would 
result  m  laiger  schedules  than 
heretofore,  unfortunately,  that 
has  not  been  the  case— sdiedules 
have  become  smaller  instead  of 
larger  and  with  the  flexibility 
of  the  newspaper,  which  is  so 
strongly  emphasized,  it  has  too 
often  been  possible  for  adver¬ 
tisers  to  suspend  a  schedule 
without  penalfy  in  rate. 

But  what  is  most  important, 
not  putting  sufficient  advertising 
promotion  b^lnd  the  sale  of  a 
product  in  a  market  and  then 
Blaming  newspaper  advertising 


for  not  having  produced  results. 

Lately  we  hear  a  lot  about 
file  value  of  networks  in  news¬ 
papers.  Certain  interested  peo¬ 
ple  have  attempted  to  point  out 
that  this  has  been  largely  re¬ 
sponsible  for  the  success  of 
radio  and  that  all  you  have  to 
do  is  set  up  a  network  of  news¬ 
papers,  offer  an  attractive  scale 
of  discoimts  for  frequency  and 
continuity  and  It  will  result  in  a 
great  Influx  of  new  business. 
There  may  be  something  to  be 
said  about  a  rate  set-up  that 
would  encourage  national  ad¬ 
vertisers  to  use  the  newspaper 
long  enough  and  consistmtly 
enough  to  prove  its  worth,  but 


vidual  newspaper  to  decide,  and 
does  not  have  to  be  made  a  part 
of  any  network. 

Many  magazines  have  been 
quite  successhil  in  fiieir  respec¬ 
tive  fields,  but  I  have  not  heard 
of  any  contemplated  network  in 
the  magazine  publishing  busi¬ 
ness.  Most  inHiortant  advertis¬ 
ing  agency  executives  with 
whom  I  have  talked  do  not  seem 
to  be  particularly  interested  in 
newspaper  networks. 

When  national  advertising  first 
became  a  factor  for  newspapers, 
the  commission  arrangements 
generally  established  for  the 
securing  and  developing  of  busi¬ 
ness  was  15%  to  the  Representa¬ 
tive  and  15%  to  the  agency. 
Through  the  years  and  up  to 
this  time,  the  advertising  agen¬ 
cy's  commission,  designed  to 
stimulate  and  encourage  his  ef¬ 
forts  toward  developing  news- 
pig>er  advertising,  has  remained 
at  15%.  This  goes  for  the  larg¬ 
est  agencies  in  the  country  or 
the  smallest,  depending  upon 
their  having  proper  recognition 
and  credit  responsibility.  It  is 
not  governed  by  the  volume  of 
CMlvertising  dollars  any  particu¬ 
lar  agency  spends  for  its  client 
in  your  newspaper. 

Not  only  does  your  R^re- 
aentatlve  act  as  your  salesman 
in  the  securing  of  national  ad¬ 
vertising,  but  quite  frequently 
he  Is  called  upon,  and  gladly 
supplies  his  sMVices  gratis,  in 
the  negotiating  and  completing 


—  - of  sizable  contracts  covering 

atricUy  local  retail  advertising. 
Only  recently  1  was  talking  to 
the  advertising  manager  m  a 
very  large  chain  store  opera¬ 
tion.  who  told  me  that  of  the 
nearly  300  newspapers  they  use 
over  the  county,  he  has  had 
personal  contact  with  perhaps 
only  fifty,  but  that  he  at  some 
time  or  other  had  been  called 
on  by  the  representative  of 
practically  every  daily  news¬ 
paper  in  which  they  placed  their 
advertising.  Don’t  under-esti¬ 
mate  the  value  of  your  repre¬ 
sentative’s  services  or  sell  nirn 
short. 

As  to  some  suggestions  where¬ 
in  the  newspaper  can  be  more 
helpful  to  the  Representative, 
while  we  as  your  selling  agent 
in  the  national  field  are  con¬ 
versant  with  such  things  as 
rates,  circulations,  news  services 
.  and  features  used,  potential 
ECT  buying  power  of  your  market 

B  „  I  “ud  buying  habits  of  your  read- 
Wia)  Sentinel,  g—  there  are  other  ways  in 
Iirch  where  his  which  you  can  better  aid  our 
efforts. 

.  1.  Keying  your  route  lists  up 

Jduced  results.  *o  a  si^ient  s^ly 

r  a  lot  about  1“  Four  representatives  offices. 
-orL  in  SeSS-  2-  Developing  more  tie-in  ad- 
nterested  peo-  vertising,  which  the  manu^ 
d  to  Txilnt  out  ♦urer  seems  to  consider  highly 
>n  lauelv  re-  important,  and  making  a  special 
e  suc^  of 

1  you  have  to  advertiser  and  the 

work  of  news-  afiency,  direct  or  through  your 
ittractlve  scale  i  i 

frequency  and  3.  Eitoer  set  W  on  your  local 
will  result  in  a  cards  classification  rates  for 
new  business  distributors,  bottlers,  manufac- 
mething  to  be  turers  and  others,  which  com- 
te  set-up  that  P“fe  with  your  national  rate,  or 
national  ad-  when  business  that  should  be 
the  newspaper  national  is  offered  to  you  at  file 
d  consistently  local  rate,  refer  it  to  your  Rep¬ 
its  worth  but  resentatlve  to  be  re-directed 


to  decide,  and  4.  When  requests  are  received 
>e  made  a  part  Irom  the  national  field  for  local 
rates,  either  from  a  manufac- 
es  have  been  turer  or  an  advertising  agency, 
n  fiieir  respec-  refer  this  to  your  representative 
lave  not  heard  lor  follow-up. 
ted  network  in  5-  When  any  letters  are  wrlt- 
ibllshing  busi-  ten  from  the  newspaper  Into  the 
rtant  advertis-  national  field,  either  to  the  na- 
ecutives  with  tlonal  advertiser  or  his  agency, 
ed  do  not  seem  be  sure  to  see  that  copies  of  alt 
r  interested  in  such  correspondence  is  sent  to 
trks.  you  representative,  so  that  he 

idvertlsing  first  may  know  what  is  going  on  and 
or  newspapers,  how  best  to  follow  ft  up. 

arrangements  8.  Check  the  receipt  of  all 
Shed  for  the  plates  and  mats  promptly  for  all 
doping  of  busi-  insertions  called  for  on  sched- 
he  Represents-  ules  you  receive.  Don’t  wait 
o  the  agency,  until  the  last  minute  to  find  you 
us  and  up  to  are  missing  a  mat  and  then  wire 
vertising  agen-  your  representative,  because  too 
,  designed  to  often  it  results  in  a  missed  in¬ 
courage  his  ef-  sertion  and  no  opportunity  of 
reloplng  news-  securing  a  make-goiod. 

,  has  remained  The  best  set-up  and  most 
!S  for  the  larg-  completely  equippra  representa- 
he  country  or  five  organization  can  often  be 
pending  upon  made  to  look  weak  by  lack  of 
[>er  recognition  proper  cooperation  from  the 
islblllly.  It  is  newspaper, 
the  volume  of  It  geto  back,  then,  to  the  slm- 
rs  any  particu-  ple  formula  of  good  team-work, 
s  for  ite  client  which  should  be  the  objective  of 
er.  any  association  between  a  news- 

)  your  R^re-  paper  and  its  representative.  If 
your  salesman  this  exists  and  there  is  equal 
of  national  ad-  helpfulness  on  both  sides,  more 
ilte  ft'equently  double-plays  will  result,  which 
in,  and  gladly  can  then  be  written  off  as 
rices  gratis.  In  “TINKER  TO  EVERS  TO 
ind  completing  CHANCE." 

■  DITOR  k  PUILISHIR  for  Jaly  «.  1«4t 
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Poynter  Offjers  Study 
Of  Cor'posing  Costs 


ST.  PETEBSBUKG,  Fla.— Limi¬ 
tations  production  In  the 
composing  room  are  more  harm¬ 
ful  to  smaller  newspapers  than 
to  larger  newspapers,  it  was 
contended  in  a  Element  which 
Nelson  P.  Pojmter,  editor  of  the 
St.  Petertburg  Times,  submitted 
at  the  NLRB  hearing  last  week. 

His  report,  in  support  of  a  plea 
for  arbitration  of  disputes  be¬ 
tween  publishers  and  the  Intei^ 
national  Typograjihical  Union, 
said,  in  part: 

"A  study  of  the  live  news  con¬ 
tent  of  newspapers  in  the  vari¬ 
ous  circulation  groups  shows 
that  the  smaller  papers  due  to 
high  costs  of  composing  room 
operation  are  placed  in  a  posi¬ 
tion  where  it  is  impossible  for 
them  to  give  their  readers  ade¬ 
quate  news  coverage. 

“It  has  been  previously  dem¬ 
onstrated  that  printing  cMts  rise 
rapidly  as  circulation  decreases, 
bi  otiter  words,  the  cost  of  the 
composing  room  as  related  to 
the  total  operating  costs  be¬ 
comes  a  serious  problem  to  the 
smaller  newspaper  whereas  it  is 
a  relatively  minor  cost  to  the 
newspaper. 

e  result  is  diat  the  smaller 
nearspapers  cannot  give  their 
readm  the  ftdl  news  coverage 
adiich  would  be  possible  if  pro¬ 
duction  restrictiofis  applied  by 
the  ITU  arere  remov^.  It  is 
seen  by  this  study  that  neiss 
content  drops  off  rapidly  in  the 
smaller  papers. 

“A  study  whidi  measured 
mid-week  ^lies  revealed  news¬ 
papers  in  markets  of  a  miWon 
ulation  and  over  arere  carry- 
from  91  to  182  columns  of 
live  news. 

“Papers  in  the  population 
brackets  of  from  100,000  to  one 
million,  from  81  to  80  columns 
of  nears. 

“Papers  in  the  50,000  to  100,- 
OOO  group,  about  45  columns. 


“Papers  in  the  25,000  to  50,000 
group,  from  33  to  50  columns. 

“Papers  in  die  15,000  to  25,000 
group,  14  to  30  columns. 

“Papers  in  the  10,000  to  15,000 
group,  from  19  to  22  columns. 

“Papers  in  the  group  under 
10,000  carried  from  14  to  24  col¬ 
umns  on  the  average. 

“Some  of  the  newspapers  stud¬ 
ied  are  as  follows: 

LOOO.OOO  and  over — New  York, 
N.  y..  New  York  Herald  Trib¬ 
une;  Chicago,  m.,  Chicago  Trib¬ 
une;  Philadelphia,  Philadelphia 
Inquirer. 

100,000-1,000,000  —  St.  Louis, 
Mo.,  St.  Louie  Post-Dispatch; 
LoiUsville,  Ky.,  Louisville  Cou¬ 
rier;  Miami,  Fla.,  Miami  Herald; 
Hartford,  Conn.,  Hartford  Cour- 
rant;  Tampa,  Fla.,  Tampa  Trib¬ 
une. 

50,000-100,000  — Atlantic  City, 
N.  J.,  Atlantic  City  Press;  York, 
Pa.,  York  Gazette. 

25,000-50,000  — Orlando,  Fla., 
Orlando  Sentinel;  Marion,  Indi¬ 
ana,  Marion  Leader  -  THbune; 
Rocfaester,  Minnesota,  Rochester 
Post-Bulletin;  St.  Cloud,  Minne¬ 
sota,  St.  Cloud  Times;  West 
Palm  BMch,  Fla.,  West  Palm 
Beach  Post-Times. 

15,000-25,000 — Carbondale,  Pa., 
Cdrbondale  News;  Fort  Lauder¬ 
dale,  Fla.,  Fort  Lauderdale 
Newt;  MeadvlUe,  Pennsylvania, 
Meadvllle  Republican;  Jean¬ 
nette,  Pennsylvania,  Jeannette 
Newt  -  Dispatch;  Tallahassee, 
Florida,  Tallahassee  Democrat. 

10,000-15,000  — MUvlUe,  New 
Jersey,  Miloille  Republican;  Sar¬ 
asota,  Fla.,  Sarasota  Herald- 
Tribune;  St.  Augustine,  Fla.,  St. 
Aupustine  Record;  Bellefonte, 
Pa.,  Times. 

Under  10,000 — Tarentum,  Pa., 
Tarentum  Newt;  Vineland,  New 
Jersey,  Vineland  Times- Journal; 
Sullivan,  Ind.,  Times;  Junction 
City,  Kan.,  Union;  Crookston, 
Minn.,  Times;  Bemidji,  Minn., 
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327.792 

128.447 

310.000 

199.146 

132,272 

266318 

186.671 

190,739 

134.000 

47.666 

144383 

86306 

98,496 

64.166 

34.976 

26.201 

38,608 

36.744 

14383 

4.911 

18311 

8391 

4391 

9,723 

8,194 


4.62 

3.78 

6.80 

4.90 

3.60 

7.00 

6.04 

4.76 

3.64 

1.83 

3.92 

3.38 

3.80 

1.96 

1.13 

1.98 

1.98 

1.06 

1.06 


3  0837 
1.637 
2.067 

1.36 

1.818 

1.60 


1.40 

1.683 

1.76 

1.60 

1.4126 

1.876 

1.4333 

1.80 

1.36 

1.285 

1.18 

1.40 

1.40 

1.16 

1.26 

1.16 

1.00 

1.36 

1.00 


870 

887 

807 


360 

810 
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Statislics  offar^d  in  St.  Patanburg  haariage 


Anita  Doyla  oparotas  a  typawritar  machina  in  tha  prasanca  of 
(laft  to  right)  Thomas  S.  Wilson,  NLBB  axominar;  L.  C.  Brown, 
publishar  of  tha  St  Patarsburg  Indapandant*  Nalson  P.  Poyntar, 
aditor  of  tha  St  Patarsburg  Timas,  and  ).  C.  McRaa,  attomay  lor  NLBB. 


'Unholy  Alliance' 

SL  Petersbniq.  Fla. — ^During 
a  fluny  oi  legal  obiections  to 
testimonT,  Editor  Nalson  Poyn¬ 
tar  oi  the  SL  Pelorsburg  Times, 
declared: 

“I  wont  to  scqr  there  is  on 
unholy  oliianee  between  this 
govemment  and  the  union  to 
use  this  hearing  as  a  club  to 
force  News  Printing,  Inc.,  to 
recognise  its  Icrws." 


Pioneer;  Mexico,  Mo.,  Ledger; 
Pierre,  S.  D.,  Capitol  Journal; 
Kane,  Penna.,  Republican;  Ty¬ 
rone,  Penna.,  Herald;  Hunting- 
ton,  Penna.,  Newt;  Ridgeway, 
Penna.,  Record. 

“The  I.T.U.  has  embarked  on 
a  campaign  to  impose  its  stand¬ 
ard  ‘Conditions  of  Employment' 
on  every  Composing  Room  in 
tte  country.  It  is  important  that 
the  NLRB  be  fully  informed 
about  the  economic  waste  that 
results  from  such  a  ‘standard 
form  contract’ 

“We  have  made  a  spot  tele¬ 
graph  survey  among  25  news¬ 
papers  varjdng  in  circulation 
from  5,400  daily  to  more  than 
1,000,000  daily.  ‘The  percentage 
of  the  total  operating  cost  of 
these  newspapers  devoted  to  the 
composing  room,  varies  from 
60%  on  the  small  paper  of  5,400, 
to  6.64%  on  the  paper  with  more 
than  1,000,000. 

“In  other  words,  the  smaller 
the  newspaper  the  more  impor¬ 
tant  its  composing  room  costs, 
because  a  higher  percentage  of 
its  dollar  goes  to  die  composing 
room.  The  smaller  newspaper 
is  less  able  to  stand  the  eco¬ 
nomic  waste,  and  the  limitation 
of  production  imposed  by  the 
I.T.U.  ‘laws,'  than  its  metro¬ 
politan  brethren. 

“The  smaller  newspaper  has 
an  even  greater  equity  in  a  me¬ 
chanism  for  arbitrating  the 
working  conditions  that  govern 
its  conqHising  room  than  the 
larger  newspaper  spending  less 
of  its  total  dollar  on  the  compos¬ 
ing  room.  This  all  adds  up  to 
the  fact  that  the  smaller  news¬ 


papers  have  the  neatest  stake  in 
new  technologies  to  create 
greater  production,  and  cannot 
tolerate  any  limits  on  produc¬ 
tion.” 

The  following  table  was  ap- 


pended: 

Paper 

%  CcMBposinff 
Compared 
to  Total 

Number 

Circulaticm 

Operating  Cost 

1 

1.020,772 

6.64 

2 

575,000 

7.00 

3 

401,000 

*.M 

4 

387.000 

9.40 

5 

313,000 

7.43 

6 

310,000 

8.56 

7 

293.000 

10.60 

8 

134,000 

12.00 

9 

123,000 

9.59 

10 

70,000 

10.00 

11 

68,000 

13.00 

12 

67,000 

16.00 

13 

51,000 

7.00 

14 

51.900 

12.59 

15 

40,000 

19.00 

16 

35,000 

24.00 

17 

25,000 

15.00 

18 

20,000 

21.00 

19 

18,000 

13.00 

20 

15.900 

19.00 

21 

10,300 

14.00 

22 

8,300 

27.50 

23 

7,900 

41.00 

24 

6,000 

28.00 

25 

5,400 

60.00 

Rsobivxd  attu  Avxsagxs  TAKXir 

GainesTille. 

Fla..  Sun  , 

Nashville,  Tenn..  Bonner  & 

Tennessean  . 

Arbitrotion  No  Issue, 
NLRB  Examiner  Holds 

continued  from  page  9 


subject  to  reprimand,  fine  or  ex¬ 
pulsion  from  the  Union. 

7.  Required  printers,  who 
have  accumulated  overtime,  to 
lay  off  and  allow  substitutes  to 
work  out  that  much  time  with¬ 
out  permitting  the  foreman  any 
voice  in  the  selection  of  substi¬ 
tutes.  Even  the  foreman, 
Beckett  said,  must  be  replaced 
if  his  overtime  has  piled  up  and 
no  choice  is  given  the  publishers 
as  to  who  takes  charge  of  the 
composing  room  as  substitutes. 

Spectators  regarded  as  signi¬ 
ficant  the  fact  that  Beckett’s  tes¬ 
timony  was  opposed  not  only  by 
ITU  counsel  but  also  by  attor¬ 
neys  for  the  NLRB.  In  fact.  Ex¬ 
aminer  Wilson  permitted 
Beckett  to  testify  only  on  the 
stipulation  that  his  testimony 
might  later  be  stricken. 
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Weather  Map 
Designed  for 
I  Acme  Telephoto 

If  nobody  is  doing  anything 
about  the  weather,  Acme  Tblb- 
j  PHOTO  plans  at  least  to  In^rove 
on  the  report 
I  of  what  the 
weather  is  do- 
i  n  g.  Beginning 
July  15  as  a  syn- 
I  dicated  feature 
separate  from 
'  Acme  and  NBA 
I  regu^  services, 

I  a  picture  -  type 
forecast  weatti* 
er  map  wiU  be 
distributed  by 
Acme  Telephoto 


map  differs  from  traditional 
maps  in  its  sid>stitution  of  pic¬ 
torial  syndwls  for  isobars,  etc., 
and  in  its  being  a  forecast  rather 
than  a  report  of  weather  already 
past. 

Inspired  by  Army  Mop 

A  colored  Army  weather  map 
seen  at  Wright  Field  In  194S  in¬ 
spired  Edward  Louis  A.  Wagner, 
veteran  newspaperman,  with  the 
idea  that  a  similarly  accurate 
and  understandable  forecast 
could  be  prepared  after  the  war 
for  farm^,  fishermen,  week¬ 
enders,  private  plane  owners, 
and  other  newspaper  readers. 

While  a  chief  Instructor  and 
coordinator  of  training  at  Cha- 
nute  Field,  site  of  the  Army  Air 
Forces  Weather  School,  he  dis¬ 
cussed  the  plan  with  Basil  L. 
Walters,  executive  editor  of  ffie 
Chicago  Daily  Ifetot,  and  re¬ 
ceived  space  in  that  paper  after 
the  war  to  woric  out  the  feature. 
Later  Acme  made  dozens  of 
telephoto  tests  for  the  most  re- 
produceable  weather  symbols. 

The  two  daily  maps  are 
worked  out  in  cooperation  with 
the  United  States  Weather  Bu¬ 
reau  through  a  prolection  by 
the  bureau  of  the  weather  indi¬ 
cated  by  its  maps  plus  forecasts 
30  hours  in  advance.  The  map 
on  the  wire  at  8  a.m.  for  after¬ 
noon  papers  will  carry  readers 
through  7:30  a.m.  of  the  follow¬ 
ing  day,  the  map  wired  at  4  p.m. 
for  morning  papers  through 
noon  of  the  next  day. 

Named  Totoeoat* 

Picture  symbols  on  this 
"Weather  Fotocast,”  only  one  of 
the  phases  of  this  feature  pro¬ 
tect^  by  patent  or  copyright, 
include  dots  for  fog,  diagonal 
lines  for  rain,  and  clouds  with 
various  attached  symbols  for 
different  types  of  showers.  Ac¬ 
companying  each  map  will  be  a 
250-word  interpretation  and  fur¬ 
ther  projection  of  the  weather 
by  Wagner. 

Wagner  first  joined  the  Cleve¬ 
land  Press  in  1924,  worked  for 
the  Plain  Dealer  and  News,  free¬ 
lanced,  ran  his  own  publishing 
concern  "  in  California  while 
marketing  features  through  the 
old  New  York  Post  and  Regis¬ 
ter  &  Tribune  Syndicate.  Science 
was  his  special  interest  and  led 
him  into  the  weather  service  in 
the  Army. 


0<ittuai? 


PERCIVAL  P.  SMITH,  74,  for¬ 
mer  advertising  manager,  At¬ 
lanta  (Ga.)  Constitution  and  the 
Kansas  City  (Mo.)  Journal,  and 
publisher  of  newspapers  in 
Fayetteville,  Ark.,  and  Louis¬ 
iana,  Mo.,  died  in  Lansing, 
Mich.,  June  30. 

Aun»  B.  Luxens,  69,  a  mem¬ 
ber  of  the  advertising  deport¬ 
ment,  New  York  Sun,  for  17 
years  before  bis  retirement,  died 
of  a  heart  ailment  at  his  home 
in  Brooklyn,  N.  Y.,  June  27. 

Fred  Moll,  45,  assistant  city 
editor,  Tacoma  (Wash.)  Newt 
Tribune,  was  killed  instantly 
June  26  when  his  car  plunged 
over  a  225-foot  embankment 
near  his  home. 

George  W.  Goetz,  one  of  the 
oldest  employes  of  the  South 
Bend  (Ind.)  Tribune,  died  June 
26  after  a  long  illness. 

Charles  G.  Reinhardt,  55,  who 
woriced  as  a  writer  for  many 
years  for  the  Philadelphia  Eve¬ 
ning  Bulletin  and  the  old  Pub¬ 
lic  Ledger,  died  July  1. 

Althed  O.  Eldsn,  75,  former 
managing  editor,  Portland  (Me.) 
Evening  Express,  and  e  Yildely- 
known  freelance  write*  for 
newspapers  and  magazines,  died 
at  his  home  in  Portland,  July  1. 
■ 

'Lee'  Humphrey,  Denver 
Slot  Veteran,  IKes 

Denver,  Colo. — Lucius  E.  (Lee) 
Humphrey,  head  of  ffie  copy 
d<^  for  the  old  Deneer  Timet, 
the  short-lived  Denver  Evening 
Newt,  the  Rocky  Mountain 
Newt,  and  for  the  Denver  Post 
since  1935,  died  June  26,  after 
18  months’  illness. 

He  began  his  newspaper  work 
in  Denver  in  1911  udth  the  old 
Denver  Express,  where  he  served 
a  few  months  b^ore  joining  the 
Times  staff.  Among  those  who 
trained  under  him  during  bis 
long  service  in  Hie  slot  were 
Hsurvey  V.  Deuell,  the  late  for¬ 
mer  ^itor  of  the  New  York 
Daily  Newt;  John  Lewis,  man¬ 
aging  editor  of  PM;  Clyde  Brion 
Davis,  author,  and  Bfary  Coyle 
Chase,  author  of  “Harvey.” 
a 

S.  J.  McDonough, 

&-AP  Man,  Dies 

Stephen  J.  McDonough,  41,  as¬ 
sociate  editor  of  Modem  Medi¬ 
cine  magazine,  Minneapolis,  and 
former  science  writer  for  the 
Associated  Press,  Washington, 
D.  C.,  died  after  an  operation 
at  Rochester,  Minn.,  June  29. 

McDonough,  who  began  news¬ 
paper  work  as  a  member  of  the 
AP  staff  at  Des  Moines,  la.,  was 
recently  discharged  from  the 
Army  as  a  major. 

As  an  AP  science  writer,  he 
was  formerly  secretary  of  the 
National  As^iation  of  Science 
Writers.  He  is  survived  by  his 
wife  and  daughter,  a  brother, 
Frank,  editor  of  Better  Homes 
dt  Gardens  magazine,  and  a  sis¬ 
ter,  Margaret  McDonough  Mc¬ 
Carthy,  Ashtabula,  O.,  former 
editor  of  “The  Trib,”  Chicago 
Tribune  employe  publication. 
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Industries  Unite 
In  Ads  to  Boost 
Brottleboros  Vt 

Plant-city  advertising  on  a  big 
scale  In  a  small  town  has  given 
Brattleboro,  Vt  a  larger  spot 
on  the  map,  the  local  newspaper 
and  Chandler  of  Commerce  be¬ 
lieve. 

They  base  their  opinion  on  the 
local  success  of  a  campaign  con¬ 
ducted  in  the  last  several  months 
in  cooperation  with  17  major  In¬ 
dustries  in  the  town,  and  in  ad¬ 
dition,  numerous  letters  from  all 
over  the  country  tesUfylng  to 
the  appeal  of  the  ad  s^es  be¬ 
yond  toe  local  area. 

Harold  C.  Allen,  business 
manager  of  toe  Brattleboro  Re- 
former,  explained  that  toe  series 
grew  out  of  a  plan  toe  Cham¬ 
ber  was  woiking  on  to  publicize 
the  town  and  its  industrial  ad¬ 
vantages.  At  the  suggestion  of 
toe  newspaper  that  such  promo¬ 
tion  “should  start  at  home,”  toe 
Chamber  agreed  to  underwrite 
half  the  cost  of  a  plant-dty 
campaign,  toe  balance  to  be 
paid  by  participating  industries. 

HaU-Page  Ad  Sniss 

The  discussions  culminated  in 
a  series  of  half-page  ads  in 
which  well-established  indus¬ 
tries  renewed  acquaintances 
wHh  the  townspeople  and  new 
war-bom  ones  told  what  they 
were  doing  and  what  they  con¬ 
tributed  to  the  town’s  ecimomic 
life. 

The  Reformer,  a  5,00()-circula- 
tlon  paper  in  a  community  of 
12,000,  did  all  toe  preparation 
of  toe  ads,  sandwiching  It  In 
wlto  other  woik. 

Besides  writing  toe  stories 
about  toe  industries,  the  news¬ 
paper,  not  having  its  own  photo¬ 
graphic  staff,  arranged  with  a 
commerlcal  photographer  for 
pictures. 

Copy  was  objective,  written  in 
feature  news  style  and  stating 
facts  about  toe  various  plants 
and  their  activities,  over  the 
signature  of  toe  Chamber  of 
Commerce. 

To  capitalize  further  on  toe 
series,  toe  Chamber  is  rqirodue- 
ing  toe  ads  in  booklet  form,  to  let 
all  interested  know  that  “Bratte- 
boro  Is  a  Good  Place  to  Live  and 
Work.” 

Accomplishments  of  the  pro¬ 
ject,  Mr.  Allen  states,  are: 

1.  Better  understanding 
among  toe  manufacturers  and 
the  townspeople. 

2.  Demonstration  of  Chamber 
of  Commerce  activity. 

3.  Revival  of  advertising  con¬ 
sciousness  among  toe  manufac¬ 
turers. 

He  concludes:  “Everybody  is 
pleased— even  me.” 

B 

Broun  Award  Judges 

Chicago— Judges  for  the  1946 
He3rwood  Broun  Award  were 
announced  recently  by  Wade 
R.  Franklin,  Chicago  Newspaper 
Guild,  committee  chairman. 
They  are:  Louis  B.  Seltzer, 
Cleveland  Press  editor;  Sam 
Shleton,  assistant  to  the  pub¬ 
lisher,  St.  Louis  Post-Dispatch; 
and  Russ  Stewart,  Chicago 
Times  general  manager.  Dec¬ 
line  for  entries  is  Sept.  16. 


Beaveibiook  Takes 
Chancelloisbip 

Ottawa,  Can. — Lmd  Beaver 
brook,  publisher  of  the  Loudon 
Daily  Express  and  Evening 
Standard,  has  accepted  toe 
newly-created  post  of  chancellor 
of  toe  University  of  New  Bruns- 
widL 

Lord  Beaverfarook  has  been 
one  of  toe  chief  benefactara  of 
the  university,  his  gifta  Includ¬ 
ing  the  Lady  Psavsrhrook  resi¬ 
dence  hall  and  the  Beaverbiwto 
Gymnasium.  The  noted  pub¬ 
lisher,  toe  former  fifax  Aitken. 
lived  in  New  Brunswldi  as  a 
child. 


Ads  Analyzed 
In  Milwaukee 
Journal  Course 

Milwaukee,  Wis.  — A  year 
long  program  of  advarfistaig 
evaliutlon  and  study  has  been 
institnted  by  the  Milwaukee 
Journal  tot  the  advertising  sales, 
coj^  service  and  promotion 

Bi-weekly  meetings  are  under 
toe  direction  of  toe  advertir 
ing  and  promotion  executive 
personnel. 

The  primary  objective  of  the 
course  is  to  revi^  toe  rudi¬ 
ments  of  advertising  and  go  into 
a  deeper  study  of  toe  kind  of 
copy  toat  makes  ads  click.  Bfoet- 
ings  at  present  are  concentrated 
on  a  new  retail  advertisingserv- 
ice  originated  by  Clyde  Beddl 
called,  “The  Precepts  and  Prin¬ 
ciples  of  Advertising  nat  Sells.” 
Ei^W  Journal  people  are  tak¬ 
ing  the  Bedell  coarse. 

Bedell  lessons  are  illustrated 
by  examples  clipped  from  the 
Journal.  Good  and  bad  ads  are 
presented  with  their  records  of 
sales  success  or  failure.  Read 
ership  RndingB  on  eoinparable 
ads  as  indicated  in  toe  Continu¬ 
ing  Study  are  also  utilized. 

The  need  for  action  in  head¬ 
lines  has  been  emphasized. 
LarM  selections  of  run-cf-mine 
ad  headlines  have  been  taken 
from  the  new^per  and  toe 
students  have  bcra  asked  to 
classify  each  heading  as  either 
a  lazy,  listless  headline  or  a  sell¬ 
ing  headline. 


Classified  Ads 

SITUATION  WANTB) 

ICbsIi  wM  Oiderl 
I  IfciM — JO  per  Rm 
•  tiBist  .40  par  Roe  par  IsnrtisB 
HBJ  WANTH)  AND 
.U  OTHER  CLASSIFICATIONS 
I  tlais  .TO  par  Roe 
;  Wbibi  JO  par  Rae  per  Inrartloa 
>  tlnias  >70  par  Res  par  lasartiaa 

OoeaS  ifiaastM^  ^  4  IsMw 

FORMS  CLOSE  WHINESDAY 
NOON 


Ibvspaprr  Brokorr 

OAPABU  HAKPUKCI  bariat  MUinz, 
merren  dsilirs  or  woeklies.  onrwhoro 
in  U.  8.  No  leaooo  or  trsdoo.  Lon 
Prifhnor  Afoney,  Nubrillo,  Uicb. 


ei 


UmiI  Far  Sato 

aataf. 


SaiS£??S5f-SSfisr-  toiU'n!SS:*,{!ff5r%*Sj: 

-S-*  JS  rji.  5SS.-&.SK 


»  *  ^.a  l„«f«.u  I,  Mlaau^  ^ 

nltlWllM  Pr^rtiM.  6t6  lUrktl  BWd.,  Lot  AaftiM  ■  pijrtt^Ttly  doa«.  B«MOMbl«  ratM;  i 


laOSVT  JouraaliMi  gradaaU  dMint 
for  potiiion  diroetly  aa4«r  advarUp 
iaff  aaaaftr  le  aoIMt  ud  writ*  a4i 
lor  rotail  ttoroa.  AO  eoatraoU  wilV 
toa  for  at  laait  oaa  ad  aaeh  watk. 
OalUaf  apOB  ragnlar  aeeoaatt  tha  !»• 
portaat  faotor.  Flara  for  eop7*writta| 
eaaaatiaL  Bead  fall  iafonaatioa  aat 


81^  8aa  Praaateoa  5,  Oalit 


ITOBT  VACATB  wlidbi^  proBpt  Mrriea.  'Dia.'X'  Wb-  bpaob  wdT.^ftitaw  -i  N  «  i  fi 

YoSoo’V,*’!;^  t"®  «'“* 

ATtaaa,  Haw  York  IT,  M.  T. _  w^u  Horn*  Oman  Inat.  trd  1 


'^****’  Mlar^ tok*  tor  UMdP’u^  ^iSro  told-  Homam^  graaa  ro^  hunorau  Skoit-  - - - ~i - iillrfi  i_ 

■aaaMnair  ntira  aawapapv  pluta,  Bkait  Paraaiiwka.  ffiah  raiMBt-raadar  WABTBD — Bxparianead  adTarttaiaf 

"jalra,  BaiataaiBaa,  aamu  BsUon-  lU JUT fWa^I  ^  aalaa.  Otwdwill  bailaar/^SaBd  for  “•■  •*>»  on-oppoaad  dailj  ia  tawa 
MicNZ  rmrtr.aLu.  _  SSjSa.  io'4-^Vlt  V  kffiT  CkSI  ^vi»  id  uSia.  Da^  “p.tu7  10.000.  ^l«rt  U  Samara.  OaUx 

*5^  3”a  "?h  40:mwittaAo'S;al^  ioa,  Ka*  Brifhtoa,  Pa.  M«ra-Saa.  Hobba,  N«r  Mailao. 

_  •  **"*  *•  *•  Sotor.  TH  HP  Waatli^aaa  ladae-  - Z _ ' _ _  ===.=^==a-» 

tioa  motor,  ebala  driTO.  latarmittaat  „  OOMStfLTAHT  Ifi^d  riiralitiio 

Km  MintAiAv  AAiitrai  Oamalata  aat  of  Wrltor,  fonaar  oyadioato  aalotaiaa,  ■dip  waam^*Aaifcmaiiaa^^^_^ 

WmsSmrnZ^^T^T^  rollera  for  oaa  uit  aa^  aaTaral  for  ^t*e**ai  aad  i^Tiaaa  writara  aad  OIBOULATXOll  Promotioa  maa  for 

y^^8g^ata  t a  dally.  tdOaOOO  oaok  and  aaU*  lota  of  extra  roller  etoeke.  their  faatnree.  large  Eaetera  metropolltaa  aewapaper 

^•**•*^^•*^01.  Inelodee  *  etereo  pot,  eurred  eaettag  S^^®*4?®  “ri  O^^IOTSM  PBB--$10  — oae  who  U  capable  of  editing  earm 

S:;Var'’'‘3.u‘'ial7bVa7’M:iS'*»'S2d  ^JS!*”fr..l«?W**‘fi7fS"‘‘'"  •'  :J7a*?urtaflX?"aic?‘"il:B'7o.7% 

aaS'wliSd'JaiTSS'''  *^  •*•**’  plTta  oiSor^  roala®  *  AU  Ut  oaly  f f? “llT  TIJ®,  fi**' 


Write  Home  Owaere  laet.,  trd  Hat 


J««KN*  rarvneaM  MAnmnsra  co. 


Newe'Saa,  Hobbe,  Hew  Mezleo. 


regatrad  $aA.o<M 

Maaataia  atafa  weakly. 


eaah  ragalaad  tft.OAO. 

W.  Klaoar  Ca..  Taatva.  OaHt 


motloa  OB  Little  Merchant  baele.  Per* 
nian«>nt.  good  paying  poeltioa  to  aua 
qaalideA  Send  all  detalla,  salary  ex* 
pected  and  photograph  in  Bret  letter. 
Repllea  will  be  held  conddentlal.  Box 
Ho.  tost.  Editor  A  Pnbliaher. 


e  wwkly  a^wapna  ta  Mn,  Jmir  Ji"®  .  «  aCi.  ".iiL’  tallM  will  br  bold  oonddoatlal.  Box 

VSf  -  ?•  ?«h  til  0  XSa’SJ^'SSax  bS;  .  .  '  :7  ,~ .  *0W.  Editor  A  Pobllobor. 

ooL  "p  oou  Vm*'  S^SSP  *S*»»  *>*^  oTlIador  _  Mp  WMi  Aairtiilli  ~~:.u'-~ii:r~L..rii-.~.Tii~ljxuj^jiJ'^~ 

MdWV.  •  *  r,h.  „fc  pjjj.  4  fonn  J.«a  i^aOUOlTOB  who  oaa  writ#  oopr.  w??“f  7*I,l®“Sn"d*^iSlt?^b. 

- - - KLViSV  7?t.7*^TVrf.^  Jalrt  MB-  »••»»'•  »»4  Mil  •P««-  aorlptloBi.  trala  earrloro.  ote.  Prof* 

Pf»E  *4TB  "WU**-  ”™y«* •P***  Addro*  with  foB  Iafonaatioa  otatlaf  olafio  maa.  Moot  bo  of  food  ebar- 

TsS^a^mLi  ** **i?lfS**’^  ■  y***  •*”  BE  MOVED  BT'  AD'ODST  81.  yJ*'V ..**** njSTT*  ,,*•  Bol^.  **^S!***  i^*N*Ti  •**•* 


OOmreBT  DI8TBI0T  MAHACHB 


S47B 

SHOWTHO  HEWgPAPElt  WHl  aall 


I  .  ”  "  .  vnn  ooll  arnoT  BE  MOVED  BT  AUOnST  81.  Pollor,  actor,  tomporato  hablU  aad  oxparl- 

T8*  la^t.  Among  oldooi  la  ooaa-  l^ZT  BrOT^of^Baa  .“TJa.  Prsoo-Caloa  Howop^ora.  oaeo^.  Wklto  clrcolatlon  maaac*. 

ap.  Rot.  In  onroo.  810.008  roarlT.  *?!?:. J“®  Atlaatio  Ohy.  R.  J.  Ualoa-BnUatla.  Walla  WaUa  Waah. 

Wthia  800  mllM  R.  T.  O.  Papir  ”***- - — — -  wamaaww  .w.i.  «**  toforoaeoa  and  full  doulla  8ral 


SS**®  rlx.  '  vr^tw  mmAr  WEED  Photo  Eagrarlag  Eqalpim^  lotUr. 

oily.  Uttlo  nyt  rapital  roqalrod  Write  to  Box  4848.  Editor  A  Pah-  gLTUIT'^.S^^p^KJir  - 

Other  than  pnrehaea  eont*  altiiM»ia  i#  iiahav.  Penaeaent  poeltlon  mtatj 


SilLi^  perehaea  eMt:  slthoagh  If  liehero _ 1 _ 

^^^reted  ally  aaad«  larger  Job  _ _ __  ..  hmumi  ■ 

prtalery.  4Mt  KdltttvA  PmK  84  FACT  0088  00TDFL8 

Uaer.  ’  •  4  Uoite— doable  folder.  *4  9/16  eat 


^  ^mlaom  Waai^i -  lJ£Ka&*‘’JSt^h?7h?o“J^,?;o?o?  WAKTIg-Ex^Ho.rod  m.a..^ 

gaeww  ^^7****^  *— y»_.”»8er.  do  driye,  ®  mall  labaeHptlM  departmeat.  Bzeel- 

w®**  •«  lOOM,  arin  *®*®'’  ToHlirra  RtartInxTolan  88^1  wook.  Uat  ppportnahr  on^rgr  mldwootoia 


vpnR«  VA.  piiBLiaHn  /ww 

Waato  dalW  la  Vlr*nla  Hao  888. 


BOW  ooronnto  oad  oorrloo  rogalor  ad-  ■•'I  aahaorlptloa  d< 
Tortlim  Rtartinx  oalan  8*0  a  wook.  loat  ppportnahr  oa 
Win  or  write  Rolmil  Osrlllo.  Adoor-  moralag  pi^.  Ro 
tioinx  Msnanr.  The  Pooatollo  Tribaaa.  *<7  P' 

Pooitollo,  Tdoko.  Bax  4048,  Editor  A 


Rond  all  dotnlla,  lab 
photo  In  8nt  loMw. 
A  Pnbllsbar. 


SSS.  w'JLn  "  ^•  'U®  -  -  ADVBBTISIRO  TIAOHBB  WARTBD  WARTBS:  Exporioneod  ofarealotloa 

uoiHgo  nnnnn  T.ppobnnaoob.  Vo.  nAT  BBD  Daplax  oad  Oooa  Prttaoa  Joaraaliem  dept,  la  largt  aaolarn  aal-  maaacar  to  handle  maxaolao  diotrlb- 
810.SM  ARD  BZPnrnint  h  pof®-  •■•®  P®<*  storaetypo  nralty  offora  opportanity  foremen  ntod  BatloaBlIy  anro  aland.  One  with 


810.SM  ARD  BXPBBIBRin  0  P®*®.  •'•®  P®«®  8*«»®{7P®  ""•«»  opportanity  for  man  ntod  BotloaBlIy  nrwo 

to  InToot  In  wn.ll  dnllr  rnlHw...  Pnoooo.  Ad^oo  eomploto  Mniealo^  with  odoortlalng  txperleaeo,  88,000  prooan  roonrd  who  ri 
IJaalliod  n  pahn.bn.  5.000  "  ty  «d  »ORTOTBH  MAOtflNE  VOMS  for  nine  montbo.  otarto  SontomW.  amatry  otalT.  Rpir 

■otropoUlna  nporinoa  With  Manhall  A  Jalfrroon  Btneta  man  andor  86  pnfarrrd,  eollrxr  do-  fm  right  aua  not  ofi 

paporl^t  lO^wTrlr'  Know  ^  _ Pblladoipbla.  PoBBoylTaala.  "*  ®®®*-  “'‘®'  *  jo.wbrk.  Writ,  eo 


men  nnder  S6  prefen^,  college  de*  for  \ 


10  een  orgenito  eron 
Splendid  opportnalty 
t  efreld  of  tmrel  and 


poper  poet  Ift  yeore.  *  Know  radio  _ Phtlidelphin.  PenneylTonio.  ICfiV  v  ®®*  6009.  Editor  A  leg  work.  Wrtte  complete  deti^i  of 

S2^y®  iJ"®^jrj'EJ>«®’B»r>y  ««B-  ATBBBOTTn  OHABBS— laolde  moo-  ^**”*''**’- - — — — ^ -  ioIi**?Srtl.  i"pnhHl^'“**' 

•d^lal.  Bon  48A0,  Ultor  A  Pnb-  nrrmonU  8414'  a  18H'.  Eight  form  AO  XBPSBSBRTATIVB  for  now,  4965.  Editor  A  Pabllobor. _ 

• _ _ _  Ubloo  (tnrtloo)  8814' high,  itnl  with  otroomllnH  weakly  prominent  oaotern  gwAmwwD-  OIronl.tlon  Mananr  for 

m.mn.->.a'm.  ««* -  a  tteol  rollert.  Del^  World,  AUnoUe  city,  Brllllent  pmpeetc.  Sute  1^-1.*  •nbnrben  Penn^yWenie ^weekly 

wsnar  eonebt  by  qnellied  eereer  cite.  Hew  JereeTo  minimnm  ■elery.  Write  Art  Rhode*.  J  I!"  T™tl 

■ewjpnper  men.  Adegnate  eapltal  for  ^  *  *  *"  ~~  .  ”  7  West  44th  St  N  T  0  neiwpaper.  unieei  yon  are  an  expert 

eetahiUhcd  rieeble  newepaper  within  WAHT  to  bay— One  Ladlow  8taadard  «  .  •*■.!  -  •  — »  in  boy  promotion  work  end  haye  a 

400  mile  radine  of  H.T.O.  Repllea  t>pe'CaetlBg  maebtoao  mnet  be  In  good  OAHFAIOH  8FB0IALTT  8AliB8tfBH  ‘bat  ie  exeeptional,  pleiM 


^idential.  Wfll'am  Peart.  *666  0|>eratiDg  condition.  Alao  *4  point  proven  prndnoera  to  eell  qnelity  1 
Proepeet  Avenae.  Weet  Ornnge.  H  J  Cbeltoninn  Feat  No.  1S*0'*4.  Lower  paper  advertlelBg  continalty 
—  ^  -  ease  to  rnn  in  Oap  aide  of  90  ehennel  pelgne.  Ton  may  be  doiM  tble 


newepaper.  Unleea  yon  are  an  expert 
in  boy  promotion  work  end  have  a 

Seat  record  that  ie  exceptional,  pleaae 
o  not  apply.  Write  Box  6007,  Edi* 
tor  A  Pnoueber. 


9VF1BX.  10  POOR  FTAT 


J^«ot1r®’ind'*':,":jrr%7i;li;^,^^^  .a.  a...  4  b.  4  hr  r»«  in5.*:5"»;ry"»";s;pi;,.»VM“i 

A"®'  lAl-S,  W'.t;  fcr'  l**'"  MJi»n.n.l'idT»a'.m.3  f«*..tu?^ 


Cmeltoniaa  Font  No.  19*0'*4.  L^er  paper  advertlelng  continaity  earn®  tor  A  Pnoueber. 
ease  to  rna  in  Oap  aide  of  90  ehennel  pelgne.  Ton  may  be  doiag  tble  work  _ 

•  — s  r —  magatine.  Cape  to  rnn  in  *6  ebannel  mw  end  Int^eotH  la  making  ebaateo  = 

anin  ^  onalliary.  Wme  w  wire  etetlng  price  We  ere  world-wide  accepted  orgeaiia®  ””F  wnnten  fcnimfftni 

•AT  BBp  in  to  Mnncle  Newapapere,  Ue..  Mnnele.  tion.  Oar  eaaentlal.  Slate  full  partle®  aSSXSTAHT  telegraph  editor  for 


SllJl  medlnm-elted  npotate  S.  Y.  daily;  four 


Newepaper  Tnion.  *160  Pane  >1!*  .‘"'V  ®".A®SiPr*"U!!*  Box  4959.  Editor  A  Pnbliaher. 

Ayenne.  Olereland  14.  Ohio.  •^^**9.  -V™  Pnoiteatng  uo.,  ^ 


PuS  RBWSPAPBB 


RATTORAL  AdTnOt.lng  Manager  Hohor. 
wanted  by  Sonthern  comMnatlon  newe® 


tory  man.  Box  4906.  Editor  A  Pub® 


motor  in  mAd  ronillFtMi  cav  a  JMiurr  rriiiifvcg.  a  w»*  *-•  APThArtnntte  WRere  aniitty.  etrort  ann  wprnepco.  ornu  rumifinv 

EdItOT  A  Pnhll.hej^*^’^'  *P  conddence  to  intereet^  par*  will  be  well  eeworded.  Send  ednration.  experien»-e  and 

*  roniiaber.  Primarily  ^r  export.  (.AmThUf*  d**«ill«  leebidinr  photo  to  refereneee.  Box  4970.  Ed 


WE  8AU:  One  6at  eaatlag  boa  18  % 
bt.  ^  *7  In  Alao  I  Form*0-8eoe^ 
eentrifngal  eenrfher.  9*0  volt  60 
mle.  A  C  inrinding  %  R.P  motor 
enth  thne  awiteb  Manftnwoe.  Wla. 
Herald -Time*.  Menitowoc.  Wla. 


tiea  only.  Primarily  for  export. 

BEN  SHmdMAN 

653  E.  Main  8t.  Roeheater  4.  N.  T. 


TOlr.*®**  vil**  Snnday  paper  lerriing  M  million  pop-  ideally  located  !n  pla'nned  city  dote 
phit  Bol^  Write  Bat.  Mgr.,  Write  Bulletin,  652  to  mounUint  and  tea.  needt  com* 


0088  8TRAIOHTTTHB  OOTOFLB 
PRB88 

A  64  page  nnit  with  A  0.  60  eyele  920 


Aberdeen  (8.  P.)  Ameilean  wewa.  Newark  Are..  Jertey  City,  N.  J.  or 
WAHT  to  bay  complete  or  part  tmall  £*|1  •TOaroal  Sq.  4-6648. 


dually  eqaipmenr  George  Clanton.  WAHTBD  Adrortlaing  Baletraan:  Good 
Tappahannock.  v>.  —  0^  layout  and  contartt.  Permanent 


ffewarn  are..  Jertey  City,  a.  J.  or  patent  reporter  for  rity  hall  beat, 
can  .TOnrnal  Sq.  4-6648.  ^efer  college  barkgronnd,  aomeone 

WARTBD  AdTortiaIng  Bolosman;  Good  S^.'*  ‘•oU^soor'EdltorA'p^hir.hor 
oa  loToat  and  ooatirto.  Porra.aont  folro-  Box  *006,  Editor  A  Pnhllihor. 

poaitlon  on  coi^lnatlon  with  80.000  jfswSWBXTBB  WANTED — Man  who 


voh  9  pbcee  eleetrieni  caalBMcnt  WAHTBD  NEW8WBITEB  WANTED — Man  WhO 

TTI®..'*'^"*  P'-_  ”M'f  f»r  .£•.!!!  bo7iro.??d  Lnd7.f!i««m.  Six  dSS’.  b®..h®d  wiyrlraro  ond  now  do.lro._to 


sciid  ^doi.-isii  rn‘.h  p,i.tini'di.£.‘t.r  b^.<.kgr.„„d.ndr.fo«»«*®  80x  4946, 

Pear  Aat»pl..,  l".Iadl”x  *  "JT  i!;  ®'  Owk  for  Mmo.  Editor  *  l»nl>ll.b.r. - 

ired  metal  pot.  ebtpplu  Meek,  a^*  tSll  P*’**®**  WANTED:  Sober,  experienced,  alert  papers  In  the  atiOe.  Give  full  detalle. 

eral  dnaen  hAlcter  atepM  ekeaea  ete  1042.  Editor  A  Pnbliaher.  ndvertlaing  eopywriter  and  taleamao  Owego  Gaaette.  Owego.  Tioga  Oonnty, 


■ew  96  pwe  Gnea  preaa  la  ready  to  Oetaple  preea,  31%  Inch  cut-off.  Fur-  eomblnatlon  dally.  Give  detaiM  In- 

roll  Meanwhile  turning  ont  a  clean  niab  all  detaila.  ^x  4374.  Editor  A  your  peat  record  aad  8PORT8 

•ad  perfeetly  printed  9  col.  13  em  daily  pnbliaher.  referenrea  along  with  enapabot.  age,  nowlng 


health  and  when  ayallable.  State 


SDlTOB-»Permaneat  aai 
Job  for  competent  man  who 


•ad  perfeetly  printed  9  col.  13  em  daily  PnbUahae  ‘  referenrea  along  with  enapabot.  age.  growing  Job  for  competent  man  wno 

te  eatiafy  moMit  eritiral  prednetioB  r^  - - -  health  and  when  ayallabla.  SUte  known  aporte,  makeup  and  baa  pewn® 

gilr— nail  WANTED  TO  EOT  minlronm  salary  aad  bousing  require®  allty  to  win  end  keep  following.  Mia- 

_  falling  Ageata  Single  width  preee,  4  decks,  31%  ment.  whether  yon  beve  car,  and  eaa  die  Weatem  a.  m.  paper.  OWe  com* 

TTPB  A  PRESS  OF  ILLTHOTB  INC.  In^h  etit-nff.  State  all  detaila.  Box  handle  ell  etassiteatlon  aaeignmenta.  plete  background,  and  Mnd 


330  Senth  Jeffereon,  Ohleaga  6.  4376,  Bdltar  A  FnbUekar. 
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Aa7  mao  mod  aooo^  i 
dla  local  fcatnra,  sport 
**eomm«Bltr  eooract'mai 
ba  flran  enanaa  to  dsT 
to  tha  limit— and 
win  fat  tha  two  ka7 
Writs  at  ones  whp  poo 
gotak  tryeot  bars. 

Raeka,  foaaka  and  lacki 


WlUtof  to  mom  anywhara. 
will  ba  aekoowladirad.  A 
SCSI.  Bdttor  A  Pobllakar. 


Tounrto-nAm  wnnAw  < 

daak.  1  waot  roaponalbait?  no  i 
or  smaU  dally.  I  aao  flm  pi 
ambition,  Jonmaliatia  pnnck. 
idaaa  on  makonp  and  atmoi 
writinf,  eommmnity  laadaral^p. 
aorrioo,  radio  aspmanoa.  Bos 
BdHor  A  Fahlirkar. _ 


COVSBAL  BBPOBTZVO 

dally  in  Oallfomla,  woi 
ancm.  rafaranaos.  Box  4 
B  PnbliakOT. 


ICAVT  yaara  with  Vow  York  and 
Waaklofton  nawapanara.  Hli^aat  rat* 
inf.  PolltlonI  aaaffnmont  praforrod. 
kddrana  Bos  4»19.  Bdltor  A  Pmb* 
iiahar. 

- jM»  WMlU-Clf.d.li«~ 

BZraBlBVCTD  LXVOTTFB  OVBB-  OIBOBliAnOV  Man^r,  anraaslT^ 

awAtt  * - 1..,  B - -  oapabla  onomtf'^a.  Motrop^an  ^ 

amallar  oHy  or  >,v*rlaooo.  Om  lonifan* 
iaa  alllnt  or  Improro  anoooaafnl  opora* 
tion.  Promotion  mlndad.  Bast  rafor* 
aneoa.  Box  49A3.  Editor  A  Pobllahor. 


11.1  Oonofo  gradnato.  it.  Praaant  fiSST  *1?^  “to  fo  mySlo^^ 

ship  WM  moro  ptaaaant  nor  bam  I  WHor  A  Pnyiabao.  „ - 

toon  aayona  wbo  gam  mora  of  bfmaalf  TOmKI  IIAV,  aanao  aayoH— — 
to  bis  Job.  Ton*m  aontribntoi  a  ropoUtan  nawapapar  aoaka  mom  ab^ 
groat  daal  to  tha  foot  that  w»  ham  loagtog  raportoHal  fioaltlon.  Bos 

boon  ablo  to  domlop  a  aontlnnoiBlT  6011.  Editor  A  PnbHsbor.  _ 

improring  papar  nndar  didlaalt  war - - iTm'mitim  wa 

oonditlona.  Inrlndfng  inadaonaay  of  TOUB0_.M»Wf>AFBBMAB.  tC  m 
atalf.**  AP  bnraan  rblof  aaya:  ^*T«n  Bj.  Wlaeonain,  — 

ham  a  flno  rapntatfon  In  tba  AP  and  —  ^^iom. _ Wnny 

that  ropntatlon  baa  baan  anbana^  hy  roWrIta  ar  laportlng  on  a  datty.  Py 
yonr  aarrloa  ainca  lanrlng.**  Bos  twm.  iIi  VS 

49*».  Editor  A  Pttbllahar.  2?’?!^  w!I* 


nna.  RotoI  Oak.  MIrh. 


OZBOUZiATOB  OB  BIBTBXOT 
XAVAOBB 

It  yaara  In  dally  ilald.  oflca  rontlBO. 
A.B.O.  axparianoa,  boom  dollmry  and 
Littta  Marchant  Plan.  Am  partionlar- 
1y  Intaraated  In  a  otfnnaetion  that  ro* 
onlraa  alfort.  whara  parmananry  and 
opportunity  Is  presantad.  Vetaran, 
ago  86.  atoady  workar,  can  bandlo  ro- 
apnn»ih1a  job.  RIgbaiit  rafaranooa. 
Box  4966.  Editor  A  Pobllshar. 


POBSICAV — Aftamoon  dally  offors 
pannanant  position  for  working  fora* 
man.  Most  ba  thoronrbly  asrp.  com* 
ppiing  rm.  axacntlm.  Times  Journal, 
vinaland,  N.  J.  (88  miles  from  Phlla.) 

EAHD  OOKPOmOB  —  Steady,  day 
work  in  commercial  Job  plant  for  com* 
petant  man.  Rate  $1.50.  Write 
Wahl  Printing  Oo.,  Box  542.  Niagara 
Falls.  N.  T. 


raws  BDITOB  of  largo  daily  plana  PnbHsbor. 
cbongo.  Long  ascparianoa.  ontotandlnt 
ability.  Knows  typograply  and 
makenp  and  bow  to  diraat  *10#  flon* 
naction  with  progrooalm  Rontbarn  po* 
par  praforrod.  Box  4966.  Editor  A 
Pnblfabar. 


HBLP  WANTED — (Tbrnbination  rotory 
pre«*nian‘«*«T'*otvp»r.  lataat  equipment; 
erenlng  pnblication;  eix  days,  no  Sun¬ 
day  edition.  Pnll  Inraraneo  paid  by 
amployar.  Permanent  work  on  prog* 
resalve  dallv  In  waRtam  Ohio.  O^va 
raferancas  flr«t  latter.  Addrats  4998. 
Editor  A  Pnbtlabar. 

PROTO  -  ENORAVBB  wantad.  One 
who  is  pmfleiant  In  nil  branches. 
Open  shop.  Parmanant  position. 
State  salary  wantad  in  lattar.  Drin* 
non,  Inc.,  401  Rrnsdway,  Ifaeon.  Oa. 

PRESS  8UPSBTNTBNDBNT*  Laad- 
ing  nawapapar  Madras,  India.  Three 
to  Are  year  contract.  Exeellant  terms 
and  conditions  for  right  man.  Box 
5018.  Editor  A  Publisher. 


eirae  permanent  position,  eapnblo  of 
Inatanittg  or  managing  plant.  Wrim 
Box  4946,  Editor  A  Pnbfiabor. 

OPBBATOB— MAXB*UP  WAV 
88.  aooka  eonnmtion  In  nawapnpag 
iold— 16  yonra  nowapnpar  oaraoriomo^ 
A*1  mfarenoao.  Bim  4927.  Bdltor  A 
Pnbllahar.  _ 


FEW8PAPEB  woman,  yonng.  canabla. 
nlart.  Exi>#^enead  nawa.  faatnro 
writer;  raakanp.  Saaks  position, 
newspaper  or  maeaslno,  In  V.T.O. 
area.  Box  5009,  Editor  A  Pnbllshar. 


England.  Box  48$$.  Editor  A  Pnb*  PBBS8BOOM  POUXAV 

1l«har  Experioncad  on  Hoo.  Ooaa.  Dnnlas, 

■■  —  Tnonlar.  know  color,  aim  staroo  dopt. 

BBWUITB.  talagrapk  and  ally  daok  saoks  aitnation  as  man  in  charge  of 
axparianca.  Pmt  Plapatck  training,  praaaroora.  or  press  stereo  dapta.  Bos 
aaaka  pAsItlon  on  aaatam  papar  New  4944,  Editor  A  Pnbllakor. 


NEWSPAPERMEN'S  A0ENC7.  Ar* 
^les.  Bnoka,  Fiction,  Plays  marketed. 
Free  Reading — Free  Criticism.  Ber¬ 
tha  Klautner.lSO  E.  40th  St..  N.  T. 


Silnntiwis  WantoA— Aimimitmtim 

PBODDOTION,  purchasing  and  admin¬ 
istrative  executive  for  large  national 
erganisatlon  aaaka  opening;  21  years 
experlanca  as  head  of  large  depart¬ 
ment  bandlink  over  81.000.000  In  an¬ 
nual  pnrehaaing  and  production  of 
graphic  arta  pmdncta.  pnblication  of 
magaalnas.  books,  broohnraa,  pom* 
phtata  tnd  other  madia:  anparriaton 
of  advertising  sales  and  bnalneee  man* 
Mament  of  magaslna.  Write  Box 
4076.  Editor  A  Pobllahor. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 

aboard  Appaladiian  at  Bikini  principle  than  because  of  any 
—Now  that  the  Brat  atom  diffictdties  in  lUlnB. 
bomb  test  is  passed,  most  of  the  Laltin  was  located  at  the  first 
correspondents  on  this  ship  are  starhoard  press  table  with  Amer- 

services  and  foreign 

nra  to  ue  Sta^  Seventy-five  representatives.  Two  tables 
pmut  have  IncUoated  they  will  were  reserved  for  that  purpose, 
not^stay  for  the  second  test  At  toe  first  were  Laltin.  Don 
toree  or  more  weeks  away.  Whitdtead,  AP;  Howard  Blakes- 
The  Navy  has  revealed  toe  lee,  AP;  E.  W.  Macalpine,  Aus- 
AppaUchiu  will  stay  in  the  tralia;  A.  M.  Khoclov,  Russia; 
u^n  as  l(mg  as  correspondenu  BiU  Tyree,  D.P.,  and  Gerald 
desi^  and  it’s  expected  after  Gross,  Washington  Post.  At  the 
w  ^t  several  target  ships  to  next  Uble  were  Clark  Lee  and 
get  stories  on  toe  amount  of  Bob  Considine,  INS;  P.  M.  Hof- 
damage,  we  wlU  return  to  Kwa-  man,  Poland,  and  Jim  Cameron, 
jalein  in  three  or  four  days  U.P. 
where  air  transportation  awaits  •  •  • 

icits,  or  tue  a  cruiso  on  aiven  thrM  r«f>ort»p«  th*rA  a 

bSTonT.Jiritae^'dlm- 

5^iio2’%ss„“*s'Si  Sffig’jSiissa.iJSS” 


Behold 
A  Sower 
Went 
Forth 


Ooe  in  a  twlee 
draan  etpedtUy 
for  E.  k  P.  by 
Fred  O.  Seibd. 
Ricbmond  <Va.) 


"fee 


The  requested  air  tour  to  MrKinW  do^  knee.  However,  a  bad  limp 

Japan  reported  last  week  ap-  Secretov'^^^  w2?a.keH  t  keep  him  out  of  action, 
parently  turned  out  to  be  a  dud  to  arraMea  neu^Woi^toSS!  ®®*’  Sherrod,  Time,  joined  us 

a*  no  acknowledgment  was  re-  cast  from  the  nlane  tn  eiiminAtgh  Honolulu  and  almost  missed 
llie  luiStoS  recepUon  fd.^^Tby*^  wwS^«  the  big  show  at  Kwajalein.  A 
allied  us  in  Honolulu  has  scheduloTto ’bTra’ toe  ^  25  sevCTe  stomach  pain  was  diag- 

m!nX%]Sre‘toe“bl?s?.^?i 


Sir  Keith  Murdoch 
Plans  Visit  in  U.  S. 

Sir  Keith  Murdoch,  publisher 
of  toe  Melbourne  Herald  and 
papers  in  other  large  Australian 
cities,  will  visit  New  York  and 


ly  asking  for  a  voice  circuit  to  „„  ^  conference  in  Australia  in  toe 

toe  states  for  their  own  use  JtS  *°  develop  the  case  for  free 

^  ^  which  was  foster  than  teletype,  »ccess  to  and  interchange  of 

BEUTERS  treatment  in  A-day  but  it  was  refused.  Forrestal  "*  “  still  along  with 

» £5®**?**’  classed  said  a  neutral  voice  would  be  flr-™-  Thomlii  rhti-m„n  twi. 

it  ^th  <^er  foreign  correspon-  arranged— but  it  didn’t  work  nn» 


dents  and  not  as  a  wire  service  out  as  requested. 

**oopt  for  the  first  hour,  had  its  A  neutoal  voice  appeared  on 
repmuadons  in  Washington  this  toe  schedided  radio  broadcast  25 
js***-  'JPt.  Fitzhugh  Ipee,  Navy  minutes  before  toe  burst  and 
information  officer,  received  a  amounted  to  a  few  minutes’  an- 
Mmmunlcation  from  Dean  nouncement  by  Commander  Don 
Aitomn,  State  Department,  re-  Thompson,  formerly  of  NBC, 
porting  ■  protest  over  Reuters’  who  organized  and  produced  toe 
nmtment  by  toe  British  Em-  pool  broadcasts.  It  was  not  what 
Mssy.  It  had  no  effect  on  filing  the  wire  service  boys  wanted, 
here.  And  some  radio  boys  wero 

Joseph  Laitin,  Reuters  corre-  miffed  even  that  it  should  be 
spondent,  reported  he  filed  15  done, 
takes  before  noon  yesterday  but 


une,  was  one  of  those  who  for¬ 
got  to  duck  going  throurti  a 
hatchway  end  cut  open  his  head. 
He  also  survived  after  three 
stitches. 

Ihere  were  no  cases  of  ex¬ 


news. 

Sir  Keith  is  at  present  in  Eng¬ 
land,  where  he  played  a  leading 
part  in  the  Empire  press  confer¬ 
ence,  just  concluded.  He  will 
stay  at  the  Ritz-Carlton  Hotel 
in  New  York  from  July  8  to  14 
and  will  ,  then  proceed  to  Wash- 


treme  frivM  nr  ^  ington,  Canada  and  the  West 

SS^lih'S”i*i  "Hr°r/cc^l.^fe^"^y  th. 

.‘ff.  Arch«“ThS^“®“’°"'"® 


b**  no  idea  how  they  went 
through.  Reuters’  complaint 
now  seems  more  a  mat^  of 


RadioT elephone 
Used  in  Chicago 


all  afraid  to  admit  it  At  any 
rate,  there  were  some  loud 
epithets  and  exclamations  when 
the  blast  occurred,  indicating 
either  awe  or  relief. 

As  for  radioactivity,  toe  Ap- 

comnlet*  dud  v»tir  rnrrjT  P*H?**^  Plstes  tied  was  none  to  me  exterior  oi  me 

STirf^ts  w?m^  «>_«  Norfolk  Newinpapers.  Inc  build¬ 

ing  June  29  by  a  bolt  of  light- 


TELEVISION  receivers  in  toe 
ward  room  were  almost 


Lightning  Damages 
Norfolk  Dailies'  Plant 

NoaroLK,  Va.— Slight  damage 
was  done  to  the  exterior  of  the 


**1®,  Oniy  two  plates  high  up 

ing  right  tbe  hla^  but  on  the  mast  were  slightly  fogged. 


identi^ble.  It  is  reported 
television  projector  on  toe 


a  we  were  plenty  safe. 


ning.  Pictures  of  toe  dam¬ 
age  were  run  in  Sunday’s  Vir- 
Diii  ev.-  .  -ui  i.  _  ginian-Pilot.  Lightning  struck 

j  -  ■  ~  .  - .  V  — 1  * —  tsiU  Shippin,  Washifigton  Star^  on  toe  side  occupied  bv  the 

CmcAGo  —  Use  of  toe  mobUe  X-ray  plate  tied  to  Ledger-Dispatch  but  to/  last 

radio-telephone  to  cover  spot  ^/^uld^bc  nr^  fmm  **  P®P«’'  "I  ‘be  week  had  gone  to 

^  ^  A^IaSliJn  Shro'SIh 

rec^ntlfl^/n  ^  so™*  P»l“  trees  in 

porters  cruised  toe  city  and  tele-  dt**?”*™ 

toe^rev^^dSt  ^  Utoen'bytt  JSmSi. 

The  test  was  made  by  Marie  •  •  • 

Perkins  and  John  Madigan,  ADMIRAL  BLANDY  reported 
Herald-American  reporters,  who  casualties  in  toe  task  force 
used  toe  two-day  radio  telephone  during  the  test.  That  Includes 
system  to  reach  toe  rewrite  correspondents,  although  we  had 
desk  with  stories  phoned  from  some  near  misses.  Tom  Priestly, 
toe  scene  of  action.  Universal  Newsreel,  had  a  close 

The  equipment  used  was  sim-  call  while  visiting  toe  Nevada, 
ilar  to  that  recently  employed  He  stepped  on  a  four-wheeled 
by  SL  Louis  newspapers  in  a  dolly  which  went  out  from  un¬ 
test.  der  him,  breaking  his  camera, 

■  ruining  film  and  injuring  his 


mur.  manr  quMtIons.  ar*  wantMl  .  . 

dteUiv*,  not*to-b*-arf  ued-with  facts  and  aBswsrs. 

The  Haskin  Information  Sorricss  WasUngton, 
D.  C.s  lifts  tkls  vast  burden  off  a  newspaper's 
shoulders— supplies  the  answers  promptly  and 
reliably.  _ 
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Stadsudans  behind  thick  tortoise  shell 
spectacles  and  formidable  files  of  figures 
pursue  Purchasing  Power  ...look  for  clues 
in  carloaeEngs,  bank  debits,  trade  balances, 
btdbEng  permits,  deTiberate  over  indices, 
weigh  forecasts  with  factors ... 

But  a  simpler  W(^offin£ngout  where 
business  is  going  to  be  better,  is  to  watch 
Main  Street  merchants  in  any  local 
market.  When  the  retailer  expands  Ids 
operations,  the  national  advertiser  can 
expand  his  expectadons. 

Held  up  by  wartime  restrictions,  the 
San  Francisco  storekeepers  find  themselves 
well  behind  a  bona  fide  business  boom. 

Departmentstores  and  majorspecialty 
shops  are  scrambling  for  more  space  and 
increased  facilities  ...  the  City  of  Paris 
department  store  spending  $100,000  on 
new  additions  . .  .  Macy’s  of  New  York 
awaiting  additions  to  its  recently  acquired 
O’Connor-Moffatt  store  .  .  .  Hale  Bros, 
investing  $d,ooo,ooo  on  Fourth  Street, 
opening  a  large  new  women’s  specialty 
shop  on  Grant  Avenue,  a  new  radio  and 
appliance  store  on  Market  Street  ... 
I.  Magnin  moving  to  larger  quarters  ... 
Woolworth’s  planning  a  new  structure  on 
the  Flood  Building  site  .  .  .  H.  Liebes 
doubling  its  previous  space  in  a  modernized 
store  ...  Crystal  Palace  Market  putting 
$1,2  JO, 000  into  improvements . . .  Blum’s 
moving  to  larger  quarters . . .  John  Breuner 
taking  his  furniture  business  into  a  larger 
site  on  Sutter  Street . . .  Sears  building  its 
second  store,  a  $4,000,000  expenditure  in 
the  Western  Addition  .  .  .  eastern  retail 
interests  reported  buying  locations  under 


cover . . .  Market  Street  breaking  out  with 
a  rash  of  new  facades ...  new  buildings  or 
new  leases  to  dot  the  downtown  streets. . . 

All  over  the  city  and  Bay  Area,  new 
branches,  new  enterprises,  new  and  larger 
oudets,  chain  and  independent,  for  drugs, 
food,  apparel,  accessories,  automobiles, 
appliaiKes — will  employ  an  estimated 
70,000  more  people  to  serve  the  stepped-up 
San  Francisco  market  ...  to  care  for 
2jo,ooo  new  population  sorely  in  need  of 
housing,  transportation,  everything! 

No  national  advertiser  can  go  wrong 
in  putting  new  emphasis  and  effort  on  the 
San  Francisco  market ...  in  counting  on 
The  Chronicle  for  ready  access  to  the  best 
minds  and  best  buyit^  power  in  the 
market.  The  Chronicle  has  a  circulation 
that  counts — ^and  enough  of  it;  and  the 
kind  of  influence  that  not  only  makes 
public  opinion,  but  cash  registers  ring!  It 
is  the  first  business  getter  for  department 
stores,  for  anything  from  oriental  rugs  to 
notions.  The  forty  best  retail  advertisers 
use  it,  half  of  them  rely  on  it  for  their 
major  returns.  The  Chronicle  ranks  first 
in  financial,  securities,  books — but  also 
brings  crowds  to  Market  Street! 

Part  of  San  Francisco’s  past.  The 
Chronicle  is  well  qualified  to  be  an  even 
more  important  part  of  its  future — can 
guarantee  a  steadily  growing  share  of  this 
sure-to-grow  market .  .  .  Put  down  San 
Francisco  and  The  Chronicle  for  major 
potential  in  current  and  future  sales 
programs  ...  Consult  any  Chronicle 
representative,  for  the  proper  perspective 
and  the  latest  facts. 


The  Sen  Francisco  ^hronicle 

Sawyer,  Ferguson,  Walker  Co.,  National  Representadves 
‘  New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles 


If- 


[ 


. . .  according  to  one  curbstone  phi¬ 
losopher  who  speaks  words  of  wisdom 
at  the  “comer  of  Broad  and  High,” 
in  Giliunbus,  Ohio. 

^  h't  th*  stol*  capital,  therefore  the 
residence  of  a  substantial  number  of 
citizens  from  other  Ohio  points  con¬ 
cerned  with  legislation  and  adminis¬ 
tration. 

^  H’s  a  university  town,  with  some 
20,000  students  and  a  large  number 
of  teachers. 

^  h’t  horn*  to  more  than  80,000 above- 
average  families  supported  by  a  big 
and  diversified  industry'. 

One  newspaper.  The  Columbus 
Cidsen,  is  going  great  in  all  three 
>■  cities!  (Circulation  now  at  82,765 
weekday,  100,608  Sunday*.  .  .  and 
rising  steadily.) 

*ABC  Publishers’  Statement,  Sept.  30,  1945 


